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Heinz  13-Week  Continuity  Tests 
Brought  3  3  Increase  in  Buying 

Insertions  3  to  5  Times  Weekly  Prove 
Effectiveness  of  Medium  . . .  Basis  for  Largest 
Fall  Newpaper  Schedule  in  Company's  History 
By  ROBERT  U.  BROWN 

PROVING  that  sustained  continuity  occasional  thorough  physical  exami-  size  and  length  of  their  newspaper 
and  repetition  of  newspaper  copy  nation  is  sound  procedure  for  media  as  lists, 
bring  results,  the  H.  J.  Heinz  Com-  well  as  men,  Maxon,  Inc.,  began  early  It  was  pointed  out  that  national 
p  a  n  y  revealed  last  year  to  analyze  newspapers  and  newspaper  schedules  in  1932-33  and 
this  week  the  national  advertiser,”  he  said.  1934  became  so  anemic  that  even  the 

(through  its  The  first  part  of  the  study  traced  most  optimistic  advertiser  could  not 
agency,  Maxon,  the  history  of  national  newspaper  lin-  hope  for  satisfactory  results.  Seek- 
Inc.,  that  a  13-  age  from  the  golden  days  of  1928  ing  an  answer,  Mr.  Selby  said,  Maxon 
week  test  cam- 


H.  G.  Selby 


p  a  i  g  n  in  21 
newspapers  u  s  - 
ing  small  copy 
three  to  five 
times  weekly 
produced  a  con¬ 
sumer  buying 
increase  of 
33.7%  in  those 
cities.  It  pro- 
B  in  “consumer 


HEINZ  EXECUTIVE  EXTOLLS  NEWSPAPERS 

Franklin  Bell,  advertising  manager,  H.  J.  Heinz  Co.,  says: 

It  is  our  opinion  that  newspapers  today  are  in  the  strongest  posi¬ 
tion  with  the  reading  public  they  have  enjoyed  for  20  years;  that 
their  fundamental  advantages  of  selectivity  and  flexibility  are  par¬ 
ticularly  important  in  today's  merchandising;  and  that  properly  used 
with  adequate  continuity,  they  should  be  primary  in  a  thoroughly 
rounded  national  advertising  program. 

As  final  evidence  of  our  confidence  in  daily  newspapers  as  a 
vehicle  for  national  advertising,  H.  J.  Heinz  Company  lists  and 
schedules  this  fall  will  be  the  largest  in  the  company's  history. 

Although  it  is  not  possible  to  project  definite  plans  far  into  the 
future,  it  is  our  intent  at  this  time  to  continue  newspapers  as  a 
primary  media  for  years  to  come. 


4..,^^  *  •  «  ruiinuea  narionai  aaverTisinq  prouram. 

ouced  an  mcrease  m  consumer  a  z*  i  -j  t  ^  ~  r-j  •  j  *1 

iwareness”  of  19  7<7  evidence  ot  our  confidence  in  daily  newspapers  as  a 

The  results  of  this  test  have  infiu-  ^or  national  advertising,  H.  J.  Heinz  Company  lists  and 

enced  the  Heinz  Company  to  plan  the  schedules  this  fall  will  be  the  largest  m  the  company  s  history, 
largest  fall  newspaper  schedule  in  the  Although  it  is  not  possible  to  project  definite  plans  far  into  the 

history  of  the  company  using  in  the  future,  it  is  our  intent  at  this  time  to  continue  newspapers  as  a 
neigh^rhood  of  500  newspapers  in  primary  media  for  years  to  come. 

355  cities,  with  the  same  continuity  _ 

maforH^iz“'oSfeS  ‘'tiS  through  the  depression  and  readj^t-  found  that  “during  the  depression 
•hudeet  is  beine  strenvthonpd  at  tba  to  the  present  time— from  newspaper  advertisers  cut  their  ex¬ 

expense  of  other  media  ”  it  was  re-  $260,000,000  to  $148,000,000  in  1938.  A  penditures  to  the  size  and  frequency 
’  point  given  particular  emphasis  was  of  complete  ineffectiveness.  They  re- 

-  ‘  ,  the  fact  that  when  the  depression  sorted  to  premium  advertising  and 

a  lies  Strongest  in  20  Years"  made  necessary  drastic  reductions  in  other  media  to  secure  immediate  pub- 
Also  because  of  this  test  and  as  a  national  advertising  budgets,  most  lie  reaction.  Newspaper  schedules 
result  of  analyses  conducted  both  by  large  advertisers  immediately  cut  the  were  forgotten,  advertisers  lost  their 
me  Heinz  Company  and  its  agency,  size  and  number  of  their  newspaper  perspective  and  forgot  how  to  use 
Franklin  Bell,  Heinz  advertising  man-  advertisements,  but  did  not  reduce  the  newspaper  space.” 
sger,  has  stated  “newspapers  today  are 

in  the  strongest  position  with  the  t  f  t  0k  §  0  ^  t 

TbwA.  dltghlufhU,  o§,  Uul  U/sak, 

vantages  of  selectivity  and  flexibility 

^  particularly  important  in  today’s  INCREASE  of  33%  in  buying  resulted  DODGE  using  1,400  newspapers  to 
erchandising;  and  that  properly  from  13-week  continuity  tests  of  promote  sale  of  trucks.  (Page  10) 
k1  with  adequate  continuity,  they  H.  J.  Heinz  Company  in  newspapers.  APRIL  newspaper  linage  shows  65% 


ould  be  primary  in  a  thoroughly  (Page  3) 
unded  national  advertising  pro-  PROBLEMS  of 


The  results  of  the  test  campaign  and  are  told  by  John  Evans,  AP  foreign 
f  announcement  for  the  fall  adver-  chief,  back  from  Europe.  (Page  4) 
ing  were  revealed  Wednesday  by  ,  , 

G.  Selby,  director  of  media  for  the  JOINT  production  by  Nashvdle  news- 
con  agency,  before  a  group  of  15  papers  solves  many  problems  and 


*age  3)  increase  over  same  month  of  1940, 

t  .1-  •  -  with  gain  of  3.2%  for  first  four  months 

ROBLEMS  of  war  newsgathermg 

from  neutral  Beme,  Switzerland,  president  will  continue 
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lief,  back  from  Europe.  (Page  4)  YORK  GUILD  to  try  local  unit 

JINT  production  by  Nashville  news-  for  “strikebreaking.”  (Page  31) 
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Before  enlarging  to  an  impressive 
degree  upon  the  total  inadequacy  of 
these  depression  schedules,  the  study 
reviewed  the  basic  functions  of  news¬ 
papers  in  the  American  scheme  of  liv¬ 
ing  and  of  merchandising. 

Seas  8  Basic  Advantages 

It  was  noted  that  today’s  newspaper 
circulation  and  readership  is  greeter 
than  it  was  10  years  ago;  that  while 
today  there  are  50  fewer  daily  news¬ 
papers  than  in  1929,  nevertheless,  to¬ 
day’s  circulation  totals  43,348,000  cop¬ 
ies  daily,  compared  with  41,608,000  for 
1929.  Mr.  Selby  reminded  that  re¬ 
gardless  of  what  the  national  adver¬ 
tiser  is  doing  with  his  budget,  the 
public  is,  nevertheless  spending  $416,- 
000,000  a  year,  or  over  $1,100,000  every 
day  in  the  week,  for  the  newspapers 
which  it  reads.  [Editor  &  Publisher’s 
Year  Book  reveals  there  are  60  fewer 
papers  today  than  in  1929  with  a  total 
daily  circulation  of  41,131,611.] 

It  was  next  pointed  out  that  while 
there  are  good  and  sufficient  reasons 
for  retail  merchants  concentrating  the 
bulk  of  their  appropriations  in  daily 
newspapers,  nevertheless,  that  is  the 
fact,  and  a  very  important  one  to  na¬ 
tional  advertisers.  Mr.  Selby  then 
noted  eight  basic  advantages  which 
newspapers  afford  the  national  adver¬ 
tiser.  Much  emphasis  was  placed  upon 
the  selectivity  and  flexibility  of  the 
medium  which  makes  it  possible  for 
the  national  advertiser  to  take  full 
advantage  of  the  changing  market  and 
economic  conditions  resultant  from 
huge  governmental  expenditures  and 
marked  shifting  of  population.  He 
stated: 

Daily  newspapers  enable  the  na¬ 
tional  advertiser  to: 

“1.  Reach  all  kinds  of  people  in 
selected  markets. 

“2.  Concentrate  upon  best  markets, 
taking  full  advantage  of  changing 
economic  conditions. 

“3.  Time  advertisements  properly  to 
season,  month,  week  or  even  to  a 
specific  day. 

“4.  Tie  in  with  current  NEWS. 

“5.  Employ  a  local  touch. 

“6.  Name  outlets  and  win  dealer 
support. 

“7.  Merchandise  the  advertising  at 
point  of  sale. 

“8.  Build  consumer  goodwill,  as  well 
as  sales.” 

Summarizing  for  the  agency,  Mr, 
Selby  then  asked:  “If  daily  newspa¬ 
pers  are  indispensable  to  ^e  public; 
if  they  are  fundamental  and  indispen¬ 
sable  to  the  retailer;  if  they  offer 
numerous  primary  advantages  to  the 
national  advertiser  .  .  .  isn’t  the  prob¬ 
lem,  then,  one  of  determining  how 
most  effectively  to  use  the  medium?” 

SaccattfnI  Campaigat  Stadiad 

Through  agency  research  and  an 
analysis  of  Media  Records  reports  it 
was  found  that  since  the  depression 
years  only  a  handful  of  America’s 
largest  national  advertisers  have  re¬ 
gained  perspective  on  adequate  space 
as  essential  to  successful  newspajier 
advertising.  As  evidence,  figures  for 
1939  were  quoted,  showing  that  of  all 
national  advertisers  who  used  news¬ 
papers  at  all,  85%  used  less  than  2,500 
lines,  and  96%  used  less  than  10,000 
lines  during  the  year.  To  bring  the 
analysis  to  an  even  sharper  focus,  fig- 
(Continued  on  page  8) 
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P  U  B  L  I  S  H  Ep 


Evans  Tells  of  Problems 
In  Newsgathering  Abroad 

German  Control  of  Balkans  Has  Slowed  Down 
Transmission  and  Put  Damper  on  Neutral 
News  Sources,  AP  Foreign  Chief  Says 
By  JOHN  EVANS 

Chief  of  Foreign  Service,  Associated  Press 

(Mr.  Evans,  who  returned  from  voluntarily  anything  important.  In 
Europe  May  12,  was  in  Berne,  Switz-  spite  of  all  that,  the  reporter  has  to 


erland,  for  several  weeks  reorganizing  get  out  and  report. 
the  AP  bureau  there  and  rearranging  Little  of  the  information  he  gets 
the  system  of  transmission.)  from  newspapers  or  news  friends  is 

complete.  In  all  cases  it  needs  to  be 
WAR  has  put  a  premium  on  the  checked  and  frequently  it  is  found 


working  reporter  who  really  works,  that  the  original  story  would  have 
in  the  neutnd  zones  of  Emope.  been  erroneous  had  it  not  been  cor- 

In  the  battle  rected  or  amnlified. 

areas  there  are 
military  c  o  m  - 
muniques,  action 
and  color  and 
there  are  regu¬ 
lar  channels 


been  erroneous  had  it  not  been  cor-  P/Per  Aoverusing  rjcecuuves 
rected  or  amplified.  sprmg  meeting  (m  con- 

From  five  to  six  hours  difference  in  jimction  with  AFA  meeting), 
time  between  most  European  points  Boston. 

and  New  York  gives  the  foreign  cor-  May  28-June  1  —  National 

respondent  the  advantage  of  an  early  Council  of  Ellis  Plan  Associates, 
start  on  the  day’s  work  but  that  same  Palmer  House,  Chicago, 
difference  keeps  him  up  imtil  early  — 

morning  when  it  is  still  only  evening  is  not  to  say  that  there  is  any  com- 


EDITOR  &  PUBLISHER 
CALENDAR 

May  18>20 — ^Pacific  Northwest 
Circulation  Managers’  Assn., 
meeting,  Geerheart,  Ore. 

May  19-21 — Southern  News¬ 
paper  Publishers’  Assn.,  Edge- 
water  Gulf  Hotel,  Edgewater 
Park,  Miss. 

May  20-21  —  Inland  Daily 
Press  Assn.,  spring  meeting, 
Sherman  Hotel,  Chicago. 

May  23-24  —  Pennsylvania 
Press  Conference,  Dept,  of 
Journalism,  Pennsylvania  State 
College  and  Pennsylvania  News¬ 
paper  Publishers’  Assn.,  jointly, 
State  College. 

May  25-29 — ^Advertising  Fed¬ 
eration  of  America,  annual  con¬ 
vention,  Hotel  Staffer,  Boston. 

May  27 — New  England  News¬ 
paper  Advertising  Executives’ 
Assn.,  spring  meeting  (in  con- 
jimction  with  AFA  meeting), 
Boston. 

May  28-June  1  —  National 
Council  of  Ellis  Plan  Associates, 
Palmer  House,  Chicago. 


where  much  of  morning  when  it  is  still  only  evening  is  not  to  say  that  there  is  any  com- 

that  news  flows.  back  home.  plete  blackout  of  news,  but  only  that 

In  ^e  neutral  Most  of  the  queries  and  requests  news  is  far  more  difficult  to  get  and 

countries,  how-  from  New  York  reach  the  man  abroad  to  transmit  than  formerly, 

ever,  often  there  in  the  early  afternoon  after  the  busi-  Switzerland’s  neutrality  makes  that 

is  extreme  cen-  ness  day  has  been  well  started  at  country  the  best  listening  post  in 

s  or  ship.  The  headquarters.  Consequently  he  has  Europe,  but  there  are  some  handi- 

chief  interest  of  John  Evans  only  a  few  hours  in  which  to  get  any-  caps.  Switzerland  triw  to  avoid  any 

government  and  thing  that  has  to  be  gotten  from  of-  display  of  sympathy  with  either  l^Ui- 

people  is  to  keep  out  of  the  news  so  ficials  in  answer  to  such  messages.  In  gerent  group,  but  smce  the  politi^ 
the  belligerents  won’t  take  reprisals  these  days  most  countries  have  good  and  economic  theories  of  the  Swiss 
for  what  they  consider  hostile  action  telephone  service  but  it  is  a  rare  differ  from  the  Nazi  system  it  is  in- 
or  comment.  thing  to  get  an  official  to  talk  over  the  evitable  that  Germany  should  Con¬ 


or  comment.  thm( 

In  this  war  the  diminishing  list  of  wire 
neutral  nations  is  trying  desperately 
to  keep  out  of  trouble.  In  coimtries  Tr 


strue  as  imfriendly  some  Swiss  acts 
and  some  of  the  newspapers’  com- 


neuirai  nauons  is  irymg  desperately  How  Scoop*  Aro  Modo  w**.- 

to  keep  out  of  trouble.  In  countries  Transmission  normally  is  slow.  Hiat  "'ents.  The  fact  that  newspa^rs  <»n- 
like  Switzerland,  unoccupied-France,  works  equaUy  against  competing  staffs  bad^o^d  explanations 

Spam  and  Portugal  there  is  lacking  but  it  often  breaks  hearts  by  the  long  ^  supports  the  Swi^  gr¬ 

ille  quickening  impulse  of  active  beats  it  makes  possible.  The  reporter  ^on  that  newspapers  remam  mde- 
danger.  Instead,  one  works  at  times  who  gets  something  by  his  own  enter-  Pencfent  and  fra^y  b?»'est 
under  a  sort  of  ominous  brooding  pall  prise  has  a  long  lead.  By  the  time  his  guardedly  objective,  D^ite 

oi  silence.  ^tory  is  published  or  gets  to  the  atten-  ^  ^ however,  the  Swi^ 

Official*  Are  o.  tb*  Spot  tion  of  others  hours  sometimes  have  ^  onuno^ly  by 

There  is  little  spot  news  that  can  passed  and  it  may  take  one  or  several  spokesmen 

hit  page  one  in  the  United  States,  hours  for  his  rival  to  be  notified,  ^bat  it  is  not  always  truly  neutral  m 
There  are  ^  many  ^  continuing  back-  Then,  unless  the  message  is  quite  attitude, 
gro^d  stories  of  high  news  value  but  complete,  his  competitor  may  not  lo-  __  _  euTC-rc  \xn>rmJC 
hard  to  get.  Most  of  these  stories  can  cate  the  story  for  hours,  and  some-  U  •  1^x11*  1  d  W XU 1  CtXf  d 
be  handled  without  reflecting  on  the  times  not  at  all.  Ben  Ames,  former  United  Press 


neuteality  of  a  country  but  it  is  dif-  Berne  and  Zurich  became  imnortant  Athens  bureau  manager,  has  been 
ficult  to  convince  officials  in  that  transmission  centers  early  in  the  war  transferred  to  Turkey  and  Harold 

because  neutral  Switzerland  adjoins  Peters,  who  headed  the  Budapest  bu- 
^  ^  Germany  and  Italy.  Telephone  and  reau,  now  is  at  Beirut,  Syria.  Henry 

mUnnnctrii£i  ^  '^oTi  t  b€  wireless  Communication  was  and  is  T.  Gorrell  and  Richard  D.  McMillan, 

T/v  onmr  TT  c  ««« c  1  good  in  that  highly  developed  who  collaborated  on  an  eye-witness 

ing  at  hiiS‘  who  can^'lSiTp^alatest 


ino  at  Vinma  •  *  littlo  countiy  with  her  modem  equip-  account  of  the  British  evacuation  from 

mg  at  nome  who  can  lean  un  aeamst  .  /->  • _  j  ^  t  _ 

o  ♦aia-.v.a-.a  a  j  ill.-  Hient.  Grecce,  now  are  assigned  to  Jerusa- 

calliig  the  mayi  a?d  City  IfaU  offi-  It  was  easy  to  telephone  to  Swit-  ^nd  the  western  desert  of  Egypt, 
cials  or  the  police  from  the  chief  zerland  from  Berlin,  Rome,  Vichy  and  respectively.  ^ 
down,  or  the  clerks  of  courts,  it  is  a  southern  Europe,  but  German  con-  |,yit|i|  tp|^o 

long  jump  to  the  work  in  a  capital  trol  of  the  Balkans  has  slowed  trans-  IlCiiUXuNO 

such  as  Berne,  Switzerland,  where  it  mission  and  put  a  damper  on  news  Capt.  Maxwell  M.  Corpening,  Chi- 
is  very  rare  to  get  any  news  from  a  sources  in  Biilgaria,  Rumania,  Greece  cago  Tribune  correspondent  and  a 
public  source  without  going  in  per-  the  area  that  was  Yugoslavia  a  graduate  of  West  Point,  returned  to 
son  or  perhaps  even  making  an  ap-  month  ago  because  the  various  coun-  Chicago  last  week,  following  a  16- 
pointment  by  letter.  tries  now  are  cautious  about  what  months’  trip  that  led  to  all  the  conti- 

In  the  quiet  part  of  Europe  one  their  officials  or  their  peoples  say.  This  nents  except  South  America, 
man  or  a  small  group  of  men  has  a  .  -  ...  .  '  ..i  ■  .  . . 

GOVERNMENT  TO  PAY  FOR  SP4CE 

thousands  of  words  aroimd  the  clock.  WASHINGTON,  D.  C.,  May  13— Publishers  of  country  newspapers  should  be 
There  are  news  services  that  do  ex-  paid  for  the  space  they  devote  to  defense  activities.  Will  M.  Maupin,  edi- 
tremely  well  under  present  difficult  tor  of  the  Clay  Center  (Neb.)  Clay  County  Sun,  suggests  in  a  letter  which  has 
circumstances  but  obviously  their  been  inserted  in  the  Congressional  Record  by  Representative  Carl  T.  Curtis 

of  Nebraska.  Maupin  suggests  that  nine-tenths  of  the  “propaganda  writers 
umited  M  their  finwces  at  a  time  now  on  the  Federal  payroll”  be  dispensed  with  and  their  salaries  used  to 
happen  to  change  purchase  space.  “There  is  a  financial  limitation  to  the  ooimtry  publisher’s 
An  iu  A  •  .  j  ability  to  demonstrate  his  patriotism,”  Maupin  wrote.  “Paper  houses  insist 

Press  bureau  at  Berne  finallv  Bets  wares;  prmters  must  be  paid  on  the  dot.  The  presses 


CORPENING  RETURNS 

Capt.  Maxwell  M.  Corpening,  Chi- 


country  as  a  beat.  There  is  no  news 
organization  that  feeds  out  to  papers 
thousands  of  words  aroimd  the  clock. 
There  are  news  services  that  do  ex¬ 


newsgathering  organized  but  only  in 
a  sketchy  way,  A  press  agency  re- 


stand  idle  when  the  pressman  is  unpaid.  And,  strange  as  it  seems,  the  editor 
and  publisher  and  their  families  must  eat,  and  there  is  a  law  against  appearing 


port  comes  to  the  office  by  messenger,  ^^de  in  public.”  Publicity  readiing  Maupin’s  desk  in  the  last  week  in  March, 
important  bulletins  come  by  tele-  if  set  in  8-point  type  would  require  31  pages  of  a  newspaper.  Rep.  Curtis 
phone,  newspapers  are  delivered  spe-  related.  The  Congressman  argued  it  is  unfair  to  ask  newspapers  to  con- 
cially  and  many  news  sources  have  tribute  “on  any  other  basis  than  the  basis  upon  which  all  other  work  is  done 
been  cultivated  until  they  telephone  in  our  defense  program.” 


Joint  Production 
In  Nashville  Solves 
Many  Problems 

Tennessean-Bonner's  News¬ 
paper  Printing  Corp. 
Effected  Many  Savings 

Washington,  D.  C.,  May  13— On  tht 
basis  of  more  than  three  years  (rf 
operation  joint  production  of  the 
Nashville  Tennessean  and  Banntr. 
with  separate  editorial  control,  ha*  ts. 
tablished  itself  as  “a  common  )a>n^ 
method  which  solves  many  of  tiie 
problems  of  newspapers  in  cities  up  to 
500,000  population.” 

That  summation  was  made  this  wedc 
by  James  G.  Stahlman,  chairman  of 
the  board  of  Newspaper  Printing  Cor¬ 
poration,  the  tax-exempt  agencv 
which  pooled  mechanical,  advertising 
and  circulation  matters  for  the  two 
newspapers  when  it  came  into  exis¬ 
tence  D^c.  5, 1937.  Mr.  Stahlman  cur¬ 
rently  is  on  duty  here  as  a  lieutenant 
commander  in  the  U.  S.  Navj 
assigned  to  the  office  of  public  rela¬ 
tions. 

Tax  Exempt  CorperatioR 

Three  corporations  figure  in  the 
Nashville  operation:  the  corporate 
entity  which  holds  title  to  the  Ten¬ 
nessean's  assets  and  the  one  whid 
occupies  a  similar  position  with  re¬ 
spect  to  the  Banner,  and  Newspaper 
Printing  Ck>rporation  which  has  nc 
property  and  retains  no  profits.  Func¬ 
tioning  simply  in  an  agency  relatioo- 
ship  to  the  two  newspapers,  NFjC. 
uses  properties  of  its  superiors  and 
ffirns  over  its  earnings  to  them,  after 
paying  all  bills.  It  is  tax-exempt  ^ 
Bureau  of  Internal  Revenue  holds,  be¬ 
cause  there  is  nothing  to  be  taxed. 

Mr.  Stahlman  declined  to  estimate 
in  dollars  or  in  comparative  percen¬ 
tages,  the  amount  of  saving  effected  k 
the  past  three  and  one-half  yean, 
other  than  to  describe  them  as  “sub¬ 
stantial.” 

“Savings  were  made  in  a  thousand- 
and-one  ways,”  he  said.  “To  begk 
with,  when  you  place  the  mechanica 
operations  of  two  newspapers  under 
one  roof  and  use  the  same  equipment 
you  cut  down  tremendous  overhead 
When  you  eliminate  the  uneconomk 
costs  of  competition  for  advertisin( 
and  distribution  you  cut  deeply  inb 
the  expense  of  doing  business.” 

With  respect  to  national  and  classi¬ 
fied  advertising,  there  is  no  competi¬ 
tion.  The  combination  is  “forc^- 
must  be  purchased  jointly  at  rate 
agreed  upon  between  the  two  news¬ 
papers.  Local  advertising  is  offeree 
on  any  option  the  patron  desires.  Tk 
same  circulation  department  promote 
both  newspapers,  wiping  out  the  coffl- 
petitive  costs,  the  specials,  premiuffi 
etc. 

Share  Earnieg* 

Each  newspaper  holds  title  to  dr 
mechanical  and  other  equipment  t 
I  contributed  to  the  pool  in  IfB' 
but  there  is  an  equal  allocation  of  1h 
costs  of  its  operation.  Each  publict- 
tion  owns  50%  of  Newspaper  Print¬ 
ing  Corporation;  at  the  end  of  tbt 
month  each  receives  an  equal  dis¬ 
tribution  of  the  earnings. 

At  the  outset,  further  to  reduce  the 
competition  which  Mr.  Stahlman  *1* 
I  Silliman  Evans,  publisher  of  the  Ten¬ 
nessean,  had  foimd  mutually  disad- 
•  vantageous,  the  Banner  withdre* 

>  from  the  Simday  field  and  went  ink 

>  six-day  evening  publication,  while  tk 
■  Tennessean  eliminated  its  aftemot* 
!  editions  and  retired  to  the  momkl 

and  Sunday  field. 
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^  M  V  VP  I  said.  “May  it  not  also  be  said  that 

Manv  Sensations  Rock  NABs 

*  ^  of  monopoly,  to  divert  attention?” 

Liveliest  Convention  at  St.  Louis 

Jj*  ^  W  h  W  W  W  **  convention  by  restoring  ASCAP 

_  music  over  NAB  objections  and  by 

Ethridge  Resigns  FDR  Commission  to  Fight  monopoly  report 

Radio  Monopoly  Charges  .  .  .  FCC  Chairman 

.  ri  •  •  n  itirno  »'C«i  ^  ol  ••  resigned  from  the  NAB  Tuesday  night. 

Leaves  Sessions  in  Rage  ■  ■  ■  jVLdS  Steals  Show  The  stockholders  were  wor  m  New 

York,  WGN  in  Chicago  and  the  Don 

ST.  LOUIS,  May  Pifi  'f "  1  ffj'  “Lf.™'.  wjltf  |he^jorlU,  of  the  commission  which  MnS 


Ethridge  Resigns  FDR  Commission  to  Fight 


upon  sen^atior;  at  the  annual  con-  made  on  Mr.  Ethridge’s  speeA.  When  insisted  upon  it.”  wl^kh  re  ignT^ll  beco^aXk- 

ention  of  the  National  Association  of  reporters  asked  if  he  intended  to  make  Mr.  Ethndge  said  that  soon  after  his  l  ,  j  q  5  >  ^  ^  become  a  stocK 

Broadcast-  a  reply,  Mr.  Fly  said:  “Leave  me  alone,  appointment  by  the  President  his  in-  ^ 

— -  ers  here  this  leave  me  alone!”  vestigations  showed  that  there  “were  Mataal  “Stealt  the  Show" 

week,  making  it  Incident  Angers  Fly  insoluble  problems”  which  could  Mr.  McCosker,  MBS  board  chair- 

the  liveliest  Again,  when  the  NAB  president,  not  be  worked  out  to  the  advantage  man^  wrote  to  Mr.  Miller  that  Ae 

'  .  \  meeting  in  NAB  ^evUle  Miller,  attempted  to  explain  both  government  and  radio.  NAB  was  no  longer^  representative 

I  ^1^  history.  to  Mr.  Fly  that  it  was  merely  an  over-  “I  do  subscribe  deeply  to  the  idea  f*  die  entme  industry  and  was  tak- 

4  Mark  Ethridge,  sight  that  he  had  not  received  an  op-  that  the  air  belongs  to  Ae  people  and  mg  a  position  adverse  to  o^  inter^ts 


vestigations  showed  that  there  “were 
no  insoluble  problems”  which  could 


Mntnal  "Sfnalt  fhn  Show" 

Mr.  McCosker,  MBS  board  chair- 


•A  Journal  and  me!”  he  true,  there  is  one  test,  and  one  test  president  imtil  .mly,  1944, 

Times  and  Fly  later  said  he  felt  Mr.  Miller  only,  that  should  be  made  to  determine  9*1  Wednes^y  the  N^  delegates 

WHAS  and  a  had  deliberately  forestalled  any  reply,  who  shall  have  them;  who  can  best  Broadcast  Music, 

-  former  president  He  recalled  that  the  NAB  president  use  them  in  the  public  interest.  But 

Mark  Ethridqa  of  NAB;  James  had  publicly  promised  him  such  a  nobody  would  pretend  that  the  test  ,  ®.  ASCAP  catalogue.  Broad- 

L.  Fly,  FCC  chance  on  Tuesday  and  he  added  that  has  been  universally  applied.  All  too  Music  was  prais^  as  an  impor- 
chairman;  Stephen  T.  Early,  Presi-  “the  stage  had  been  set”  for  his  re-  frequently,  licenses  have  been  issued  b®*^8aining  wi^ 

dential  secretory,  and  officials  of  the  marks  immediately  after  Mr.  Eth-  upon  a  basis  of  what  appeared,  at  ^  reducUon  m  lees  which 


not  be  worked  out  to  the  advantage  man,  wrote  to  Mr.  Miller  that  the 
of  both  government  and  radio.  NAB  was  no  longer  “representative 


week,  making  it  Incident  Angers  Fly  "o  insoluble  problems  which  could  Mr.  Mci.,osker,  Mtib  board  chair- 

the  liveliest  Again,  when  the  NAB  president,  not  be  worked  out  to  the  advantage  mai^  wrote  to  Mr.  Miller  that  Ae 

meeting  in  NAB  ^evUle  Miller,  attempted  to  explain  both  government  and  radio.  NAB  was  no  longer^  representative 

history.  to  Mr.  Fly  that  it  was  merely  an  over-  “I  do  subscribe  deeply  to  the  idea  f*  die  entme  industry  and  was  tok- 

Mark  Ethridge,  g^ght  that  he  had  not  received  an  op-  that  the  air  belongs  to  the  people  and  ^"8  Position  adverse  to  o^ 

general  manager  portunity  to  answer  and  that  he  might  that  the  government  is  merely  the 

of  the  Louis-  speak  at  any  time,  the  FCC  chairman  trustee  for  the  people  in  issuing  NABs  answer  to  th^  criticism  was 

ville  Courier-  retorted:  “Don’t  make  a  speech  to  licenses,”  Mr.  Ethridge  said.  “If  that  ^he  extension  of  Mr.  MiUer  s  contract 


ville  Courier- 
Journal  and 
Times  and 
WHAS  and  a 
former  president 


retorted: 


Mr.  Miller’s  contract 


Mark  Ethridga 


Mutual  Broadcasting  System  all  par¬ 
ticipated  in  the  dramatic  develop¬ 
ments. 


ridge’s  speech. 

Had  he  spoken,  Mr.  Fly  said,  he 


least,  to  be  ‘political  pull.’  ’  stations  will  pay  BMI  was  re- 

“I  know  of  three  instances  in  which 

ip  mmmisRiAn  laiH  rinwn  nrinrinlps.  MutUSl  did  an  aDOUt*faC6  on  the 


ments.  would  have  discussed  the  importance  the  commission  laid  down  principles,  AopAp  .  an  aDout-iace  on  ^e 

storm  centers  of  the  convention  of  free  radio  and  free  speech  and  the  or  had  the  determination  of  principles  ,  “f ^  ,  ® 

were  the  FCC’s  monopoly  report,  Mr.  part  the  commission’s  report  would  under  consideration,  and  violated  them  s  altiliates  blocked  any  conclu- 

Ethridge’s  announcement  of  his  res-  pjay  in  insuring  these  freedoms.  by  almost  immediate  action  in  favor  siveacuon  on  a  contract  with  AbCAP. 

ignation  from  President  Roosevelt’s  Mr.  Ethridge’s  speech  was  eagerly  of  people  who  were  not  imfriendly  to  Sunday  ni^t 


commission  to  undertake  a  study  of  awaited  yesterday  after  his  announce-  tiie  Administration.” 

the  entire  radio  situation  and  his  at-  ment  Tuesday  night  that  he  had  re-  Urges  "Intelligent"  Regnlation 

tack  on  the  FCC  which  provoked  signed  his  special  appointment  by  Mr.  Ethridee  said  that  he  recoeni 


e  Administration.”  ®  P°^  affiliates  conducted  by 

II  A  lit  B  ,  A*  telegraph  and  telephone  during  the 

*  ??",  **  ,  ‘loy  had  rallied  86  votes  in  favor  of 

Mr.  Ethridge  said  that  he  recognized  signing  with  ASCAP  and  46  against. 


after  Mutual  broke  the  radio  indus 


try’s  united  front  in  the  fight  against  FCC  appeared  to  be  the  only  altema- 
ASCAP.  MBS  signed  a  contract  tive. 


gates  and  that  an  open  fight  with  the  regulation 

FCC  appeared  to  be  the  only  altema-  ..personally,  I  do  not  beUeve  you 


woa  e.iuucu  W  iioiicoi,  u.iciukcul  the  MBS-ASCAP  agreement  was  in¬ 
regulation.  dorsed  imanimously. 

“Personally,  I  do  not  believe  you  About  forty  stations  in  the  Mutual 
will  have  that  assurance  until  the  network  formed  the  Mutual  Affiliates 


which  brought  back  to  the  air  on  May  a  friend  of  Mr.  Roosevelt  for  many  a  "  -r  e 

«  AtsPAP  miisir  that  had  been  Mr  coi/l  ha  urae  rwar-  “resident  and  Congress  jomtly  enunci-  Association,  with  S.  A.  Cisler  of  Louis- 


13  ASCAP  music  that  had  been  years,  Mr.  Ethridge  said  he  was  par-  „  u  •  rm. 

,  j  .  T _ i  1-11  j  u  ii.  t  s  policy  under  which  the  Com-  vule  as  chairman.  The  association 

banned  smce  Jan.  L  icularly  concerned  by  the  question  of  ^unieations  Commission  shaU  regu-  will  represent  the  group  within  MutiS 

FDR  Frol...  MBS  Sto.d  the  good  /aith^  of  an  mvitotion  to  which  sides  with  the  NAB  and  d£ 

Another  important  development  o'f  ®  ®  ®  “  y*  -j  *  u-  ^  ^^o  mistake  in  the  minds  of  any-  approves  of  the  network’s  deal  with 

me  in  a  letter  from  Mr.  Early  to  Al-  .  I  know  the  President  on  his  p^  body,”  he  said.  ASCAP  and  the  ap^oval  of  X 

ed  J.  McCosker,  Mutual’s  board  |^ued  the  invitation  m  good  faith  ..j  ^  ^  j  PP 


ville  as  chairman.  The  association 
will  represent  the  group  within  Mutual 


chairman,  citing  President  Roosevelt’s  he  said.  But  there  ^  been  a  breach 
praise  of  MBS  for  its  “fine  telegram”  of  faith  and  I  am  ^rfectly  certain  that 
endorsing  the  FCC’s  report  of  May  11  i*  can  b®  pinned  directly  upon  the 
which  ordered  drastic  revision  of  the  commission  majority, 
broadcasting  industry’s  internal  struc-  Near  "Fiycopathlc  State" 

ture  and  directed  NBC  to  divest  itself  Mr.  Ethridge  recalled  that  he  always 


perhaps  of  three  men,  so 


monopoly  report. 

The  contract  will  run  for  ten  years. 


r-uu  T  —  it..,*  u*.  uncc  mcii,  DU  xiic  u'uiiucici.  will  run  lor  le 

it  ca?  be  pinnef  directly  upon  ^e 


bers  of  Congress  or  radio  operators,  a  blanket  3%  of  the  network’s  gross 
or  anybody  else  who  approached  them  receipts,  less  discounts  and  advertis- 
to  suggest  dispositions  of  licenses,  ex-  ing  agency  commissions,  during  the 


Mr.  Ethridge  recalled  that  he  always  cept  in  open  hearings,  would  be  put  first  four  years,  and  during  the 


of  one  of  its  two  major  networks.  Mr.  believed  that  radio  lacked  any  formu-  in  jail.”  following  six  years. 

Roosevelt’s  views  removed  the  last  lated  policy,  with  the  result  that  both  Another  clash  on  the  monopoly  issue  The  Mutual  pact  contains  a  clause 

hope  the  NAB  directors  had  for  any  the  commission  and  the  industry  had  occurred  Tuesday  on  the  convention  specifying  that  if  either  NBC 

relief  from  the  White  House.  reached  “an  almost  psychopathic  floor  between  NAB  President  Miller  should  win  better  terms  the 


Mr.  Ethridge,  after  resigning  his  state.” 

Presidential  commission  to  cast  his  “I  felt  that  no  sane  operator  of  sta- 


reached  “an  almost  psychopathic  floor  between  NAB  President  Miller  should  win  better  terms  they  would 

*’  _ 3  _ T:n__  _ i_.  _i  . 


and  Chairman  Fly. 

Mr.  Fly  said  that  once  again  he 


apply  also  to  Mutual. 

At  a  directors’  meeting  of  NAB  on 


lot  with  the  broadcasters,  declared  tions  affected  by  questions  pending  found  it  necessary  to  advise  the  broad-  Monday,  President  Miller  admitted 
Wednesday  that  the  radio  industry  before  the  commission  would  make  a  casters  that  the  government  did  not  that  Mr.  Early’s  telegram  to  Mr.  Mc- 
had  come  to  “a  tragic  fight”  with  the  move;  in  short,  that  the  industry  was  want  to  take  over  radio.  Cosker  of  MBS  made  it  clear  that 

Roosevelt  administration  on  the  mo-  stifled,”  he  continued.  “I  do  it  only  in  view  of  certain  dire  President  Roosevelt  supported  the 

nopoly  issue.  “I  felt  it  was  tragic  that  an  industry  forebodings  which  have  come  recent-  FCC  report  and  that  accordingly  the 

The  1,200  NAB  members  at  the  ses-  which  depends  so  much  for  its  de-  ly  from  monopolistically -controlled  association  had  no  alternative  but  a 
Sion  applauded  Mr.  Ethridge’s  ex-  velopment  upon  creative  imagination  sources  in  the  industry,”  the  commis-  major  battle. 

conation  of  the  FCC,  whi<ffi,  he  said,  shoiild  have  to  devote  so  much  of  its  sioner  said.  “These  men,  to  divert  The  text  of  Mr.  Early’s  reply  as 
was  attempting  to  reorganize  the  in-  mental  faculty  to  worrying  about  attention  from  the  fact  of  monopolistic  made  public  by  Mr.  McCosker  follows: 


dustry  on  the  basis  of  “bad  temi)er,  where  the  next  blow  from  the  com-  control  in  their  hands,  conjure  up  in- 


President, 


impatience  and  vindictiveness.”  The  mission  was  coming  from.  More  than  sistently  the  bogeyman  of  government  slightly  indisposed  for  the  past  few 


former  NAB  president  asserted  that  that,  I  had  a  much  deeper  reason  for  operation. 


days,  has  asked  me  to  thank  you  and 


the  commission  allowed  its  decisions  not  wanting  to  see  a  fight  precipitated  “I  think  I  can  categorically  state  Mr.  Macfarlane  in  his  name  for  your 
to  be  influenced  by  “political  pull”  between  the  Administration  and  the  again  that  there  is  no  present  fore-  fine  telegram  of  May  7.  The  President 


and  that  its  report  ordering  revision  radio  industry. 


seeable  emergency  which  would  result  feels  when  two  executives  with  such 


was  an  example  of  “the  fast  boys  After  asserting  that  the  country’s  in  the  government’s  taking  over  the  important  interests  at  stake 


moving  in  and  seizing  power  to  de-  “most  important  job  is  to  beat  Hitler,”  broadcasting  industry.' 


feat  the  people  in  the  exercise  of  their  Mr.  Ethridge  said: 


a  situation  with  such  detachment 


Mr.  Miller,  thanking  Commissioner  there  is  every  prospect  of  finding  a  just 


“I  firmly  believe  that  the  President  Fly  for  his  “very  frank”  views,  imme-  and  equitable  solution. 


FCC  Chairman  Fly,  incensed  when  was  deceived  as  to  the  extent  of  radio’s  diately  accepted  the  challenge. 


“He  wants  you  and  Mr.  Macfarlane 


he  was  not  invited  to  reply  to  Mr.  ills  and  almost  betrayed  in  not  being  “You  said,  Mr.  Fly,  that  “these  men  (W.  E.  Macfarlane,  Chicago  Tribune 

Ethridge’s  attack,  stalked  from  the  told  the  decisive  possibilities  of  the  to  divert  attention  from  the  fact  of  and  WGN  business  manager  and  pres- 

convention  room  and  with  fi^  sort  of  fight  whi^  was  being  in-  monopolistic  control  in  their  hands,  ident  of  MBS)  to  know  that  he  greatly 

^enched  he  paced  the  streets  outside  vited.  conjiu-e  up  insistently  the  bogeyman  appreciates  the  conciliatory  spirit 

off  hotel  He  returned  10  minutes  “If  that  fi^t  comes,  he  must  blame  of  government  operation,’  ”  Mr.  Miller  which  prompted  your  message.” 


EDITOR  &  PUBLISHER 


Ask  High  Court  to  Study 
NLRB  Order  in  Albany 


Knickerbocker  News  Petitions  Supreme  Court  on 
1937  Guild  Case  .  .  .  Questions  Jurisdiction 
And  Impartiality  of  Labor  Board 


The  effort  to  establish  the  interstate 
character  of  the  Press  operations  by 
showing  its  membership  in  Associated 
Press,  and  its  use  of  features  and  ad¬ 
vertising  carried  over  state  lines  was 
attacked  on  the  ground  that  it  was  not 
shown  that  interstate  commerce  would 
be  affected  or  burdened  if  this  flow 
were  to  stop. 

The  brief  of  appeal  lays  emphasis 
upon  the  claim  of  legislative  interfer¬ 
ence  with  freedom  of  the  press.  It 
was  conceded  that  the  Board  might 
require  proof  that  certain  employes 


WASHINGTON,  D.  C.,  May  12 — The  other  practices  not  found  to  be  pur-  require  proof  that  certain  employes 
application  of  the  Wagner  Act  to  sued  and  which  are  unrelated  to  and  were  not  dismissed  for  union  activity, 
newspapers  with  relatively  little  out-  not  forseeable  from  the  past  conduct  cannot  require  proof  that  others 
of-state  circulation  is  one  of  several  concerning  which  the  Board  has  made  were  not  retained  because  of  their  op- 
issues  presented  to  the  Supreme  Court  findings.”  position  to  unions, 

of  the  United  States  in  the  appeal  Since  August  1,  1937,  The  Press  Co.,  “What  petitioner  refused  to  do,”  the 
of  The  Press  Co.,  Inc.,  of  Albany,  N.  Y.,  Inc.,  has  owned  and  published  the  petition  recites,  ‘‘was  to  account  to 
from  an  order  of  the  National  Labor  Knickerbocker  News  at  Albany,  an  Board  for  the  publisher’s  exercise 
Relations  Board.  afternoon  newspaper.  Publication  of  of  judgment  that  the  individual  edi- 

The  court  has  been  asked  to  grant  morning  and  Sunday  editions  had  torial  employes  retained  were  superior 
certiorari  on  the  basis  of  a  petition  been  abandoned  on  the  preceding  fo  the  individual  employes  discharged, 
filed  by  Elisha  Hanson,  counsel,  rais-  day.  ...  If  petitioner  had  acceded  to  the 


filed  by  Elisha  Hanson,  counsel,  rais 
ing  the  following  points: 


The  reduction  of  operations  necessi-  Board’s  claim  of  power  to  review  the 


Whether  the  Board  has  jurisdiction  tated  discharge  of  more  than  150  em-  publisher’s  judgment  in  appraising  the 


over  the  labor  relations  of  an  em-  ployes,  and  all  separations  were  ap-  relative  merits  of  particular  indivi- 
ployer  who  publishes  a  newspaper  of  proved  by  the  publisher.  Among  duals  it  would  have  surrendered  and 
which  only  559  copies  out  of  a  total  those  released  were  29  editorial  em-  transferred  to  the  Board  the  final 
of  55,875  circulate  outside  of  the  State  ployes.  The  Tri-City  Newspaper  responsibility  for  the  editorial  poli- 
of  publication  and  which  is  a  unit  of  Guild  immediately  demanded  rein-  cies  of  its  newspaper.” 
a  business  that  as  a  whole  is  inher-  statement  of  seven,  and  the  demand  Supporting  the  claim  that  “due  pro- 


a  business  that  as  a  whole  is  inher 
ently  local. 

Arc  These  Improper  Discharges? 


Supporting  the  claim  that  “due  pro- 


was  rejected.  The  guild  then  filed  cess”  was  not  accorded  the  publish- 
complaint  under  the  Wagner  Act,  and  ing  company,  attention  was  directed 


,  „  ,  .  .  ^  f  .  1  u  ’  proceedings  were  instituted  against  to  testimony  that  guild  members  had 

Whether  it  is  an  unfair  labor  The  Press  Co.,  and  Gannett  Co.,  Inc.,  quoted  Board  officials  as  saying  the 

tice  in  the  course  of  reducing  a  stall  which  owned  all  of  the  common  and  union  had  “an  airtight  case  and  could 
to  ^charge  (a)  a  city  editor  who  preferred  stock  of  the  first  not  lose.”  Cited  also  was  the  tran- 

habitually  failed  to  comply  with  m-  named  respondent.  script  of  the  hearing  before  the  Trial 

structions  of  his  superior;  (b)  an  em-  petition  asserts  that  the  lower  Examiner  in  which  that  functionary 

ploye  who  lacked  the  qualities  of  courts  failed  to  make  a  finding  as  to  is  shown  to  have  made  the  following 
versatility  and  cooj^rativeness  and  whether  “petitioner’s  activities  af-  remarks:  “Mr.  Hanson,  you  know  that 
above  all  entertained  avowed  Com-  fected  commerce  in  such  a  close  and  is  sheer  demagoguery  for  the  bene- 
munistic  views  crating  a  bias  incom-  substantial  manner  as  to  enable  the  fit  of  the  small  audience  to  your 


patible  with  the  effective  performance  Board  to  exercise  jurisdiction  over  its  rear.’ 


of  the  duties  of  an  editorial  worker;  la^or  relations.”  The  courts  merely  “You  have  four  minutes  if  you  think 
and  (c)  an  employe  whose  work  was  recited  findings  of  the  board,  the  it  will  do  vou  anv  eood  ” 
distinctly  below  average,  sloppy  and  complaint  states.  ■ 


inferior,  who  himself  recognized  his 
own  inadequacies,  and  who  impro¬ 
perly  had  come  into  possession  of  the 


Cites  Decisions 

Contrary  to  the  finding,  the  peti- 


AP  NEWSROOM  DRAMA 


director’s  confidential  secretary. 


tion  sets  up:  “The  record  clearly 
gaged  in  a  purely  local  business. 


directors  connaentiai  secretary.  — — was  getting  by  telephone  the  names  of 

“Whether  the  freedom  of  the  press  as  furnishing  fnformation  in  the  Rf'^er  collision 

paranteed  by  the  First  ^endnient  editorial  comment  and  ®  ^  launch 

to  the  Constitution  of  the  United  advertising  to  the  people  in  the  area  Thursday  when  his  informer  spelled 
Stetes  IS  abridged  where  the  Boards  immediately  surrounding  Albany,  the  out  the  name  of  Sergeant  Henry  J. 
order  (a)  su^rimposes  its  judgment  publication.”  M-o-r-o-s-o,  25  years  old.  It  was 

over  that  of  the  publisher  of  a  news-  jjanson  cited  numerous  Su-  Moroso’s  brother.  The  reporter, 

paper  m  the  selection  and  assignment  p^gme  Court  decisions  to  support  his  following  tradition,  then  took  the 
to  work  of  editorial  employes  on  t  e  contention  that  “manufacturing  and  other  names  and  carefully  spelled 
basis  o.  /u®”  ’  f  \  if  "  activities  analogous  thereto”  are  not,  them  back.  His  associates,  when  they 

feet  cornels  the  pub  is  er  to  ay  e-  ^  interstate  commerce,  and  went  learned  of  the  tragic  incident  from 
fore  the  Board  for  review  the  reasons  production  of  a  Moroso,  offered  to  write  the  story  but 

why  one  editorial  eniploye  was  ic  nnt  nnmtnori'o  ihg^  Mrtrrtcn  Tn  if  AP 


torial  dir^tor  to  testify  concerning  gjjgg^  interstate  com- 

his  exercise  of  judgment  as  to  the  merop” 


itierce.  _ _ — 

relative  merits  of  particular  editorial  g£  Associated  Press  case  as  Walter  R.  Greenlee  has  resigned 

employes.  ^  precedent  was  criticized  on  the  from  the  advertising  and  sales  pro- 

Quectiont  Scope  of  Order  ground  that  the  press  association  actu-  motion  department  of  the  Schenley 

“Whether  a  full  and  fair  hearing  as  ally  operated  in  interstate  communi-  Distillers  Corp.  His  future  plans  have 

guaranteed  by  the  due  process  clause  cation.  not  been  announced. 


Detroit  Pays 
Tribute  to 
William  Kuenzel 


^  .  ou  to  say:  “Since  the  production  of  a  Moroso,  offered  to  write  the  story  but 

^  1  oria  emp  oye  was  newspaper  is  not  commerce,  the  Moroso  declined.  To  it  the  AP  added 

^as  jurisdiction  only  if  the  a  note  that  the  man  who  wrote  the 
rests  upon  unfavorable  inferences  j^g  j  ggti^itigg  ^Ug  gj  j^^^g  ^g.  storyofthethreedeathswasthebro- 

nf  t  nf  ^^is  Case  had  or  tended  to  theVof  one  of  the  victims, 

of  the  failure  of  the  publishers  edi-  j^^^g  ^^g  j^jtg  direct  and  sub-  - 


not  been  announced. 


of  the  Fifth  Amendment  to  the  Con¬ 
stitution  of  the  United  States  is  denied 
where,  prior  to  the  issuance  of  a  com- 


$49  NEWSPRINT  PRICE  SET  FOR  LAST  HALF  OF  '41 


plaint  and  hearings  thereon,  there  is  THE  St.  Croix  Paper  Company  announced  this  week  that  the  price  of  news¬ 


positive  evidence  not  challenged  by  print  for  the  third  and  fourth  quarters  will  be  the  same  as  for  the  first 
the  Board  during  the  hearing  that  six  months — $49  per  ton  based  on  delivery  in  New  York  City.  According  to 
officials  of  the  Board  were  credited  an  ANPA  newsprint  bulletin,  this  is  the  first  annoimcement  of  third  and 
by  the  complaining  union  with  having  fourth  quarter  prices.  The  ANPA  said  newsprint  production  of  the  U.  S. 
given  assurances  to  that  particular  and  Canada  during  the  first  four  months  of  1941  was  4.9%  greater  than  in  the 
labor  organiution  of  an  outcome  fav-  1949  corresponding  period.  U.  S.  consumption  for  the  four  months  this  year 


labor  organiution  of  an  outcome  fav-  1949  corresponding  period.  U.  S.  consumption  for  the  four  months  this  year 

i®  3.7%  ahead  of  the  1940  period,  as  indicated  by  statistics  from  421  news- 
by  eSdini^rstetemeite  a^coL  which  reported  77%  of  the  1940  consumption  ^bli^rs’  stocks  on 

duct  of  the  Board’s  attorney,  the  con-  'P  ^0  (421  newspapers)  totaled  302,267  tons,  or  35 

duct  of  the  Trial  Examiner  and  a  sys-  supply,  and  April  consumption  was  reported  5%  greater  than  the 

tematic  disregard  by  the  Board  in  same  month  of  1940,  the  ANPA  said.  Effective  June  1,  four  Atlantic  coast¬ 
arriving  at  its  findings  of  evidence  li^®s  will  increase  their  rates  approximately  10%  for  the  movement 

favorable  to  the  employer.  of  newsprint  when  it  originates  in  the  U.  S.  and  Canada,  another  ANPA 


favorable  to  the  employer.  of  newsprint  when  it  originates  in  the  U.  S.  and  Canada,  another  ANPA 

“Whether  the  Board,  upon  finding  bufletin  stated.  A  report  from  maritime  officials  that  within  four  or  five 
that  an  employer  has  engaged  or  is  weeks  both  coastwise  and  intercoastal  services  will  be  curtailed  40%  would 
engaging  in  specific  unfair  labor  prac-  mean,  according  to  the  ANPA,  that  newsprint  moving  via  water  routes  will 
tices,  is  empowered  to  order  the  said  have  to  seek  rail  routes  on  rates  which  are  generally  higher  than  the  water 
employer  to  ceaie  and  desist  from  services. 


News  Photographer  Honored 
On  40th  Anniversary 
As  Chief  Cameraman 


It  was  Bill  Kuenzel’s  day,  and  De¬ 
troit  did  itself  proud  recently  for  Wil¬ 
liam  Albert  Kuenzel,  celebrating  40 
years  as  a  photographer  for  the  Detroit 
News.  A  party  staged  for  him  at 
American  Legion  Hall  turned  out  to 
be  a  civic  tribute  for  the  man  who 
was  referred  to  as  “the  mirror  of 
Detroit.” 

Some  of  the  speakers  came  bringing 
gifts  as  well  as  eulogies.  On  behalf 
of  his  father,  Walter  O.  Briggs,  owner 
of  the  Detroit  Tigers  baseball  team, 
Spike  Briggs  gave  Kuenzel  a  motion 
picture  camera.  Herbert  Ponting, 
business  manager  of  the  Detroit  Newt, 
gave  him  a  gold  watch,  a  token  of  the 
management  of  the  newspaper.  Bar¬ 
ney  Nagel,  associated  with  Kuenzel 
in  the  News  photographic  department 
since  1912,  presented  him  a  combina¬ 
tion  radio  and  phonograph  as  a  gift 
from  fellow  employes. 

Messages  were  received  from  Wil¬ 
liam  E.  Anderman,  publisher,  Detroit 
Times;  Malcolm  W.  Bingay,  editor, 
Detroit  Free  Press;  Sen.  Arthur  W. 
Vandenburg,  former  publisher.  Grand 
Rapids  (Mich.)  Herald,  and  others. 


GREENLEE  RESIGNS 

Walter  R.  Greenlee  has  resigned 


a  precedent  was  criticized  on  the  from  the  advertising  and  sales  pro¬ 
ground  that  the  press  association  actu-  motion  department  of  the  Schenley 


Dailies'  Announcement 
Stirs  Radio  Row 

Coming  as  an  aftermath  of  the  new 
realignment  of  Minneapolis  newspa¬ 
pers,  radio  announcements  featuring 
the  St.  Paul  Pioneer  Press  Sunday 
edition  were  first  refused  and  then 
accepted  last  week  by  radio  stations 
WTCN  and  WCCO  in  Minneapolis, 
following  action  in  which  the  St.  Paul 
new^apers  protested  to  the  FCC. 

B.  H.  Ridder,  publisher  of  the  St. 
Paul  Dispatch  and  Pioneer  Press,  was 
first  notified  by  H.  T.  Hagman,  man¬ 
ager  of  WTNC,  that  the  station  had 
been  ordered  by  George  Bickelhaupt, 
president,  not  to  carry  an  announce¬ 
ment  that  hereafter  there  would  be 
only  one  Sunday  newspaper  in  Min¬ 
neapolis.  WTNC  is  owned  jointly  by 
the  St.  Paul  Dispatch  and  Pioneer 
Press  and  the  Minneapolis  Tribune 
Company.  Mr.  Bickelhaupt,  former 
publisher  of  the  Minneapolis  Tribune 
is  now  publisher  of  the  Minneapolis 
Times.  Under  the  new  set-up,  the 
Sunday  Tribune  will  be  combined  with 
the  Minneapolis  Star  Journal,  begin¬ 
ning  May  11. 

Earl  Gammons,  manager  of  WCCO, 
CBS  outlet  in  the  Twin  Cities,  also 
notified  the  St.  Paul  newspapers  that 
their  spot  advertisements  concerning 
the  Sunday  newspaper  situation  in 
Minneapolis  would  not  be  Ccirried  by 
that  station.  Stanley  Hubbard,  man¬ 
ager  of  KSTP,  accepted  the  announce¬ 
ments. 

Mr.  Ridder  told  Editor  &  Publish!* 
he  not  only  notified  both  stations  d 
his  intention  to  carry  the  matter  be¬ 
fore  the  FCC,  in  protest  against  any 
effort  to  deny  radio  facilities  to  St 
Paul  newspapers,  but  wrote  to  the 
commission.  Meanwhile,  he  said,  both 
WTCN  and  WCCO  “apparently 
changed  their  minds  and  have  decided 
to  accept  our  radio  announcements." 
The  spot  announcement  in  question 
stated,  in  part: 

“Flash!  Starting  next  Saturday  only 
one  Sunday  newspaper  will  be  pub¬ 
lished  in  Minneapolis.  .  .  .  But  there’s 
still  the  St.  Paul  Sunday  Pioneer 
Press.  ...” 
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ana  Members  Veto  Proposal 
For  Joint  Defense  Ad  Campaign 
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Industrial  Advertisers  Prefer  Individuality  .  .  . 


New  Newspaper  Circulations  Survey  Proposed 


. . .  Kelley  Criticizes  Ad  Managers 


ByR.  M.  DOBIE 


A  SUGGESTION  that  industrial  ad-  and  the  problems  of  checking  net- 
vertisers,  their  hands  tied  with  de-  work  programs  and  rising  rates, 
fense  orders,  pool  a  percentage  of  Newspaper  advertisers  at  their 
their  advertising  appropriations  for  a  round  table  discussion,  directed  by 
co-operative  campaign  to  explain  their  J.  O.  Carson  of  the  H.  J.  Heinz  Co., 
role  in  defense  and  maintain  the  pub-  agreed  that  a  service  offering  the  ex- 
lic  goodwill,  was  quickly  squelched  act  circulation  of  all  newspapers  in 
by  an  overwhelming  group  of  inde-  the  counties  and  larger  cities  would 
pendents  at  the  spring  meeting  of  the  improve  the  effectiveness  of  newspa- 
Association  of  National  Advertisers,  per  advertising  and  be  particularly 
The  sessions,  all  of  which  were  closed,  useful  in  helping  advertisers  sell  deal- 
were  held  at  the  Westchester  Country  er  or  co-operative  advertising  to  their 
Qub,  Rye,  N.  Y.,  May  11-14.  dealers. 

Although  supported  by  a  group  of  Publishers  Criticized 

companies  known  to  be  in  close  touch  Publishers  were  criticized  for  the 
with  the  Office  of  Production  Man-  practice  of  raising  rates  without  suf- 
agement  in  Washington,  the  sugges-  fjjjjgnt  notice,  and  cancellation  clauses 
tion,  made  at  the  Monday  session  ot  ^gre  hotly  debated  and  defended  by 
industrial  advertisers,  wm  short  lived,  advertisers.  Mr.  Carson  reported 

It  never  even  got  to  the  resolution  studies  of  individual  papers 

stage  and  was  buried  under  a  pde  ot  led  off  a  discussion  of  equalization 
objections  that  such  a  ciroperative  rates  and  scale  rates  based  on  cir- 

campaign,  with  the  names  of  some  ot  culation. 

the  outstanding  competitors  in  the  proposed  breakdown  of  news- 

industrial  field  appearing  in  the  s^e  p^pgr  circulation  was  modeled  along 
advertisement,  woiud  conf^e  their  lines  of  a  similar  study  made  in 
identities  in  the  public  mind,  lead  to  Canada  by  the  Association  of  Cana- 
rumors  of  mergers  and  acquisitions, 
and  impair  the  individuality  and 
goodwill  built  up  with  millions  of 
dollars  of  advertising. 

IriHon  Spuahz 

The  advertisers  agreed,  however, 
that  some  form  of  goodwill  advertis¬ 
ing  by  individual  companies  was  ne¬ 
cessary  during  the  emergency  and  this 
opinion  was  reiterated  by  Mason  Brit¬ 
ton  of  the  Office  of  Production  Man¬ 
agement,  who  was  the  principal 
speaker  at  the  Monday  luncheon. 

‘‘My  company  has  spent  millions  of 
dollam  building  up  our  reputation  and 
developing  our  market,”  one  of  the 
largest  advertisers  said  in  between 
sessions;  “and,  even  if  we  do  have  to 
curtail  production  during  the  emer¬ 
gency,  we  are  not  going  to  throw  our 
gains  overboard  by  burying  our  name, 
with  a  lot  of  others,  in  one  common 
advertising  campaign.  The  defense  Just  before  the  Monday  afternoon  conference  on  newspapers.  Left  to  right,  J.  O. 
program  is  a  common  cause  and  we’ll  Carson,  H.  J.  Heinz  Co.,  who  presided  at  the  meeting;  P.  L.  Thomson,  president  of 
cooperate  in  every  way  possible,  but  fbe  ABC  and  director  of  public  relations  for  Western  Electric  Co.;  Stuart  Peabody, 
when  it  comes  to  keeping  our  prod-  advertising  director,  The  Borden  Co.;  and  William  A.  Thomson,  director  of  the  Bureau 
ucts  in  the  public  eye,  we  prefer  to  Advertising,  ANPA. 

do  that  ourselves.” 

While  the  industrial  session  was  un¬ 
der  way,  newspapers,  radio,  and  ma¬ 
gazines  were  discussed  at  round  table 
discussions  by  the  men  who  pay  the 
advertising  bills. 

The  radio  meeting,  which  met  in  a 
high  state  of  excitement  over  the  Fed- 
wal  Communications  Commission’s 
'«cent  blast  at  the  network  mono- 
^ly,  attracted  the  greatest  attention. 

Under  the  direction  of  William  N. 

Connolly  of  the  S.  C.  Johnson  &  Son, 
jnc,  the  advertisers  agreed  it  would 
be  much  more  difficult  to  place  radio 
^vertising  should  the  order  become 
™ective.  ITiere  was  some  discussion 
« to  how  the  order  might  impair  the 
tffectiveness  of  radio  as  an  advertis- 
medium  but  the  consensus  was 
Ihat  the  action  was  too  recent  to  per- 
|nit  any  definite  conclusions  or  resolu- 
ns.  The  discussion  then  turned  to  fhe  industrial  advertisers'  session  Monday  afternoon  at  the  Westchester  Country 
report  of  a  recent  ANA  study  of  Club,  left  to  right:  Robert  H.  DeMott,  general  sales  manager  of  SKF  Industries,  Inc.; 
nation  breaks,  new  techniques  of  Paul  West,  ANA  president;  Mason  Britton,  vice-chairman  of  McSraw  Hill  Publishing 
Measuring  program  audiences  as  pre-  Co.  and  the  principal  speaker  at  the  luncheon;  and  Keith  J.  Evans,  sales  promotion  and 
^nted  by  A.  W.  Lehman  of  the  Co-  advertising  manager  of  Inland  Stool  Co.  Mr.  Britton  is  with  the  OPM  in  Washington 
operative  Analysis  of  Broadcasting,  specializing  on  the  machine  tool  defense  program. 


dian  Advertisers.  It  was  agreed  that 
only  an  organization  with  vast  re¬ 
search  experience  could  effectively 
carry  on  the  survey  in  the  U.  S. 

The  visualization  plan  on  ABC 
reports  was  also  discussed  from  the 
national  advertisers  angle,  particular¬ 
ly  as  it  might  aid  in  the  placing  of 
local  and  dealer  advertising. 

Magazine  Survey 

Four  members  of  the  American  As¬ 
sociation  of  Advertising  Agencies’ 
committee  on  newspapers  attended 
the  round-table  meeting.  They  were 
Ben  Duffy,  Batten,  Barton,  Durstine 
&  Osborn;  H.  H.  Kynett  of  Aitkin- 
Kynett  Co.,  Philadelphia;  George  Di- 
bert  of  J.  Walter  Thompson  Co.;  and 
Lester  Malitz  of  Warwick  &  Legler, 
Inc. 

Announcement  of  the  publication 
of  a  circulation,  rate,  and  linage  study 
of  336  general  magazines  by  the  ANA 
magazine  committee  was  made  at  the 
magazine  round-table  meeting.  Gor¬ 
don  E.  Cole  of  Cannon  Mills,  Inc.,  who 
presided  gave  a  short  review  of  the 


Three  ANA  members  discuss  the  Monday 
sessions.  Left  to  right:  John  E.  Stewart, 
assistant  advertising  manager,  National  Dis¬ 
tillers  Products  Corp.;  B.  Harold  Miller, 
advertising  manager  of  the  John  B.  Stetson 
Co.;  and  Val  A.  Schmitz,  advertising  man¬ 
ager  of  the  F  &  M  Schaefer  Brewing  Co. 

recent  study  of  food  advertisements 
made  by  the  Magazine  Marketing 
Service.  Bonus  circulations  and  new 
copy  testing  techniques  were  also  dis¬ 
cussed.  The  display  round-table  heard 
Fred  Wertz  of  Window  Advertising, 
Inc.,  present  the  results  of  a  research 
test  of  window  displays  of  16  products 
in  Connecticut. 

Wilder  Breckenridge,  sales  manager 
of  the  Bureau  of  Advertising,  ANPA, 
a  Monday  morning  speaker,  suggested 
that  the  advertising  business  would 
benefit  by  establishment  of  a  clearing 
house  to  make  available  to  everyone 
the  studies  and  analyses  of  advertis¬ 
ers  and  agencies. 

Mr.  Breckenridge,  who  illustrated 
his  talk  with  slides  showing  some  of 
the  conclusions  based  on  the  first  30 
reports  of  the  Continuing  Study  of 
Newspaper  Reading,  said  that  the  in¬ 
dication  was  that  the  hotter  the  war 
news,  the  better  read  the  advertising 
content  of  a  newspaper. 

Prefer  Local  News 

He  declared  that  dollar  for  dollar 
the  continuity  strip  is  the  most  efiS- 
cient  form  of  black  and  white  space, 
but  that  it  imposes  certain  mechanical 
limitations  on  the  advertiser  and  isn’t 
available  in  all  newspapers. 

“The  newspaper  reader  is  funda¬ 
mentally  and  incurably  home-town 
minded.  Fire,  flood,  war,  disaster,  and 
sudden  death — none  of  them  have  the 
vital  appeal  to  readers  of  local  news. 
This  is  true  of  both  sexes,  but  par¬ 
ticularly  for  women,  57%  of  whose 
diet  in  the  way  of  news  stories,  is 
wholly  local  in  character. 

“The  same  thing  is  true  for  pic¬ 
tures.  In  spite  of  the  magnificent 
material  supplied  by  the  picture  serv¬ 
ices,  in  spite  of  the  extraordinary 
events  which  have  been  taking  place 
abroad,  the  local  camera  shot  is  a 
hands  down  favorite  with  both  men 
and  women. 

Mr.  Breckenridge 'told  the  advertis¬ 
ers  that  eight  of  the  10  top  ranking 
editorial  features  with  men  can  be  ap¬ 
plied  to  newspaper  advertising,  and 
even  more  are  suitable  for  ads  in  the 
women’s  classification. 

He  said  that  the  editorial  cartoon 
and  the  humor  panel  were  two  edi¬ 
torial  techniques  that  could  bring 
good  results  for  newspaper  advertis¬ 
ers,  but  were  used  by  comparatively 
few. 

At  a  Monday  morning  session  Dr. 
D.  B.  Lucas,  associate  professor  of 
marketing.  New  York  University,  de¬ 
scribed  a  technique  which  he  has  de¬ 
veloped  for  eliminating  many  of  the 
distorting  factors  in  readership  tests 
of  magazine  advertisements. 

To  account  for  the  number  of  per- 
{Continued  on  page  14) 
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EDITOR  <S  PUBLISHER 


Missouri  Holds  32nd 
Annual  Journalism  Week 


COLUMBIA,  Mo.,  May  17— The  thirty- 
second  annual  Journalism  Week  at 
the  University  of  Missouri  School  of 
Journalism  closed  last  night  with 
speeches  by  Marquis  W.  Childs  of  the 
St.  Louis  Post-Dispatch  Washington 
bureau,  and  James  R.  Young,  INS  Far 
Eastern  correspondent. 

Earlier  in  the  day,  Mr.  Young  and 
Mr.  Kaname  Wakasugi,  minister  to  the 
Japanese  Embassy  in  Washington,  pre¬ 
sented  to  the  School  of  Journalism  a 
plaque  in  memory  of  Frank  H.  Hedges, 
graduate  of  the  school  who  died  in 
Tokyo  April  10,  1940,  while  serving  as 
correspondent  for  the  North  American 
Newspaper  Alliance  and  London  Daily 
Telegraph. 

Opened  Tvesdoy 

The  four-day  program  opened  Tues¬ 
day  afternoon  with  a  meeting  of  the 
Missouri  Writers’  Guild,  presided  over 
by  Wayne  A.  Lindsey,  president. 

Laurence  de  Neufville,  foreign  news 
editor  of  Young  America  magazine, 
speaking  Wednesday  morning,  said 
American  newspaper  reporting  is  the 
best  in  the  world,  but  asserted  that 
there  is  still  room  for  improvement  in 
the  field  of  interpretative  writing.  He 
said  the  “newspaperman  can’t  afford  to 
be  only  a  fact  gatherer  and  a  good, 
clear  writer.  He  has  got  to  think  of 
himself  as  a  teacher,  too,  if  he  wants 
to  get  the  whole  of  his  information 
across  to  the  public.” 

E.  Sydney  Stephens,  president  of  the 
E.  W.  Stephens  Publishing  Company 
of  Colvimbia  and  chairman  of  the  Mis- 
soxui  State  Wildlife  Conunission,  urged 
newspapers  to  devote  more  space  to 
news  of  wild  life  and  conservation. 
He  said  more  people  are  interested  in 
hunting  and  fishing  than  in  baseball, 
football,  basketball  and  boxing  com¬ 
bined.  Other  speakers  Wednesday 
morning  included  Charles  H.  Compton, 
librarian  of  the  St.  Louis  public  li¬ 
brary;  C.  H.  Thompson,  music  critic 
for  the  Kansas  City  Star,  and  C.  E. 
Watkins,  president  of  the  Missouri 
Press  Association  and  editor  of  the 
Chillicothe  Constitution-Tribune. 

Carroll  Binder,  foreign  news  editor 
of  the  Chicago  Daily  News,  and  Jerome 
D.  Barnum,  publisher  of  the  Syracuse 
(N.  Y.)  Post-Standard,  spoke  Thurs¬ 
day  afternoon.  Arnold  Vas  Dias, 
United  States  correspondent  for  the 
Netherlands  Indies  News  Agency,  and 
Thomas  H.  Beck,  president  of  the 
Crowell  Publishing  Company,  were 
the  speakers  ’Thursday  night. 

Advertising  Prebiems 
Publishers’  problems  and  advertising 
supplied  the  theme  for  Friday  morn¬ 
ing’s  program.  David  M.  Warren,  pub¬ 
lisher  from  Panhandle,  Tex.,  spoke  on 
“The  Outlook  for  the  Small  City 
Daily,”  and  Orville  S.  McPherson,  pub¬ 
lisher  of  the  Kansas  City  Journal,  dis¬ 
cussed  “Efficiency  in  Newspaper  Pub¬ 
lishing.”  Other  speakers  were  Ken- 
nerly  Woody,  general  advertising  man¬ 
ager  of  the  Southwest  Bell  Telephone 
Company,  and  Fred  Wright,  St.  Louis 
advertising  man. 

Friday  aftemon  Mrs.  James  R. 
Yoimg  described  “A  Writer’s  Ebcperi- 
ences  Abroad”;  Miss  May  Day  Lo,  spe- 


former  and  author  of  the  book  “How 
Dear  to  My  Heart.” 

Roundtables  were  held  on  radio 
news  broadcasting,  national  advertis¬ 
ing,  retail  advertising  and  the  handling 
of  news  pictures. 

The  radio  roundtable  was  conducted 
by  Erie  Smith  of  Station  KMBC,  Kan¬ 
sas  City,  and  Larry  Neville  of  Station 
KMOX,  St.  Louis.  Hal  Thurber  of 


ager  of  the  Toronto  Globe  and  Mail,  For  strained  foods  189-line  ads  wet« 
and  1941  president  of  the  association,  placed  5  times  per  week  for  26  week) 
presided  at  the  two-day  sessions  here,  making  a  total  of  24,570  lines.  Beam 
The  50  delegates  assembled  Sunday,  and  macaroni  received  420-line  copr 
May  11,  and  toured  the  Niagara  Penin-  3  times  a  week  in  two  campaigns  of  ]] 
sula  in  blossomtime,  dining  at  Niagara  weeks  each  totalling  32,760  lines.  Soud 
Falls,  Ont.  and  tomato  juice  appeared  in  560-liiK 

Greetings  from  the  ICMA  were  ex-  ""  ' —  ’ - 

tended  by  Clem  D.  O’Roiu-ke,  Cleve¬ 
land  Press,  president,  and  from  the 
ABC  by  James  N.  Shyrock,  managing 
director.  Matt  Sullivan,  Gannett 
Newspapers,  2nd  ICMA  vice-president, 
also  attended. 

Another  paper  which  dealt  with  war 
activity  was  that  of  Bruce  L.  Lundy, 

Niagara  Falls,  Ont.,  who  led  a  discus- 


ads  four  times  a  week  and  ISS-la, 
ads  5  times  a  week  making  a  total 
41,405  lines  in  the  campaign. 

The  extent  of  consiuner  buying,  nc 
consumer  “awareness”  of  the  variettej 
to  be  advertised,  prior  to  release  of  ^ 
advertising  was  determined  by  inde. 
pendent  research  organizations.  TVut 
findings  were  later  compared  wU 


the  D’Arcy  Advertising  Company,  St.  rmis,  <jm.,  wno  “  oiscus-  identical  consumer  surveys  follow^. 

Louis,  led  the  discussion  on  “Handling  completion  of  the  13-week  te^ 

paigns,  which  were  part  of  the  me. 


a  National  Account,”  and  H.  Kenneth 
Taylor,  president  of  John  Taylor  Dry 
Goods  Company,  Kansas  City,  led  the 
retail  advertising  roundtable.  The 
news  pictures  session  was  led  by  Ries 
Tuttle,  picture  editor  of  the  Des  Moines 
Register  and  Tribune. 

Medals  of  honor  were  presented  by 
the  School  of  Journalism  to  the  Chi¬ 
cago  Daily  News,  Ta  Kung  Poo,  news¬ 
paper  of  Chungking  and  Hong  Kong, 
China;  Leland  Stowe,  Chicago  Daily 
News  foreign  correspondent;  H.  T. 
Ewald,  president  of  Campbell-Ewald 
Company  of  Detroit,  Mich.;  the  South¬ 
east  Missourian,  of  Cape  Girardeau; 
H.  S.  Jewell,  president  of  Springfield, 
Mo.,  Newspapers,  Inc.;  Frank  H.  King, 
chief  of  the  Dallas,  Tex.,  bureau  of  the 
AP,  and  Ralph  H.  Turner,  business 
manager  of  NEA,  Cleveland,  Ohio. 

Besides  the  Missouri  Writers’  Guild, 
the  following  organizations  held  meet¬ 
ings  in  Columbia  in  connection  with 
Journalism  Week;  Missouri  Press  As¬ 
sociation,  Missouri  Women’s  Press 
Club,  Missouri  Associated  Dailies,  Mis¬ 
souri  United  Press  Associations,  Mis¬ 
souri  members  of  Associated  Press; 
Association  of  past  presidents  of  Mis¬ 
souri  Press  Association;  Missouri  Ad¬ 
vertising  Managers’  Association;  Mis¬ 
souri  College  Newspaper  Association, 
and  the  School  of  Journalism  Alumni 
Association. 


boys  as  carriers  in  wartime. 

Other  papers  presented  at  the  con¬ 
vention  included:  “The  Unemploy¬ 
ment  Insimance  Act,”  R.  B.  Cowan, 
Toronto  Star;  “Rate  Increases,’’  H.  L. 
Gamer,  Peterboro  (Ont.)  Examiner; 
“Mailing  Room  Operations,”  J.  Harri¬ 
son,  Globe  and  Mail;  “The  ICMA  and 
ANPA  Safe  Driving  Contest,”  J.  E. 
Fehrenbach,  Kitchener  (Ont.)  Record, 
and  “Selling  Newspapers  in  Training 
Centres,”  J.  W.  Tufford,  Hamilton 
Spectator. 


Heinz  Tests  Prove 
Newspaper  Potency 

continued  from  page  3 


Paradis  Heads 
Ontario  Quebec 
Circulation  Men 


ures  were  presented  showing  national 
advertising  linage  in  the  Detroit  News 
for  1939.  Although  in  1939  the  Detroit 
News  ranked  fourth  in  the  entire 
United  States  in  volume  of  national 
advertising,  nevertheless,  during  that 
year — in  the  daily  issues  only,  the 
News  carried  only  seven  national  ad¬ 
vertisers  who  ran  as  much  as  25,- 
000  lines  during  the  twelve-month 
period. 

After  careful  study  of  the  schedules 
and  space  mechanics  of  hundreds  of 
successful  newspaper  campaigns,  local 
as  well  as  national,  plans  were  formu¬ 
lated  for  testing  various  space  and 
frequency  combinations  to  determine 
“How  much  advertising  is  enough?”, 
Mr.  Selby  said. 

Four  major  varieties  of  the  famous 
“Heinz  57’’  were  selected  for  the  tests 
— Beans,  Soup,  Macaroni  and  Strained 


chandising  cooperation  requattd 
from  the  newspapers.  Mr.  Selby  calkc 
this  cooperation  “terrific.” 

A  total  of  3,458  consumer  intervie*! 
were  completed  before  the  tests,  ud 
3,505  after  the  tests.  On  the  b^ 
surveys,  1,521  housewives  were  famj 
iar  with  the  Heinz  Varieties  to  be  ad¬ 
vertised  and  713  were  already  reja 
larly  buying  these  varieties.  On  ftej 
after  surveys,  1,821  were  familk 
with  the  advertised  items  and  9K| 
were  buying  them.  These  compari 
sons  show  an  awareness  increase  o 
19.7%,  and  a  buying  increase  of  33.7'": 

The  newspapers  used  were:  Sail 
Francisco  Examiner,  Atlanta  Jottnwi, 
Portsmouth  Times,  Boston  Herald- 
Traveler,  Hartford  Times,  Yonngjtoir. 
Vindicator,  Sioux  City  Journal,  Cha-j 
lotte  Observer,  Chicago  Herttid-j 
American,  Harrisburg  News-Patriot. 
New  York  Herald  Tribune,  Indianapo-j 
lis  News,  Rock  Island-Moline  Argr- 
Dispatch,  Kalamazoo  Gazette,  Fot 
Wayne  News-Sentinel,  Rockford  (Bl) 
Star  and  Register-Republic,  BlootnJ 
ington  Pantagraph,  ConnorsailiJ 
(Ind.)  News  -  Examiner,  Lancoflrl 
Eagle  Gazette,  Norwalk  (O.)  Jc 

tor-Herald,  Peoria  Journal-Transcnp:! 


Lowell  Sun 
Purchases  Rival 
Citizen-Leader 


Foods.  ’The  ANPA  Bureau  of  Adver- 
St.  Catharines,  Ont.,  May  13— Cir-  Rising  suggested  a  recipe  t^  of  copy 


culation  managers  of  the  Ontario- 
Quebec  Association  at  their  annual 
meeting  today  named  Laurent  Paradis, 
Lc  Nouvelliste,  ’Three  Rivers,  Quebec, 
as  president  for  the  1941-42  terms. 

Other  officers  chosen  at  the  eighth 
annual  convention  held  here  were: 
1st  vice-president,  R.  B.  Cowan,  To¬ 
ronto  Star;  2nd  vice-president,  J.  A. 
Walsh,  Quebec  Chronicle-Telegraph; 
3rd  vice-president,  F.  L.  Britton, 
Hamilton  (Ont.)  Spectator;  secretary, 
W.  J.  Stewart,  St.  Thomas  (Ont.) 
Times-Joumal;  treasurer,  H.  H.  ’Turn- 
bull,  St.  Catharines  Standard. 

Canada’s  part  in  the  war  effort  held 
a  prominent  place  in  convention  dis¬ 
cussions.  The  association  endorsed  a 
resolution  urging  promotion  of  war 
savings  stamps  among  carrier  boys 
and  discussed  various  other  phases  of 
the  coimtry’s  part  in  the  war.  The 
three  major  addresses  to  which  the 
circulation  managers  of  the  associa 


for  the  beans  and  macaroni  campaigns. 

The  fundamental  uses  of  each  pro¬ 
duct  and  the  basic  copy  appeals  and 
art  treatment  essential  to  each  cam¬ 
paign  were  studied  in  relation  to  the 
space  units  decided  upon.  The  eco¬ 
nomics  of  the  proposed  expenditures 
for  each  campaign  were  checked 
against  market  potentials. 

An  interesting  chart  in  this  connec¬ 
tion  showed  the  pro-rated  cost  of  a 
typical  half-hour  evening  radio  pro¬ 
gram  in  the  markets  selected,  and 
the  equivalent  newspaper  space  which 
such  an  expenditure  would  buy. 
Against  this  yardstick,  all  of  the  con¬ 
templated  test  campaigns  were  eco¬ 
nomically  soimd,  even  though  each 
provided  for  greater  dominance  of 
space  and  repetition  than  is  customary 
today  even  in  most  of  the  largest  na¬ 
tional  newspaper  campaigns. 

Twenty-one  newspapers  scattered 
from  coast-to-coast  and  in  cities  rep- 


Lowell,  May  12 — ^The  second 
sation  in  the  local  newspaper  Ml 
within  two  months  came  today  t 
the  announcement  that  the  Lowell 
Company,  publishers  of  the 
Sun,  had  purchased,  effective  Ju»t 
the  building,  equipment  and  good  « 
of  the  Citizen-Leader,  rival  aftema^ 
paper. 


On  March  30,  the  Courier-Citia|  mai 


and 


only  morning  paper,  which  had  a  he 
tage  of  100  years,  suspended  publi^the; 
tion  to  become  the  Leader,  since  pi#|  Ber 
lished  as  the  Citizen-Leader. 

Absorption  of  the  Citizen-Lea^  cjg, 
will  give  the  Sun  a  clear  field  in  (ko 
Lowell  daily  newspaper  field 
Both  the  Sun  and  the  Citizen-Lea^  ^e, 
on  their  front  pages  published  the  h| 
lowing  official  announcement: 

“Under  an  agreement  entered  cf 


mutually  by  the  Lowell  Sun 


Courier  -  Citizen  Company,  pr«1 
publishers  of  the  newspaper 
known  as  the  Lowell  Citizen-Le^  ^1 
the  latter’s  newspaper  plant  andgi|j^” 
will  are  to  be  sold  on  or  before  J’ 


cial  writer  for  the  Honolulu  Star-  nature.  They  were  delivered  by  John 


circuiauon  managers  oi  me  associa-  ...  ,  v  i  ^  ..  aJK*,, 

tion  listened  were  all  of  a  patriotic  resentative  of  eadi  unixi^nt  popu-  2,  to  the  proprietors  of  the  Lowell  ^  ^ 
—  -  K-ooW  f«r  tho  and  the  Citizen-Leader  will  theret?l'*|" 


Bulletin,  spoke  on  “They  All  Came  to 
Hawaii,”  and  L.  M.  White,  publisher  of 
Ae  Mexico  (Mo.)  Ledger,  talked  on 
“Women  Newspaper  Workers.” 

Mrs.  B.  J.  Bless,  Jr.,  president  of  the 
National  Women’s  I^ess  Club,  pre- 


Collingwood  Reade,  editorial  writer 
of  the  Toronto  Globe  and  Mail,  and 
Canadian  radio  commentator;  W.  J. 
McCulloch,  telegraph  editor  of  the 
Hamilton  Spectator;  and  Miss  Nora 
Frances  Henderson,  former  newspa- 


lation  bracket  were  selected  for  the 
tests.  The  cities  represent  three  popu¬ 
lation  groups:  over  6,000,000,  from 
100,000  to  500,000,  and  25,000  to  100,000. 

CooperatioR  It  "Terrific” 
Schedules  were  for  13  consecutive 
weeks  with  insertions  3  and  S  times 


be  absorbed  and  incorporated  in 


Lowell  Sun.  The  Courier-Citi^^P' 


Company,  commercial  printers, 
no  longer  publish  any  newspaptf ; 
the  offices  of  its  president  HiilV 
Madden,  and  its  treasurer,  William 


Spence,  will  be  moved  to  the  JarfStai 


sented  the  first  honorary  membership  perwoman  and  present  controller  of  per  week.  All  tests  were  completed  .  ,  ,  ,  „  „.  . 

in  the  Missouri  Women’s  Press  Club  the  Hamilton  City  Council.  between  Oct.  1,  1940  and  April  15,  St.  plant  of  the  Courier  Citizen 

to  Mary  Margaret  McBride,  radio  per-  Howard  S.  Mark,  circulation  man-  1941.  pany. 


im 


posi 
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pOR  MAY  17.  1941 

CARTOONISTS  PRESENT  ENIGMAS  OF  CONVOY  ISSUE  AND  HESS  SENSATION 


•OH,  TO  BE  IN  ENGLAND  NOW 
THAT  SPRING  IS  HERE" 


THE  TH  NKER 


Herald  Tribune 
Ncones  Andrews 
To  Washington 

Succeeds  Driscoll  as  Head 
Of  Bureau  .  .  .  Ex-Chief  in 
New  Roving  Writing  Role 

Joseph  Driscoll,  chief  Washington 
correspondent  of  the  New  York  Herald 
Tribune,  has  been  promoted  to  the 


Josoph  Driscoll  Bert  A.  Andrews 

position  of  national  correspondent, 
naking  his  headquarters  in  New  York 
md  covering  important  news  stories  as 
4ey  break  in  North  America,  and 
Bert  A.  Andrews,  now  a  member  of 
the  city  staff,  has  been  named  to  suc¬ 
ceed  Mr.  Driscoll  in  Washington, 
George  Cornish,  managing  editor,  an¬ 
nounced  this  week.  The  appoint¬ 
ments  become  effective  June  1. 

Aadrewf  Worked  Abroad 

The  new  chief  of  the  Washington 
bureau  has  covered  a  wide  variety  of 
political  assignments  for  the  Herald 
Tribune,  including  national  elections, 
®»jor  conventions,  and  the  New 
york  State  Legislature  in  Albany.  He 
joined  the  Herald  Tribune  from  the 
Hew  York  American,  now  the  Joumal- 
American,  in  October,  1937. 

Mr.  Andrews  has  had  newspaper 
ttperience  on  both  sides  of  the  Atlan- 
Born  in  Colorado  Springs,  Colo., 

*  attended  elementary  and  high 
•chools  in  San  Diego,  Calif.,  and  was 

*  member  of  the  class  of  1925  at 
Btonford  University,  after  which  he 
forked  as  reporter  and  city  editor 
on  the  Son  Diego  Sun.  Subsequently, 


he  was  on  the  editorial  staffs  of  the 
Chicago  Herald-Examiner,  the  De¬ 
troit  Times,  and  on  the  Paris  Herald, 
the  Herald  Tribune’s  European  edi¬ 
tion,  suspended  since  the  Nazis 
marched  into  Paris. 

In  assiuning  the  position  of  national 
correspondent  Mr.  Driscoll  is  filling  a 
new  post  on  the  Herald  Tribune.  He 
will  operate  from  Mr.  Cornish’s  office 
and,  in  the  latter’s  words,  ‘‘will  largely 
think  up  his  own  assignments.” 

Mr.  Driscoll  was  for  four  years  head 
of  the  Herald  Tribune’s  London  bu¬ 
reau  and  for  the  last  two  years  has 
been  Washington  bureau  diief.  He 
began  newspapering  on  the  St.  Louis 
Times,  later  going  to  the  St.  Louis 
Post-Dispatch,  from  where  he  joined 
the  Herald  Tribune  in  1930.  Andrews 
left  this  week  on  a  vacation  before  as¬ 
suming  his  new  position. 

N.  Y.  MAYOR  WRITES 

Frequent  critic  of  the  New  York 
press.  Mayor  Fiorello  H.  La  Guardia 
nevertheless  utilized  the  pages  of  the 
New  York  Times  last  week  to  get  his 
views  on  Selective  Service  adminis¬ 
tration  before  the  public.  An  article 
criticizing  the  present  draft  set-up 
was  front-paged  in  the  Times  May  5 
under  his  by-line.  It  was  an  exclu¬ 
sive  for  the  Times. 


KAY  SAFE  IN  BALKANS 

Leon  Kay,  United  Press  Belgrade 
manager  who  had  been  missing  since 
shortly  after  the  opening  of  the  Nazi 
drive  into  Yugoslavia,  has  turned  up 
safe  in  Yugoslavia  and  now  is  en  route 
to  Budapest.  Kay  last  had  been  heard 
from  shortly  after  the  bombing  of  Bel¬ 
grade  when  he  sent  through  a  story 
datelined  ‘‘Somewhere  in  Yugoslavia.” 
Kay  remained  in  Yugoslavia  when 
other  American  newspapermen  left 
and  sought  some  means  of  getting 
stories  of  the  German  and  Italian  oc¬ 
cupation  through  to  the  outside.  The 
U.P.  said  arrangements  are  being  made 
for  Kay’s  early  return  to  the  United 
States  on  leave. 

II 

RULE  AGAINST  NEWSBOY 

Newspaper  publishers  are  not  lia¬ 
ble  for  the  acts  of  newsboys  who 
buy  papers  at  wholesale  prices  and 
then  retail  them  to  customers.  Judge 
Carl  Foster  of  Bridgeport,  Conn.,  Su¬ 
perior  court  ruled  recently  in  a 
memorandum  of  decision  dismissing 
a  $15,000  damage  action  brought 
against  the  Post  Publishing  company, 
by  John  Ross,  14-year-old  Bridgeport 
boy,  for  personal  injuries  re¬ 
ceived  in  an  accident  while  deliver¬ 
ing  newspapers. 


NAVY  PRESS  ROOM  OPEN  24  HOURS  A  DAY 

“FOR  THE  CONVENIENCE  of  representatives  of  the  press  who  desire  to 
utilize  the  facilities  of  that  section,”  the  Navy  Department  Press  Room 
in  Washington  will  have  a  press  relations  officer  on  watch  24  hours  a  day, 
including  Saturdays,  Sundays,  and  holidays,  according  to  an  announcement 
May  8  by  H.  R.  Thurber,  Commander,  U.S.N.,  acting  director  of  the  office  of 
public  relations.  The  notice  stated:  ‘‘During  the  regular  office  hours  of 
9  a.m.  to  5  p.m.  on  week  days  (1  p.m.  on  Saturdays)  it  is  requested  that 
queries  for  the  office  of  public  relations  (Telephone:  REpublic  7400,  Ext.  731) 
be  addressed  to  the  appropriate  press,  radio  or  photographic  sections.  Outside 
the  above-mentioned  hours,  it  is  requested  that  news  or  other  queries  on 
Navy  public  relations  be  directed  to  the  Press  Watch  Officer,  Room  1047. 
Extension  731.” 

4-A  ENDORSES  CASH  DISCOUNT  PRACTICE 

AGENCIES  unanimously  reaffirmed  their  need  of  cash  discounts  on  advertis¬ 
ing  space  and  time  by  passing  the  following  resolution  at  the  executive 
session  of  the  convention  of  the  American  Association  of  Advertising  Agencies 
at  Hot  Springs,  Va.,  last  week:  ‘‘Resolved,  that  it  is  the  unanimous  view  of  the 
members  of  the  4-A  that  the  policy  of  allowing  cash  discount  is  vital  to  media 
and  agencies  alike.  It  should  be  maintained  and  embrace  all  media — to  the 
end  that  the  sound  credit  and  economic  structure  of  the  industry  be  main¬ 
tained.” 


Arkansas  Court 
Reverses  Ruling  for 
Wallace  Witmer 

Wallace  Witmer,  president  of  the 
Wallace  Witmer  Co.,  Memphis,  Tenn., 
publishers’  representative,  by  a  deci¬ 
sion  returned  May  12  by  the  Arkan¬ 
sas  Supreme  Court  at  Little  Rock  won 
the  right  to  solicit  advertising  con¬ 
tracts  with  newspapers  serviced  by 
Arkansas  Dailies,  Inc.,  also  of  Mem¬ 
phis,  of  which  he  formerly  was  gen¬ 
eral  manager. 

Clyde  E.  Palmer,  publisher  of  the 
Palmer  newspapers  in  Arkansas  and 
president  of  Arkansas  Dailies,  Inc., 
announced  that  a  rehearing  will  be 
asked. 

The  court  on  a  4  to  2  decision  that 
reversed  a  holding  of  the  Boone 
County  Chancery  Court  at  Harrison 
ruled  that  the  trial  court  erred  in  en¬ 
joining  Witmer  from  entering  into  a 
separate  competitive  business  with 
Arkansas  Dailies,  Inc.,  and  in  can¬ 
cellation  of  advertising  contracts  with 
the  Northwest  Arkansas  Times,  Fay¬ 
etteville,  and  the  Harrison  News. 

Injanction  Sought 

Palmer  in  bringing  the  suit  asserted 
that  Witmer’s  contracts  with  the  Fay¬ 
etteville  and  Harrison  newspapers 
were  void  and  sought  an  injunction 
to  restrain  Witmer  from  soliciting 
customers  of  Arkansas  Dailies,  Inc.,  on 
the  ground  that  he  was  taking  advan¬ 
tage  of  confidential  information  gained 
in  his  former  capacity  of  general  man¬ 
ager  of  Arkansas  Dailies,  Inc. 

Chancellor  J.  M.  Shinn  at  Harrison 
delayed  decision  several  months  to 
permit  submission  of  “friends  of  the 
court”  briefs.  He  said  the  litigation 
had  no  counterpart  in  Arkansas  his¬ 
tory  and  that  arriving  at  a  decision 
hence  would  be  difficult. 

After  resigning  from  Arkansas  Dail¬ 
ies,  Inc.,  Witmer  established  the  Wal¬ 
lace  Witmer  Co.  and  sought  business 
from  Arkansas  publishers,  including 
a  number  serviced  by  Palmer’s  or¬ 
ganization.  The  Chancery  Court  de¬ 
cision  was  all-inclusive  except  for 
the  contract  of  the  Wallace  Witmer  Co. 
with  the  Blytheville  Courier-News. 
The  court  held  this  was  negotiated 
after  expiration  of  the  Courier-News 
contract  with  Arkansas  Dailies,  Inc. 
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Dodge  Using  1,400 
Newspapers  for 
Job-rated  Trucks 


Emerson  J.  Poag  Cites  “Flexi* 
bility  and  Adaptability"  of 
Newspaper  Advertising 

By  HIL  F.  BEST 


Detroit,  Mich.,  May  12  —  During 
World  War  I  the  “Dependable  Dodge” 
carried  more  “dough  boys”  than  the 
transports. 


Emarson  J.  Poag 


Dodge  is  right 
out  in  front 
again  in  the  pre¬ 
sent  conflict.  In¬ 
teresting  adver¬ 
tising  by  Dodge 
has  long  been 
true,  so  I  took 
some  of  the  time 
of  Emerson  J. 
Poag,  assistant 
general  sales 
manager  Dodge 
Division  of 
Chrysler  last 


Truck  A;”  2 — “Look  at  Low  Priced 
Truck  B,”  and  then  to  “Look  at  Low- 
Priced  Dodge  Job-Rated  Trucks.” 

The  nation-wide  Dodge  dealer  or¬ 
ganization  is  informed  of  the  imder- 
lying  purposes  of  this  unusual  adver¬ 
tising  program  which  urges  the  pro¬ 
spective  buyers  to  look  at  the  three 
leading  makes  of  low  priced  trucks  by 
three  groups  of  factory  truck  sales 
officials,  headed  by  L.  D.  Cosart,  sales 
manager  of  the  Truck  Division,  which 
spent  four  weeks  touring  the  coimtry, 
holding  special  meetings  in  36  key 
cities  from  coast  to  coast. 

To  supplement  the  nation-wide 
meeting  program  and  make  sure  that 
every  truck  dealer  and  associate 
dealer  in  the  United  States  is  thor¬ 
oughly  informed  on  the  thinking  be¬ 
hind  the  two-purpose  1941  Dodge 
job-rated  truck  advertising  campaign, 
a  special  edition  of  “The  Dodge 
Trucker,”  done  in  colors  has  been 
mailed  to  every  Dodge  dealer  in  the 
country. 

The  job-rated  campaign,  introduced 
by  Dodge  at  the  beginning  of  1940, 


commissions  as  to  what  are  the  actual 
facts  in  connection  with  the  applica¬ 
tion  of  the  various  second-class  mail 
rates.  It  has  been  established  that 
nothing  like  this  proposed  amoimt  or 
even  5%  of  it  could  be  collected  by 
any  assessment  of  postal  rates  without 
driving  many  newspapers  out  of  busi¬ 
ness.  It  is  obvious  that  Stam  is  not 
familiar  with  the  purpose  under  which 
second-class  rates  were  granted  as  a 
Federal  policy  whereby  it  is  possible 
for  newspapers  and  other  publications 
to  be  distributed  to  the  public  in  all 
sections  of  the  coimtry  without  dis¬ 
crimination.  An  effort  to  make  each 
portion'  of  second-class  mail  pay  its 
way  would  result  in  depriving  the 
public  of  the  services  they  are  now 
securing  in  having  access  to  these 
publications.  Higher  postal  rates  can¬ 
not  be  passed  on  in  increased  sub¬ 
scription  costs  without  curtailing  cir¬ 
culation.” 

Burden  on  Small  Publications 

George  C.  Lucas,  executive  vice- 
president  of  National  Publishers  Asso- 


Hotels  to  Launch 
$500,000  Due  Bill 
Ad  Campaign 


Philadelphia,  May  14— An  extensivt 
advertising  campaign  on  the  part  of 
the  American  Hotel  Association  wi]] 
start  in  Jime,  Editor  &  Publish^  wat 
informed  today  by  the  John  FalW^ 
Arndt  Advertising  Agency,  which  is 
handling  the  drive  in  the  E^t.  News¬ 
papers  will  form  the  basic  medium  of 
the  nation-wide  campaign  which  will 
be  conducted  on  a  due  bill  basis.  It  h 
reported  that  $500,000  worth  of  ad¬ 
vertising  will  be  placed  in  that  man¬ 
ner.  Several  hundred  dailies  will 
probably  be  used. 

Two  other  agencies  will  also  partici¬ 
pate  in  the  campaign.  The  Arndt  con¬ 
cern  will  have  charge  of  a  territoiy 
extending  from  New  England  to  Flori¬ 
da,  West  along  the  South  of  the  Ohio 
River  to  Mississippi.  Seymour  S.  Pres- 
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found  u^nt  public  acceptance  Se^  ton  Jr.,  vice-president  of  the  company, 


week  to  get  the  low  down. 

I  found  that  with  the  motor  truck 
market  expanding  currently  at  a  rate 
that  promises  to  make  1941  the  biggest 
year  in  the  history  of  the  industry. 
Dodge  Division  of  the  Chrysler  Cor¬ 
poration  was  launching  a  new  Dodge 
job-rated  truck  advertising  and  mer¬ 
chandising  campaign  designed  as  a 
two-way  approach  to  this  enriched 
market. 

Using  1,400  Papers 

Always  a  consistent  user  of  newspa- 
jjer  space  for  motor  truck  advertis¬ 
ing  Mr.  Poag  pointed  that  Dodge  is 
placing  present  factory  and  coopera¬ 
tive  campaigns  in  more  than  1,400 
newspapers.  Copy  is  furnished  in 
three  base  sizes,  200,  300  and  500  lines. 
The  newspaper  campaign  will  run 
consistently  straight  through  the  sum¬ 
mer  months  and  may  be  considerably 
expanded  in  the  fall.  That’s  good 
news  from  Detroit. 

Newspaper  advertising  of  Dodge 
job-rated  trucks  is  well  distributed, 
according  to  a  carefully  worked-out 
plan,  to  the  industrial  and  agricul¬ 
tural  sections  of  the  country  where 
the  market  offers  the  greatest  motor 
truck  potential. 

“Dodge  believes  that  the  flexibility 
and  adaptability  of  newspaper  ad¬ 
vertising  is  tremendously  important 
in  the  marketing  of  motor  trucks 
and  the  great  majority  of  Dodge 
dealers  are  enthusiastic  supporters 
of  newspaper  advertising  because  it 
contains  their  firm  names  and  ties 
them  up  with  all  Dodge  truck  na¬ 
tional  advertising.  Periodically  in 
Dodge  job-rated  truck  advertising, 
use  is  made  of  owners  testimonials. 
Newspapers  offer  a  particularly 
timely  method  for  the  use  of  strong 
testimonials,”  was  the  vital  message 
Mr.  Poag  gave  me  on  newspapers. 

Advertising  copy  for  the  spring  sea¬ 
son  continues,  on  one  hand,  to  implant 
more  deeply  in  the  minds  of  the  na¬ 
tion’s  truck  owners  the  economic  ad¬ 
vantage  of  operating  job-rated  trucks 
— trucks  that  are  engineered  through¬ 
out  to  accommodate  the  loads  they  are 
intended  to  haul  and  the  conditions 
under  which  the  hauling  must  be 
done.  On  the  other  hand,  the  “One- 
Two-Three  Approach,”  now  incor¬ 
porated  in  all  Dodge  truck  advertis¬ 
ing  is  designed  to  focus  the  attention 
of  buyers  on  the  fact  that  Dodge  job¬ 
rated  trucks  are  priced  competitively 
— right  down  with  the  lowest  priced 
trucks  on  the  market. 

The  copy  reads,  “Buy  the  One-TVo- 
Three  Way”  and  it  invites  the  pur¬ 
chaser:  1 — ^To  “Look  at  Low  Priced 


soned  truck  operators  had  learned 
through  costly  experience  that  the 
only  truck  that  is  efficient  and  eco¬ 
nomical  is  the  one  that  fits  its  job. 

Surveys  made  after  the  advertising 
had  been  running  for  several  months 
proved  that  job-rated  trucks  were 
“right  up  the  alley”  of  experienced 
business  men,  farmers  and  all  who 
rely  on  trucks  for  the  transportation 
of  materials  and  merchandise.  These 
same  surveys  brought  to  light  the 
desirability  of  still  greater  emphasis 
on  the  low  price  of  Dodge  job-rated 
trucks  hence  the  “One-Two-Three 
Approach.”  Ross  Roy,  Inc.,  Detroit, 
is  the  agency. 


He 


Say  2nd-Class 
Rates  Are  All 
Traffic  Will  Bear 


Washington,  D.  C.,  May  13 — Pub¬ 
lisher  groups  warned  Congress  this 
week  that  proposed  changes  in  sec¬ 
ond-class  mailing  rates  for  newspapers 
and  other  periodicals  not  only  would 
fail  to  produce  more  than  a  slight 
fraction  of  the  estimated  revenues 
but  also  would  have  the  effect  of  de¬ 
priving  many  rural  communities  of  an 
essential  service. 

Colin  F.  Stam,  staff  member  of  the 
Joint  Committee  on  Internal  Revenue 
Taxation,  had  submitted  a  report  rec¬ 
ommending  “placing  second-class 
postage  on  a  paying  basis  (exclusive 
of  county  free  delivery),”  and  esti¬ 
mating  a  yield  therefrom  of  $78,000,- 
000. 

Proposed  Radio  Tax 

’The  suggestion  was  seconded  by 
Representative  Harry  Sauthoff,  Wis¬ 
consin  Progressive,  who  coupled  his 
argument  for  elimination  of  the 
“postal  subsidy”  with  a  proposal  for 
taxation  of  radio  broadcast  stations. 
Sauthoff  asked  that  newspapers  with 
circulation  of  10,000  or  more  be  car¬ 
ried  in  the  mails  only  at  “full  cost.” 

Tlie  result  of  the  Stam  recommen¬ 
dation  would  be  an  additional  cost 
of  $26,900,000  on  daily  newspapers, 
$12,900,000  on  newspapers  other  than 
dailies,  $16,300,000  on  fraternal,  re¬ 
ligious  and  other  zone  exempt  rate 
publications,  and  $22,400,000  on  pub¬ 
lications  in  the  magazine,  farm  and 
business  paper  group.  These  are 
Siam’s  computations,  but  the  National 
Editorial  Association  took  issue  with 
them  saying: 

“It  is  evident  that  Mr.  Stam  and 
his  committee  have  no  knowledge  of 
the  previous  investigations  by  Con¬ 
gressional  post  office  committees  and 


heaviest  on  smaller  publications, 
said: 

“The  abandonment  of  the  policy  of 
cheap  postage  rates  on  second  class 
and  the  establishment  of  a  rate  sched¬ 
ule  high  enough  to  insure  the  recovery 
by  the  government  of  the  allocated 
cost  of  handling  each  newspaper  and 
periodical  publication  deposited  in  the 
mails  would  deprive  a  considerable 
proportion  of  our  population  of  im¬ 
portant  and  substantial  benefits  which 
the  people  derive  from  the  postal  sys¬ 
tem.  We  think  it  is  obvious  that  those 
who  reside  in  metropolitan  areas 
would  be  little  affected,  for  the  rea¬ 
son  that  for  the  most  part  their  news¬ 
papers  and  magazines  are  bought  at 
news  stands  or  are  delivered  to  their 
homes  outside  the  mails. 

“However,  the  smaller  communities 
and  rural  districts  depend  almost 
wholly  upon  the  post  office  for  this 
service,  and  if  newspapers  and  pe¬ 
riodicals  are  excluded  from  the  mails 
by  high  rates  of  postage,  great  incon¬ 
venience  would  result  to  the  smaller 
communities  and  rural  districts.” 

Supporting  the  N.KA.  forecast  that 
the  Post  Office  Department  would  op¬ 
pose  the  suggested  increase,  Mr.  Lucas 
said: 

“At  the  time  the  senate  finance  com¬ 
mittee  included  in  the  1932  revenue 
bill  a  provision  for  the  restoration  of 
the  maximum  wartime  rates  on  ad¬ 
vertising  portions  of  publications,  the 
Post  Office  Department  estimated  that, 
assuming  the  same  volume  of  adver¬ 
tising  in  the  mails  in  the  fiscal  year 
1933,  the  higher  rate  would  produce 
$2,500,000  additional  revenue  on  zone 
rate  second  cl^.  Aceording  to  the 
Cost  Ascertainment  Report,  the  Post 
Office  Department  actually  received 
$2,597,000  less  revenue  on  zone  rate 
publications  in  the  mails  in  1933  than 
was  received  at  the  lower  rates  in  the 
fiscal  year  1932.” 

Discoimting  the  “free-in-coimty” 
periodical  mailing  privilege,  the  Na¬ 
tional  Editorial  Association’s  state¬ 
ment  said: 

“Few  people  realize  that  the  free- 
in-coimty  privilege  is  granted  only  to 
second-class  mail  rated  publications 
that  are  distributed  from  post  offices 
that  do  not  have  either  village  or  city 
letter  carrier  service.  Development  of 
these  services  has  reduced  the  num¬ 
ber  of  papers  utilizing  the  service 
within  the  county.” 

’The  American  Newspaper  Publish¬ 
ers  Association  expects  to  present  a 
statement  to  the  House  Ways  and 
Means  Committee  on  the  matter  but  it 
is  not  expected  that  an  ANPA  wit¬ 
ness  will  appear. 


is  the  account  executive. 

The  Mid- Western  territory  will  bt 
handled  by  Harry  Atkinson,  Inc.,  Chi¬ 
cago.  Harry  Atkinson,  president  of  tiie 
agency,  is  the  account  executive.  Ihe 
Western  territory  will  be  handled  by 
Lord  &  Thomas,  under  the  direction 
of  Don  Manchester 

Size  of  space,  according  to  Arndt 
will  vary  from  120  lines  to  360  lines, 
inserted  as  frequently  as  possible 
within  the  budget  figures.  About  12 
different  pieces  of  copy  will  be  re¬ 
leased  during  the  campaign. 

The  due-bills  will  apply  to  rooms 
only.  According  to  the  plans  of  the 
campaign,  the  due-bills  are  non-trans- 
ferable.  It  was  also  announced  that  if 
a  publisher  has  a  due-bill  which  he 
can  not  use,  he  is  permitted  to  return 
that  to  the  American  Hotel  Assoda 
tion  advertising  agencies  with  the  re¬ 
quest  that  he  be  given  a  due-bill  with 
a  hotel  in  one  of  the  several  other 
cities  where  it  can  be  used. 


Peoria  Management 
Continued  by  Court 


The  present  management  continua 
in  control  of  the  Peoria  (Ill.)  Star  a 
a  result  of  a  ruling  by  Master  in 
Chancery  Chester  F.  Barnett  late  last 
week  in  the  suit  for  control  filed  by 
Mildred  Sidney  Baldwin,  daughter  d 
the  late  Fannie  G.  Baldwin,  former 
owner  of  the  Star,  whose  estate  has 
majority  holding  of  the  capital  stod 

Miss  Baldwin  had  sought  to  gain 
control  of  99  2/10%  of  the  outstanding 
capital  stock,  but  under  the  master’s 
ruling  she  retains  but  249  shares  (M 
granted  her  and  one  held  outright), 
representing  26  2/10%  of  the  stod 
The  master  awarded  550  of  940  out' 
standing  shares  to  the  Fannie  G.  Bald¬ 
win  estate  of  which  Claude  U.  Stone 
Star  publisher  and  president, 
trustee. 

The  master  also  confirmed  the  fol 
lowing  minority  stock  holdings:  Mis 
Mae  B.  Finney,  secretary-treasurer 
of  the  Star,  40  shares;  Louis  ProehL 
40  shares;  Clarence  Eyster  estate, 
shares;  and  Mr.  Stone,  21  shares. 

Referring  to  the  plaintiff’s  allegi 
tion  that  she  was  entitled  to  control 
as  a  result  of  a  previous  agreement 
in  1918  between  herself  and 
mother,  the  master  declared  the 
shares  of  stock,  claimed  by  Miss  Bald' 
win,  were  “comingled”  with  the  W 
held  by  Mrs.  Baldwin  when  the  capi¬ 
tal  stock  structure  was  enlarged 
1920. 

In  his  report,  the  master  commented 
favorably  upon  the  business  policy 
the  present  management,  stating  th» 
policy  had  resulted  in  profitabk 
operations. 
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THE  ADVERTISING  SURVEY 

Birth  Control  Ad  Is 
Criticized  In  Kentucky 

By  WARREN  L  BASSETT 

because  it  was  one  of  the  most  un-  about  the  program  of  the  National 
usual  advertisements  to  appear  in  Committee  for  Planned  Parenthood 
newspapers  in  these  parlous  times,  we  and  the  Federation.  Three  hvmdred 
have  checked  up  on  the  results  ob-  seventy-four  men  and  women  offered 
tained  from  the  nearly  full-page  ad-  to  write  to  public  officials  asking  for 
vertisement  on  birth  control  placed  publicly-provided  family  planning  and 
last  March  by  the  National  Commit-  birth  control  care  for  married  couples 
tee  for  Planned  Parenthood.  The  desiring  it.  The  responses  came  from 
copy,  as  reported  here  at  the  time,  26  states,  the  District  of  Columbia, 
Cleared  in  three  New  York  newspa-  Canada,  the  Canal  Zone. 

“In  addition,  there  has  been  a  very 
enlightened  and  gratifying  response 
in  the  news  columns.  We  sent  a  re¬ 
lease  on  the  appearance  of  the  ad  to 
press  associations.  New  York  news¬ 
papers,  and  news  magazines,  and  to 
the  32  local  groups  working  for 
planned  parenthood  throughout  the 
country.  Clippings  received  indicate 
that  the  wire  services  did  not  send 
the  story,  but  a  great  many  metro¬ 
politan  and  small  dailies  carried  it. 

“Editor  &  Publisher,  Time,  Tide, 
Advertising  Age  handled  it. 

“In  addition,  this  office  has  received 
a  really  impressive  amount  of  solici¬ 
tation  for  the  advertisement,  or 
similar  copy,  by  agencies,  newspapers 
and  others.  Some  pretty  conservative 
magazines  have  offered  to  cut  their 
space  rates  for  this  advertising.  Com¬ 
ment  by  them  and  by  newspaper  and 
advertising  people  generally  has  been 
uniformly  favorable.” 

Flare-Back  in  Louisville 


pers,  the  Times,  Herald  Tribune,  and 
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situation  seems  to  have  become  quies¬ 
cent. 

An  interesting  development  has 
been  the  scheduling  of  a  three  inch, 
one  column  birth  control  advertise¬ 
ment  in  This  Week  magazine  by  Whit¬ 
taker  Laboratories,  New  York.  “For 
Birth  Control  Advice  Consult  Your 
Doctor,”  the  copy  says.  “Years  of 
scientific  research  have  produced 
methods  which  are  effective — harmless 
and  easy  to  use.  A  physician  can 
readily  determine  the  method  best 
suited  for  you.”  No  specific  method 
is  advertised.  The  copy  has  the  ap¬ 
proval  of  the  Academy  of  Medicine, 
and  will  appear  once  a  month  in  This 
Week  for  one  year. 

FHA  Anniversary 

THE  Federal  Housing  Administration, 
Washington,  has  just  issued  an  Ad- 


M!$s  May  Flaunt 


Among  Advertising  Folk 

MISS  MAY  PLAUNT,  a  member  of 

the  Christian  Science  Monitor  ad¬ 
vertising  staff,  was  recently  elected 
president  of  the 
Women’s  Adver¬ 
tising  Club  of 
Chicago.  She  will 
be  officially  in¬ 
ducted  into  office 
May20.  Miss 
Platmt,  as  chair¬ 
man  of  the  1941 
Josephine  Snapp 
Award  Commit¬ 
tee,  will  present 
the  award  to  the 
woman  judged  to 
have  made  the 
most  outstanding 

contribution  to  advertising  in  1940,  at 
the  Boston  convention  of  the  AFA. 
She  has  been  associated  with  the 
Monitor  for  10  years  as  a  member  of 
the  Chicago  advertising  staff.  Previ¬ 
ously  she  was  with  A.  W.  Shaw  Com¬ 
pany. 

Earl  W.  Clements  of  Campbell- 
Ewald’s  Chicago  branch  has  been  pro¬ 
moted  to  vice-president  by  H.  T. 
Ewald,  president  of  the  company. 
Clements,  who  has  been  with  the  firm 
as  an  account  executive  for  several 
years,  assumes  additional  responsibili¬ 
ties  in  the  direction  of  Chicago  office 
affairs. 

Frank  E.  Vogel,  formerly  head  of 
the  Continental  European  division  of 
Lord  &  Thomas,  has  joined  Benton  & 
Bowles  as  an  executive  in  the  adver¬ 
tising  department. 

Fred  Hauck,  former  art  director  of 
Batten,  Barton,  Durstine  &  Osborn, 


Original  birth  control  ad  which  caused 
Louisville  controversy. 

World-Telegram  and  in  the  Louisville 
Courier- Journal.  It  sought  to  focus 
public  attention  on  the  need  for 
planned  parenthood  among  families 
who  bear  the  majority  of  the  nation’s 
babies,  the  less  than  $1,000  a  year  in¬ 
come  class. 

Signed  by  46  Noted  Persons 

Among  other  things  the  ad  stated: 
To  these  families  information  on 
planned  parenthood  through  birth 
control  has  been  least  available.  In 
the  American  democracy  it  is  clearly 
up  to  thoughtful  citizens  to  see  that 
information  about  child-spacing  is 
made  available  not  only  to  the  ‘privi¬ 
leged  few’  but  to  mothers  and  fathers 
in  homesteads,  mining  districts,  slums 
and  migrant  camps — ALL  American 
citizens — all  who  need  it  for  their 
health  and  well-being.” 

The  copy  was  signed  by  46  noted 
men  and  women  of  business,  science, 
education  and  social  welfare.  A  fund 
of  $625,000  is  being  sought. 

From  Marguerite  Young  of  the 
Birth  Control  Federation  of  America 
»e  learn  that  many  requests  for  mats 
the  ad  were  received  from  local 
Poups,  but  to  date  no  further  adver¬ 
bsing  has  appeared.  However,  copy 
»  expected  to  appear  in  Hartford 
®d  Norwalk,  Conn.,  in  the  near 
future. 

D.  Kenneth  Rose,  national  director 
of  the  Federation,  recently  told  a  New 
York  City  meeting  that  the  results  so 
f*r  are  “twice  as  good  as  we  hoped 
for.” 

Miss  Young  said  concerning  the  ads; 

“Direct  responses  to  this  headquar- 
!*rs  number  894 — 413  of  them  from 
mdividual  men.  There  were  812  re- 
Qu^ts  for  printed  information  on 
•^d-spacing,  700  for  information 


The  only  flare- back  encountered 
was  in  Louisville  where  Most  Rev. 
John  A.  Floersh,  Archbishop  of  Louis¬ 
ville,  severely  criticized  the  daily  for 
printing  the  copy  in  a  letter  read  by 
priests  in  churches  throughout  the 
diocese. 

“The  action  of  the  paper  in  printing 
such  an  advertisement  is  unpardon¬ 
able,”  the  Archbishop  wrote.  “If  for 
no  other  reason  than  that  it  offends 
the  decency  of  its  Christian  readers 
and  constitutes  a  deliberate  assault  on 
their  cherished  religious  principles.” 

Later  the  Jefferson  County  grand 
jury  in  a  statement  to  Judge  Loraine 
Mix  also  criticized  the  Courier-Jour¬ 
nal  and  cited  the  letter  of  the  Arch¬ 
bishop. 

The  daily  answered  in  an  editorial 
as  follows: 

“It  is  not  insulting  for  a  non-Catho- 
lic  newspaper  to  disagree  with  the 
Catholic  church.  It  is  no  more  wicked 
for  such  a  newspaper  to  disagree  with 
an  archbishop  than  to  disagree  with 
the  president  of  the  United  States.  It 
would  be  wicked  if  we  carried  on  an 
anti-Catholic  campaign  or  sought  to 
persuade  Catholics  from  their  faith. 
Since  we  commit  neither  of  these  sins 
there  is  nothing  for  which  we  should, 
or  will,  apologize.” 

The  Courier-Journal  carried  a  long 
letter  from  New  Haven,  Ky.,  which  it 
said  carried  more  than  100  signatures 
and  threatened  to  boycott  all  Courier- 
Journal  advertisers  unless  the  news¬ 
paper  apologized  for  carrying  the 
“planned  parenthood”  advertisement. 
In  addition,  on  the  editorial  page,  were 
printed  11  letters  to  the  editors  criti¬ 
cizing  the  paper  on  the  same  subject 
and  the  paper  added  that  178  addi¬ 
tional  letters  had  been  received  of 
similar  content  which  could  not  be 
printed  because  of  lack  of  space. 

The  Louisville  incident  happened 
late  in  April  and  since  that  time  the 


vertising  Digest  in  connection  with 
the  seventh  anniversary  of  the  Na¬ 
tional  Housing  Act  which  will  be 
marked  June  24.  It  consists  of  repro¬ 
ductions  in  offset  of  seven  co-operative 
advertisements  sold  a  year  ago  by 
newspapers  in  connection  with  the 
sixth  anniversary  of  the  act.  One  ad¬ 
vertisement  which  ran  in  the  Portland 
Oregon  Journal  carried  the  names  of 
32  firms  connected  with  the  building 
industry.  All  of  the  advertisements 
occupied  large  space.  Various  copy 
slants  were  used,  but  the  most  effec¬ 
tive  seemed  to  be  those  which  told 
what  the  FHA  has  meant  to  the  com¬ 
munity.  One  of  the  ads  which  ap¬ 
peared  in  the  Knoxville  (Tenn.) 
News-Sentinel  is  reproduced  above. 

Advertising  managers  who  do  not 
have  a  copy  of  the  FHA  Advertising 
Digest  might  find  it  profitable  to  get 
one  and  see  if  the  plan  may  be  applied 
locally. 

Give  a  Lawn  Mowerl 

A  MOTHER’S  DAY  advertisement 

which  attracted  a  great  deal  of  at¬ 
tention  appeared  in  the  Longview 
(Tex.)  Daily  News,  of  which  S.  A. 
Parker  is  vice-president  and  business 
manager.  In  space  five  inches  deep  on 
two  columns  appeared  a  picture  of  a 
lawn  mower  with  the  command: 
“Give  Mother  a  Lawn  Mower,”  the 
brief  copy  said:  “No!  We  don’t  really 
mean  it — we  just  said  it  to  get  your 
attention!  But,  if  your  mother  is  out- 
door-minded,  we  have  a  host  of  gifts 
that  will  delight  her!”  The  copy  was 
signed  by  Fisher-Sessums,  Inc.,  sport¬ 
ing  goods  store. 

PEPPER  AGENCY  MOVES 

J.  W.  Pepper,  Inc.,  advertising  and 
merchandising,  has  moved  to  new 
quarters  at  1  East  42nd  Street,  New 
York  City. 


has  been  appointed  to  the  faculty  of 
the  Cooper  Union  Art  Schools,  New 
York. 

Carter  Heslep,  formerly  managing 
editor  of  the  Washington  Daily  News, 
has  joined  the  staff  of  the  NBC  News 
and  Special  Events  Division. 

Victor  M.  Ratner  has  resigned  as 
CBS  director  of  sales  promotion  to 
join  Lord  &  Thomas  in  an  executive 
capacity,  it  was  announced  this  week. 

W.  Arthur  Lee,  president  of  Lee- 
Stockman,  Inc.,  announced  this  week 
that  Rufus  Bradford  Burnham  is  now 
associated  with  them  as  account  exec¬ 
utive.  Mr.  Burnham  was  formerly 
with  Evans,  Nye  &  Harmon,  Inc.,  and 
previously  headed  the  Burnham  Ad¬ 
vertising  Agency  of  New  York  City. 

Lee  T.  Weston,  for  the  past  10  years 
associate  advertising  manager  for 
Oldsmobile,  has  just  been  appointed 
to  the  Detroit  sales  staff  of  The  Amer¬ 
ican  Magazine. 

M.  J.  Warnock,  has  been  appointed 
advertising  director  of  the  Armstrong 
Cork  Company,  Lancaster,  Pa.  Mr. 
Wamock  will  also  handle  promotion. 
E.  Cameron  Hawley  has  been  ap¬ 
pointed  assistant  advertising  director. 

JuuAN  G.  Pollock,  head  of  the 
Philadelphia  advertising  agency  bear¬ 
ing  his  name.  May  7  presented  Jack 
Levinson,  student  at  Temple  Univer¬ 
sity,  with  the  annual  Julian  G.  Pol¬ 
lock  trophy  for  outstanding  work  in 
the  field  of  advertising  and  marketing 
by  a  Temple  student. 

Nan  M.  Coluns,  who  for  nearly  12 
years  was  secretary  and  account  exec¬ 
utive  of  the  Roland  G.  E.  Ullman  Or¬ 
ganization,  marketing  and  advertising 
counselors,  Philadelphia,  has  been  ap¬ 
pointed  public  relations  director  for 
the  Foundation  of  Clinical  and  Surgi- 
(Continued  on  page  18) 
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advebtising"] 


By  ROBERT  U.  BROWN 

NEWSPAPER  ADVERTISING  came  back  strongly 

in  April  to  register  a  6^%  increase  over  the 
same  month  a  year  ago  and  to  bring  the  Editor 
&  Publisher  Index,  the  average  for  the  month  for 
the  last  five  years,  back  to  101.5.  According  to 
Media  Records  figures  for  52  cities,  every  classi¬ 
fication  except  general  and  automotive  showed  im¬ 
pressive  gains  ranging  up  to  9%  for  retail.  The 
two  laggards  were  off  only  slightly:  general  1.1% 
and  automotive  1.4%. 

The  year  through  April  showed  a  gain  in  total 
linage  of  3.2%. 

The  general  brightness  of  the  newspaper  adver¬ 
tising  picture  in  April  may  be  attributed  not  only 
to  the  accumulative  effect  of  the  defense  expendi¬ 
tures  but  in  some  degree  to  the  late  Easter  which 
this  year  fell  April  13  whereas  in  1940  it  came  in 
March.  This  brought  two  weeks  of  pre-Easter 
buying  into  this  year’s  April  linage  picture  which 
last  year  would  have  been  in  the  post-Easter 
slump. 

However,  the  effect  of  government  spending 
upon  consumer  purchasing  and  advertising  appro¬ 
priations  should  not  be  discounted.  All  business 
indices  are  rising  continually  except  the  stock 
market  which  gradually  is  losing  its  importance 
as  a  mirror  of  business  feeling. 

According  to  the  Federal  Reserve  Board,  de¬ 
partment  store  sales  during  the  week  ended  May 
3  showed  a  gain  of  14%  over  the  corresponding 
week  last  year.  In  the  previous  week  a  gain  of 
17%  was  made  and  for  the  four- week  period 
ended  May  3  a  rise  of  22%  was  registered.  For 
the  year  to  the  end  of  April  a  gain  of  14%  was 
noted. 

A  compilation  by  the  New  York  Times  re¬ 
vealed  that  sales  of  leading  mail  order  houses  and 
chain  stores  showed  an  average  increase  in  April 
of  26.2%.  This  reflects  some  Blaster  buying  in 
April,  but  the  combined  gain  for  March  and  April 
was  18.1%. 

The  Association  of  American  Railroads  in 
Washington  reported  that  carloadings  of  reve¬ 
nue  wheat  for  the  week  ended  April  26  was  1.8% 
ahead  of  the  preceding  week  and  23.3%  more  than 
the  same  week  in  1940.  Loadings  of  revenue 
freight  for  the  week  ended  May  3  was  10.1%  more 
than  the  preceding  week  or  19.3%  ahead  of  the 
corresponding  week  last  year.  It  was  38.9%  ahead 
of  the  corresponding  week  in  1939. 

At  the  end  of  April  the  New  York  Times  index 
of  business  activity  rose  sharply  to  123.7,  com- 
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NEWSPAPER  LINAGE— 52  CITIES 


(rompilMl  by  EDITOR  H  PUBLISHER  from  .M(4U 
RivordH  Mra«urrmpntii) 


1941 

1940 

%  of 

E&P 

Linage 

Linage 

1940 

Total  Advertising 

April  . 

M^arch  . 

Display  Only 

119,229,64S 

111,988,744 

106.5 

101.5 

114,376,779 

114,254,508 

100.1 

99.7 

April  . 

94,318,151 

88,906,222 

106.1 

99.t 

March  . 

89.665,150 

91,309,021 

98.2 

97.1 

Classified 

April  . 

>iarch  . 

24,911,494 

23.082.522 

107.9 

109.6 

24,711,629 

22.145,487 

107.7 

110.6 

Retail 

April  . . 

67,810,647 

62,237,207 

109.0 

103.0 

March  . 

64,688,898 

66,246,180 

97.6 

100.4 

Department  Store 

April  . 

29,280,052 

26,889,459 

108.9 

107.9 

March  . 

28,608,204 

28,268,701 

101.2 

105.1 

General 

April  . 

17,625,344 

17.823,507 

98.9 

86.1 

March  . 

17,228,365 

17,644,578 

97.6 

84.0 

Automotive 

April  . 

6.906,492 

7,007,214 

98.6 

loss 

March  . 

5,906,998 

5,619,524 

105.1 

112.4 

Financial 

April  . 

1,975,668 

1,838.294 

107.5 

97.2 

March  . 

1.840,889 

1,798,739 

102.3 

85.0 

pared  with  120.4  for  the  previous  week  and  101.5 
for  the  week  ended  May  4,  1940. 

General  Motors  sales,  an  indication  of  the  con¬ 
sumer  spending  in  April,  set  an  all-time  monthly 
high  and  was  an  increase  of  8%  over  the  previous 
peak  registered  in  March.  It  was  a  49%  increase 
over  April,  1940. 

Production  of  steel  in  April  was  the  second 
largest  in  the  history  of  the  industry  to  date.  The 
output  was  at  97.6%  of  capacity  against  the  high 
record  of  99.7%  in  March.  The  coal  strike  was 
responsible  for  this  trend. 

The  F.  W.  Dodge  Corporation  reported  resi¬ 
dential  building  contracts  awarded  in  April  in  the 
37  states  Blast  of  the  Rocky  Mountains  were  high¬ 
est  since  July,  1929.  This  was  an  increase  of  38% 
over  April,  1940,  chiefly  because  of  the  activity 
in  the  building  of  one  and  two-family  homes. 
Private  ownership  construction  comprised  83% 
of  the  total. 

As  mentioned  before  only  the  stock  market 
failed  to  present  an  optimistic  picture.  Trading 
on  the  Stock  Exchange  in  New  York  was  the  dull¬ 
est  for  any  April  since  1918  and  transactions  in 
the  first  four  months  of  this  year  were  also  the 
smallest  for  any  corresponding  period  since  that 
time.  The  Bond  Market  dealings,  although  less 
than  the  preceding  month,  were  higher  in  April 
than  in  April,  1940,  and  the  first  four  months  of 
1941  were  higher  than  the  same  period  since  1937. 

Revealing  the  dealings  in  the  bond  market 
financial  advertising  was  ahead  in  April  7.5% 
bringing  it  up  to  97.2  on  the  Index,  its  best  all 


around  showing  since  December, 

Classified  continued  to  show  a  bright  picture 
in  April  with  a  7.9%  gain  and  a  109.6  Index  read¬ 
ing.  Retail  with  a  9%  gain  for  the  month  was  at 
103  on  the  Index.  Department  store  had  a  gain  of 
8.9%  and  was  at  107.9  on  the  Index. 

General,  off  only  1.1%,  was  up  slightly  in  the 
Index  to  86.8  which  was  better  than  previous 
months.  Automotive  remained  up  on  the  Index 
at  105.8  even  though  showing  a  monthly  loss  of 
1.4%. 

With  the  first  four  months  of  the  year  showing 
a  gain  in  total  linage  of  3.2%,  every  classification 
except  one  registered  increases.  General  was  off 
2.3%.  Retail  had  an  accumulated  gain  of  2.7%; 
department  stores  3.3%;  automotive  4.9%;  finan¬ 
cial  1.8%;  classified  8.6%  and  total  display  1.8%. 

General  women’s  magazines  in  April  registered 
a  gain  in  volume  of  13%  with  a  7%  gain  in  reve¬ 
nue,  with  1,511  pages  of  advertising  compared  to 
1,340  in  April  last  year.  For  the  four  months  this 
class  had  practically  no  gain  in  volume,  but 
showed  a  4%  rise  in  revenue. 

General  magazines  with  a  4%  loss  in  volume 
had  a  10%  loss  in  revenue  with  741  pages  com¬ 
pared  to  773.  This  brought  the  loss  for  the  year 
to  date  to  4%  with  a  7%  loss  in  revenue. 

Special  magazines  in  April  also  had  a  loss  in 
volume  of  3%,  which  represented  a  5%  increase 
in  revenue.  This  was  on  the  basis  of  789  pages  of 
advertising  compared  to  809  last  year.  For  the 
year  this  class  broke  even  on  volume  with  a  6% 
gain  in  revenue. 

National  farm  papers  showed  a  gain  of  2%  in 
volume  with  a  3%  gain  in  revenue  in  April  with 
371  pages  compared  to  364.  For  the  year  farm 
papers  were  ahead  1%  in  volume  and  3%  in 
revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine  sec¬ 
tions  and  newspaper  weeklies,  always  a  month  be¬ 
hind  on  the  figures  of  Publishers’  Information 
Bureau  which  supplied  this  data,  in  March  had  a 
volume  gain  of  14%  with  a  15%  gain  in  revenue 
with  2,0M  advertising  pages,  compared  to  1,839. 
For  the  year  this  class  had  a  9%  gain  in  volume 
and  a  12%  gain  in  revenue. 

As  the  networks  have  discontinued  releasing 
monthly  reports  on  their  total  billings,  PIB  has 
had  to  compile  them.  April  figures  have  not  been 
completed.  For  March,  NBC  had  a  gain  of  10%. 
CBS  7%  and  Mutual  31%.  For  the  four  months  of 
1941,  NBC  was  ahead  7%,  CBS  6%  and  Mutual 
40%. 

nasrcs  :{4.  :$.■>.  nO  for  liiiacro  tabulations.) 


BRITISH  NEWS  CHIEF 

William  Ridsdale  has  been  appointed 
head  of  the  London  Foreign  Office 
news  department,  it  was  reported  May 
12  by  cable  to  New  York.  He  suc¬ 
ceeds  Charles  B.  P.  Peake  who  went 
to  Washington  with  Viscoimt  Halifax 
and  who  remains  there.  It  is  the  first 
time  in  history  that  a  non-diplomatic 
man  —  non-career  man  —  has  been 
named  permanently  to  such  a  posi¬ 
tion.  Mr.  Ridsdale  was  a  war  corre¬ 
spondent  for  the  London  Daily  News 
before  he  became  a  fighting  officer. 


RADIOS  FROM  ANKARA 

Because  of  delays  of  from  24  to  30 
hours  in  bringing  in  news  from  ’Tur¬ 
key,  the  New  York  Times  this  week 
began  a  one-week  experiment  in  news 
transmission  from  that  country  by 
having  its  correspondent  there  read 
his  dispatches  daily  over  a  Turkish 
radio  station  from  where  it  is  short- 
waved  direct  to  this  country.  The 
■Times,  through  its  correspondent  sta¬ 
tioned  in  Ankara,  C.  L.  Sulzberger,  has 
contracted  for  15  minutes  i  each  eve¬ 
ning  with  the  official  Turkish  radio 


station  for  the  experiment.  Interna¬ 
tional  law  forbids  reproduction  of  any 
of  Sulzberger’s  dispatches  by  any  one 
other  than  the  Times. 


EVANS  HEADS  GROUP 

Silliman  Evans,  publisher  of  the 
Nashville  Tennessean,  was  appointed 
this  week  chairman  of  the  Postal  Com¬ 
mittee  of  the  American  Newspaper 
Publishers  Association,  by  ANPA 
President  Walter  M.  Dear,  Jersey  City 
Jersey  Journal.^  Mr.  Evans  was  once 
an  assistant  postmaster  general. 


COAST  TAX  CLARIFIED 

Berkeley,  Calif.,  May  14 — Califor¬ 
nia’s  Governor  Culbert  Olson  on 
Wednesday  announced  signature  of  * 
bill  clarifying  application  of  the  sales 
and  use  tax  to  newspapers.  The  mea¬ 
sure  exempts  newspapers  from  sales 
and  use  taxes,  from  taxes  on  “tangible 
personal  property  which  becomes  an 
ingredient  or  component  part  of  any 
such  newspaper  published’’  from  cir¬ 
culation  revenue,  newsprint,  ink  and 
metal  sales  taxes  and  from  taxation 
on  newspapers  in  a  plant  not  its  own. 
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Rush  contracts  keep  rolling  in  to  the 
several  hundred  plants  engaged  in  de¬ 
fense  activities  throughout  the  Cleveland 
2-in-l  market,  and  the  finished  products 
keep  rolling  out.  And  the  spendable 
income  keeps  getting  larger. 


RETAIL  SALES  VOLUME 


Cuyahoqo  County. . . .  (Clevolond)  . 
Countios  (adjacent  to  Cleveland). . . 
Hamilton  County. ...  (Cincinnati) 

Franklin  County . (Columbus)  . 

Lucas  County . (Toledo)  . . . 

Montgomery  County.  (Dayton)  ... 

Summit  County . (Akron)  .... 

Mahoning  County ....  (Youngstown) 

Stork  County . (Canton)  ... 

Total  for  above  9  markets . 

Grand  total  for  state . 


GREATER 

CLEVELARO 


More  and  more  this  area  is  becoming 
one  of  the  nation’s  high-spot  markets. 
Both  wholesale  and  retail  indices  herald 
one  of  the  greatest  periods  of  prosperity 
in  this  area’s  history.  It  should  be  cul¬ 
tivated  more  intensely  than  ever  before 
by  those  who  seek  increased  sales  with 
economical  distribution  and  selling  costs. 


To  get  the  greatest  good  out  of  your  sales 
effort  use  the  Cleveland  Plain  Dealer, 
because  it  is  inseparably  linked  with  the 
growth  and  development  of  this  compact 
market — Greater  Cleveland  and  the  26 
adjacent  counties.  Few  newspapers 
cover  their  community  more  completely 
than  the  Plain  Dealer  covers  the  Cleve¬ 
land  2-in-l  market. 


STARK 

COUNTY 


the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc, 
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ANA  Rejects  Joint 
Ad  Campaign 


continued  from  page  7 


sons  who  will  tell  an  interviewer  that 
they  have  seen  an  ad  when  they  really 
haven’t,  Dr.  Lucas  said  that  he  has 
shown  ads  which  have  never  b^n 
published  to  a  cross  section  and  has 
found  that  from  15  to  20%  of  those 
interviewed  claim  to  have  seen  them. 
He  said  that  many  persons  believe 
that  they  have  read  an  ad  because 
they  recognize  a  picture  or  a  story  or 
some  other  ad  on  the  same  or  adjacent 
page.  To  eliminate  this  “inflation,” 
Dr.  Lucas  and  his  associates  have 
adopted  the  technique  of  cutting  Ae 
ads  from  the  magazines  and  mounting 
them  separately  in  scrap  books. 

CoBsymer  SyrvByt 

Dr.  H.  C.  Link,  vice-president  and 
treasurer  of  "nie  Psychological  Corp., 
described  how  his  organization  had 
made  268.000  consumer  interviews  to 
measure  the  use  of  selected  brand 
products  and  to  study  the  effects  of 
selling  promotions  and  aids  on  the 
consumer  use  of  these  brands. 

Emphasizing  that  he  was  interested 
in  measuring  customers  and  not  total 
sales,  Dr.  Link  presented  the  follow¬ 
ing  conclusions  based  on  his  studies: 

(1)  It  is  much  easier  to  increase 
unit  sales  than  to  increase  custom¬ 
ers.  For  example,  he  said  that  a 
two-for-one  sales  offer  on  a  par¬ 
ticular  brand  jumped  its  sales  from 
eighth  to  fourA  place  whereas,  from 
the  standpoint  of  the  number  of  new 
users  acquired,  it  jumped  only  from 
eighth  to  seventh  place.  The  reason 
for  this,  he  said,  was  that  old  users  of 
the  product  had  bought  four  or  five 
packages  to  take  advantage  of  the 
offer. 

(2)  When  a  situation  is  reached 
where  for  every  user  or  a  customer 
gained  an  old  user  or  customer  is 
lost,  special  offers  and  hypodermic 
promotions  are  unlikely  to  succeed. 

(3)  Where  sales  habits  are  firmly 
fixed  by  long  and  frequent  usage,  the 
attempt  to  change  these  habits  forci¬ 
bly  and  in  relatively  short  space  of 
time  without  offering  a  quite  differ¬ 
ent  product,  is  likely  to  fail. 

(4)  A  contest  or  premium  offer  may 
be  particularly  successful  in  intro¬ 
ducing  a  new  product  or  brand,  espe¬ 
cially  if  preliminary  tests  have  shown 
the  acceptability  of  that  product  and 
if  the  background  conditions  are  suit¬ 
able. 

(5)  When  a  certain  product,  for 
some  reason  or  other,  has  entered  into 
a  definite  decline,  a  hypodermic  inject¬ 
ion  even  though  temporarily  success¬ 
ful.  may  only  serve  to  hasten  this 
decline.  Under  such  circumstances  a 
series  of  strenuous  promotions  may 
hasten  this  decline  still  further. 


guiding  principles  in  creating  adver¬ 
tising,  discussed  some  of  the  problems 
of  social  security  taxation,  price  dis¬ 
crimination,  libel,  and  advertising 
allowances. 

The  effect  on  the  advertising  de¬ 
partment  of  such  legislation  as  the 
Robinson-Patman  Act,  the  Wheeler- 
Lea  amendments,  the  Wool  Labeling 
Act,  and  the  Federal  Food,  Drugs,  and 
Cosmetic  Act  were  described  by  Rob¬ 
ert  F.  Carney  of  the  Illinois  and  Wis¬ 
consin  bar. 


McMillan  Sptaks 

George  S.  McMillan,  secretary  of 
the  ANA,  reported  on  developments 
on  the  legislative  front,  including  the 
bill,  which  has  already  passed  the 
Senate,  to  prohibit  the  use  of  the 
American  flag  in  conunercial  ads;  Fair 
Trade  laws;  the  monopoly  report  of 
the  Temporary  Natioaial  Economic 
Committee;  and  the  trademark  bills 
in  various  states. 

C.  C.  Carr,  Aluminum  Company  of 
America,  presided  at  the  Tuesday 
afternoon  session  on  public  relations 
and  told  the  delegates  of  the  legal  and 
defense  priority  problems  with  which 
his  company  has  been  grappling. 

How  an  institutional  newspaper 
campaign  in  some  35  Canadian  news¬ 
papers  helped  '  the  International 
Nickel  Co.  tell  Canadians  to  what 
important  uses  Canadian  nickel  was 
being  put,  was  described  by  T.  H. 
Dauchy  of  that  organization. 

The  campaign,  which  extended  over 
several  years,  corrected  a  misconcep¬ 
tion  that  the  mining  of  nickel  in  Can¬ 
ada  was  not  to  that  country’s  interest. 

Describes  Beer  Campaign 

George  F.  Tilton  of  the  Anhauser- 
Busch  Co.  told  how  the  brewers  got 
enough  free  and  favorable  publicity 
to  fill  more  than  850  pages  of  a 
metropolitan  newspaper  by  controlling 
the  sale  of  beer  in  14  states  where 
movements  favoring  local  options 
were  under  foot. 

Mr.  Tilton  said  that  when  the  brew¬ 
ers  saw  that  the  sale  of  beer  was  being 
threatened  because  a  few  of  its  out¬ 
lets  were  publicly  condemned,  there 
were  two  courses  of  action  open.  One 
was  to  pour  millions  of  dollars  into 
an  advertising  campaign  designed  to 
sell  more  beer.  The  other,  and  the 
one  chosen,  was  to  use  a  part  of  the 
advertising  appropriation  to  the  re¬ 
moval  of  the  cause  of  public  criticism. 

By  withholding  the  sale  of  beer 
from  outlets  operating  against  the  law 
or  indecently,  the  brewers  won  the 
support  of  newspapers  which  pub¬ 
lished  20,000  favorable  news  items  and 
almost  1,000  editorials,  a  sum  total  of 
about  7,000  columns  of  ’  publicity. 

Using  newspapers  in  the  county 
seats  of  24  states  and  a  list  of  maga¬ 
zines,  the  brewers  supplemented  the 
clean-up  action  with  an  institutional 
campaign  telling  of  the  industry’s 


DisCBft  Legal  ProbUmt 

The  Tuesday  morning  session  was 
devoted  to  consideration  of  legal  prob¬ 
lems  confronting  a  national  advertis¬ 
er.  Some  of  the  more  important  prob¬ 
lems  were  depicted  in  short  dramatic 
skits  which  preceded  discussions  by 
experienced  lawyers. 

Victor  D.  Broman,  member  of  the 
New  York  and  Georgia  bars,  discussed 
methods  of  safeguarding  trademarks 
and  opportunities  for  copyrighting 
advertisements.  It  was  pointed  out 
that  the  most  effective  trademarks 
were  those  which  did  not  describe  a 
product  and  that  it  was  better  for  a 
trade  mark  to  describe  the  source  of 
the  product  rather  than  its  character. 

W.  J.  Williams,  secretary  of  the 
Canada  Dry  Ginger  Ale,  Inc.,  ex¬ 
plained  how  a  national  advertiser 
could  avoid  suits  alleging  idea  piracy 
and  protect  himself  from  other 
charges.  I.  W.  Digges,  counsel  for  the 
ANA,  following  a  dramatic  skit  on 
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efforts  to  eliminate  undesirable  out¬ 
lets. 

Describing  the  part  that  advertis¬ 
ing  has  played  in  the  growth  and  mar¬ 
ket  development  of  Kleenex,  L.  E. 
Meyer  of  the  International  Cellucot- 
ton  Products  Co.  said  that  through 
mass  production,  made  possible  by  ad¬ 
vertising,  the  price  of  a  Kleenex  pack¬ 
age  had  been  reduced  from  65  to  13 
cents. 

Harrison  M.  Anderson  of  General 
Mills  showed  a  movie  version  of  his 
company’s  annual  report,  designed  to 
make  the  report  interesting  and  un¬ 
derstandable  to  stockholders.  J.  R. 
Collins  of  Libby,  McNeill  &  Libby, 
told  how  the  canning  industry,  partly 
through  better  consumer  relations, 
was  endeavoring  to  preserve  its  self- 
government  in  the  problems  of  stand¬ 
ardization  and  grade  labeling. 

Establishment  of  a  clearing  house 
for  authentic  information  on  direct 
mail  advertising  for  the  benefit  of 
ANA  members  was  discussed  at  an¬ 
other  Tuesday  afternoon  session  at 
which  Douglas  Wakefield  Coutlee  of 
the  Merck  Co.  presided. 

Criticiias  Ad  Managers 

At  one  of  the  Wednesday  morning 
meetings  Philip  J.  Kelly,  general  sales 
manager  of  Carstairs  Bros.  Distilling 
Co.,  criticized  advertising  managers 
for  neglecting  their  job  as  co-ordina¬ 
tor  of  the  sales,  promotion,  and  mer¬ 
chandising  departments  and  spending 
too  much  time  comparing  their  own 
creative  ability  with  that  of  the 
agency  men. 

“If  advertising  and  sales  are  not 
properly  co-ordinated,  some  compa¬ 
nies  may  find  that  they  can  get  along 
without  certain  forms  of  advertising — 
and  even  without  an  advertising  man¬ 
ager,”  Mr.  Kelly  said. 

“I  know  advertising  managers  who 
are  always  hiding  the  pill  on  their 


sales  departments.  They  go  into  th^ 
temples  of  thought  and  literally  hang 
signs  on  their  doors  ‘Genius  tt 
Work.^  This  indicates  to  everybody 
in  the  organization  that  they  and 
their  colleagues  are  in  the  throes  of 
child  birth  and  that  very  shortly  they 
are  going  to  emerge  from  the  deliv^ 
room  with  a  great,  interrupting  idea 
which  is  going  to  revolutionize  the 
industry  and  which  if  properly  ap¬ 
plied  by  the  sales  department,  will 
double  the  business  overnight. 

“At  Carstairs,  when  we  start  a  new 
campaign  or  promotion,  Allen  Reeda 
otm  advertising  manager,  has  every¬ 
body  in  his  office  but  the  scrub  wo¬ 
man.  Of  course,  he  has  his  plan  up 
his  sleeve  and  unfolds  it  gradually 
asking  for  questions  and  suggestions. 
When  the  meeting  is  over,  the  plan 
may  be  modified  slightly,  but  basic¬ 
ally  it  is  unchanged.  Nevertheless, 
everybody  goes  out  of  the  advertising 
department  with  the  secret  conviction 
that  he  or  she  really  straightened 
out  that  new  advertising  program— 
and  now  it  is  going  to  be  just  ri^t' 

With  the  exception  of  Mr.  Kelly’s 
speech  and  a  talk  by  A.  C.  Nielsw, 
analyst,  all  of  the  Wednesday  subjects 
were  preceded  by  dramatic  skits  to 
illustrate  the  most  important  points. 
Price  Gilbert,  Jr.,  of  the  Coca-Cola 
Co.,  presided  and  the  speakers  were 
Capt.  H.  Ledyard  Towle  of  the  Pitts¬ 
burgh  Plate  Glass  Co.,  A.  C.  Seyfarth 
of  International  Harvester  Co.;  Rod¬ 
ney  C.  Hull  of  Loose- Wiles  Biscuit 
Co.;  J.  A.  Spooner  of  American  Vis¬ 
cose  Co.,  and  A.  O.  Buckingham  of 
Cluett,  Peabody  &  Co.  All  of  these 
talks  were  related  to  advertising  sales 
co-ordination. 

More  than  235  members  registered 
for  the  convention,  the  largest  at¬ 
tendance  ever  recorded  at  a  spring 
meeting  of  the  ANA. 


AKRON 


BUSINESS  REPORTS 
FOR  FIRST  QUARTER 
OF  194  1 


Akron  business  for  the  first  three  months  of  1941 
shows  a  remarkable  increase  over  the  same  oe- 
riod  in  1940. 


March  1941 
Percent  of 
March  1940 


lit  Quarter  1941 
I  Percent  of 
lit  Quarter  1940 


New  Passenger  Car  Sale .  190  7 

New  Truck  Sales .  143.8 

Used  Car  &  Truck  Sales .  153.2 

Bldg.  Permits  Res.  Number .  287.5 

Bldg.  Permits  Res.  Value .  287.9 

Bldg.  Permits  Non-Res.  Number .  129.6 

Bldg.  Permits  Non-Res.  Value .  139.7 

Department  Store  Sales  .  120.5 

New  Employment  Registrations .  97.2 

Employment  Private  Placements .  148.1 

Industrial  Power  Consumption .  132.2 

Long  Distance  Phone  Calls .  128.8 

Postal  Receipts  .  104.5 

Railroad  Carloadings  Inbound .  138.3 

Railroad  Carloadings  Outbound .  131.9 

Sales  Tax  Collections .  137.9 

Bank  Debits  .  .• .  133.8 


At  one  low  cost  you  can  sell  the  rich  Akron  Market 
by  taking  advantage  of  the  complete  coverage 
offered  by  the  .... 


AKRON  BEACON  JOURNAL 
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FIRST  in  Philadelphia 


The  inquirer  is  first  in  de¬ 
partment  store  advertising,  first 
in  women’s  specialty  shops,  first 
in  total  retail,  first  in  financial, 
first  in  classified,  first  in  TOTAL 
advertising. 

For  seven  consecutive  years. 
The  Inquirer  has  led  all  other 
Philadelphia  newspapers  in  ad¬ 
vertising  volume.  The  Inquirer 
also  leads  in  volume  of  news  and 
in  the  number  and  quality  of  fea¬ 
tures.  For  readers,  as  well  as  for 
advertisers.  The  Inquirer  offers 
superlative  values. 

The  Inquirer  is  truly  a  home 
newspaper.  More  than  65%  of 
the  city  and  suburban  circula¬ 
tion  of  the  morning  Inquirer  is 
home-delivered  by  carrier  and 
Inquirer  circulation  is  strongest 
in  those  sections  where  income 
is  above  the  average. 


Now  that  armament  has 
become  America’s  greatest 
industry,  advertisers  will  find 
biggest  sales  opportunities  in  such 
an  established  armament  center  as 
Philadelphia.  Enlarged  payrolls 
in  the  Philadelphia  District  mean 
a  rapidly  expanding  grd'up  of 
skilled  wage  earners  with  new 
»  heeds 'to  fin  "and  with  new  money 
*  to  spend.  Here  people  are  buying 
,  new  homes,  new  refrigerators, 
new  cars,  new  clothes.  Good  news 
;  *for  Philadelphia  should  be  good 
news  for  you.  For  here  your  ad¬ 
vertising  effort  can  be  expanded 
to  produce  rich  returns.  Why  not 
make  sure  that  your  advertising 
is  fully  adequate  in  “the  Arsenal 
of  America”? 


DAILY  circulation  exceeds  400,000 
SUNDAY  circulation  exceeds  1,000,000 


Don’t  let  anyone  tell  you  that  the  Phila¬ 
delphia  Market  stops  at  the  municipal 
boundaries.  The  Philadelphia  marketing 
area,  according  to  the  U.  S.  Department 
of  Commerce,  includes  60  counties  in 
Pennsylvania,  New  Jersey  and  Delaware. 
You  want  city  circulation,  of  course— but 
is  that  all  you  want?  For  example,  an  in¬ 
dustrial  center  in  the  Philadelphia  area 
which  has  an  important  part  in  rearma¬ 
ment  is  the  city  of— 

CONSHOHOCKEN 

Conshohocken  (Montgomery  County) 
is  located  10  miles  northwest  of  Phila¬ 
delphia.  Population:  10,721.  Principal 
Industries:  Yarns,  hosiery,  metal  prod¬ 
ucts,  sheet  iron  and  steel,  cement, 
wrapping  paper. 

Defense  contracts  to  Conshohocken 
industries  total  $2,934,911.  Three  firms 
are  largely  sharing  in  these  awards  . . . 
$681,218  to  the  Merion  Mills  for  uni¬ 
form  cloth  and  shirting;  $837,763  to  the 
Philadelphia  Uniform  Company  for 
service  caps  and  trousers;  $1,230,760 
to  the  Alan  Wood  Steel  Co.  for  steel. 
The  people  of  Conshohocken  shop  in 
Philadelphia.  They  read  The  Inquirer. 
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being  attracted  to  the  Salt  Lake  City  ENDEIAVORERS  TO  SEEK  LOVING 
(Utah)  Deseret  News  by  featuring  a  UP 

“Younger  Generation”  series  in  which  Four-county  Group  to  Hold  Meeting 
photographs  of  babies  whose  first  in  Silsbee  Tonight  at  7:30 

birthday  falls  on  each  day  are  pub-  ■ 

_  lished,  together  with  a  list  of  babies  WHEN  “experienced”  was  too  long,  the 

DEALING  on  the  intense  desire  of  born  on  that  day  at  the  hospitals.  machine  operator  fixed  up  a  classi- 

almost  every  reader  at  some  time  fled  ad  in  the  Ogden  (Utah)  Standard- 

“to  put  something  in  the  paper,”  the  Helps  Auto  Ads  Examiner  as  follows: 

Memphis  Commercial  Appeal  April  ADAPTING  an  idea  from  quiz  pro-  Housekeeping  Job  Wani^d  by 
27  printed  a  feati^e  stoi^  entitled.  grams  on  the  radio,  the  Asheville  Ex-Woman 

“So  You  Want  to  Put  a  Piece  in  the  C.)  Citizen-Times  is  creating  new  ■ 

Paper!  Here  are  a  few  paragraphs  i-eaders  for  jts  automotive  pages  by  THE  Waukomis  (Okla.)  Hornet  in  bold 

from  it:  running  a  list  of  10  questions,  based  face  type  boasts  in  every  issue  as 

“So  you  either  have  to  or  want  to  on  advertising  of  automobile  manu-  follows: 

get  a  piece  in  the  paper  facturers.  The  theme  used  to  adver-  “THE  ONLY  NEWSPAPER  IN  THE 

“Well  that  does  not  necessarily  set  ^  oar,  the  mechanical  advantages  WHOLE  WORLD  THAT  CARES  A 
you  apart  from  your  si^ra  and  your  featured,  and  other  information  con-  CONTINENTAL  DARN  ABOUT 

brothers  in  the  so-called  human  race,  ceming  the  company’s  advertising  WAUKOMIS.” 

Some  people  want  to  write  because  serve  as  basis  for  questions.  Prizes  ■ 

they  like  it.  are  awarded  weekly  for  correct  an-  EMBARRASSING  moment  admitted 

“Some  people  ^come  part  of  an  swers,  which  can  best  be  gained  by  by  Leonard  Lyons  in  his  New  York 

organization  and  have  to  see  that  ap-  reading  the  advertising  columns.  Post  column: 

propriate  notices  appear  in  prmt  be-  invitation  to  a  dinner  at  the 

fore  and  after  meetings  and  onions.  Lieut.-Gov.  Charles  Poletti, 

orvbit^r  newsjipertoattendtothe  ^ Ln&t  M  uLak  ““^ed  me  nex^  a  charmii^ 

notice  of  a  birthrdeath,  wedding,  en-  /ICf  Zt  /  aK.^2,  lady.  She  expressed  some  cun- 

gagement,  business  connection,  social  _  osity  about  my  wwk  and  I  proceeded 

DEUG^FUL  MOMENT  in.  tl^l^e  ?usrnesi!Lr“*^m" 
snread  on  its  naees.  of  a  clCTgyman  m  reported  in  Phtia-  go,’  I  concluded  finally,  ‘there  you 

“Herewith  then  a  few  hints  and  caption:  hayg  newspaper  business’  .  .  .  She 

'that  iill  help  you  and  ft*  IS^Lr^n  1ela“!he 


ntiakt  S)d.aa.i 


‘‘We,  the 
Women  ** 


by  Ruth 
Millett 


THE  BRIGHTEST 


COLUMN 

OF  FEMININE 


COMMENT 


TO  BE  FOUND 


ANYWHERE! 


Exclusive 


On  Babies 

CONSIDERABLE  reader  interest  is 


Ship  building  is  just  one  of  many  sharply  increased  industrial 
activities  in  Bay  City,  which  are  creating  new  and  larger  pay¬ 
rolls — ^new  and  larger  advertising  opportunities.  Bay  City’s 
120  industrial  plants  are  busier  than  they  have  been  for  years. 
All  of  which  means  greater  potential  for  advertisers  in  the  Bay 
City  Times.  Make  sure  the 
Bay  City  Times  is  on  your 
next  newspaper  list.  For  fur- 
ther  facts,  ask  I.  A.  Klein,  _ 

50  E.  42nd  Street,  New  York,  \  ftPO  *  .a,  *  soo'*®’" 

or  John  E.  Lutz,  435  N. 

Michigan  Avenue,  Chicago. 


Women’s 

Page 

Feature 


WASHINGTON.  D.  C. 

gives  coverage  that  counts. 


Circnlotion  of  the 
Evening  Star 

is  GREATER  by  mnny  thousands  than 
that  of  any  other  Washington  news¬ 
paper  printed  either  in  the  morning 
or  evening. 


Circulation  of  the 
Sunday  Star 

is  far  GREATER  than  that  of  any 
other  Washington  Sunday  newspaper 
within  the  city  and  suburbs. 


BAY  CITY  TIMES 


The  Star  is  a  "MUST”  medium  for 
results. 
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What  Summer  does 
to  New  York— 


% 


Yu 


The  heat  does  things  to  New  York  — more 
than  you’ve  ever  guessed. 

It’s  not  the  visiting  firemen  —  or  the  panting 
polar  bears.  They’re  just  the  surface  signs. 
It’s  the  metropolis  of  millions  chucking  its 
Winter  clothes  and  getting  spend-sensitive 
in  spots  not  usually  exposed.  And  what  that 
does  to  the  nation’s  first  market  is... plenty. 

For  people  who  have  more,  earn  more  and 
do  more,  a  New  York  Summer  works  all 
kinds  of  changes — in  wardrobes  and  homes 
and  gardens  and  children  and  employment 
and  larders  and  living  habits.  In  the  de¬ 
partment  stores,  it  gives  furniture  and  furs 
their  biggest  month  of  the  year ... 

A  New  York  Summer  sends  every  fifth  Herald 
Tribune  reader’s  family  to  its  separate 
country  home.  It  opens  up  extra -spending 


markets,  but  so  doing,  it  transplants  them — 
and  you  have  to  follow  them.  Incidentally, 
contrary  to  general  Summer  circulation 
trends,  the  Herald  Tribune’s  goes  up. 

Summer  >does  things  to  advertising  —  in 
some  cases  directly  contrary  to  the  trends 
of  sales.  An  outline  of  what  Summer  does 
to  New  York  —  business-wise  —  has  been 
sketched  and  condensed  by  the  Herald  Trib¬ 
une  into  a  convenient  4-minute  package 
called  "New  York  in  the  Summer  Months." 
By  sending  for  it,  you’ll  get  useful  dollars- 
and-cents  data.  There’s  no  charge,  naturally. 
Address  your  request  on  your  business  letter¬ 
head  to  the  Promotion  Department  of  the 

f 
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Among  Advertising  Folk 

continued  from  page  11 


burgxmdy,  famous  American  beverages  T.igf  NgW  AdvertiseiS, 
since  18^,  are  now  being  formulated,  w  •  i  nir  i* 

National  Biscuit  Company  is  re-  AgenClGS  and  Media 
leasing  newspaper  advertising  in  200 
daily  newspapers.  Advertisements  are 


cal  Research,  of  the  same  city.  Miss  _  _  _ 

Collins  is  a  past  president  of  the  Phil-  designed  to  promote  related-item  sell- 
adelphia  Club  of  Advertising  Women,  ing,  tying  in  with  the  current 


Akthur  H.  Merritt,  for  the  past  23 
years  a  teacher  of  sales  and  advertis¬ 
ing  at  Bryant  &  Stratton  School,  Bos¬ 
ton,  has  been  appointed  an  executive 
of  the  Harry  M.  Frost  agency  to  direct 
newspaper  and  magazine  advertising 
for  schools  accounts. 

Harold  Williams,  formerly  with 
Young  and  Rubicam,  has  joined 
George  Bijur,  Inc. 

Louis  W.  Munro,  vice-president, 
Doremus  &  Company,  and  Francis  W. 
Hatch  of  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  were  elected  directors 
of  the  Boston  Better  Business  Bureau 
May  7. 


serve 

it  with  strawberries”  point-of-sale 
program  on  Shredded  Wheat.  The 
advertising  is  prepared  by  Federal  Ad¬ 
vertising  Agency. 

Pacific  Can  Company  is  releasing 
large  newspaper  color  advertising  in 
California  stressing  the  use  of  cans  by 
Acme  Beer.  The  campaign  is  being 
handled  by  Leon  Livingston  Advertis¬ 
ing  Agency,  San  Francisco. 

The  Reflbctone  Corp.,  Stamford, 
Conn.,  has  appointed  W.  I.  Tracy,  Inc., 
to  handle  the  advertising  of  their 
Reflectone  revolving  mirror  benches 
and  mirrored  vanities. 

RuthraufI  &  Ryan,  Inc.,  Chicago,  is 
handling  the  account  of  B-1  Beverage 


John  L.  Bogert,  vice-president  and  Co.,  St.  Louis.  Newspapers  will  be 


director  of  research,  has  been  elected 
a  member  of  the  board  of  directors  of 
Benton  &  Bowles,  Inc.  Prior  to  join¬ 
ing  Benton  &  Bowles,  Mr.  Bogert  was 
director  of  research  at  Lever  Brothers. 

Bruce  EIldrtdge  has  been  named  ac¬ 
count  executive  for  RuthraufI  &  Ryan, 
Inc.,  at  San  Francisco.  Formerly  he 
was  with  Drake  Advertising  Agency. 


Campaigns  and  Accounts 


EASTMAN  KODAK  CO.  wUl  use  184 

newspapers  to  advertise  its  cameras 
during  the  spring  and  summer.  The 
ads,  which  feature  examples  of  ama¬ 
teur  photography,  are  placed  by 
J.  Walter  Thompson  Co. 

The  S.  &  W.  Fine  Foods,  Inc.,  of 
New  York,  has  just  released  its  first 
newspaper  campaign,  using  15  metro¬ 
politan  and  suburban  papers.  Pre¬ 
liminary  ads  feature  the  company’s 
juice  products,  but  the  entire  line  will 
be  featured  later. 

Schenley  Import  Corp.  is  releasing 
its  largest  schedule  for  newspaper  ads 
for  Bacardi  rum.  Sixteen  weekly  in¬ 
sertions  will  run  in  newspapers  cover¬ 
ing  19  principal  markets.  The  ads 
measure  140  lines.  Lawrence  Gum- 
binner.  New  York,  is  the  agency. 

C.  B.  Cole,  vice-president  of  Garrett 
L  Co.,  Inc.,  one  of  America’s  oldest 
wine  producers,  announced  this  week 
the  appointment  of  RuthraufI  &  Ryan, 
Inc.,  as  advertising  counselors  for  the 
company,  effective  immediately.  Plans 
for  1941-42  advertising  and  promotion 
of  Virginia  Dare  wine  and  other  Gar¬ 
rett  wines,  champagnes  and  sparkling 


used  in  bottling  points  where  dis 
tribution  is  completed. 

F.  Ad.  Richter  &  Co.,  Inc.,  Brooklyn, 
has  acquired  the  business  of  3XB  Cor¬ 
poration,  makers  of  3XB  Combination 
for  athlete’s  foot  and  3XB  powder. 
Newspaper  advertising  will  begin 
shortly  in  major  cities  through  H.  W. 
Kastor  &  Sons,  Chicago  and  New  York. 

A  new  product,  Seaforth  Hairdress¬ 
ing,  has  been  announced  by  Alfred  D. 
McKelvy  Company,  makers  of  Sea¬ 
forth  Toiletries  for  Men.  The  adver¬ 
tising  plans  for  the  current  year  in¬ 
clude  a  budget  for  magazine  advertis¬ 
ing  of  about  $50,000  and  a  similar 
amount  for  newspapers.  Batten,  Bar¬ 
ton,  Durstine  &  Osborn  have  the 
account. 

Paid  advertising  space  in  more  than 
140  newspapers  in  Massachusetts,  in¬ 
cluding  many  big  city  dailies,  is  being 
used  by  the  Massachusetts  Coopera¬ 
tive  Bank  League  to  promote  the  sale 
of  defense  bonds  and  savings  stamps, 
in  connection  with  the  League’s  an¬ 
nual  advertising  campaign. 


Following  are  new  national  adver¬ 
tisers,  their  agencies  and  the  media  to 
be  used  as  listed  this  week  by  the 
Standard  Advertising  Register: 

American  Hotel  Assn.,  221  W.  S7th,  New 
York  City — “Hotel  Promotional  Advertising” 
— Harry  Atkinson,  Inc.,  Chicago,  Ill. — Harry 
G.  Atkinson,  Acct.  Exec.  (Hotels  in  Mid¬ 
western  States) — ^John  Falkner  Arndt  &  Co., 
Inc.,  Phila.,  Pa. — (Hotels  in  East  and  South 
of  Ohio  River.) — L^rd  &  Thomas,  San  Fran¬ 
cisco,  Cal. — (Hotels  on  Pacific  Coast) — Media; 
Newsi>ai>ers. 

Central  Knitwear  Mills,  1370  Broadway, 
New  York  City — “Sweaters  and  Bathing 
Suits” — Hicks  Adv.  Agency,  New  York  City 
—  Francis  Marquis,  Acct.  Exec.  —  Media; 
Newspapers,  Magazines,  Trade  Papers  and 
Direct  by  Mail. 

U'Amour  Foundations,  135  Madison  Ave., 
New  York  City — “Wonder-Bra” — Betens  Ad- 
ver.  Agency,  New  York  City — Saul  Betens, 
Acct.  Exec. — Media:  Newspapers,  Magazines, 
Posters,  Direct  by  Mail. 

Gore  District  Mutual  Fire  Insurance  Co., 
Dundas  &  Chalmers  Sts.,  Galt,  Ont.,  Cian. — A. 
McKim,  Ltd.,  Montreal,  Can. — Media:  News¬ 
papers,  Magazines,  Farm  Papers,  Business 
Pubs. — Appro.  $10,000.00. 


HALT  LIQUOR  AD  BAN 

Columbia,  S.  C.,  May  12 — General 
assembly  action  on  a  bill  barring  alco¬ 
holic  beverage  advertising  by  press 
or  radio  in  South  Carolina  was  de¬ 
ferred,  following  appearance  of  daily 
newspaper  representatives  before  the 
house  judiciary  committee.  Newspa¬ 
permen  told  the  committee  mandatory 
kill  on  future  advertising  would  not 
decrease  liquor  and  beer  consumption 
but  would  instead  penalize  the  state’s 
newspapers. 


Bill  Prevents  Price 
Cutting  on  Legal  Ads 

Tallahassee,  Fla.,  May  12 — A  bill  to 
prohibit  price-cutting  by  newspapers 
on  legal  advertisements  has  been  made 
a  law  in  Florida,  and  two  other  bills 
affecting  newspapers  are  being  con¬ 
sidered  by  the  legislature. 

Providing  that  newspapers  shall 
charge  50  cents  per  square  inch  for 
the  first  insertion  of  legal  notices  and 
25  cents  i>er  inch  for  each  subsequent 
insertion,  based  on  6-point  type  on  6- 
point  body,  the  law  prohibits  discount 
rebate,  commission  or  refund  on  this 
price. 

The  law  also  provides  that  a  news¬ 
paper  may  charge  the  minimum  com¬ 
mercial  rate  per  square  inch  for  legal 
advertising  and  notices,  providing  the 
commercial  rate  is  in  excess  of  the 
price  stipulated. 

The  other  bills,  not  yet  approved, 
include  exemption  of  editorial  and 
news  department  workers  of  daily  and 
weekly  newspapers  from  jury  duty  and 
preventing  newspaper  workers  being 
compelled  to  disclose  the  source  of 
information  published  in  their  paper. 


BREWER  AD  COSTS 

Washington,  D.  C.,  May  14— He 
Federal  Trade  Commission  finandil 
report  on  21  malt  beverage  brewmg 
corporations  who  account  for  44.4%  of 
the  industry’s  total  product,  as  of 
1939,  shows  the  following  disburse¬ 
ment  of  revenues  for  advertising  pur¬ 
poses:  before  deducting  costs  of  rev¬ 
enue  stamps,  8.94%;  after  deducting 
cost  of  revenue  stamps,  6.06%. 


AGENCY  OPENS  LAB 

Along  with  the  addition  of  larger 
office  space,  H.  C.  Mulberger,  Inc.,  of 
Milwaukee,  has  opened  a  modem 
scientific  research  laboratory,  fully 
equipped  for  analysis  and  development 
of  products  in  the  field  of  plastics, 
electronics,  vitamins  and  allied  or¬ 
ganic  chemistry.  This  development 
has  been  set  up  to  enable  H.  C.  Mul¬ 
berger,  Inc.,  to  get  a  practical,  work¬ 
ing  knowledge  of  a  client’s  product 
before  going  ahead  with  advertising 
and  promotional  plans. 


The  Sun* s  $500 
Father* s  Day  Campaign 


Proofs  of  this  campaign  are  now 
available  to  newspapers  eager 
to  promote  Father’s  Day  sales 
and  linage.  $10  covers  publica¬ 
tion  rights  and  5  complete  mats. 
Write  or  wire  The  Sun’s  Pro¬ 
motion  Department.  And  act 
now.  For  publication  rights  are 
available  to  only  one  newspaper 
in  any  community. 


^un 
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THE  BII{MIN(;il AM  AGE-HF.R.ALI> 


280  Broadway  •  New  York,  N.  Y. 


NATIONAL  REPRESENTATIVEy  KELIY-SMITH  CO. 


. . .  another  name  for  **Money 


That’S  the  significant  fact 


sigmhc 

today  about  Gary,  “Indiana’s  3d  City.”  To  be 
more  specific,  $132,000.  weekly  has  just  been  added 
to  Gary  pain-olls  ...  as  our  steel  mills  head  into 
the  greatest  production  program  in  their  history! 


In  spending  dollars  here’s  the  long  and  short  of  it. 
On  an  annual  basis  Gary  payrolls  will  be  increased 
$6,500,000.  On  a  per  week  wage  basis  each  worker 
is  $4.()0  richer.  That  can  make  a  lot  of  difference 
in  the  sales  of  many  products. 


With  millions  of  dollars  in  wages  . . .  millions  spent 
on  new  housing,  new  retail  outlets,  newly  owned 
homes,  new  enterprises  .  .  .  Gary  is  the  t]rpe  of 
“spot”  market  that  wise  national  advertisers  find 
so  highly  productive.  And  Gary’s  own  paper — 
the  Post-Tribune — alone  covers  the  market.  It’s 
the  exclusively  thorough  and  economical  way  to 
do  the  job. 


GARY  POST-TRIBUNE 


BURKE,  KUIPERS  &  MAHONEY,  INC. 

NEW  YORK  — CHICAGO  — DALLAS  — ATLANTA— OKLAHOMA  CITY 


NATIONAL 

REPRESENTATIVES 


for  may  17.  1941 


it  ain't  hay 

At  the  present  phenomenal  rate  of  gain,  Louisville^s 
1941  retail  sales  are  headed  toward  actually  doubling 
what  they  were  in  1935. 

From  1935  to  1940,  retail  sales  in  Louisville  increased 
42  per  cent. 

That’s  something,  but  in  the  last  week  in  March  this 
year,  retail  sales  in  Louisville  were  higher  than  the  same 
week  of  1940  by  64  per  cent. 

And  for  the  year  1941  to  date  they  are  higher  than 
the  same  period  of  1940  by  30  per  cent. 

That’s  the  story  in  a  nutshell  of  the  market  that  was 
going  up  fast  in  1940  and  is  going  up  like  a  sky>rocket 
in  1941. 

From  1935  to  1940,  department  store  sales  alone  gained 
$11,000,000.00.  A  gain  of  another  $11,000,000.00  is 
now  indicated  for  1941  over  1940. 

Now,  translate  that  into  your  line  of  business— drugs, 
foods,  hardware,  building  materials  or  what  have  you. 

Millions  of  dollars  in  gains  for  each  classification  is  the 
obvious  answer. 

Our  circulation  is  at  an  all-time  high,  better  than 
200,000  Sunday  and  250,000  combined  daily. 

Everybody  knows,  by  now,  that  the  way  to  ride  with 
this  zooming  1941  market  is  via  these  newspapers. 

The  way  advertisers  are  piling  in  this  year  you’d  know 
America  has  discovered  Louisville  with,  a  bang. 

It  ain’t  hay  we’re  talking  about  these  days  in  Louisville. 

You  don’t  need  us  to  convince  you.  Check  up  for 
yourself. 

Wnt  <B0nvitr'$0uxnnl 

The  Louisville  Times 

Represented  Nationally  By  the  Branham  Company 
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Photogs  Offered  Cash 
For  Cigar  Smoker  Shots 

By  JACK  PRICE 

WHILE  in  Oklahoma  we  received  The  rules  for  entry  consist  of  mail- 
several  inquiries  regarding  the  News  ing  a  tear  sheet  of  the  published  pic- 
Photo  Contest,  with  monthly  cash  ture  with  date  of  publication,  along 
prizes,  sponsored  by  the  Cigar  Insti-  with  a  note  describing  the  taking  of 
tute  of  America.  We  were  asked  to  the  picture.  The  first  five  weeks  of 
give  an  opinion  as  to  its  merits  and  the  competition  produced  about  200 
to  present  all  the  facts  that  motivate  clippings  and  prints.  Because  of  the 
the  competition.  small  amount  of  interest,  the  director 

When  possible,  this  department  ot  the  ^paign  may  decide  to  change 
gives  the  facts  on  mechanical  devices  “om  the  contest  idea  to  some  other 
or  techniques  developed  and  some-  method  of  mtriguing  me  newspaper 
times  it  presents  opinions  on  the  photographer  into  taking  pictures 
merits  of  such  apparatus,  but  when  it  which  would  add  dignity  to  cigar 
comes  to  picture  contests  other  than  smokmg. 
those  sponsored  by  this  publication  or  ld«q  Is  Not  New 

press  photographers  associations,  we  Circulars  have  been  sent  to  the  edi- 
are  reluctant  to  pass  judgment.  How-  torial  executives  of  newspapers 
ever,  since  we  have  been  requested  to  throughout  the  country,  according  to 
tell  about  this  particular  contest  we  Mr.  Nussbaum,  and  he  hopes  Qiey 
will  do  so.  have  been  posted  in  the  photo  de- 

Sponsored  by  Cigar  institute  partments.  This  idea  is  far  from  new. 
The  contest  is  sponsored  by  the  The  same  principle  has  b^n  tried 
Cigar  Institute  of  America,  as  is  out  by  manufacturers  of  oAer  corn- 
stated  in  the  circulars.  It  is  designed  modities  except  that  the  photo  con- 
to  make  newspaper  cameramen  cigar  test  was  not  employed. 


conscious  when  taking  photographs  of 
prominent  people.  The  main  pur- 


As  we  stated  in  an  earlier  para¬ 
graph,  we  are  not  interested  in  the 


pose  is  to  obtain  as  much  favorable  mechanics  of  the  com^tition  nor  do 
cigar  publicity  in  as  many  newspapers  .  “osire  to  pass  judgment  on  the 
as  possible.  Naturally,  the  surest  ethios  of  such  promotions.  We  leave 
way  to  insure  the  desired  results  was  ^bat  to  the  ed^rs,  who  m  the  final 
to  receive  the  co-operation  of  the  analysis,  must  be  the  judge  and  jury, 
lens-lads.  _  n  »  *  j 

The  campaign  is  directed  by  Bert  U.  S.  Bill  Protested 
M.  Nussbaum,  of  the  advertising  firm  JOE  CRAVEN,  president  of  the  News 
of  Lambert  &  Feasly  of  New  York.  In  Photographers  Association  of  the 
an  interview  regarding  the  contest.  Midwest,  sent  out  a  notice  to  all  mem- 
Mr.  Nussbaum  stated,  “We  do  not  be-  bers  to  the  effect  that  a  new  tax  pro- 
lieve  that  in  this  contest  we  have  the  piosal  affecting  photographers  is  now 
answer  to  the  problem  of  obtaining  before  the  Ways  and  Means  Corn- 
pictorial  publicity  for  cigars,  but  the  mittee  of  the  U,  S.  House  of  Repre¬ 
idea  appeared  sound  and  in  its  present  sentatives.  This  proposal,  we  are  in¬ 
state  it  could  be  considered  a  trial  formed,  suggests  a  10%  tax  on  “Pho- 
balloon.  We  have  no  intention  of  ex-  tographic  Apparatus,  Etc."  Judging 
ploiting  the  photographer  because  of  from  the  report  issued  by  the  asso- 
his  position  and  we  are  honest  in  our  ciation,  it  is  believed  that  the  bill 
intentions.  Frankly,  we  hoped  that  will  be  framed  to  include  cameras, 
through  this  contest  we  could  offset  film,  paper,  flash-bulbs  and  accessor- 
the  stigma  attached  to  cigar  smokers,  ies  for  both  professional  and  amateur 
who  are  so  often  depicted  in  an  un-  uses. 


desirable  light.” 


The  bulletin  issued  by  Craven  rec- 


Mr.  Nussbaum  was  quite  open  in  ommends  that  the  members  of  the 
his  thoughts  about  the  contest  and  association  write  to  their  Senators 
the  valuable  assistance  the  newspaper  and  representatives  requesting  that 
cameramen  could  render  the  cigar  this  bill  be  given  further  consideration 
industry.  The  Institute  represents  before  its  acceptance.  It  also  suggests 
the  leading  cigar  manufacturers  and  is  that  the  photographers  request  that 
campaigning  to  create  a  greater  in-  the  tools  of  the  profession  be  ex- 
terest  in  cigars.  Before  beginning  empted  from  the  tax  in  as  much  as 
the  picture  contest  he  assigned  his  the  cameramen,  in  many  instances, 
assistant,  Eric  Palmer,  to  sound  out  are  required  to  buy  their  own. 
cameramen  and  get  their  reactions. 

Mr.  Palmer  stated  he  discussed  the  Photo  Department  Modernized 
ijiea  with  several  major  picture  syn-  thE  Spartanburg  (S.  C.)  Herald- 


dicate  managers  and  also  with  many 
working  photographers  in  New  York, 
Philadelphia  and  at  the  Kent  State 
(O.)  Short  Course,  and  was  encour¬ 
aged  to  go  ahead. 

$100  in  Prizes 

The  inquiries  received  by  this  de¬ 
partment  indicate  that  there  was  some 
doubt  as  to  the  motives  of  the  spon¬ 
sors.  There  appears  to  be  a  differ¬ 
ence  in  opinions  between  the  lens- 
lads  in  the  east  and  west  on  what 
constitutes  a  worthwhile  News  Photo 
Contest. 

The  Cigar  Institute  contest  gives  the 
following  awards  monthly:  $25  first 
prize,  $15  second,  and  $10  for  third. 
In  addition,  ten  $5  awards  are  pre¬ 
sented  to  the  runners-up  and  special 
grants  of  boxes  of  cigars  are  made 
to  the  caption  writers  who  mentioned 
cigars  in  the  pictures.  The  judges 
are  Bert  M.  Nussbaum,  Cigar  Insti¬ 
tute,  William  H.  Zerbe,  the  veteran 
staff  cameraman  of  the  New  York 
Herald  Tribune  and  J.  Winton  Lemen, 
of  Eastman  Kodak  Co. 


Journal  recently  installed  a  new 


Shh  •  •  •  So  much  of  New 
l.ondoii  e  prewiit  prosperity  has  to 
do  with  subniarines,  it's  a  shame 
we  can’t  share  the  secret  with  you 
of  the  dollars  beiner  spent,  and 
other  statistics.  Just  as  a  sinirle 
little  example,  for  instance,  per- 
sotinel  at  the  “sub”  base  and  in 
submarine  building-  has  doubled, 
mid  the  merchants  downtown  real¬ 
ise  it.  It  shouldn't  take  you  long 
to  find  it  out  either! 

Circulation  now  over  16,000  at  same 
national  rate. 

It’s  always  “D.W-tlme” 

_  in  southeastern  Connecticut 


photographic  plant  to  meet  the  re¬ 
quirements  of  four  staff  cameramen. 
The  new  unit  is  located  next  to  the 
engraving  department  and  is  directed  ^ 
by  J.  S.  and  Stuart  Charkes. 

The  equipment  has  been  brought 
up  to  the  standards  of  modern  news¬ 
paper  photography  and  the  plant  now 
ranks  as  one  of  the  largest  of  its  , 
kind  in  the  Carolinas. 

Samo  Lectures 

DICK  SARNO  of  the  New  York  Daily 
Mirror  appeared  before  the  jour¬ 
nalism  group  at  Columbia  University, 
New  York,  last  Monday  in  a  lecture 
on  the  uses  of  high-speed  photog¬ 
raphy  in  newspaper  work.  Sarno  lec¬ 
tured  this  spring  at  the  University  of 
Oklahoma  and  the  Kent  State  Uni¬ 
versity  short  courses  in  news  pho¬ 
tography. 

Due  to  an  illness,  Hinson  Stiles, 
managing  editor  of  the  Mirror,  was 
unable  to  introduce  Mr.  Sarno  at  the 
Talcott  Williams  Forum. 

Form  Photogs  Group 
THE  Birmingham  Press  Photographers 
Association  was  recently  organized 
with  Walter  Rosser  of  the  Birmingham 
News  as  president.  He  is  the  dean 
of  Birmingham  press  photographers. 
William  Bennett  of  the  Birmingham 
Post  was  elected  vice-president  and 
Ollie  Atkins  of  the  Post  secretary.  An 
official  badge  which  will  be  honored 
by  police  and  highway  patrolmen  has 
been  selected. 

■ 

Newsmen  Barred  from 
Camp  Boiler  Explosion 

Richmond,  Va.,  May  12 — Newspa¬ 
permen  were  barred  from  the  immedi¬ 
ate  scene  of  a  blast  that  hurled  a 
boiler  300  yards,  killed  one  man  and 
injured  six  others,  one  seriously,  and 
left  Camp  Lee’s  incinerator  plant 
without  roof  or  walls.  May  8.  No 
photographs  of  the  incinerator  build¬ 
ing,  left  only  with  its  steel  girders 
standing,  were  allowed  to  be  taken. 
The  tall  chimney  of  the  plant  was  re¬ 
ported  as  cracked  by  the  blast,  and  the 
plant’s  cement  floor  was  said  to  have 
given  way  imder  its  force. 

Newspapermen  also  were  not  per¬ 
mitted  to  see  or  talk  to  the  survivors 
of  the  explosion  by  an  order  issued 
shortly  after  the  accident  by  Briga¬ 
dier-General  Charles  D.  Hartman, 
acting  post  commander. 

The  cause  of  the  blast  was  listed 
officially  as  “vmdetermined,”  but  was 
attributed  unofficially  to  a  defective 
pipe. 

EDITORIAL  CATCH  LINE 

The  Richmond  (Va.)  Times- Dispatch 
labeled  its  first  editorial  on  the  flight 
of  Rudolf  Hess  to  Scotland,  “A  Mell 
of  a  Hess.”  Virginius  Dabney  is  edi¬ 
tor. 

I  YOU  WILL  GET 

"BIG  LEAGUE"  SHOTS 


DALLMEYER 

TELEPHOTO! 

SNAPPY  CLOSE-UPS 
FROM  FAR  AWAY 

You  can  make  a  "Hit"  every  time  with 
your  editor,  and  top  the  battiny  list  if 
your  camera  is  equipped  with  a  Dallmeyer. 
World  famous  for  accuracy  and  brilliant 
results,  these  precision-made  telephoto 
lenses  are  used  by  leading  camera  men 
everywhere. 

Models  and  sizes  for  all  cameras  from 
"Bix  Berthas"  down  to  Miniatures.  And 
the  price  is  rizhti  Come  sec,  or  send  for 
circular. 


Camera  Knights 

WILLIAM  H.  FLOUNDERS,  staff  news 
cameraman,  Philadelphia  Evening 
Public  Ledger,  served  21  years  as  a 
commercial  pho¬ 


tographer  before 
joining  the  news¬ 
paper  field.  For 
18  years  he  ran 
his  own  portrait 
studio.  The  lat¬ 
ter  work  was  in- 
terrupted  by 
World  War  I 
when  he  was 
called  to  duty  in 
the  army.  Within 
the  space  of  a 
week.  Flounders  W,  H.  Flounden 
taught  his  wife, 

Julia,  how  to  run  the  business  and  left 
for  Camp  Greenleaf,  Ga. 

Flounders  joined  the  Ledger  staff 
about  4  years  ago.  He  had  previously 
served  8  years  with  the  Philadelphia 
Inquirer.  His  most  exciting  experi¬ 
ence,  Flounders  said,  was  the  time  he 
was  “wounded  in  the  line  of  duty”  at 
a  football  game  7  years  ago.  He  was 
covering  the  Drexel-Lehigh  game  at 
Bethlehem,  Pa.  Flounders  had  just 
stepped  up  to  side  lines  to  take  action 
shots  of  the  kickoff.  He  got  more  ac¬ 
tion  than  he  had  expected.  A  Lehigh 
man  came  down  the  field  to  take  out 
a  Drexel  man.  The  Drexel  man 
ducked  and  Flounders  went  out  in¬ 
stead  with  a  broken  kneecap. 


TWO  lOIN  'SPECIAL' 

Milton  P.  Rasmussen,  formerly  of  the 
Texas  Daily  Press  League,  and  John 
E.  Rohde,  formerly  of  Small,  Brewer 
&  Kent,  Inc.,  have  joined  the  Chicago 
newspapers  publishers’  representatives, 
sales  staff  of  Reynolds-Fitzgerald,  Ina 


HOE 

precision 

SHAVING 

MACHINES 

for  smoother  shaving 
of  Hat  &  Carved  Plates 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 
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The  Weekly  Newsmagazine 
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Put  YDUfl  CirCUlatiDU  Out  in  ^mnt 
with  Braflex-made  Pictures 


Tht  R,  B.  Series  B  Graflex  is  available 
in  three  sizes:  2^4  *  3%,  3V4  x  We 
and  4x5.  Priced  from  $91.  Pstr- 
chase,  if  you  wish,  on  a  down  payment 
^•—through  your  Dealer  as  little  as  $19. 


**Out  in  Fr«nl”— a  S*ri«$  B 
Oroflnx  PIcIwr*  by  John  W. 
Slogor— Fourth  Frlzo  WInnor, 
Action  Clott,  in  tho  Oroflox 
Annivorsory  Fictwro  Contoct 


The  picture  above  offers  dramatic  proof  of  the  ability  of  the  Graflex 
to  make  the  kind  of  pictures  your  readers  want  to  see.  Graflex-equip 
your  cameramen  and  put — or  keep — your  circulation  "out  in  front”. 
This  particular  camera  is  ideal  for  any  type  of  photographic  work  where 
fast,  accurate  ground-glass  focusing  and  the  ability  to  see  the  image  right 
side  up  to  the  instant  of  exposure  are  important  factors.  Tops  for  sports. 

For  detailed  information  concerning  Graflex-made  Cameras,  see  your 
Dealer.  And  as  an  important  addition  to  your  photographic  library,  get 
Graphic  Graflex  Photography — $4.00  at  your  Dealer’s  ...  When  in  New 
York  City,  Rochester  or  Los  Angeles  visit  the  Graflex  Display  Rooms. 


IVew  FREE  Graflex  Catalaq 

Just  off  the  press!  Contains  full  information  concerning 
Graflex  and  Speed  Graphic  American-made,  Prize- 
Winning  Products.  Get  it  from  your  Dealer  or  from 
us.  Folmer  Graflex  Corporation,  Department  EP-68, 
Rochester,  New  York,  U.  S.  A.  (Western  Division: 
3045  Wilshire  Boulevard,  Los  Angeles,  Cdiforma.)  , 
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THE  LABOR  STORY 


SIX  WEEKS  AGO  the  President  appointed  a 


board  of  distinguished  citizens  to  stem  the 


flood  of  strikes  in  defense  industries.  Mr.  Roose 


elt  and  other  members  of  his  administration  had 
«leprecated  the  empha.sis  on  strike  news.  Mr.  Hill¬ 
man,  for  instance,  has  several  times  declared  that 
strikes  are  a  comparatively  unimportant  cause  of 
lost  working  days,  alongside  illne.ss  and  industrial 
accidents.  He  also  pointed  to  the  comparatively 
small  number  of  men  on  strike  in  industries  con¬ 
cerned  with  defense,  but  neither  he  nor  any  other 
.spokesman  for  labor  has  refuted  the  obvious  state¬ 
ment  that  a  relatively  small  strike,  in  numliers  of 
men  involved  in  a  key  industry,  might  interrupt 
the  work  of  many  other  thousands  by  causing  a 
shortage  of  partly  finished  materials. 

The  President’s  Mediation  Board  has  not  been 
idle  during  its  six  weeks’  life.  On  the  contrary, 
it  has  been  indefatigable  and  its  efforts  have  been 
gratifyingly  successful.  Nevertheless,  the  number 
of  strikes  and  the  number  of  idle  workers  be¬ 
cause  of  strikes  are  approximately  the  same  on 
May  14  as  they  were  on  March  28,  when  the 
Board  was  named.  As  fast  as  one  difficulty  was 
settled,  at  least  one  more  arose  to  fill  its  spot. 

The  obvious  conclusion  is  that  the  Mediation 
Board  is  not  the  answer  needed  to  insure  full  speed 
on  defense  construction  and  manufacture.  New 
legislation  seems  to  be  definitely  indicated — ^legis¬ 
lation  that  will  not  take  away  the  right  to  strike 
against  unjust  exploitation,  but  which  will  compel 
a  recess  between  the  decision  to  strike  and  the 
actual  dropping  of  tools.  It  is  intolerable  that 
vital  work  on  ships  should  be  interrupted  by  a 
small  group  of  men,  striking  against  the  orders  of 
the  national  officers.  The  so-called  “cooling  off” 
period  might  or  might  not  have  prevented  that 
walk-out,  but  it  would  at  least  have  given  the 
Labor  Department’s  conciliators  an  opportunity 
to  find  the  root  of  the  trouble  and  work  toward 
its  cure,  while  necessary  construction  was  being 
curried  on.  It  is  easier  to  find  a  solution  without 
the  heat  and  i>ressure  of  a  strike  than  it  is  after 
the  decisive  step  of  a  stoppage  has  been  taken. 

Union  leaders  who  oppose  such  national  legisla¬ 
tion  should  be  made  to  answer  one  question.  In 
industries  and  in  localities  which  now  have  the 
“cooling  off”  period,  has  there  been  any  curtail¬ 
ment  of  the  rights  and  privileges  of  the  working 
man?  If  that  question  cannot  be  answered  affirma¬ 
tively,  with  proof,  then  the  leaders  ought  to  stand 
aside  and  permit  their  organizations  to  function 
not  as  selfish  little  states  within  the  state,  but  as 
patriots  carrying  out  the  defense  plans  which 
have  been  approved  by  overwhelming  votes  in 
Congress.  Unless  organized  labor  acts  quickly  to 
bring  its  leaders  and  its  members  into  line  with 
the  national  program,  the  result  may  be  le^sla- 
tion  far  less  pleasant  to  contemplate  than  a  com¬ 
pulsory  “cooling  off”  period  before  a  walk-out. 

A  YEAR  OF  TOTAL  WAR 

ONE  YEAR  AGO  this  week,  the  cables  and  radio 
were  making  headlines  that  tolled  the  death 
knell  for  the  liberties  of  Europe’s  millions.  One 
year  ago  May  14,  the  French  conceded  the  break¬ 
through  of  the  Germans  at  Sedan — the  penetra¬ 
tion  of  the  rough  Ardennes  country  that  every¬ 
body  except  the  Nazi  staff  had  considered 
impregnable.  Last  May  15,  the  Germans  began 
their  race  across  France  to  what  then  looked  like 
the  most  decisive’  military  victory  of  modern 
times.  Last  May  16,  President  Roosevelt  electri¬ 
fied  the  world  by  putting  the  country  on  a  100  per 
cent  defense  basis  and  calling  for  more  billions  of 


Cod  is  our  refuge  and  strength,  a  very  present 
help  in  trouble. — Psalms  XLVI:  1. 

dollars  in  appropriations  than  even  his  liberal- 
.spending  Administration  had  used  in  the  previous 
.seven  years. 

It  has  been  a  year  of  ill  portent  for  the  con¬ 
tinuation  of  the  world  as  we  knew  it  before 
September,  1939.  It  has  Iteen  a  year  of  almost 
unbroken  defeat  for  our  friends,  almost  unbroken 
victory  for  the  nations  which  regard  our  way  of 
life  as  outmoded.  And  yet,  after  that  year,  the 
dictator  nations  seem  to  be  no  nearer  the  victory 
they  promised  their  friends  and  foes  than  they 
were  before  the  conquest  of  France.  The  heroic 
fortitude  of  Britain’s  citizenry  has  more  than  offset 
the  blunders  of  her  past  political  and  military 
leaders,  and  a  year  of  tightened  belts,  unbelievable 
misfortunes  and  discomforts,  have  made  less  prob¬ 
able  than  ever  the  eventual  success  of  the  German 
arms  over  Britain. 

This  war  year  ends  as  it  began  with  dramatic 
headlines.  The  He.ss  story  is  still  cloaked  in  mys¬ 
tery,  and  it  may  be  wishful  thinking  to  believe 
that  it  l>etokens  a  break  in  the  German  psycho¬ 
logical  front  at  a  moment  when  British  morale 
was  never  higher.  Nevertheless,  that  is  what  the 
dispatches  appear  to  indicate.  Most  of  them  are 
admittedly  speculative  and  based  on  only  a  modi¬ 
cum  of  proven  fact,  but  friends  of  freedom  can  be 
pardoned  for  hoping  that  the  flight  of  Hess  may 
mean  that  more  than  one  German  has  ceased  to 
cheri.sh  the  magic  in  “One  Reich,  One  People, 
One  Fuehrer.”  If  that  be  true,  then  there  is  yet 
a  chance  that  Germany  can  be  restored  to  the 
ranks  of  civilized  nations  before  the  Nazi  bombers 
and  jmnzers  reduce  the  rest  of  civilization  to 
rubble  and  ruin. 

THE  RADIO  MESS 

THERE  SEEM  to  be  at  least  two  tenable  posi¬ 
tions  in  the  struggle  between  the  broadcasting 
chains  and  the  Federal  Communications  Commis¬ 
sion.  Tw"o  of  the  three  large  networks  declare 
that  the  Commis.sion’s  charges  of  monopoly  and 
the  measures  it  propo.ses  for  dealing  with  the  situa¬ 
tion  constitute  an  attack  on  private  broadcasting 
and  aim  at  eventual  domination  of  the  industry 
by  government.  A  minority  of  the  Commission 
apjjears  to  agree  with  this  view.  On  the  other 
side,  we  have  the  third  major  broadcasting  chain 
siding  with  the  Commission’s  majority  and  in 
other  ways  indicating  that  it  is  not  in  accord  with 
the  practices  of  its  competitors. 

With  this  wide  variation  in  viewpoint,  on  the 
facts  involved  and  on  the  conclusions  to  be  drawn 
from  tho.se  facts,  it  is  evident  that  a  thorough  and 
impartial  investigation  of  the  whole  radio  struc¬ 
ture  is  in  order.  The  man  in  the  street  is  obviously 
not  able  to  reach  sound  results  from  the  ex  parte 
statements  pven  out  by  the  Commission  and  by 
the  radio  executives.  The  latter  are  convinced 
that  their  course  is  not  only  generally  legal,  but 
also  in  the  public  interest.  They  deny  the  right 
of  the  Commission  under  the  present  law  to  take 
any  summary  action  of  the  nature  that  last  week’s 
report  may  indicate. 

It  is  unfortunate  that  the  special  survey  which 
was  about  to  be  undertaken  by  a  committee 
headed  by  Mark  Ethridge  was  forestalled  by  the 
unexpected  action  of  the  Commission.  Mr.  Eth¬ 


ridge  is  a  distinguished  newspaperman,  and  the 
station  operated  as  an  adjunct  of  his  newspiqier 
corporation  has  maintained  the  highest  stands^ 
prevailing  in  radio  today.  His  committee  could 
have  been  expected  to  produce  a  fund  of  facta  on 
the  modern  radio  picture,  including  the  much 
mooted  problem  of  whether  newspaper  ownersh^ 
of  broadcasting  is  in  the  public  interest.  The  Cmu- 
mission  has  indicated  indirectly  that  it  looks  with 
disfavor  upon  such  ownership,  although  there  ia 
nothing  in  the  record  to  prove  that  newspapers 
have  not  complied  with  the  law  or  that  they  have 
abused  the  trust  implied  by  a  broadcasting  license. 
Nor  has  there  been  any  convincing  case  presented 
to  date  on  the  line  that  newspapers,  as  a  class, 
should  be  barred  from  broadcasting  rights. 

With  FM  transmission  making  available  many 
new  frequencies,  thereby  giving  to  hundreds  of 
newspapers  the  opportunity  to  add  radio  to  thdr 
printed  services,  and  with  commercial  televiaon 
near  at  hand,  it  is  important  that  newspapers  be 
not  shut  out  from  any  rights  that  are  given  to 
other  enterprises  unless  for  the  gravest  public 
reasons. 

This  country  cannot  afford  in  its  present  deli¬ 
cate  situation  to  let  its  broadcasting  facilities  be 
involved  in  either  commercial  cut-throatism  or 
in  dirty  politics.  It  will  not  be  patient  with 
squabbles  between  the  major  broadcasters  and  the 
established  regulatory  body.  We  believe  there 
should  be  no  delay  in  making  an  impartial  and 
non-political  survey  of  the  whole  radio  business, 
either  under  Presidential  or  Congressional  authw- 
ity.  If  that  indicates  the  need  of  new  legislaticn, 
we  are  certain  that  the  country  will  approve. 

POTENCY  OF  COLOR 

EVERYONE  KNOW’S  that  striking  color  attracts 

and  plea-ses  the  human  eye,  that  the  worfd 
we  live  in  is  a  vast  palette  of  color  which  we 
absorb  each  minute  of  the  day  .so  naturally  that 
we  are  scarcely  aware  of  it. 

There  is  a  magic  in  color  which  those  who  have 
goods  to  sell  employ  in  their  packaging  and  ad¬ 
vertising,  but  how  much  is  known  as  to  the 
effectiveness  of  various  colors  to  attract  attentiem? 
Most  people  subscril>e  to  the  old  pre.scription, 
“Give  me  any  color  just  so  it  is  red.” 

.\n  interesting  experiment  has  recently  been 
made  by  International  Printing  Ink,  New  York, 
in  an  attempt  to  determine  which  color  brings  in 
the  mo.st  direct  mail  inquiries. 

To  a  list  of  6,000  printers,  publishers,  adver¬ 
tisers  and  others — all  men — IPI  sent  a  letter  and 
attached  a  mailing  card.  Seven  different  colored 
cards  were  used,  divided  equally  on  an  alphabet¬ 
ical  basis  so  that  each  colored  card  went  to  the 
.same  number  of  men.  The  incentive  to  mail  back 
the  card  was  the  offer  of  a  free  brochure  descrihinf 
new  applications  of  color  and  chemical  coatings 
to  industry. 

The  mailing  produced  a  return  of  15%. 

A  final  tabulation  indicates  that  more  blue 
cards  were  sent  back  than  any  other  color.  It  led 
the  next  most  popular  color,  orange,  by  nearly 
25%.  Then  followed  red,  yellow,  buff,  green  and 
white  in  that  order,  .\ccording  to  IPI,  it  is  inter¬ 
esting  to  note  that  all  of  the  colors  “outpulled” 
white,  adding  weight  to  the  theory  that  color  in 
advertising  is  more  effective  than  black  and  white. 

IPI  advises  that  the  results  of  the  survey  are 
not  nece.ssarily  conclu.sive,  and  states  that  further 
.studies  will  be  made  to  determine,  if  possible, 
which  colors  are  most  {mpular  with  men  and 
women. 

The  lesson  to  us  is  that  newspapers  should 
sj)eed  the  day  when  their  pages  will  rival  the 
magazines  in  their  lavish  use  of  color. 


KNOWING 


^  the  Sheboygan  (Wis.)  county  board  _  _  _  — 

pC^SON  AT.  which  has  named  a  park  at  Sheboygan  FOLKS  WORTH 

*jrTa*rTrMM  “Broughton  Sheboygan  County 

MENllOW  Marsh  Park.’’  Mr.  Broughton  some  WinVjr 

■ - time  ago  presented  a  tract  of  land  now  — — ^— 

gENNETH  C.  HOG  ATE,  publisher,  incorporated  in  the  ;>ark  area  to  the  WHEN  the  staff  of  the  San  Diego 
yfall  Street  Journal,  New  York,  county  for  park  purposes.  (Cal.)  Union  surprised  Editor  Clar- 

gay  7  received  the  Old  (Sold  Goblet  ence  Alan  McGrew  with  a  birthday 

from  the  senior  ¥  m  n  •  ^rr.  party  in  his  office 

class  of  De-  m  The  Business  Office  recently,  it  as-  I 

Rauw  University,  sembled  to  pay 

Greencastle,  Ind.,  KNOWLTON  PARKER  has  been  ‘  tribute  to  the 

as  the  alumnus  named  assistant  manager  of  the  tall,  soft-s^ken 

who  has  attained  Sioux  City  Tribune  by  Eugene  H.  white  -  haired 

distinction  in  his  ^elly,  editor-manager.  Parker  was  man  who  last 

chosen  profession  (crmerly  connected  with  the  Capper  December  had 

and  has  demon-  Publications  and  was  advertising  man-  completed  a 

strated  his  loyal-  “^er  of  one  of  their  newspapers,  the  1  quarter  -  c  e  n  - 

ty  to  DePauwv  CTity  Kansan,  for  17  years.  K  tury  service  with 

He  was  in  the  P*  Goodloe,  of  the  Jacksonville,  the  paper.  The 

class  of  1918.  His  f'lorida  Times-Union,  has  been  elected  sentiment  of 

daughter  Sarah  president  of  the  Florida  Daily  News-  every  man  and 
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the  first 
week! 


Kenneth  Hogate 


member  of  P®Pcr  Advertising  Association  at  the  Clarence  A.  McGrew  woman  was  ex- 
lune  Brad-  ®uuual  session  of  the  association  in  pressed  in  the 


the  June  grad-  session  oi  me  associaiion  m  presseam  me 

uating  class  of  the  University.  Orlando.  W.  W.  Wilson,  advertising  words,  ‘“To  One  We  Love,”  in  frosting 

^  ,,Ti  .V  uv  1.  manager,  St.  Augustine  Record,  was  on  the  three-tier  ice  cream  cake, 

s.  B.  Whittenburg,  co-publi^er,  elected  first  vice-president  and  Mrs.  The  66-year-old  editor,  whose  birth- 
Amarillo  Times,  has  been  named  to  Teresa  Myers,  Tallahassee  Democrat,  day  coincidentally  falls  on  the  anni- 
the  board  of  regents  of  the  Texas  state  second  vice-president.  versary  date  of  the  Union  as  a  daily 

college  for  women.  Luther  R.  Wilkins,  classified  adver-  paper — it  was  established  March  20, 

Capt.  Enoch  Brown,  vice-president  tising  manager.  Little  Rock  (Ark.)  1871 — has  been  identified  with  Cali- 
and  general  manager  of  Memphis  Gazette,  has  resigned  to  go  with  the  fornia  newspaper  work  since  1906, 
(Tenn.)  Publishing  Co.,  was  elected  LaCrosse  (Wis.)  Tribune.  when  he  came  from  New  York  to  edit 

president  of  the  newly -organized  k  B.  Laswell,  formerly  manager  of  ^he  new  Berkeley  Independent,  a 

Memphis  and  Tri-State  Chapter  of  the  East  Arkansas  Record  at  Helena,  short-lived  venture, 
the  Battle  Groimd  Academy  Aliunni  has  been  appointed  an  accountant  of  A  native  of  Camden,  N.  J.,  McGrew 
Association,  meeting  at  Hotel  Peabody,  the  Arkansas  Refunding  Board  at  graduated  from  Harvard  in  1897,  and 
Harry  M.  Bitner,  publisher,  Pitts-  Little  Rock.  The  East  Arkansas  Rec-  received  his  early  tutelage  as  a  re- 
burgh  Sun-Telegraph-  Edward  T.  ord  recently  was  absorbed  by  the  porter  on  the  New  York  Sun,  edited 
Leech,  editor,  Pittsburgh  Press;  Oliver  Helena  World.  by  Charles  A.  Dana.  In  1905,  he  joined 

J.  Keller,  vice-president  and  general  Frank  Haas,  Mobile  (Ala.)  Press  New  York  Times,  and  the  i\^xt 
manager,  Pittsburgh  Post  -  Gazette;  Register  advertising  department,  has  to  California,  shortly  mter 

William  D.  Mansfield,  publisher.  Me-  resigned  to  go  with  the  Gulf  Ship-  San  Francisco  earAquake.  ^^en 
Keesport  Daily  News,  and  Charles  P,  building  Corporation’s  offices  in  Mo-  the  Berkeley  Independent  expire<L  he 
Howe  of  the  Tarentum  Daily  News  bile,  and  Warren  Dowling,  also  of  the  went  to  the  telegraph  desk  o*  Fre- 
aie  members  of  the  publicity  com-  ad  department,  has  quit  to  take  a  job  mont  Older  s  San  Francisco  Bulletin, 
mittee  in  connection  with  the  “Lyalty  with  the  Texas  Company.  In  1908,  McGrew  bec^e  editor  of^e 

Day”  celebration  at  South  Park  on  Jean  Harmon,  who  has  been  asso-  thp  TTninn*^a<5  rltv 

May  23.  ciated  with  the  New  York  Post  school  transferred  to  the  Union  as  city 

W.  J.  Bacon,  publisher,  Sayre  advertising  department  for  the  p^t  in  19^“  A  ^n  AltnVac^^ 

/nno  1  and  a  half  years,  has  been  placed  „  ^  ^  “O"'  "‘an  Dracxen 

(Okla.)  Headl^ht-Joumal,  has  been  classification  McGrew  is  city  editor  of  the  Escon- 

appointed  by  Gov  Leon  C  Philhps  a  of  the  Post’s  School  Bureau.  Miss  dido  (Cal.)  Txmes-Advocate. 

member  of  the  State  Textbook  Com-  Harmon  was  previously  associated  - 

with  the  New  York  Times. 

aimot*  A/Titor 


p  on  ui*  u  o  lOTK  limes.  Morton  Sontheimer,  news  editor, 

o\  ^  J  lu  Fred  Williams,  formerly  of  the  San  Francisco  News,  is  author  of 

(S.  C.)  News  and  the  Gi^enmue  Racine  (Wis.)  Day,  has  joined  the  “Newspaperman,”  a  hook  about  the 

Piedmont,  has  been  named  chairman  display  staff  of  the  Alhambra  (Cal.)  profession  published  by  Whittlesey 

of  the  Greenville  county  committee  to  Post-Advocate.  House.  He  formerly  was  with  the 

promote  the  sale  of  national  defense  Harry  Copp  and  Isaac  Lauber  have  New  York  World-Telegram. 


savings  bonds  and  stamps. 


joined  the  local  advertising  staff  of  the  Roy  A.  Bailey,  Salina  (Kan.)  Jour- 


S.  S.  Wallace,  Jr.,  publisher,  Spart-  Philadelphia  Evening  Public  Ledger,  nal  editor,  Wcis  re-elected  chairman 


of  Kansas  Associated  Press  members 
at  the  spring  meeting  in  Junction 
City,  Kan.,  May  5.  Hugh  Wagnon, 
for  the  past  two  years  with  the  AP 


anburg  (S.  C.)  Herald- Journal,  has  of  Kansas  Associated  Press  members 

been  named  publicity  chairman  for  w  .nv  1  _  st  the  spring  meeting  in  Junction 

^  Spartanburg  area  national  defense  ^  ^  taiionul  nOOmS  City,  Kan.,  May  5.  Hugh  Wagnon, 

bonds  and  stamps  drive.  . .  |  _  for  the  past  two  years  with  the  AP 

Major  James  E.  Crown,  managing  ^‘^NK  I^  editor  of  bureau  in  London,  and  Robert  W. 

editor  and  editor.  New  Orleans  States,  t  C<^berland,  Maryl^d,  newspa^rs  Rged,  news  editor  and  mUitary  com- 
^  J  iL  f  Ai-  T  1  45  years,  celebrated  his  seventieth  mpntatnr  for  thp  Kansojt  Cit^j  ^Mo  ^ 

.ddressed  members  o  the  Wola  birthday  May  11.  He  was  editor  of  were  priXal  ^“kSs^ 

University  Maroon,  college  publica-  the  Ha^oclc  ( Me.)  Star,  when  it  was  mT  w 

tion,  last  week.  established  in  1883.  In  1893  he  joined  l^Robert  Grubb  of 

Herbert  Agar,  editor,  Louisville  the  staff  of  the  Hagerstown  (Md.)  .  ®  ^ 

(Ky.)  Courier- Journal,  delivered  the  Morning  Herald.  He  went  to  Cum-  ^  A^f  *  0  a  1 

annual  series  of  WeU  Lectures  on  berland  in  1896  as  city  editor  of  the  ^rnhh  U  ^ 

Citizenship  at  the  University  of  North  old  Cumberland  Daily  News  and  .u-  rtethUhom  rinho 

Carolina  Lt  week.  served  in  that  capaciiy  until  1914  Bethlehem  Globe- 

Dean  Tavlor  called  the  “crii«>dinB  when  he  became  city  editor  of  the  ,  ,,  , 

.du  f  .1,  ’s'  «  Id  crying  defunct  Cumberland  Press.  In  Frank  Blumenfeld  has  been  ap- 

editor’  of  *e  Fairfield  (Iowa)  I^tlg  jgjg  be  was  named  city  editor  of  the  pointed  financial  editor,  Springfield 
Ledg^,  is  the  subject  for  the  first  of  Cumberland  Evening  Times  and  con-  (Mass.)  Evening  Union,  succeeding 
a  series  of  special  articles  on  promi-  tinues  with  that  paper.  Edward  W.  Penfield,  who  has  been 

nent  Methodist  laymen  which  are  to  t  .  a-.  granted  a  leave  of  absence  because  of 

appear  in  the  Christian  Advocate,  the  ,  illness. 

1  ^  .  f  'MiT  4.U  London  (O.)  Madison  Press  and  Mad- 

^cial  newsimper-maga^e  of  Meth-  County  Democrat,  has  become  Edward  M.  Ten  Broeck,  reporter, 

A  picture  of  Editor  Taylor  and  ^be  Bucyrus  (O.)  Springfield  (Mass.)  Union  has  re¬ 

toe  article  about  him  appears  in  the  Telegraph-Forum  to  succeed  John  F.  signed  to  become  field  representative 
*lay  8  issue.  Young,  who  went  to  the  Columbus  ^^e  Massachusetts  Federation  of 

A.  W.  Huckle,  publisher.  Rock  Hill  Ohio  State  Journal.  Taxpayers’  Association,  Inc.  He  has 

Evening  Herald,  and  president.  South-  i^rry  l  Sisk,  formerly  editor  of  succeeded  by  Edward  A.  Col- 

'mi.Newspaper  Publishers  Association,  the  Amarillo  (Tex.)  Times  and  be-  Po^jee  reporter,  Law- 

was  among  South  Carolina  leaders  fore  that  city  editor  of  newspapers  (Mass.)  Eagle-Tnbune. 

recently  called  to  the  state  capital  by  in  Houston,  Texas,  Denver,  Colo.,  and  ^°P®  Chamberlin  (Mrs.  Henry 

Governor  Burnet  R.  Maybank  for  con-  Fort  Worth,  Texas,  has  been  named  Garnjobst) ,  formerly  a  reporter  for 
ference  on  plans  for  huge  First  Army  head  of  the  11th  Federal  Reserve  Dis-  Portland  (^egemian  and  more  re- 
maneuvers  next  fall  in  the  Carolinas.  trict  information  division  in  Dallas  in  cently  women’s  editor  of  the  Western 
Charles  E.  Broughton,  editor.  She-  connection  with  the  office  of  emer-  Newspaper  Union,  has  resigned  her 
boygan  Press,  has  been  honored  by  gency  management.  (Continued  on  next  page) 


Bill  Cunningham's  daily  column 
—  record  reader-getter  in  The 
Boston  Herald — turned  in  a  score 
of  18  new  suhscrihers  in  its  first 
week  of  syndication. 

Released  only  last  Monday,  the 
feature  now  appears  in  the  fol¬ 
lowing  American  and  Canadian 
newspapers: 

Amarillo  Glohe-News 
Baltimore  News-Post 
Boston  Herald 
Chicago  Herald-American 
Columhus  State  Journal 
Cumberland  Times 
Dallas  Journal 
Detroit  Times 
Edmonton  Bulletin 
Los  Angeles  Herald-Express 
New  York  Journal- American 
Philadelphia  Record 
Pittsburgh  Sun-Telegraph 
San  Francisco  Call-Bulletin 
Schenectady  Gazette 
Syracuse  Post-Standard 
Tyler  Telegraph 
Washington  Post 
Winston-Salem  Sentinel 

The  Cunningham  bandwagon  is 
rolling.  Now’s  the  time  to  hop  on. 

'TUibiL/ 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PaBLISHER 


PERSONALS 

Continued  from  page  23 

latter  connection  to  join  the  public 
relations  department  of  Swift  &  Com¬ 
pany,  Chicago. 

Mark  Lee  Megladdery,  Sr.,  has  an¬ 
nounced  plans  to  start  the  Monterey 
(Cal.)  Weekly  Observer  shortly.  The 
publication  will  be  devoted  primarily 
to  Monterey  County  politics.  Mr. 
Megladdery  worked  in  circulation  and 
advertising  for  the  San  Francisco 
Chronicle  for  36  years,  edited  the 
Monterey  Daily  Cypress  for  several 
years  and  recently  has  been  editor 
of  the  California  State  Journal  in  San 
Francisco. 

Marshall  H.  Bragdon,  assistant 
news  editor,  Springfield  (Mass.)  Re¬ 
publican,  has  been  appointed  literary 


editor,  succeeding  Ekiward  N.  Jenckes, 

Jr.,  who  died  recently. 

Francis  H.  Ransford,  formerly  of 
the  Pittsfield  (Mass.)  Berkshire  Eagle 
has  joined  the  Springfield  (Mass.) 

Union  as  reporter-photographer. 

Mrs.  Sarah  M.  Dowdle,  formerly 
with  the  Kansas  City  Star  and  now 
an  instructor  at  San  Jose  State  Col- 

lege,  has  been  named  a  women’s  page  Thev're  In  The  Armv  Now 
writer  for  the  San  Jose  (Cal.)  Mer-  m  ine  wmy  x^ow 

cury-Herald. 


EDITOR  &  PUBLISHER 
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at  the  Spring  meeting  at  Stevens 
Point.  Srogar  Swanson,  managing 
editor  of  the  Superior  (Wis.)  Evening 
Telegram,  was  named  vice-chairman. 

“Louisiana  Hayride,”  by  Harnett  T. 
Kane,  staff  member  of  the  New  Or¬ 
leans  Item,  broke  all  book  sale  records 
when  released  May  7. 


Including  The  Journalist,  marred  1907;  Smsfaper- 
dam,  merged  1925;  The  fourth  Estate,  mergea  1927 
Title*  Patented,  Regittered  Content!  Copyrighted 
Tbe  editor  *  PUBLISHER  COMPANY.  Inc. 
Jams*  Weight  Beowh,  President 
Jahei  Weight  Beowh,  Je.,  Vice-President 
Chaele*  T.  Stvaet,  Treasurer 

_ Robeet  U.  Beowh,  Secretary _ 

General  O^es: 

Seventeenth  Floor  Old  Time*  Building 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones 

BRyant  9.3052,  30M,  3054,  3055  and  3056 
A  NeWEEAPEE  foe  MaEEE*  or  NEWSfAEEES 
Aethue  T.  Rob^  Editor;  Waeeeh  L.  Baisett, 
Managing  Editor;  Robeet  U.  Beowh,  Sews  Editor; 
Waltee  E.  Schheidee,  Associau  Editor;  Stepheh 
J.  Mohchae,  Richaeo  M.  Dobie,  Jace  Peice, 
Feahe  Fehlmah,  Me*.  S.  L.  Daee,  Librarian. 
Jake*  Weight  Beowh,  Je.,  Publisher^  Chaele*  T. 
Stvaet,  Cnirra/  Manager  and  Adoerttsing  Director; 
JoiiAH  B.  Keenet,  Marheting  and  Research  Manager; 
Ueoece  H.  Steate,  Circulation  Manager;  Louis  A. 
Fohtaihe,  Classified  Manager;  Johh  Johhsoh, 

Placement  Manager. _ 

Washington,  D.  C.  Bureau,  Geheeal  Pees*  Associa- 
noH,  James  J.  Butlee  and  Geoegb  H.  Manhihg, 
Je.,  1378  national  Press  Club  Bldg.,  Telephone 
Metropolitan  1080. 

Chicago  Bueeau,  921  London  Guarantee  and  Acci- 
dent  Building,  300  North  Michigan  Avenue,  Tel.  Dear- 
bom  0771.  Geoege  a.  Beahdehbueo,  Editor, 

Haeet  K.  Blace,  Advertising  Representative. _ 

Pacific  Coast  Correspondenu;  Campbell  Watsoh- 
2132  Derby  Berkeley,  CeU  Telephone,  Thom, 
nrall  5567;  Reh  Tatloil  1215  North  Hobart  Boul. 

La>*  Angel^  Telephone,  Hempstead  6722. _ 

Pacific  Coast  Advertising  Representatives:  Duhcah  A. 
Scott,  Mills  Building,  San  Francisco;  Telephone. 
Sutter  1396;  and  Philie  Bissell,  Western  Pacific 
Building,  Loo  Angeles,  Telephone  Prospect  6319. 
London  OJtce:  Vbea  ChaholeEj  44  Grantham  Road, 

Luton.  Beds.,  London,  Englana. _ 

Displat  Aoveetibiho  rates  effective  Dec.  1,  1937 


Thomas  C.  Fuller,  reporter,  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  is 
president  of  a  new  industry  to  be 
established  in  Memphis,  the  Southern 
Forge  &  Foundry  Co.,  Inc.,  a  $100,000 
concern.  He  will  act  only  in  an  ad¬ 
visory  capacity  and  will  remain  with 
the  newspaper. 

Bernard  S.  Redmont,  formerly  with 
the  Columbia  Broadcasting  System  in 
Mexico  City,  is  now  on  the  copy  desk 
of  the  Herkimer  (N.  Y.)  Evening 
Telegram. 

Walter  Pridemore,  who  resigned  as 
San  Antonio  Evenitig  News  city  hall 
reporter  some  months  ago  to  join 
the  Brownsville  Herald  staff,  has  re¬ 
turned  to  San  Antonio  to  work  in  the 
news  department  of  Radio  Station 
WOAI. 

David  H.  Mann,  former  photog- 
rapher  of  the  Ogden  (Utah)  Standard- 
Examiner,  has  been  named  editor  of 
the  Box  Elder  News-Journal  at  Brig¬ 
ham  City. 

Charles  A.  Roberts,  news  editor, 
Springfield  (O.)  News  and  Sun,  re¬ 
signed  May  12  to  become  publicity 
and  promotion  director  for  the  Eagles 
Lodge  in  Ohio,  West  Virginia  and 
Kentucky.  He  was  succeeded  by 
Robert  A.  Harley,  his  assistant  for  the 
last  four  years. 

A.  Linde  Fowler,  who  was  sports 


Six  MoDtbt 

Ended 

Net 

Paid 

Total  Dit- 
triburion 

Dee.  31.  1940 . 

11,053 

12,473 

** 

1939 . 

12,227 

13,068 

1938 . 

12,141 

13,053 

1937 . 

1L738 

12,779 

1936 . 

10,855 

12,004 

— 

1935 . 

10,178 

11,200 

** 

1934 . 

9,051 

10,007 

1933 . 

8,625 

9,819 

•• 

1882 . 

8,837 

10,488 

•• 

1831 . 

10,110 

11,120 

M 

1900 . 

10,403 

11,417 

1929 . 

10,180 

11,604 

A.  J.  (Gus)  PASQUARELLA,  well- 

known  flying  photographer  of  the 
Philadelphia  Evening  Public  Ledger, 
has  been  called  up  for  active  service; 
a  commissioned  officer  in  the  Naval 
Reserve  Air  Corps  and  will  serve  at 
the  Naval  Air  Station,  Pensacola, 
Fla. 

Henry  C.  Corns,  sports  editor, 
Ironton  (O.)  Tribune,  has  been  drafted 
for  army  service. 

Pat  J.  Kirwin,  assistant  alumni 
secretary  at  Ohio  State  University  and 
former  reporter  on  the  Cincinnati  Post 
and  the  Circleville  (O.)  Herald,  has 
entered  army  service. 

George  Raiche,  reporter,  Springfield 
(Mass.)  Union,  has  been  called  up 
for  active  duty  as  a  lieutenant  com¬ 
mander,  United  States  Naval  Re- 


Kenneth  Murphy,  of  Manteo,  N.  C., 
who  worked  on  the  city  staffs  of  the 
Fayetteville  (N.  C.)  Observer  and  the 
Elizabeth  City  (N.  C.)  Advance,  has 
enlisted  in  the  Royal  Canadian  Air 
Force.  He  holds  a  students’  commer¬ 
cial  flying  license  in  the  United  States. 

Lt.  Ed  Chittenden,  member  of  the 
editorial  staff  of  the  Kearney  (Nebr.) 
Hub,  has  passed  his  physical  examina¬ 
tion  and  been  ordered  to  leave  with¬ 
out  delay  for  Fort  Ord,  Calif. 

Robert  Cutler,  28,  who  has  been  a 


editor  of  the  Boston  Transcript  some  member  of  the  news  staff  of  the  New- 


years  ago  and  dean  of  golf  writers 
has  joined  the  Christian  Science  Mon¬ 
itor  for  which  he  will  write  three  golf 
articles  a  week. 

Sanford  Martin,  editor,  Winston- 
Salem  (N.  C.)  Journal  and  Sentinel, 


port  News  (Va.)  Times-Herald  and 
Daily  Press  for  the  past  six  years,  and 
city  councilman,  has  been  called  for 
military  training. 

David  Lathan  Mims,  Spartanburg 
(S.  C.)  Herald  city  hall  reporter,  re- 


has  been  reappoined  a  member  of  the  cently  given  leave  of  absence  to  enter 


North  Carolina  department  of  con 
servation  and  development  with  the 
recommendation  by  Governor  J.  M. 
Broughton  that  he  be  named  vice- 
chairman. 

Ed  Rankin,  a  member  of  the  staff 
of  the  Salisbury  (N.  C.)  Post,  has 


active  service  as  sergeant  in  the  South 
Carolina  National  Guard,  mobilized  at 
Fort  Jackson,  S.  C.,  has  been  promoted 
to  second  lieutenant. 

William  T.  Ellis,  reporter,  Philadel¬ 
phia  Inquirer,  and  brother  of  Charles 
H.  Ellis,  a  member  of  the  Inquirer’s 


moved  to  the  Raleigh  (N.  C.)  News  Washington  Bureau  has  been  called  up 


a  cost  of  822  per  week  cams  as  low  a  rate  oo  a  52 
time  basis  as  any  other  schedule,  namely.  8182  per 
page;  8103  half  pan;  857  quarter  page.  *Quarter, 
einth  and  sUteento  pages  must  be  on  definite  copy 

smiedule. _ 

CLASSiriEO  Rates:  90c  per  agate  line  one  time,  70c 

per  agate  line  four  timet. _ 

SiTUATTOH*  Wahted;  60c  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  five  words  to 

the  line). _ _ _ 

SuBScaiPTioH  Rates:  By  mail  payable  in  advance 
United  Sutes  and  Island  Potsestiont,  84  per  year; 

Canada,  84.50;  Foreign,  85. _ 

Club  Rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organiution — whether 
paid  for  by  the  company  or  individuals.  Three 
subscriptions  to  separate  addresses  for  one  year  each 
or  one  subscription  for  three  years,  810;  five  or  more 
tubtcriptioot  in  one  group  to  different  addresses  for 
ooe  year  at  83.00  each  or  individual  subscriptions 
for  five  years  at  815.00;  additional  subscriptions  on 

the  tame  basis — namely  three  dollars  each. _ 

Member;  The  Associated  Business  Papera,  Adver- 
rising  Federation  of  America,  National  Editorial 
Aatodarion,  National  Better  Butineat  Bureaus  and 
^e  Audit  Bureau  of  Cireularions  with  an  average 
audited  net  paid  “A.  B.  C.”  every  Saturday  circula- 


and  Observer,  where  he  is  on  a  state 
office  beat. 

Charles  Bond,  with  the  Goldsboro 
(N.  C.)  Argus  until  recently,  has 
taken  over  the  post  of  traveling 
county  correspondent  for  the  Burling¬ 
ton  (N.  C.)  Times-News. 


under  the  Selective  Service  Act  and 
assigned  to  Fort  Lee,  Va. 

William  Myers,  photographer,  In¬ 
dianapolis  Times,  has  volunteered  for 
a  year’s  service  in  the  photographic 
section  of  the  army  air  corps. 

John  J.  Clifford,  sports  editor  of  the 


Jim  Daniel,  HI,  who  for  four  years  Clemens  (Mich.)  Daily  Moni 

has  been  on  the  staff  of  the  Raleigh  ^  signed  enlistment  papers  as  a 
(N.  C.)  News  and  Observer  has  be-  “ 

come  a  staff  member  with  the  Wash¬ 
ington  Daily  News. 

Mary  Elizabeth  Plummer,  only 
feminine  member  of  the  Associated 
Press’  key  New  York  news  staff  for 
the  last  eight  years,  resigned  May  16 
and  was  to  be  tendered  a  farewell 
party  by  the  New  York  staff  at  the 
home  of  Hal  Boyle,  a  city  desk  as¬ 
sistant,  on  Saturday  night.  Miss 
Plummer,  who  is  the  wife  of  David¬ 
son  Taylor  of  CBS,  said  she  plans  a 
year’s  vacation  during  which  she  will 
do  some  writing. 


flying  cadet  in  the  U.  S.  Army  Air 
Corps. 

Charles  M.  Lammond,  civil  courts 
reporter  and  music  critic.  New 
Orleans  Item,  to  Camp  Livingston, 
La.,  May  14. 

John  Parsons,  rewrite  man.  New 
Orleans  International  News  ^rvice 
bureau,  has  joined  the  122nd  Louisi¬ 
ana  National  Guard  observation 
squadron  and  has  been  named  a  cor¬ 
poral. 

Kenneth  McArdle  has  resigned  as 
Son  Francisco  Examiner  reporter,  ef¬ 
fective  this  week,  to  become  a  Naval 


Dexter  D.  Brine  has  been  promoted  intelligence  service  officer.  As  evi- 
from  copy  boy  Boston  Globe  to  dis-  dence  that  his  action  was  purely  vol- 
trict  man.  Anthony  R.  Doherty  has  untary,  Mr.  McArdle  announced  that 
been  promoted  from  copy  boy  to  night  last  week  Mrs.  McArdle  became  the 
police  headquarters.  J.  Jerome  SuUi-  mother  of  a  nine-pound  exemption 
v^  has  l^en  named  assistant  night  claim,  Kenneth  McArdle,  Jr. 
pi^ure  editor  for  the  Globe.  David  Westheimer,  assistant  amuse- 

Frank  Lovell,  managing  editor,  ment  editor,  Houston  (Tex.)  Post,  will 
Racine  (Wis.)  Journal-Times,  was  enter  the  Army  May  23  as  a  volun- 
named  state  chairman  of  the  Wiscon-  teer. 

sm  members  of  the  Associated  Press  Joe  Talbot,  photographer,  Columbus 


(Ga.)  Ledger-Enquirer,  has  been 
called  back  into  the  navy  as  aviation 
ordnance  man. 

Wedding  Bells 

ARTHUR  F.  FELT,  JR.,  assistant  city 
editor.  New  Orleans  Times-Pica- 
yune,  to  Charlotte  Mae  Yocum,  May 
5  at  El  Dorado,  Ark. 

Howard  Fitzpatrick,  radio  editor, 
Boston  Post,  to  Helen  Delay  in  Bos¬ 
ton,  May  10. 

Harry  Morrison,  Jr.,  Indianapolig 
Times  copy  reader,  to  Miss  Martine 
Karns,  of  Indianapolis,  at  Indianapo¬ 
lis. 

Richard  I.  Rinard,  assistant  sports 
editor,  Wilmington  (Del.)  Journal- 
Every  Evening,  to  Miss  Frances  S. 
O’Brien,  of  Sanford,  N,  C.,  in  Sanford, 
May  10. 

Bernard  Freeman,  Associated  Press 
desk  man,  in  Boston,  was  recently 
married  to  Miss  Elisabeth  Johnson. 

Martha  Stewart,  columnist.  Wood¬ 
land  (Cal.)  Democrat,  to  George 
Berretoni,  Sacramento  bank  employe, 
May  10  in  San  Francisco. 

■ 

Bourse  Honors 
Former  Newsmen 

Philadelphia,  May  13 — A  tmique 
feature  of  the  fiftieth  anniversary  of 
the  Philadelphia  Bourse,  only  organi¬ 
zation  of  its  kind  in  the  Western 
Hemisphere,  was  a  luncheon  in  honor 
of  newspapermen  who  covered  the 
waterfront  and  the  down-town  busi¬ 
ness  section  for  Philadelphia  papers  in 
the  90’s  and  the  early  years  of  this 
century. 

Among  those  who  attended  were 
Cornelius  Weygandt,  well-known  au¬ 
thor  and  essayist  and  professor  of 
English  at  the  University  of  Pennsyl¬ 
vania,  who  started  his  writing  career 
on  the  old  Evening  Telegraph  and  the 
Record  in  the  early  90’s;  John  J.  Egan, 
secretary  of  the  Maritime  Exchange, 
who  first  covered  the  Bourse  for  the 
Associated  Press  in  1895;  James  L 
Monihan,  attorney,  who  covered  the 
Bourse  in  1895  for  the  Press  and  who 
recently  retired  from  the  Bulletin  copy 
desk,  after  many  years  of  service; 
Alfred  Lynch,  an  official  of  the  Navi¬ 
gation  Commission  for  the  Delaware 
River,  who  covered  the  waterfront  as 
early  as  1907  for  the  Press  and  the 
North  American;  and  Henry  W.  Wills, 
secretary  of  the  Philadelphia  Board  of 
Trade,  who  covered  the  building 
for  the  Bulletin  in  1903;  and  Henry 
O.  Belleville,  the  Evening  Ledger, 
1915. 

Thomas  A.  Daly,  columnist  of  the 
Evening  Bulletin,  who  covered  the 
Bourse  in  1895  for  the  Record,  was 
unable  to  attend  because  of  the  illness 
of  Mrs.  Daly, 

■ 

WIN  AP  PHOTO  PRIZES 

At  the  spring  meeting  of  Massa¬ 
chusetts,  New  Hampshire,  Vermont 
and  Rhode  Island  members  of  the 
Associated  Press  in  Boston  prizes  were 
awarded  to  the  wirmers  of  the  Third 
Annual  Photo  Contest  of  the  New 
England  members  of  AP.  Lester  Mc- 
Lellan  of  the  Boston  American  won 
double  honors  with  his  shot  of  a  grief- 
stricken  fire  chief  at  Brockton’s  theatre 
fire  at  which  13  firemen  lost  their  lives. 
It  was  voted  “best  of  show”  and  best 
spot  news  photo  submitted  by  mem¬ 
ber  papers  in  cities  over  50,000  in 
population.  Homer  Chase  of  the 
Haverhill  Gazette  with  his  picture  of 
a  man  burning  to  death  and  Delano 
Kennard  of  the  Salem  News  with  a 
coast  guard  rescue  shot  tied  for 
best  spot  news  shot  in  cities  under 
50,000. 
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The  Bureau  of  Advertising 

AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATION 


-the  best  evidence^  of  what  advertising  can  do  is  what  it  has  DONE"  .  .  .Cos*  History  No.  5 


Kelvinator  Sales  Cain  a  Cool  125% 


For  years,  before  and  after  its  merger  with  Nash,  the 
Kelvinator  refrigerator  has  held  a  prominent  place  in 
its  field  .  .  .  thanks,  in  a  large  way,  to  skillful,  con* 
tinuous  advertising.  At  the  start  of  the  1940  season, 
Nash-Kelvinator  organized  a  special  advertising  cam¬ 
paign  to  improve  its  sales  position  even  further. 


problem: 

Early  last  year,  the  firm  developed  a  new  plan  for 
producing  and  selling  refrigerators  on  a  large-volume, 
low-cost  basis,  reducing  retail  prices  $30  to  $60  on 
the  entire  line.  People  had  to  be  told  this  news; 
showroom  traffic  had  to  be  increased;  Kelvinator  pres¬ 
tige  had  to  be  maintained  ...  all  with  the  greatest 
efficiency  and  economy. 


method: 


An  aggressive  campaign  was  put  to  work,  concentrating 
on  the  major  selling  season,  February  to  July,  1940, 
with  three-quarters  of  the  total  advertising  budget 
placed  in  newspaper  space.  This  drive,  in  over  1,000 
daily  papers,  w'as  led  by  ads  ranging  from  600  to  1,750 
lines  placed  by  Kelvinator  twice  a  month  in  key  cities 
and  supplemented  by  dealer  cooperative  ads. 


results: 


Kelvinator’s  1940  sales  gained  125%  over  1939  (while 
the  industry-wide  volume  rose  only  39%  ),  and  the  line 
advanced  from  fourth  to  third  place.  How’  newspaper 
space  is  helping  to  continue  these  gains  to  date  is 
indicated  by  agents  Geyer,  Cornell  &  Newell,  Inc.: 
‘‘With  the  same  advertising  strategy,  relying  heavily 
on  newspapers,  Kelvinator  sales  for  the  first  quarter 
of  1941  are  more  than  doubling  their  veiy-  successful 
1940  figures.” 
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Need  for  One  Newspaper 
Market  Research  Point 


By  T.  S.  mVIN 


May,  get  wrist  watches-and  the  50  J  MoSOIl,  62. 

top  salesmen  are  treated  by  the  Jour-  '  n  1  x 

nid-American  to  a  stag  dinner  and  VJ.P.  WCir  Analyst,  DieS 
entertainment.  j.  W.  T.  Mason,  62,  United  Press  war 

The  Journal- American’s  folder  an-  analyst  and  widely  known  author  and 
nouncing  the  contest — and  its  Used  lecturer,  died  in  Doctors  Hospital,  New 
Car  Carnival— is  a  fine  little  job.  As  York,  of  a  heart  attack,  May  13. 
is  also  a  folder  the  paper  sends  real  During  the  World  war,  Mr.  Mason 
estate  advertisers  merchandising  its  established  a  wide  reputation  as  a 
promotion  on  Spring  rentals.  military  critic  for  the  United  Press. 

His  daily  articles  during  that  conflict 
Pay  Days  were  published  throughout  the  U.  S. 


A  NEWSPAPER  research  director  of  tail  marketing  and  research  depart-  „  tj-n  on  Soring  rentals  established  a  wide  reputauon  m  a 

our  acquaintance  complained  the  ment,  has  turned  out.  It’s  loaded  with  Promotion  on  Spring  rentals.  military  critic  for  the  United  Pr^ 

other  day  that  there  is  no  national  market  information  just  as  eye-open-  _  ur 

group  for  the  exchange  of  ideas  and  ing  as  the  aircraft  figures  we  cite,  in-  Days  were  published  throughout  the  U.  S. 

information  in  the  field  of  newspaper  formation  that  should  make  adver-  VALUABLE  information  for  adver-  and  abroad  from  July>  ^914,  until 

market  research.  tisers  and  agency  men  look  a  little  tisers  is  contained  in  a  folder  the  November,  1918,  and  won  for  him  re- 

“Time  and  again,”  his  complaint  sharper  at  their  opportunities  in  the  Huntington  (W.  Va.)  Herald-Dispatch  cognition  as  an  authoritative  inter- 

ran,  “I  spend  months  trying  to  solve  Glendale  market  and  how  to  take  ad-  and  Advertiser  has  just  issued  listing  preter  of  strategy  and  mternational 


some  problem  only  to  discover  that  vantage  of  them. 


the  names,  number  of  employes  and  politics. 


last  year  somebody  else  had  already  Our  only  complaint  about  this  pro-  pay  dates  of  companies  in  the  Hunt-  Mr.  Ma^n  had  lived  m  Europe  and 

solved  it.  I’m  sure  the  same  thing  is  motion  is  that  it  tells  us  nothing  about  ington  territory.  Figures  showing  the  the  Far  East  during  the  ten  years 
true  in  other  shops,  that  somebody  has  the  character  of  Glendale  or  its  peo-  volume  of  pay  on  the  pay  dates  last  preceding  tlm  preset  conflict.  He  re- 

spent  many  hours  and  much  energy  pie.  The  figures,  and  there  are  lots  year  are  supplied,  with  the  admoni-  turned  to  the  U.  S.  a  year  ago  and 

trying  to  solve  some  problem  that  I  of  them  well  put  together  for  easy  tion  to  “add  10%”  to  these  figures  for  resumed  ^ 

whipped  last  year.  readme  and  comorehension.  don’t  do  a  “conservative  estimate  for  1941.”  Today  s  War  Moves.  His  dispatches 


reading  and  comprehension,  don’t  do  a  “conservative  estimate  for  1941.' 


“No  matter  how  much  you  keep  up  this.  And  while  that  may  be  all  A  couple  of  sheets  are  slipped  into  were  carried  by  more  than  1,000 
with  the  business  papers,  you  can’t  right  so  long  as  this  is  used  as  a  retail  the  folder  with  figures  to  show  that  newspapere  m  the  U.  S.,  Latm-Amer- 
keen  yourself  informed  of  everything  promotion  locally,  it  is  a  lack  which  “Huntington  is  one  of  America’s  busi-  ica  and  the  Orient. 

.  ^  .  ......  m  .»  %  A  .x_  e  _  'x. _ 1 _  __  _  __  _  __x _ 1 _ i- »  Ant*  A/lacrsr\'c  cfromirtiic  nnrooi*  i»»_ 


going  on  in  your  field  because  a  lot  of  detracts  from  its  value  as  an  effective  est  markets.” 
it  never  gets  out  of  the  shop  it’s  promotion  nationally.  The  admoniti 

worked  out  in.  Sometimes,  one  way  interesting  and 

or  another,  you  hear  of  it  and  you  can  Goodwill  Dinners  tune — that  spaci 

write  and  find  out  about  it.  Most  qjje  j  ^  ^  of  accept  defense  order  contracte  m  a 

often  you  don’t  to  build  goodwUl  is  to  get  adver-  conditions. 


The  admonition  is  also  made 


Mr.  Mason’s  strenuous  career  in- 
an  eluded  40  years’  active  experience  as 


interesting  and  important  one  at  this  a  newspaper  man,  war  and  foreign 
time — that  space  buyers  ought  not  to  correspondent  and  editor. 


He  was  made  an  officer.  Order  of  the 
British  Empire,  in  1920  and  a  member 


“If  there  were  some  national  group  tisers  ^ier  foTofir  plant  foM^  Huntington  has  defense  contracts,  of  the  Order  of  the  Rmmg  Sun,  Fourth 

of  nowopapor  ro.e„oh  p«.pl.  in  ox-  n^w  »' f  S’ MaiTi'oTbJ™  at  NowbunX 

istence,  it  could  serve  as  a  clearmg  :j_„  opttinff  some  cood  food  into  paper  feels 

house  for  research  ideas  and  informa-  _ _ o. _ i  _ i_u; _ u;_ _  that  the  normal  indices  of  business —  N*  Y.,  Jan.  20,  1879.  He  began  ^ 


nouse  tor  researen  laeas  ana  iniorma-  nrocnect  and  watchinv  him  ex-  uiuif-co  ux  -  — ,  -  —  — o—  ™ 

tion  This  would  not  onlv  save  time  ^  ^  prospect  ana  watenmg  nun  ex  debits,  department  store  sales,  newspaper  career  as  a  reporter  for 

and  effort  for  lots  of  us  but  it  would  ‘uAuence.  But  m-  j  ^  j  consumption— are  still  the  Harlem  (N.  Y.)  Local  Reporter  m 

oSJrarto  ?io“;ch  sLX*  tS*or""r,sU„rr"’g  y“  a  botUr  toomotor  of  a  markot^  cop-  1898  From  1899  to  1907  ho  oervod  « 

and  to  formulato  standard  and  uni-  SnT U  L “nr  oi^Xt  it  mbkos  <*“>»"  «8nros.  X  °or  to °LXiXmSL''o'3 

form  research  practices  which  would  ^hole  affair  that  much  more  cozv  d  ur  d  ^  ocripps  Mc^e  and 

result  in  all  newspaper  research  get-  ^^rfralwavs  seem^rfikTtL  a^^^^  St.  Louis  Market  Data  Publishers  Press  Associations  of 

ting  a  better  hewing  from  advertisers  ^osphere  of  a  newspaper  office.  FROM  the  St.  Louis  Post-Dispatch  UnUed  PresrSirinrK-’S^^ 

omdd*  wnrTin  ,  Mr.  Mason  covered  the  story  of  th. 


St.  Louis  Market  Data  Publishers  Press  Associations  of 

,  T,  on.  .  America.  He  was  European  manager 
FROM  the  St.  Louis  Post-Dispatch  United  Press  during  1907-’08. 


could  work  in  close  cooperation  with  manager  of  the  Troy  (Ohio)  Daily  data  book,  “Information  About  St.  Heath  of  Oueen  Victoria  in  1901  and 

the  vanous  as^ciations  and  advertis-  News,  which  has  a  circulation  of  Louis.”  This  is  the  21st  annual  issue  iQQg  ctandine  near  Kine  Al- 
ers  and  agencies  for  mutual  advan-  under  5,000,  has  been  doing  this  very  of  this  useful  handbook  about  the  St.  fonso  of  Spain  when  an  attempt  was 

_ 1  reports,  with  Louis  market,  which  is  conveniently  made  to  kill  that  monarch  and  his 


“What  about  the  National  Newspa- 
-  - - -  Association?”  -- 


tabbed  for  easy  filing  and  conveni-  bride  during  the  marriage  procession 


We’ve  just  staged  a  series  of  12  ently  index-tabbed  also  for  quick  ref-  from  the  cathedral.  Mason 


asked.  Doesn  t  it  serve  the  needs  of  dinner  meetings  for  about  100  adver-  erence  to  any  one  of  a  score  of  sub 
research  people  as  well  as  promotion  ^igg^g »  he  tells  us.  “We  selected  a  jects. 

.*  u  e  ■  j  group  of  non-competing  merchants,  ■ 


to  score  a  beat  on  the  story  for  the 
Scripps-McRae  Press  Association  due 
to  his  familiarity  with  Spanish  cen- 


“T.X  o  xoo.r »  vxx  iiicx X.11CU1I.O,  lo  uis  iamiiiarii.y  wun  opanisn  cen- 

r  .1  about  six  or  ten  at  a  time,  had  them  Named  M  E  sorship. 

plied, ‘but  in  what  I  think  IS  too  feeble  f^r  dinner,  gave  them  a  chart  talk  nOlll^  IVl.E,.  P 

a  way.  Except  for  some  time  devoted  ^^d  then  took  them  through  the  plant.  Oil  BlldaePOll  Dailv  r*  QO 

at  its  annual  convention,  been  the  best  promotion  we’ve  _*/(-•  it  ®  OSHlOIl  C.  xlOOpOr,  o3f 

which  always  does  feature  some  out-  had  It  has  helned  us  eet  earlv  Bridgeport  (Conn.)  Times-  T^*  _  • 

standing  speaker  in  the  field  of  re-  gg  gj^g^  advertisers  comolete  announced  Monday  the  appomt-  lJl©S  111  ColumbUS 

^arch,  the  NNPA  does  notiing  posi-  iX^i^tion  regarding  our  news  serv-  "‘®”*  Columbus  O.,  May  11-Dr.  Osman 

tive  or  constructive  in  newspaper  re-  writinv  managing  editor.  James  L.  McGovern  C.  Hooper,  dean  of  Ohio  newspaper- 

search.  And  newspaper  research  is  tw  ’  v.  1  1  ’  continues  as  editor,  but  Mr.  Comstock  men,  died  as  he  slept  at  his  home  here 

becoming  more  and  more  important  °  over  the  active  direction  of  today.  He  was  83  and  had  been  ill 


becoming  more  and  more  iinportant  ggg^  ^g  approximately  $100,  but  it 
not  only  in  seeking  out  and  bulling  has  been  i^orth  many  times  the  cost.” 
new  business  for  newspapers  but  in 


retaining  what  business  they  have. 
“It  seems  to  me  that  the  field  is  wide 


'Better  All  the  nine 


' .  ^  ,,  the  news  and  editorial  interests  of  the  several  years, 

many  imes  e  cos  .  paper,  giving  Mr.  McGovern  the  time  Dr.  Hooper  in  1932  became  profes- 

^  „  to  direct  his  attention  to  other  matters  sor  emeritus  of  journalism  at  Ohio 

*  which  have  been  making  increasing  State  University,  where  he  had  taught 


open,  and  that  if  the  NNPA  doesn’t  INTORESTING  double  spread  demands  upon  his  administration.  since  1918.  While  on  the  faculty  he 


move  into  it,  somebody  else  should.”  .  pr<^otion  appeared  recently  in  the 


Comstock  was  one  of  the  was  editor  of  the  book  page  of  the 


We  record  this  here  not  in  any  ( Wis.)  Tribune  to  ac-  original  staff  members  of  the  Bridge-  Columbus  Dispatch,  of  which  he  was 

spirit  of  criticism  of  the  NNPA,  which  readers  with  two  new  Tribune  port  Evening  Star,  when  it  was  the  oldest  employe  in  point  of  service 

has  some  notable  achievements  to  its  own  camera  staff  and  its  founded  in  1919  as  the  Evening  Her-  He  was  the  only  living  member  of 

credit,  but  in  the  hope  that  the  view-  P“oto-engraving  plant.  A  series  ^jd,  and  when  he  was  appointed  as  the  Ohio  Journalism  Hall  of  Fame, 

point  of  at  least  one  newspaper  re-  pictures  running  clockwise  managing  editor  of  the  Evening  Star,  which  he  founded  in  1928.  Judges  on 

search  man  may  be  of  interest  and  ®  center  photograph  of  the  m  1921,  he  was  known  as  the  young-  nominations  in  1939  waived  the  stipu- 

possibly  some  help  to  the  association.  ®*^8raving  r(»m  gave  readers  a  managing  editor  of  a  Connecticut  lation  that  only  the  names  of  mer. 

Certainly  the  need  for  adequate  re-  sto^  of  the  photo-engraving  newspaper,  being  then  21  years  of  dead  five  years  could  be  presented, 

search  was  never  greater,  the  oppor-  P*"®®®®®-,  ,  ^®^®”  ^*”®,  ^^®  spread,  age.  He  left  the  Evening  Star,  which  For  many  years  he  conducted  the 

tunities  more  numerous  or  the  re-  I^®“  ^“®  paper  s  signature,  was  afterward  became  a  part  of  the  Times-  annual  Ohio  Newspaper  Show,  par! 

wards  more  promising.  Constantiy  living  up  to  our  slogan.  Star,  to  join  the  staff  of  the  Bridge-  of  the  Buckeye  Press  Associatioc 


wards  more  promising.  Constantiy  living  up  to  _our^  slogan.  Star,  to  join  the  staff  of  the  Bridge-  of  the  Buckeye  Press  Associatioc 

Getting  Better  All  the  Time.’  ”  Our  port  Post  and  Telegram,  and  for  nine  convention  in  Columbus  and  in  whkk 
Glendale  Gold  experience  is  mat  readers  are  always  years  was  city  editor  of  the  Telegram,  publishers  of  Ohio  weeklies  competed 

A  VTTAP  Arri  *1,  e  interested  in  these  behind-the-scenes  fje  ^as  managing  editor  of  the  for  honors.  The  event  now  is  knowi 

than  lonnn  1  stones  of  how  the  paper  is  produced,  Bridgeport  Sunday  Herald  for  six  as  the  Osman  C.  Hooper  Newspaper 

airrrnft  inHne^x-xx  n  ^  Vf  pictorial  treatment  is  one  of  years,  and  he  also  was  the  first  editor  Show  in  honor  of  its  founder. 


^  ^  ^  of  the  Fairfield  News. 

Today,  there  are  over  25,000  so  em-  good  job.  p„r  the  oast  two  vej 

ployed  and  by  July  it  is  likely  that  \ 

over  50,000  will  be  so  employed.  A  Carnival  and  Contest 


of  the  Fairfield  News.  Dr.  Hooper  became  telegraph  edi- 

For  the  past  two  years,  he  has  been  tor  of  the  Dispatch  in  1880  upoc 
engaged  in  public  relations  work  in  graduation  from  Denison  University. 
Bridgeport  and  other  parts  of  Con-  of  which  he  was  a  trustee  for  2i 


vaar  non  lha  tU  I  - —  -  ........  Di  lugepoi  I  aiiu  oilier  pm  is  oi  1.^011-  n1111.11  11c  was  a  trustee  lor 

was  «lfahfiv  nwar  £®jf*^®  THE  New  York  Journal- American  is  necticut  for  private  and  public  clients,  years.  In  1886  he  became  a  reporter 

it  i«!  noo  noo '  j  currently  staging  its  sixth  annual  including  the  Housing  Authority  of  on  the  Cincinnati  Enquirer  and  a  year 

Tiilo  it  ic  ixxrna  ♦  ’  u  r  Used  Car  Salesmen’s  Contest,  tied  in  the  City  of  Bridgeport,  of  which  he  later  he  edited  and  was  part  owner  of 

J^y  It  IS  expected  to  be  almost  with  tba  naW®  Sn,.in<,  f....  tha  aiH  u. 


$120,000,000. 


with  the  paper’s  Spring  promotion  for  was  director  of  public  relations.  He  the  old  Columbus  Sunday  Morwst 
used  car  linage.  The  contest  is  a  fine  has  attended  all  of  the  sessions  of  the  News.  He  returned  in  1893  to  the 


From  thj^,  it  is  easy  to  see  why  the  promotion  stunt  that  carries  the  Jour-  General  Assembly  of  Connecticut  as  Dispatch,  where  he  was  editoiw 
Glendale  News-Press  chooses  “Glen-  nal- American’s  advertising  story  right  reporter  or  editor,  from  1919  up  to  the  writer  until  1917,  when  he  became 
dale  Gold  ^  as  the  title  of  a  market  down  to  the  men  on  the  used  car  lot.  present  session,  and  in  1939  he  wrote  literary  editor. 

just  issued.  It’s  a  The  four  men  who  turn  in  the  largest  a  legislative  column,  “The  Capitol  In  1938  he  was  named  honorary 
creditable  job,  too,  which  Leighton  L.  dollar  volume  of  used  car  sales  dur-  Eye,”  for  a  syndicate  of  seven  Con-  president  of  the  Blue  Pencil  Club  d 
Stephens,  director  of  the  paper’s  re-  ing  the  contest,  which  runs  through  necticut  newspapers.  Ohio,  composed  of  newspaper  men. 
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RECENT  re-orders  for  Blue  Streak  Super  Dis¬ 
play  Linotypes  by  Southern  publishers  are  the 
best  endorsement  of  this  new  way  to  elimi¬ 
nate  hand  operations  and  speed  the  composi¬ 
tion  of  display  by  keyboarding  all  sizes  up  to 
and  including  normal-width  36  point.  The 
subject  of  many  conversations  at  the  meeting 
of  the  Southern  Newspaper  Publishers,  who 
are  gathering  at  Biloxi  this  week,  will  be  the 
startling  economy  in  ad  alley  production  ef¬ 
fected  by  Linotype’s  Super  Display  system. 
Ask  your  Linotype  representative  for  details. 


This  advertismient,  with  the  exception  of  the  GaraoMnd  Bold  No.  3  head  set  on  the  A-P-L,  was  composed 
entirely  from  main  magazines  on  a  Blue  Streak  Super  Display  Two-in-One  Linotype  in  Caledonia  Bold. 
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E  &  P  WEEKLY  ANALYSIS  OF  DEFENSE  PLANS 

Pr*p«r«d  by  E4Hor  &  PuMiaftsr  Marketing  oad  ItMaarefc  ■■rMii 
J.  I.  K— •y.  Mgr.,  1700  Tliwt  Bldg.,  1475  rwgy.  M«w  rork,  N.  T. 

FEDERAL  WORKS  AGENCY  AND  FEDERAL  SEOCRITY  AGENCY 
DEFENSE  PROJECTS  ANNOl'NCED  JL'LY  1,  1940  TO  APRIL  IS,  1941 


State 

•WTA  Derm**  • 

X'SHA  Houtinc 

•PDA  Armjr 

•F8A  IWmiM; 

Projeet* 

Protect* 

Houtinx 

Tralninf 

Alabama  . 

$3,073,046 

$1,717,511 

$539,217 

Arizona  . 

4,286,082 

$488,000 

63,084 

2,342,364 

373,985 

Califemia  . 

3l'42ia30 

14,891,500 

3,467,636 

Colorado  . 

5,573,799 

544,000 

348,060 

Connecticut  . 

3,023,369 

3,617,600 

933,000 

1,332,152 

Delaware  . 

678,205 

67,000 

161,232 

Dist.  of  Columbia.,. 

1,301,708 

317,203 

Florida  . 

15,891,907 

1,605,461 

1,875,000 

520,527 

Georgia  . 

5,367,846 

1,704,833 

2,127,500 

740,704 

249,614 

325,300 

144,603 

Illinois  . 

4,281418 

2,644,484 

1,668,700 

2,322,336 

2,421,706 

749,577 

713457 

341,623 

2,046,577 

404,900 

363,867 

Kentucky  . 

2^822422 

1,935,000 

577,738 

6,686,265 

489,854 

10462’023 

447,000 

217,305 

Maryland  . 

5^422^247 

5,310,602 

830,604 

Massachusetts  . . 

8,086,915 

1,644,000 

1,566,822 

Michigan  . 

7,034,773 

1,180,000 

1,933,901 

4,512,860 

376,693 

Mississippi  . 

2'652'343 

148,500 

582,884 

900,762 

689,129 

1,216,869 

84,667 

816’595 

180,190 

635^585 

40,626 

New  Hampshire  . . . 

l,96l’342 

2,674,000 

146,074 

New  Jersey  . 

9,204,475 

1,472,000 

1,394,958 

New  Mexico  . 

1,852,002 

285,000 

117,350 

New  York  . 

.  11,447,557 

817,000 

9,202,910 

North  Carolina  .... 

2,549,321 

1,543,000 

520,235 

585,942 

108,766 

2,738464 

1,680,198 

Oklahoma  . 

3,024'696 

465,500 

482,522 

6,774,490 

973,710 

Pennsylvania  . 

5,600,977 

301,600 

4,119,120 

Rhode  Island  . 

931,097 

945,975 

174,549 

South  Carolina  .... 

2,820,511 

2,581,273 

1,059,000 

438,527 

South  Dakota  . 

421,570 

121,500 

92,900 

433,530 

886,563 

Texas  . 

14,043,346 

812,402 

3,011,500 

1,892,219 

TTtah  .... 

1,271,961 

316,336 

651^844 

104,818 

Virginia  . 

3,744^431 

4,9%,323 

1,702,000 

856,387 

Washington  . 

10,852,485 

3,016,718 

1,131,000 

690,177 

285,082 

1,036,949 

2,145’%! 

1,202,687 

Wyoming  . 

598'916 

163,785 

Mon  "niemicc  favorable  to  such  a  practice  since 

NS  arQ  1*1611  li/lSCllSS  often  over  50%  of  the' bank’s  deposits 

MH  n  A  R«T  ■  C  11  ^  investments. 

y.  J56St  W  CryS  to  1^611  In-  answer  to  a  question  as  to  how 

^  T>  1  banks  could  most  effectively  advertise 

SoaCG  to  Bankors  defense  bonds,  Mr.  Broughton  recom- 
4  iwmim;  ^  mended  banks  should  put  a  small  box, 

r»inins  Bank  officials,  trained  in  credit  anal-  carrying  a  buy-defense-bonds  met- 
$539  217  “'d  taught  to  figure  their  business  sage,  in  all  of  their  ads.  He  suggested 

63  084  ®  liquidation  basis,  are  suspicious  a  repetition  of  this  message  would 

373  985  advertising  and  have  a  fixed  notion  achieve  good  results. 

3  467  636  Richard  Meyer,  Wall  Street  JoumtL 

’348  060  York  Trust  Co.  told  said  that  advertisers  expected  iitune- 

1  ^^^"cial  Advertisers  diate  sales  for  ads  on  personal  loai* 

week.  Mr.  Parsons  was  one  of  the  and  checking  accounts. 

317  M3  participants  in  a  luncheon  for^  on  Chance 

oxi,£uo  how  advertising  can  present  itself  most  „  _ _ i  ;  _  * 

520,527  effectively  to  financial  institutions.  ■’  ^ 

740  704  -  «  ,  ,  ,  ,  ,  ®aid  that  trained  advertismg  men  did 

144'603  Parsons  urged  that  banks  do  not  always  make  the  best  bank  ad- 

more  institutional  advertising  In  an-  vertising  managers.  He  said  a  know!. 


a  thorough  knowledge  of  “boss  rela¬ 
tions”  and  of  the  banking  business  was 
also  necessary.  He  answered  yes  to  a 


830,604  worth  his  salt  would  help  the  sales-  gg  good  a  chance  to  become  a  success- 
1,566,822  man  take  his  case  to  the  top  execu-  advertising  manager  as  a  trained 
1,933,901  tives,  ’  Mr.  Parsons  suggested.  agency  man  brought  in  from  the  out- 

376,693  Sell  Defease  Beads  side. 

582,8M  Averell  Broughton,  who  has  his  own  Mr.  Broughton  declared  that  syn- 


Alaska  . 

Pacific  Islands 
Puerto  Rico  . . 
Virgin  Islands 


Outside  Continental  U.  S. 

5,021  . 

1,381,601  . 

10,591,784  . 

828,451  . 


3,408,000 

2,267,800 


Total  . (A)  $266,323,350  $23,642,580  $54,248,902  $46,293,665 

(A>  Include  $36.354..'100  lor  dpfenee  training  and  record*.  „  .  .  ^  . 

•  WPA  (Work*  Project*  Administration);  USHA  (United  States  Housing  Authority): 
PDA  (Public  Buildings  Administration);  FSA  (Fedei^  Security  Agency) .  „  -w 

Source-  onice  ol  Government  Rt-port*.  Washington,  D.  C.,  and  46  B  way.  New  lork.  N.  Y. 


Imf  tisers.  A  meeting  of  Illinois  Markets 

.  M.  punung  rleaas  officers  is  scheduled  May  20  in  Chicago 
Illinois  DoiliOS  publishers’  representatives  of  ] 

Joe  M.  Bunting,  Bloomington  (Ill.)  newspapers  in  the  Illinois  group-sell- 
Pantagraph,  was  elected  president  of 

Illinob  Daily  Newspaper  Markets  to  9°^’  H  Green  was  the 

succeed  A.  O.  Lindsay,  Quincy  Her-  Principal  speaker  at  the  banquet, 
aid- Whig,  who  became  chairman  of  ^  _ 

the  board,  at  the  annual  meeting  held  PuDUCation  OI  NOVy 
in  Sprin^eld,  May  8-9.  More  than  t_  TJ J 

150  Illinois  publishers  and  advertis-  V^nOngeS  iS  001100 
ing  executives  were  in  attendance.  Washington,  D.  C.,  May  13 — Secre- 
F.  Ward  Just,  Waukegan  News-  tary  of  Navy  Knox  today  banned  gen- 
Sun,  was  chosen  vice-president  and  eral  publication  of  changes  of  duties 
P.  H.  Wire,  East  St.  Louis  Journal,  of  officers  of  the  Navy  and  Marine 
secretary-treasurer.  J.  Earle  Mavity,  Corps. 

Canton  Daily  Ledger,  and  Curtis  However,  the  Navy  Department  an- 
Small,  Harrisburg  Daily  Register,  nounced,  from  time  to  time  in  certain 
were  elected  to  the  board  of  directors,  specific  cases,  notice  of  change  of  duty 
The  group  re-defined  the  purpose  of  officers  of  the  two  services  will  be 
of  IlKnois  Markets,  in  a  resolution  released. 

adopted  at  the  business  meeting.  The  “The  cancellation  of  this  daily  no- 
Illinois  group  continues  to  operate  tice  is  deemed  essential  in  the  inter- 
with  Iowa  Daily  Markets  under  the  ests  of  security  of  the  Navy  and  Ma- 
so-called  I  &  I  plan,  offering  fre-  rine  Corps,”  said  the  official  announce- 
quency  discounts  to  national  adver-  ment. 


Changes  Is  Barred 

Washington,  D.  C.,  May  13 — Secre¬ 
tary  of  Navy  Knox  today  banned  gen- 


relations  job  for  banks.  On  the  ques-  institutions,  even  if  they  have  only 
tion  of  whether  banks  should  encour-  facilities  for  a  local  business,  can  often 
age  their  depositors  to  invest  their  make  good  use  of  national  media, 
bank  savings  in  defense  bonds,  Sam-  Merrill  Anderson,  president  of  his 
uel  N.  Pickard,  public  relations  coun-  o'wn  agency,  told  the  group  that  he 
sel  for  the  American  Bankers  Assn,  knew  some  bank  presidents  who  hea- 
and  president  of  the  National  Manu-  tated  to  advertise  for  fear  that  their 
facturers  Bank  of  Neenah,  Wis.,  said  colleagues  would  “kid  them  comhg 
that  small  town  banks  might  not  be  in  on  the  train  from  Greenwich." 

Who  Has  the  Defense  Business? 

$96,000,000 

in  National  Defense  Orders 

FOR  INDUSTRIES  IN  PONTIAC.  MICH. 

Mounting  defense  orders  for  Pontiac  are  substantially  in¬ 
creasing  employment  in  large  automotive  industries  and 
are  releasing  added  millions  of  dollars  in  payrolls  which 
now  exceed  any  previous  high  peak.  Advertisers  effectively 
reach  this  important  market  with  one  daily  newspaper 
which  is  providing  the  greatest  coverage  in  history  at  an 
exceptionally  low  cost. 

INDUSTRIAL  PAYROLLS 

$  1 6,686,950 

FIRST  4  MONTHS  1941 

$10,784,930 

FIRST  4  MONTHS  1940 

$8,167,115 

FIRST  4  MONTHS  1939 

INDUSTRIAL  PAYROLLS,  1940  —  $38,439,880 
INDUSTRIAL  PAYROLLS,  1 939  —  $25,644,840 
INDUSTRIAL  PAYROLLS,  1938  —  $17,144,740 

Dominant  Coverage  in  Michigan's  SECOND  Largest  County 

The  Pontiac  Daily  Press 

PONTIAC,  MICHIGAN 


OR  MAY  17.  1941 


HEWS-PRIMT/NG  PeRfORMAMCE  POINTS  |MINUS  POINTS 
SCOPE-CARD 


rating  factors _ ^ 


large  type 


6-8  POINT  TEXT 


LWIItMALl-HTl 


PORTR  A  ITS 


LAROE-AREA  HALFTONES 


5URPRINTED  TYPE 


BEN  DAY  PATTERNS 


iBBin 

IDUBB 

itaaan 
niataa 


HOW/oSME  HI6H 
III  PRIKTIHOHm 


NOW  your  newspaper  can  have  a  more  pleasing 
personality — a  fresh,  new  READABILITY  that 
wins  instant  public  favor.  Thanks  to  Morrill's  lead¬ 
ership  in  newsprinting  research,  your  paper  can 
score  a  new  high  in  eye  appeal  overnight. 

There  is  no  lor\ger  any  reason  for  fuzzy  or  washed- 
out  impressions — for  smudgy  halftones  caused  by 


ink  failure.  Improved  READABILITY  has  resulted 
through  Morrill's  100  years  of  experience  in  the 
manufacture  of  newspaper  inks. 

There  is  a  Morrill  ink  for  every  press  .  .  .  every 
speed  .  .  .  every  need.  If  you  want  to  put  a  more 
attractively  printed  paper  on  the  street  —  and 
FASTER — use  Morrill  news  ink. 


MORRILL 

BLACK  NEWS  INKS 

{^xHiqh  Speed Presses 

i.m 


NEWS^ 


MORRILL 

BLACK  NE.WS  INKS 

for  Flatbed  Presses 


INKS  1^^^ 


1EAO  the  world  in  volume  because 
*  they  lead  in/eiy^fWMPnv/The  rich¬ 
er,  deeper,  true-black  pigment  makes 
it  a  joy  for  readers’  eyes.  Famous  for 
free-flowing  and  uniform  coverage  ' 
of  solid  areas ..  clean,  decisive  type 
edges  . .  crisp  sparkling  halftones  . . 
quick-settingwith  absolute  minimum 
of  offset. 


T  TERE  are  the  superfine  inks 
that  help  outstanding  news¬ 
papers  cash  in  on  color  to  win 
profitable  circulation  and  advertis¬ 
ing  increases.  Made  by  the  world’s 
largest  inkmaker,  Morrill  News¬ 
paper  Color  Inks  are  unmatched 
for  brilliant  tone  strength,  sharp, 
clear  reproduction,  fast  setting  and 
TROUBLE-FREE  performance. 


Thousands  of  shop  tests  prove 
Morrill  News  Black  rates  first 
and  finest  for  clear  type  areas  and 
lively  halftones — free  from  offset  or 
tape  marks.  These  virtually  trouble- 
proof  inks  are  made  especially  for 
Flatbed  Duplex,  Goss-Comet,  Cox- 
o-Type  and  similar  presses.  One  trial 
will  show  you  how  they  will  step  up 
your  production  without  extra  cost. 
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Local  Advertisers  Can 
Use  Contest  Ideas 

By  FRANK  FEHLMAN 


(No.  221  in  a  series) 

FOR  the  past  four  or  five  years,  sev¬ 
eral  papers  in  Ohio  have  run  con¬ 
tests  in  which  they  offer  to  pay  their 
subscribers  small  sums  of  money  for 
recipes.  After  the  recipes  have  been 
judged  and  the  prizes  awarded,  a  spe¬ 
cial  edition  in  tabloid  form  is  set  up 
and  local  advertisers  are  solicited  for 
special  copy  for  this  special  edition. 

Some  of  the  editorial  material  used 
in  these  tabloids  is,  to  our  way  of 
thinking  superior  to  anything  that  we 
have  seen  in  women’s  magazines  or 
special  food  services.  Most  of  this 
material  is  compiled  from  the  recipes 
received  and  from  special  letters  and 
special  articles  that  have  been  obtained 
from  housewives  and  those  who  have 
entered  the  contest. 

At  a  recent  regional  convention  of 
butchers  and  grocers,  we  were  asked 
if  we  thought  that  contests  could  be 
developed  for  local  merchants  and 
what  effect,  if  any,  would  one  of  these 
contests  have  on  regular  customers, 
new  prospects  and  the  great  army  that 
never  wins. 

The  national  advertiser  who  con¬ 
ducts  a  national  contest  sometimes  re¬ 
ceives  caustic  letters  and  plenty  of 
criticism  about  the  awards  that  are 
made.  Most  of  the  letters  contain  this 
phrase:  — 

“Many  of  my  friends  say  that  my  jingle  or 
answer  to  the  problem  was  better  than  those 
of  the  persons  to  whom  you  awarded  prizes. 
What  was  wrong  with  my  solution  or  my 
jingle?” 

One  of  the  objections  to  running  a 
local  contest  over  a  local  dealer’s 
name  is  that  those  who  do  not  win  can 
very  easily  go  to  the  advertiser’s  store 
or  shop  and  tell  him,  in  no  uncertain 
terms,  that  they  think  the  prizes 
awarded  went  to  favorites  or  that  they 
question  the  integrity  of  the  judges. 

In  spite  of  these  known  handicaps 
of  running  a  successful  local  contest, 
we  believe  that  some  local  advertisers 
could,  with  considerable  profit  to 
themselves,  conduct  an  annual  contest 
without  having  any  kickbacks  or  com¬ 
plaints  from  those  who  do  not  happen 
to  win  cash  prizes. 

Outline  of  Plan 

THE  SIMPLEST  WAY  to  offset  the 
kicks  and  complaints  that  always 
follow  a  contest,  is  to  distribute  many 
prizes.  As  an  example,  give  a  grand 
prize  of  $15,  a  second  prize  of  $10,  a 
third  prize  of  $5  and  50  prizes  of  $2  or 
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50  prizes  of  $1  each.  Then  promise  in 
the  advertising  that  every  contestant 
who  sends  in  a  solution  of  a  puzzle  or 
completes  a  jingle  is  going  to  receive 
a  surprise  gift  for  the  time  and  trouble 
he  has  taken,  even  though  he  does 
not  win  a  cash  prize. 

If  such  a  contest  were  nm  by  a  shoe 
store,  a  letter  might  be  sent  to  all  per¬ 
sons  who  did  not  win  a  cash  prize, 
saying  that  they  can  bring  in  a  pair 
of  shoes  and  have  a  new  set  of  rubber 
heels  attached  without  a  penny’s  ex¬ 
pense.  Just  assume  that  200  people 
missed  out  on  the  cash  prizes.  As¬ 
sume  that  150  of  them  brought  to  the 
store  a  pair  of  shoes  on  which  the 
rubber  heels  were  attached.  Many  of 
these  contestants  would  have  other 
repairs  made  and  a  certain  percentage 
of  them  would  inevitably  buy  a  new 
pair  of  shoes  so  that  the  total  whole¬ 
sale  cost  of  the  rubber  heels  would 
be  liquidated  by  this  simple  device. 

How  to  Use  the  Replies 

IF  WE  were  running  a  contest  for  a 

retailer,  we  would  ask  for  letters 
from  the  readers  of  the  newspaper  that 
would  tell  “Why  I  prefer  to  trade  at 
the  Jones  Store,”  or  “Why  I  prefer  So 
&  So  coffee,”  or  “Why  I  prefer  So  & 
So  beer.” 

In  October,  1940,  we  conducted  such 
a  contest  for  a  regional  advertiser.  Six 
advertisements  were  used.  Each  ad 
was  six  inches  deep  on  two  columns. 
The  same  copy  was  used  for  two 
weeks — Monday,  Wednesday  and  Fri¬ 
day.  In  the  last  insertion,  which  ap¬ 
peared  on  the  second  Friday,  a  small 
notice  was  included  which  read: 

“Warning: — ^This  contest  closes  midnight 
Saturday.  All  contestants  must  have  their 
letters  postmarked  not  later  than  12  midnight 
Saturday.” 

This  contest  pulled  308  letters.  With 
the  exception  of  15  letters  (which 
were  probably  written  by  professional 


YOUTH  OR  EXPERIENCE! 

Experience- 

Intelligent  writing  and  edit¬ 
ing  in  these  times  r^uire 
solid  backgroimd,  experience, 
and  judgment — ^the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 

Youth— 

Eagemsss  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publi^er. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 
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writers)  all  of  the  letters  were  good 
enough  to  use  as  advertising  copy.  As 
a  matter  of  fact,  some  of  the  letters 
gave  the  advertiser  an  entirely  new 
idea  of  how  to  prepare  his  sales  pro¬ 
motion  materi^  and  provided  his 
salesmen  with  many  new  arguments 
that  the  advertiser  had  never  consid¬ 
ered  important  to  mention  in  his  ad¬ 
vertising  or  in  his  trade  paper  and 
direct  mail. 

In  this  contest,  the  advertiser  offered 
a  grand  prize  of  $25;  second,  $15;  third, 
$10;  and  50  prizes  of  $1  each;  so  that 
at  least  53  people  out  of  the  308  re¬ 
ceived  a  check.  The  balance  of  the 
contestants  were  sent  a  personal  letter, 
signed  by  the  president  of  the  com¬ 
pany,  and  one  of  his  products  that 
retails  at  25c.  Only  two  of  the  con¬ 
testants  complained  about  the  awards. 

We  suggested  to  this  advertiser  that 
he  send  a  legal  release  to  all  of  the 
people  who  had  sent  letters,  so  that  the 
letters  might  be  used  in  his  regular 
advertising  in  newspapers  and  trade 
papers.  Better  than  80%  of  the  con¬ 
testants  signed  the  release  and  said 
that  they  were  glad  to  add  their  vote 
of  approval  to  the  product  and  they 
were  complimented  to  know  that  their 


names  would  appear  in  print  sometime 
in  some  newspaper. 

Learn  What  They  Think 
EVERY  manufacturer  and  every  re¬ 
tailer  is  interested  in  knowing  what 
his  customers  think  of  his  merchan- 
dise,  his  service,  and  his  advertising. 

In  every  market,  regardless  of  its 
size,  may  be  foimd  at  least  one  pros¬ 
pect  for  some  sort  of  contest.  There 
are  a  hundred  and  one  variations  d 
how  to  conduct  a  contest  but  if  you 
seek  new  advertising  copy  and  an 
honest  appraisal  of  your  goods  and 
services,  there  is  nothing  better  than 
a  plain  letter-writing  contest. 

Important!  Always  stress  in  the  an¬ 
nouncement  of  the  contest  that  hand¬ 
writing,  spelling,  paper,  grammar  have 
nothing  to  do  with  the  awarding  of  the 
cash  prizes.  What  the  advertiser 
wants  is  a  bona  fide,  true  story  of  why 
the  contestant  “prefers  to  trade  at-the 
advertiser’s  store.”  Letters  received 
from  such  a  contest  provide  the  local 
salesmen  with  enough  copy  to  lay  out 
a  continuous  program  of  advertising 
for  from  six  months  to  a  year.  No  one 
has  ever  yet  found  any  kind  of  copy 
better  than  testimonial  copy. 


The  hardest  joh  of  the  Bell  System  is  to  give  you  juorc 
and  better  telephone  service  and  yet  keep  rates  low.  It 
isn't  easy  to  keep  those  two  things  in  balance.  Increai- 
ing  costs  and  taxes  make  it  difficult. 

But  there  is  no  end  to  trying.  There  is  never  any 
letting  up  in  the  search  for  a  better,  more  economical 
way.  All  along  the  line,  the  Bell  System  believes  h 
economy  in  business  housekeeping.  That  is  part  of  iU 
obligation  to  the  public. 

BELL  TELEPHONE  SYSTEM 

LISTEN  TO  "THE  TELEPHONE  HOVE"  EPERr  MONDAY  (N.B.C. 
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Cullen  Criticizes 
FTC  Interpretations 

A  too  literal  interpretation  of  words 
used  in  proprietary  medicine  adver¬ 
tisements  are  usually  responsible  for 
disputes  between  advertisers  and  the 
Federal  Trade  Commission,  Dr.  Fred¬ 
erick  J.  Cullen,  executive  vice-presi¬ 
dent  of  the  Proprietary  Assn,  said  this 
week.  Dr.  Cullen,  who  accused  the 
FTC  of  not  considering  the  layman’s 
meaning  of  a  word,  spoke  at  the  an¬ 
nual  convention  of  the  organization 
in  New  York. 

“There  seems  to  be  a  lack  of  unani¬ 
mity  of  opinion  in  the  commission,” 
Dr.  Cullen  said.  “Too  frequently  it 
appears  that  the  members  of  this 
agency  are  acting  not  as  representa¬ 
tives  of  the  commission,  expressing  its 
views,  but  as  individuals  voicing  their 
own  beliefs.” 

Dr.  Cullen  said  that  in  his  opinion 
a  manufacturer  had  less  chance  of 
defending  his  position  before  an  FTC 
hearing  than  in  a  Federal  court. 
“When  a  case  is  tried  by  the  commis¬ 
sion,  it  is  a  trial  examiner  of  that 
agency  who  acts  as  the  judge  and  the 
jury.  It  is  true  that  over  a  period  of 
years  precedent  and  accepted  rules  of 
conduct  have,  to  a  great  extent,  de¬ 
termined  the  type  of  evidence  that 
may  be  admitted  and  the  procedxure 
sports  to  be  followed.  But  in  the  last  analy¬ 
sis  it  is  the  trial  examiner  who  makes 
the  decision  in  each  case  with  refer¬ 
ence  to  these  factors.” 


N.  Y.  Guild  to  Try 
Local  Unit  For 
"Strikebreaking" 
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Board  Set  Up  to  Hear 
Charges  .  .  .  Action  Viewed 
As  Free  Speech  Threat 

Despite  strong  opposition  within 
its  ranks,  the  administration  of  the 
Newspaper  Guild  of  New  York  is  de¬ 
termined  to  go  through  with  its 
threatened  expulsion  of  the  Inter¬ 
national  Ladies  Garment  Workers 
Union  unit  of  11  members  of  the 
guild. 
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At  a  lengthy  membership  meeting 
of  the  New  York  local  May  8,  featured 
by  acrimonious  debate,  the  local  went 
on  record  by  a  vote  of  261-74  to  set-up 
a  five-man  trial  board  to  try  the  unit 
on  diarges  of  strike-breaking  activi¬ 
ties  against  a  strike  called  by  the 
guild  against  the  Jewish  Day,  Jewish- 
language  daily. 

Triol  Board  Parsonnol 

The  five  elected  to  the  board  are  tified  the  Free  Praw  for 
William  Ucker,  Joumal-American, 
chairman;  Lewis  Gannett, 

Tribune;  Howard  Taubman,  Times; 

Warren  Hall,  Daily  News;  and  Sol 
Abramson,  Daily  Mirror. 

The  ILGWU  unit,  whose  members 
are  employed  on  AFL  publications  al- 
thou^  the  guild  is  a  ClO-afiiliate, 
are  charged  with  criticizing  the  local 
administration  for  “precipitating”  the 
Jewish  Day  strike.  The  charge  grew 
out  of  a  letter  sent  to  Nat  Einhom, 
paid  secretary  of  the  New  York  local, 
by  the  ILGWU  unit,  taking  issue  with 
the  role  of  the  guild  leaders  in  the 
strike. 

The  imit,  through  Harry  B.  Crone, 
chairman,  asserts  that  the  charges 
against  it  represent  an  effort  to 
stifle  free  speech  in  the  guild.  They 
say  the  disciplinary  action  confronting 
them  is  similar  to  that  used  by  the 
Communists  and  Nazis  to  purge  their 
organizations  of  persons  with  dissent¬ 
ing  views. 

The  issue  has  split  the  guild  and 
many  veteran  guildsmen  have  come 
out  in  sympathy  to  Hie  ILGWU 
unit. 

No  date  yet  has  been  set  for  the 
trial. 

United  Press,  Guild  Agree 
UNITED  PRESS  and  American  News¬ 
paper  Guild  negotiators  last  week 
arrived  at  an  agreement  on  terms  of 
a  new  contract  covering  420  U.P.  em¬ 
ployes,  and  members  of  U.P,  units  in 
nine  cities  are  now  voting  for  rati¬ 
fication  of  the  agreement  following  ac¬ 
ceptance  of  it  by  the  guild’s  wire  ser¬ 
vice  committee. 

The  agreement  calls  for  wage  in¬ 
creases  ranging  from  $2.50  to  $10  a 
week.  For  newsmen  in  New  York 
and  Washington  the  top  minimum 
wage  will  be  raised  from  $55  to  $62.50 
after  six  years’  employment.  The 
new  agreement  does  not  provide  for  a 
guild  shop. 

■ 

HONOR  C.  M.  LINCOLN 

The  Silurians,  a  society  of  newspa¬ 
per  men,  past  and  present,  who  have 
had  25  or  more  years  of  experience  in 


NEW  TYPE  DRESS 

Publisher  John  S.  Knight's  birthday  gift 
to  the  readers  of  the  Detroit  Free  Press 
on  the  advent  of  the  I  lOth  anniversary 
of  the  newspaper,  was  a  new,  streamlined 
headdress.  The  type  change  went  into 
effect  with  the  editions  of  Sunday,  April 
20.  The  Cheltenham  type  which  has  iden- 
a  decade  gave 
way  to  Bodoni  and  Kabel.  The  entire  pa- 
Herald  P*''  '*  featured  now  by  an  upper-and- 
lower-case,  flush  to  the  left  head  style. 
The  main  news  section  and  the 
carry  Bodoni  bold,  while  the  women's  sec> 
tion  uses  Bodoni  light  face  and  Kabel. 
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type  department  will  fulfill  your 
requirements,  w'hatever  they  may 
be,  today,  tomorrow  and  every 
dav. 
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*  The  Certified  name  on  a  dry 
mat  stands  for  uniformity  of 
tpiality  and  service.  It  is  put 
there  for  your  protection  as  well 
as  ours.  Insist  on  getting  Certi¬ 
fied  Dry  Mats  regularly  and  as¬ 
sure  yourself  of  getting  Certified 
results. 
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*  Just  as  “14-K”  on  a  gold  ring 
means  the  same  thing  today  as 
yesterday,  so  “Certified”  on  dry 
mats  purchased  by  you  for  cer¬ 
tain  definite  work  in  your  stereo- 
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the  journalistic  field  in  New  York, 
held  their  17th  annual  Spring  reunion 
this  week  at  the  Hotel  Lafayette,  New 
York.  A  plaque  was  present^  to 
Charles  M.  Lincoln,  an  assistant  man- 
eging  editor  of  the  New  York  Times,  in 
**cognition  of  his  services  for  more 
than  25  years.  Mr,  Lincoln  also  was 
named  honorary  president  of  the  so¬ 
ciety. 


CERTIFIED  DRY  MAT  CORPORATION 

9  ROCKEFELLER  PLAZA.  DEPT.  P,  NEW  YORK.  N.  Y. 

For  dependabie  stereotyping.  Use  Certifieds  mode  in  V.  S.  A. 


Mr.  Publisher 

You  too 
can  obtain 
increased 
revenue 
front  your 

waste  / 
paper/ 


Would  you  like  to  know  how  other 
Newspaper  Publishers  are  increas¬ 
ing  their  revenue  from  “waste 
pai^r”? 

Then  fill  out  the  coupon  below 
. .  .  and  when  we  send  your  copy 
of  "More  Money  for  Scrap,” 
we’ll  give  you  the  names  of 
not  one,  but  several  Newspaper 
Publishers  who  have  appreciably 
increased  their  incomes  from 
Waste  Paper  since  employing 
Flett  to  represent  them. 

Your  Waste  Paper  .  .  .  regardless 
of  Classification  .  .  .  has  a  daily 
marl{et  value.  And  you  get  that 
market  value  if  Flett  represents 
you  .  .  .  yet  you  pay  Flett  but  a 
small  jx-rcentage  of  the  proceeds. 

YOU,  Mr.  Publisher,  should  be 
interested  in  higher  dollar 
revenue  on  your  Waste  Paper. 

Fill  out  this  coupon  today  .  .  . 
and  learn  how  Flett  can  readily 
increase  your  present  Waste 
Paper  income  by  creating  a  sell¬ 
er’s  market  for  you,  instead  of  a 
buyer's  market. 

THE  JAMES  FLEH  ORGANIZATION 


JAMES  FLETT 
ORGANIZATION 
430  W.  Madison  Sc., 
Chicago,  Illinois 


Without  obligation,  please  sen 
of  your  booklet  "MORE  MON 
SCRAP”  to—  •- W. 
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Chicago  211  West  Wocker  Drive 
New  York  220  East  42nd  Street 
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During  the  heart-to-heart  talk  which  them  at  retail.  That  this  works  can  26  Scholarships  Offered 
follows,  the  boy  is  thoroughly  exam-  be  attested  to  in  the  better  than  90%  TWENTY-SIX  colleges  and  universi- 
ined  with  questions  asked  that  will  coverage  which  the  paper  maintains  ties  of  nine  mid-western  states  will 
determine  the  dependability,  initiative,  in  Anniston.  award  scholarship  aid  valued  at  more 

clean  habits,  promptness  and  other  One  method  of  keeping  first-class  than  $18,000  to  needy  students  on  the 

worthwhile  virtues  which  can  be  ex-  boys  in  the  carrier  organization  which  honor  roll  of  the  WGN  radio  pro- 
pected  of  him  if  he  is  given  a  route.  Phillips  uses  in  conjunction  with  his  gram,  “Citizens  of  Tomorrow,”  spon- 
Scholarship  plays  a  vitally  important  scholarship  requirements  is  frequent  sored  by  the  Chicago  Tribune.  The 
part  in  the  process  of  selection  as  letters  to  the  parents  of  his  carriers,  program  features  a  different  Chicago 
grades  in  school  help  to  determine  who  urging  them  to  help  the  newspaper  high  school  group  each  week.  Com- 
gets  the  positions,  and  a  passing  aver-  give  his  boy  the  greatest  good  from  plete  scholastic  and  activity  records  of 
age  must  be  maintained  by  each  car-  his  business  experience.  Nearly  senior  students  have  been  obtained 
rier- salesman  if  he  wants  to  hold  his  every  adult  in  town  has  been  sold  on  from  their  principals  and  the  data  will 
route.  the  idea  that  carrying  a  route  for  the  be  presented  to  a  special  college  com- 

Once  in  the  carrier-salesman  ranks,  Anniston  Star  is  one  of  the  greatest  mittee. 

new  boys  are  ushered  into  weekly  practical  training  experiences  a  boy 

salesmanship  classes  where  they  learn  can  receive  before  he  comes  of  col-  Group  Changes  Nome 

principle  of  selling  and  Income  lege  age.  THE  name  of  the  Minnesota  Circu- 

familiar  with  the  ^oduct  which  they  lation  Managers  Association  was 

are  marketo^  The  weekly  classes  jjg  QqI  jjjg  Start  changed  to  that  of  the  Northern  States 

which  are  held  each  Saturday  mom-  x.  COLEY,  veteran  circulator  Circulation  Managers  Association  at 

mg  by  one  of  the  veteran  carriers  and  j  ^  Raleigh  (N.  C.)  News  and  the  semi-annual  meeting  of  the  group 
by  circulation  heads  (the  Star  does  i  j  j  •  u  Oo.,!  e  7  'ru  ^ 

not  publish  a  Saturday  edition)  have  Observer,  l^ded  in  newspaper  work  held  m  ^ay  6-7  TJe  ex- 

become  a  classic  institution  around  “ore  by  accident  _  panded  ^ganization  elected  the  fol- 

thp  officp  than  by  choice.  lowing  officers: 

■  . ,  -  ,  _  Bom  on  a  farm  >  .  I.  W.  Hillstrom,  Mason  City  (la.) 

weekly  Sales  Porums  Davie  County,  £  Globe  Gazette,  president;  Harry  Sell, 

Older  members  of  the  paper’s  staff,  C ,  he  left  §  ^  St.  Paul  Dispatch-Pioneer  Press,  vice¬ 
in  the  editorial  and  other  departments,  thg  ggg  president;  E.  W.  Roof,  Austin  (Minn.) 

^  ^  ^  frequenUy  gather  in  the  room  adjoin-  jg  for  P  Herald,  secretary-treasurer;  M.  E. 

hand  how  his  Arthur  Phillips  mg  the  one  in  which  the  classes  are  a  job  in  Winston-  ^  Fisher,  Minneapolis  Star  Journal  sni 

Mr.  conducted  so  that  they  can  be  key-  Salem.  There  he  .s/fe  Tribune,  L.  E.  Stenstrom,  Duluth  News 

Phillips,  has  built  a  successful  carrier  hole  witnesses  of  the  forums  which  ^et  a  friend  who  ®  Tribune  and  Herald,  F.  W.  Phelps, 

organizaUon  Ju^mg  from  ^  take  place  therein  'IJe  youths,  who  ^  ^  Aberdeen  (S.  D.)  American  Newt, 

Brannens  observations,  the  PhiUi^  average  from  14  to  17  years  m  age,  .  ^  Kenneth  E.  Koelsch,  Rocheste^ 

sales  program  is  closely  allied  to  the  start  instructive  debates  of  their  ffg  Wiriton  Sen-  (Minn.)  Post-Bulletin,  and  W.  D.  Par- 

carrier  -  salesmen,  who  operate  as  own  volition  on  the  respective  value  “  ,  „  IHHMfl 

Little  Merchants.  Mr.  Brannen  of  features  carried  in  their  paper,  ; -  sons.  Star  Journal  and  Tribune,  direc- 

speaking:  matters  of  national  politics  and  other  ^  P  , 

“pU  “»d  suSeeded  his  frisnd  as  a  "DR.  SEUSS"  JOINS  PM 

Fmrt  of  all,  a  selective  plan  is  used  J^^-^^ta^t  dSSflTwMch  h  “p  theT  to  Printer’s  devil.  ^  Theodor  Geisel,  famed  for  his  “Flit” 

maki  ^ora  thaSalvas  Whan  Mr  Calay  »as  20  yaars  o!  -Dr.  Sauss,"  has  signed  . 

SS^?haT^SrSfotitMaU™  ,  Wat  ^lonai  H««v  M.  Ayas  pnh-  S' "Sw”  Afttr  T,'"",  “r,'*°  ’  'Z 

in  saiasmanship  fjrnishas  continuous  !“>>ar  of  tha  paper,  and  other  admm-  Mocfev.lij  N  C,  for  Alfor  ed.tori.  cartoons  wykly  for  PM  witi 

trainini?  for  thp  vounver  carrier-sales-  »ntrative  executives  appreciate  what  eight  years  as  a  weeKiypuDiisner.ne  syndication  rights  handled  by  Harry 

men  to^keep  them  on  their  toes.  Last  the  young  men  are  doing  can  be  seen  P°/ihroid  rScSiT 'Mom'’  Syndicate, 

hut  not  least  recreational  outlets  for  the  fact  that  the  Anniston  Star  department  of  the  old  Raleigh  Mom  . 


Outlines  Plan 
Used  by  Small 
Daily  Manager 


was  one  of  the  first  papers  in  Alabama  *’^9  Post,  later  becoming  circulation 
to  work  out  a  group  insurance  policy  manager. 

_  for  its  carrier-salesmen.  ftt  1909,  when  the  Post  was  consoli- 

less  help  the  carriers  plan  entertain-  dated  with  the  Raleigh  Times,  Mr. 

jj_  ing  recreational  projects,  Phillips  at-  Coley  joined  the  circulation  depart- 
j.g_  tends  the  semi-monthly  meetings  of  ment  of  the  Raleigh  News  and  Ob- 
l^gjj  the  Anniston  Star  Carrier-Salesman  server  as  a  field  representative.  He 
Association  regularly.  ’The  boys  elect  has  been  with  that  newspaper  ever 
their  own  officers  of  this  organization,  since  and  has  been  head  of  the  circu- 
jggg  plan  its  policies  and  raise  revenue  for  lation  department  since  1923. 

fun-making  undertakings  and  charit- 
^  able  donations  through  the  collection  Carrier  Notes 
fion  25  cents  dues.  SIX-HUNDRED  St.  Paul  Dispatch- 

he-  contaett  the  rarants  Pioneer  Press  carrier  boys  and  their 

;her  Substitute  training  is  another  in-  dads  recently  put  on  paper  hats  and 
ers.  tegral  part  of  the  circ^ation  program,  their  best  smiles  and  frolicked  at  the 
ory  Every  regular  carrier  is  urged  to  have  annual  father  and  son  dinner  spon- 
►uld  a  competent  substitute  available  at  all  sored  by  the  two  newspapers.  ... 
the  times.  These  substitutes,  if  they  are  Forty-eight  Hudson  (N.  J.)  Dispatch 
into  sufficiently  interested,  are  invited  to  carriers  were  rewarded  recently  by 
age  attend  the  weekly  salesmanship  a  week-end  tour  of  Washington,  D.  C. 
classes.  The  trip  was  earned  by  25%  of  the 

^  Carrier-salesmen  carry  on  the  en-  carrier  staff  for  outstanding  results 
1  to  distribution,  working  on  the  in  a  subscription  campaign, 

jjg  “Little  Merchant”  plan  of  buying 


More  than  a  Decade  of 
Distinguished  Serui'ce 
to  the  Fourth  Estate 
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If  you  ara  planning  salas  cant- 
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Solid  steel  printing  cylin¬ 
ders  in  high  grade  roller 
bearings.  Steel  inking 
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Press  Gears.  Steel  and 
Bronze  Drive  Gears. 

Fastest,  Safest,  Best 
Printing  Units  Built. 
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SYNDICATE  S— 33 


Mary  King  Tells  How 
She  Selects  Fiction 

By  STEPHEN  J.  MONCHAK 


Feature  Syndicate’s  “Washington  less  and  aggressive  campaign  for 
Merry  -  Go  -  Round”  column,  and  Americanism.”  The  presentation  was 
against  individual  newspapers,  during  made  at  a  testimonial  dinner  to  Milo 
the  past  week.  The  papers  cleared  of  Warner,  national  commander  of  the 
the  libel  charges  brought  against  them  Legion.  .  .  .  The  London  staffs  of  NEA 
by  Sweeney  are  the  Philadelphia  Rec-  Service  and  Acme  Newspictures  have 
ord,  Allentown  Chronicle,  and  Lan-  been  forced  to  evacuate  their  offices, 
caster  Intelligencer,  in  the  Keystone  according  to  New  York  headquarters, 
state,  while  in  Arkansas  they  are  the  No  other  details  have  been  received 


ers’  advantage,  she  believes,  to  stand  Little  Rock  Gazette  and  Pine  Bluff  here,  except  that  the  damage  occurred 
■'because  Commercial.  in  the  same  raid  which  destroyed  sev- 

These  latest  findings  bring  the  Pear-  eral  historic  London  landmarks.  The 
She  deals  mostly  through  son-Allen  score  to  16  consecutive  vie-  offices  were  located  in  the  News  of 

News,  is  one  oif  literary  agents.  tories  over  the  Congressman.  Simul-  the  World  Building  on  Bouverie 

As  fiction  editor  she  buys  10  serials  taneously,  last  week  the  Supreme  Street,  just  off  Fleet  Street, 
a  year,  more  than  any  magazine  ex-  Court  of  Ohio  rejected  Mr.  Sweeneys  -  ,  ,  — 

the  cept,  possibly,  the  Saturday  Evening  appeal  from  a  lower  court  decision.  Press  Alliance  Adds  Features 

“  "  ~  ■  .  -  -  .  At.~  D-  ~  THREE  new  features,  ready  for  im¬ 

mediate  national  release,  have  been 
added  to  the  syndicate  budget,  Frank 
Dobo,  editor  of  Press  Alliance,  has 
informed  the  column.  One  is  a  weekly 
column,  “Below  the  Rio  Grande,”  by 
Leon  Pearson,  who  now  is  writing  it 
for  the  Washington  (D.  C.)  Times- 
Herald.  Pearson  is  a  brother  of  Drew 
Pearson,  of  “Washington  Merry-Go- 
Round”  fame.  Pearson’s  column  is 
scheduled  for  weekly  release. 

“Wordly  Wise,”  a  one-column  panel 
which  shows  how  to  use  the  right 
word  and  its  pronunciation  in  the 
right  place,  is  PA’s  second  feature. 
The  panels  are  illustrated.  Another 
panel,  in  two  or  three-column  format, 
is  a  feature  which  all  newspaper  read¬ 
ers  can  enjoy.  It  is  a  crayon  fill-in, 
the  reader  simply  filling  in  small 
marked-off  surfaces  with  colors  ac¬ 
cording  to  numbered  indications. 


MARY  KING,  fiction  editor  of  the  _  . 

Chicago  Tribune-New  York  News  in  well  with  literary  agents. 

Syndicate  and  woman’s  editor  of  the  good  stories  are  rare  and  everyone  is 

_ New  York  Daily  after  them.”  I  I _ 

News,  is  one  of  literary  agents, 
the  leading  buy- 
ers  o  original 

K  fiction  in  _ ^ _ _ _ ^ . . 

country  and,  as  Post,  52  Sunday  short  shorts  (around  ,  ,  ,  „  .  ,  , 

^  ^  such,  she  con-  4,500  words) ,  and  six  daily  short  shorts  <Joumal  of  the  Representative  s  charge, 

-  W*  ^  siders  the  offer-  (around  1,500  words)  every  week  of  This  is  considered  significant  by  UFS 

ings  of  the  '  -  r._„ 

world’s  best  au- 

- with  the  best  j 

Mary  King  magazines  for  ^ 

two  decades,  j 
Miss  King  has  developed  a  keen  eye  ^ 
for  literary  quality  and  the  particular  , 
knowledge  of  the  tastes  of  newspaper  i 
readers.  Many  of  her  selections  over 
the  years  have  been  included  in  the 

better-known  anthologies  on  short 

stories. 

No  Sot  Soloction  Formulo 

Like  most  newspaper  people  Miss 
King  likes  to  talk  about  her  job.  But 
in  her  case  she  says  it  is  difficult  to 
tell  what  a  good  story  should  con¬ 
tain.  There  are  no  set  formulas  by 
which  stories  can  be  judged,  she  holds. 

“Either  they  please  or  they  do  not, 
and  very  few  people  can  explain  why,” 
she  commented  to  the  column  this 
week.  “There  are  as  many  types  of 
stories  as  there  are  architecture.” 

Naturally,  she  dislikes  stories  which 
distort  the  average  person’s  ideals  of 
character.  To  take  an  extreme  theme 
in  point,  she  wouldn’t  like  a  story  in 
which  a  mother  betrayed  her  child¬ 
ren. 

And  although  there  are  no  taboos 
in  her  department  as  regards  story 
selection.  Miss  King  firmly  rejects 
propaganda  and  muckraking. 
also  shys  away  from  stories  with  a 
newspaper  locale,  although  she  has 
published  a  few  in  the  past.  She  be¬ 
lieves  the  average  reader  reading  a 
newspaper  story  unconsciously  links 
that  newspaper  as  the  background  for 
such  a  story. 

Stories  about  writers  also  meet  with 
Miss  King’s  disfavor,  unless  they  are 
unusual.  She  always  seeks  variety — 
new  plots  and  new  ideas,  “and  it  does 
not  matter  so  much  to  me  who  furn¬ 
ishes  them,”  she  remarked.  She  has 
started  many  aspiring  writers  on  the 
road  to  fame. 

Good  names,  of  course,  always  com¬ 
mand  attention.  Miss  King  said.  “An 
editor  likes  certain  authors  just  like 
a  reader  does,”  she  commented. 

Her  favorite  is  the  domestic  type  of 
story,  dealing  with  family  problems. 

She  says  she  has  found  this  type  of 
piece  is  most  popular  with  newspaper 
readers. 

Dealt  Through  Agents 

Miss  King  is  known  in  literary 
circles  as  “a  good  payer.”  She  pays 
about  the  same  prices  for  her  mate¬ 
rial  as  do  the  better  class  slick  maga¬ 
zines.  The  CT-NYNS  is  viewed  as  a 
good  market  for  serials  because  of  the 
quantity  of  material  it  buys,  and  be¬ 
cause  it  has  an  earlier  deadline  than 
the  magazines.  Miss  King  has  ob¬ 
tained  some  excellent  novels  because 
she  could  get  them  published  in  time 
to  release  the  book  rights  to  suit  pub¬ 
lishers’  schedules. 

Miss  King  has  always  made  it  a 
practice  to  give  prompt  decisions  and 
to  send  checks  immediately  on  accept¬ 
ance  of  stories.  It  is  to  the  publish- 


the  year.  The  purpose  of  buying  first-  executives  TCcause  C 
nm  fiction,  she  said,  follows  the  theory  gressman  s  home  sta' 
that  everything  in  a  newspaper  should 
in  be  new.  Personals  and  Nol 

Miss  King  has  the  distinction  of  be-  FRANK  R.  FORD, 
ing  one  of  the  first  women  secretaries  Evansville  (Ind.) 
on  the  Chicago  Tribune.  She  started  elected  a  member  c 
her  newspaper  career  in  1907  as  assist- 
ant  secretary  to  the  late  Medill  Me-  nM|a|M||||||||&^ 
Cormick,  who  was  publisher  of  the 
Tribune  then. 

Worked  on  Liberty  Magazine  ■ 

Since  then  she  has  held  the  follow- 
ing  posts;  secretary  to  the  Sunday 
editor,  assistant  Sunday  editor,  sun- 
day  editor,  and  the  jobs  she  holds 
now.  To  her  fell  the  task  of  buying 
fiction  when  the  Chicago  Tribune  in- 
augurated  its  program  of  running 
first-run  fiction  after  the  World  War.  , 

In  1926  Miss  King  was  woman’s 
editor  of  Liberty  magazine,  and  at  the  Frank  R.  Ford 
same  time  held  down  the  position  of  OYNnirATr  is  stonnii 
fiction  editor  of  the  syndicate.  She 
has  worked  in  the  New  York  office  of 

.1  J*  *  f  Ai.  1  A  -1C  after  an  extensive  to 

the  syndicate  for  the  last  15  years.  Mpmhpr<;  nf  thp 

The  three  most  important  depart-  -  i,^i„^gton  have  si 
ments  of  a  newspaper,  she  believes, 
are  fashions,  cooking  and  beauty.  ,  ,  ^ 

In  private  life  Miss  King  is  the  wife  ..  Vmino  V.' 

of  Captain  Joseph  M.  Patterson,  pub-  nriainaf 

li,her  of  No»  York  Doily  News 
and  guiding  genii^  of  the  syndicate.  ..p 
They  were  married  in  July,  1938.  Tribune  Syndica 

She  Pearson-AUen  Win  Again  Teachers  in  Boston, 

FIVE  judges  in  Pennsylvania  and  Walter  Winchell,  J 


Equipped  with  Quick-heat  muiiler,  heat  deflector 
and  pressure  relief,  and  employing  an  advanced 
method  of  aluminum  foil  Duofold  insulation,  the 


reduces  the  time  of  remelting  and  the  cost  of  fuel  used,  by  from 
30%  to  50%  below  that  required  by  most  type-metal  remelting 
furnaces  now  in  use.  Designed  for  heating  by  gas  (natural, 
manufactured  or  mixed),  by  electricity  or  by  coal  with  a  stoker. 


jfiAc  faffu/t-XiAtfion 


Little  Chief 
with 

Jordan  valve 
T  hermostat 
Twin-^  mold 


For  medium  sized  plants  this  tight-fisted, 
compact  Little  Chief  Remelter  makes  every 
ounce  of  fuel,  every  second  of  time,  count 
to  the  limit.  Can  be  operated  in  the  Com¬ 
posing-room  without  discomfort.  It  is  so  con¬ 
structed  that  there  is  no  chance  of  lead  fumes 
escaping  while  the  Remelter  is  in  opera¬ 
tion.  Designed  for  gas  and  electric  heating. 

United  American  Metals  Corp'n 

200  Diamond  St.,  Brooklyn,  N.  Y.  2246  W.  Hubbard  St.,  Chicago.  III.' 

4101  Curtii  Ava.,  Baltimora,  Md.  785  Bryant  St.,  San  Francisco,  Cal. 


Capacities', — 1200  lbs,,  2400  lbs.,  3200  lbs. 
The  above  illustration  shows  the  Big  Chief 
Remelter  with  agitator,  automatic  tempera¬ 
ture  control,  auxiliary  valve,  continuous 
casting  trough.  Twin-eight  (Xft- cavity) 
mold  which  casts  Slip-off  ingots.  T he  mold 
is  equipped  with  telescoping  cradles. 
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April  Linage  Figures  For  Principal  Cities 

(Compiled  by  Medio  Records,  Inc.  See  page  12  for  story.)  ^ 


AKRON.  OHIO 


1941 

1940 

Beacon  Journal  . . . . 

..(e) 

1,339,126 

1,213,330 

Beacon  Journal  .... 

..(S) 

241,883 

202,990 

Total  Daily  . 

1,339,126 

1,213,330 

Total  Sunday  . . . 

241,883 

202,990 

Grand  Total  .... 

1,581,009 

1,416,320 

ALRANY.  N.  Y, 

KnickerlHKker  News. 

..(e) 

829,391 

754,737 

Times  Union  . 

. .  (m) 

581,341 

485,963 

•Times  Union  . 

..(S) 

237,276 

223,853 

Total  Daily  . 

1,410,732 

1,240,700 

Total  Sunday  ... 

237,276 

223,853 

Grand  Total  .... 

1,648,008 

1,464,553 

ALSU9UERQUE.  N 

.  M. 

.  .(m) 

381,956 

503,278 

. .  (e> 

423,092 

555,924 

Journal  . 

..(S) 

71,469 

66,889 

Total  Daily  . 

805,048 

1,059,202 

Total  Sunday  . . . 

71,469 

66,889 

Grand  Total  . . . . 

876,517 

1,126,091 

ATLANTA.  GA. 

Constitution . 

.  .(m) 

712,455 

675,242 

Journal  . 

.  .(e) 

1,042,833 

947,671 

tConstitution  . 

..(S) 

291,194 

301,961 

•Journal  . 

..(S) 

269,019 

266,634 

Total  Daily  . 

1,755,288 

1,622,913 

Total  Sunday  . . . 

560,213 

568,595 

(jrand  Total  . . . . 

2,315,501 

2,191,508 

ATLANTIC  CITY.  1 

4.  J. 

Press  Union... (See 

note) 

404,588 

364,888 

Press  . 

. .  (S) 

59,105 

64,743 

Gain  or  Loss 
125,796  G 
38,893  G 


125,796  G 
38,893  G 
164,689  G 


74,654  G 
95,378  G 
13,423  G 


170,032  G 
13,423  G 
183,455  G 


121,322  L 
132,832  L 
4,580  G 


254,154  L 
4,580  G 
249,574  L 


37,213  G 
95,162  G 
10,767  L 
2,385  G 


132,375  G 
8,382  L 
123,993  G 


39,700  G 
5,638  L 


Total  Daily  .  404,588  364,888  39,700  G 

Total  Sunday  .  59,105  64,743  5,638  L 

Grand  Total  . .  463,693  429,631  34,062  G 


Note:  Press  Union  sold  in  combination  (m  &  e).  Linage 
of  one  edition  given. 

RALTIMORE,  MD. 


N’ews  Post  . (e)  985,988  800,393  185,595  G 

Sun  . (m)  713,618  635,830  77,788  G 

Sun  . (e)  1,415,381  1,224,112  191,269  G 

’American  . (S)  244,667  266,309  21,642  L 

tSun  . (S)  479,013  474,329  4,684  G 


Total  Daily  .  3,114,987  2,660,335  454,652  G 

Total  Sunday  .  723,680  740,638  16,958  L 

Grand  Total  .  3,838,667  3,400,973  437,694  G 

RIRMINGHAM.  ALA. 

Age  Herald  . (m)  503,302  482,006  21,296  G 

News  . (e)  753,478  724,588  28,890  G 

Post  . (e)  477,581  396,843  80,738  G 

tNews  &  Age  Herald. (S)  329,328  310,701  18,627  G 


Total  Daily  .  1,734,361  1,603,437  130,924  G 

Total  Sunday  .  329,328  310,701  18,627  G 

Grand  Total  .  2,063,689  1,914,138  149,551  G 

■OSTON,  MASS. 

•Record -American  .(m&e)  413,881  362,936  50,945  G 

Globe  . (m&e)  720,992  556,660  164,332  G 

Herald-Traveler  (See  note)  1,008,747  881,149  127,598  G 

Post  . (m)  527,777  461,203  66,574  G 

Transcript  . (e)  171,028  204,370  33,342  L 

•.\dvertiser  . (S)  165,161  160,530  4,631  G 

Globe  . (S)  343,323  343,247  76  G 

tHerald  . (S)  420,015  379,717  40,298  G 

Post  . (S)  101,286  92,117  9,169  G 


Total  Daily  .  2,842,425  2,466,318  376,107  G 

Total  Sunday  .  1,029,785  975,611  54,174  G 

Grand  Total  . .  3,872,210  3,441,929  430,281  G 

Note:  Glu.e  is  sold  in  combination  morning  &  evening. 
Traveler  is  sold  in  combination  with  momini^  or  Sunday  Her¬ 
ald.  •  Record  morning  is  sold  in  combinaiton  with  the 
American  Kvening.  Linage  of  one  edition  is  given. 

RUPPALO,  N.  Y. 


Courier  Kxpress . (m) 

News  . (e) 

••Courier  Kxpress. ...  (S) 


639,367 

1,399,315 

383,160 


556,612 

1,216,039 

364,644 


82,755  G 
183,276  G 
18,516  G 


Total  Daily  .  2,038,682  1,772,651 

Total  Sunday .  383,160  364,644 

Grand  ToUl  .  2,421,842  2,137,295 

CAMDEN,  N.  J. 

Courier  .  852,041  752,334 

Courier  (e)  and  Post  (m)  sold  in  combination, 
one  edition.  Courier  (e),  only  is  given. 

CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  504.568  493,948 

Gazette  . (S)  152,151  144,465 


266,031  G 
18,516  G 
284,547  G 


99,707  G 
Linage  of 


10,620  G 
7,686  G 


504,568 

152,151 

656,719 

493,948 

144,465 

638,413 

10,620  G 
7,686  G 
18,306  G 

Total  Sunday  , 
Grand  Total  . , 

CHICAGO.  ILL 

Tribune  . 

t Daily  News  .... 
Herald -American 

Times  . 

Tribune  . 

•Herald- American 
Times  . . 

. (e) 

. (e) 

. (e) 

. (S) 

...(S) 
. (S) 

1,315,632 

1,179,008 

831,803 

697,798 

670,780 

374,801 

75,037 

1,168,476 

1,169,400 

686,172 

650,306 

761,261 

322,158 

90,400 

147,156  G 
9,608  G 
145,631  G 
47,492  G 
90,481  L 
52,643  G 
15,363  L 

Total  Daily  . . 
Total  Sunday 
Grand  Total 

4,024,241 

1,120,618 

5,144,859 

3,674,354 

1,173,819 

4,848,173 

349,887  G 
53,201  L 
296,686  G 

CINCINNATI.  OHIO 

Enquirer  . 

Post  . 

Times-Star  . 

tEnquirer . 

. (m) 

. (e) 

. (S) 

510,092 

925,575 

956,205 

482,027 

384,527 

722,928 

1,189,422 

480,583 

125,565  G 
202,647  G 
233,217  L 
1,444  G 

2,391,872 

482,027 

2,873,899 

2,296,877 

480,583 

2,777,460 

94,995  G 
1,444  G 
96,439  G 

Total  SunMy  . 
Grand  Total  . 

CLEVELAND,  OHIO 


1941  1940  Gain  or  Loss 

Plain  Dealer . (m)  747,903  654.389  93,514  G 

News  . (e)  648,750  647,974  776  G 

Press  . (e)  1,125,403  1,077,330  48,073  G 

••tPlain  Dealer . (S)  500,483  510,020  9,537  L 


PORT  WORTH,  TEXAS 


1941 

1940 

Gain  or  Lxi 

Star-Telegram  . . 

. . . .  (ra) 

256,762 

284,806 

28,044L 

Star-Telegram  . . . 

. (e) 

648,197 

642,089 

6,108  0 

Press  . . 

. (e) 

390,160 

415.238 

25,078  L 

Star-Telegram 

....(S) 

155,102 

167,251 

12,149 L 

Esai 

Tiiw 

Hera 

New 

•Eu 

tTin 


Total  Daily  .  2,522,056  2,379,693  142,.363  G  Toul  Daily  . 

Total  Sunday  .  500,483  510,020  9,537  L  Total  Sunday 

Grand  Total  .  3,022,539  2,889,713  132,826  G  Gr.md  Total 


1,295.119  1,342,133  47.014L 

155,102  167,251  12.149L 

1,450,221  1,509,384  59,163L 


T< 

Tt 

Gi 


COLUMRUS,  OHIO 


Dispatch  . (e)  1,005,696  995,723  9,973  G 

Citizen  . (e)  597,676  568,545  29,131  G 

Ohio  .State  Journal...  (m)  295,145  293,079  2,066  G 

Dispatch  . (S)  233,739  236,672  2,933  L 

Citizen  . (S)  114,618  116,981  2,363  L 

Star  . (w)  47,629  41,498  6,131  G 


ToUl  Daily  .  1,898,517  1,857,347  41,170  G 

Total  Sunday  .  395,986  395,151  835  G 

Grand  Total  .  2,294,503  2,252,498  42,005  G 

DALLAS,  TEXAS 

News  . (m)  844,734  800,219  44,515  G 

Times  Herald  . (el  1.072.621  1,062,408  10,213  0 

Journal  . (e)  334,613  357,367  22,754  L 

tNews  . (S)  366.284  313,358  52,926  G 

Times-llerald  . (S)  319,087  264,902  54,185  G 


Total  Daily  .  2,251,968  2,219,994  31,974  0 

Total  Sunday  .  685.371  578.260  107,111  0 

Grand  Total  .  2,937,339  2,798,254  139,085  G 

DAYTON,  OHIO 

Journal  . (m)  389.667  378,471  11,196  G 

Herald  . (e)  796,655  723,585  73,070  G 

News  . (e)  1,002,214  931,944  70,270  G 

Journal  Herald . (S)  126,217  113,348  12,869  G 

News  . (S)  148,075  155,846  7,771  L 


Total  Daily  .  2,188,536  2,034,000  154,536  0 

Total  Sunday  .  274,292  269,194  5,098  G 

Grand  Total  .  2,462,828  2,303,194  159,634  G 

DENVER,  COLO. 

Rocky  Mtn.  News _ (m)  308,340  276,097  32,243  G 

Post  . (e)  837,638  806,990  30,648  G 

Rocky  Mtn.  News _ (S)  56,882  37,359  19,523  G 

Post  . (S)  210,281  211,992  1,711  L 


Total  Daily  .  1,145,978  1,083,087  62,891  G 

Total  Sunday  .  267,163  249,351  17.812  G 

Grand  Total  .  1,413,141  1,332,438  80,703  G 

DES  MOINES,  IOWA 

Register  . (m)  396,152  381,847  14,305  G 

Tribune  . (e)  556,263  548,841  7,422  G 

Register  . (S)  245,321  273,503  28,182  L 


Total  Daily  .  952,415  930,688  21,727  G 

Total  Sunday  .  245,321  273,503  28,182  L 

Grand  Total  .  1,197,736  1,204,191  6,455  L 

DETROIT,  MICH. 

Times  . (e)  884,683  757,104  127,579  G 

Free  Press  . (m)  740,193  644,936  95,257  G 

News  . (e)  1,387,043  1,266,578  120,465  G 

•Times  . (S)  315,852  328,725  12,873  L 

Free  Press . (S)  220,969  200,622  20,347  G 

tNews  . (S)  517,252  489,647  27,605  G 


Total  Daily  .  3,011,919  2,668,618  343,301  G 

Total  Sunday  .  1,054,073  1,018,994  35,079  G 

Grand  Total  .  4,065,992  3,687,612  378,380  G 

DULUTH.  MINN. 

Herald  . (e)  501,234  499,672  1,562  G 

News-Tribune  . (m)  378,037  356,325  21,712  G 

News-Tribune  . (S)  131,690  173,306  41,616  L 


Total  Daily  .  879,271  855,997  23,274  G 

Total  Sunday  .  131,690  173,306  41,616  L 

Grand  Total  .  1,010,961  1,029,303  18,342  L 

EL  PASO,  TEXAS 

Times  . (m)  443,370  373,056  70,314  G 

Herald  Post  . e)  463,117  417,472  45,645  G 

Times  . (S)  131,763  161,607  29,844  L 


Total  Daily  .  906,487  790,528  115,959  G 

Total  Sunday  .  131,763  161,607  28,844  L 

Grand  Total  .  1,038,250  952,135  86,115  G 

ERIE,  PA. 

Dispatch  Herald  . (e)  537,368  500,518  36,850  G 

Times  . (e)  629,922  542,731  87,191  G 

Dispatch  Herald  . (S)  186,710  221,049  34,339  L 


Total  Daily  .  1,167,290  1,043,249  124,041  G 

Total  Sunday  .  186,710  221,049  34,339  L 

Grand  Total  .  1,354,000  1,264,298  89,702  G 

EVANSVILLE,  IND. 

Courier . (m)  697,491  569,701  127,790  G 

Press  . e)  772,966  702,719  70,247  G 

Ourier  &  Press . (S)  207,645  215,406  7,761  L 


PREEPORT,  N.  Y. 

Nassau  Review  &  Star,  (e)  448,191  396,890  51,301(; 

PRESNO,  CALIP. 

Bee  . (e)  518,664  468,152  50,512G 

Bee  . (S)  136,618  141,023  4,405  L 

Grand  Total  .  655,282  609,175  46,107G 

GLENS  PALLS,  N.  Y. 

Post-Star  . (m)  483,919  440,339  43,580G 

Post-Star  (ni)  sold  in  combination  with  Times  (e).  Linage 
of  one  edition,  PostxStar  (m)  only  is  given.  .- 

HARRISRURG,  PA. 

Patriot  . (m)  595,307  554,619  40,688 G 

Telegraph  . (e)  473,320  441,970  31.350G 

Grand  Total  . .  1,068,627  996,589  72,038G 


News  (e)  carries  the  same  amount  of  advertising  as  the 
Patriot  (m). 


HARTPORD,  CONN. 


Courant  . (m)  404,198  360,486  43,712  G 

Times  . (e)  1,2.39,451  1,106,345  133,106G 

Courant  . (S)  373,685  345,668  28,017  G 


Total  Daily  .  1,643,649  1,466,831  176,818G 

Total  Sunday  .  373.685  345,668  28,017  G 

Grand  Total  .  2,017,334  1,812,499  204,835  G 

HEMPSTEAD,  N.  Y. 

Xewsday  . (e)  197,241  .  . 

•  First  publication  September  1,  1940. 

HONOLULU,  T.  H. 

Advertiser  . (m)  339.901  315,375  24.526  G 

Star-Bulletin  . (e)  608.598  537,853  70,745  G 

Advertiser  . (S)  126,759  102,820  23,939G 


Total  Daily  .  948,499  853,228  95,271  G 

Total  Sunday  .  126,759  1  02,820  23,939G 

Grand  Total  .  1,075,258  956,048  1 19,210  G 

HOUSTON.  TEXAS 

Chronicle  . (e)  1,039,131  973,924  65,207  G 

Post  . (m)  648,991  624,412  24,579  G 

Press  . (e)  529,468  526,780  2,688  G 

Chionicle  . (S)  270,787  242,45  7  28,330G 

Post  (See  note) . (S)  195,934  263,813  67,879  L 


Total  Daily  .  2,217,590  2,125,116  92.474G 

Total  Sunday  .  466,721  506,270  39,5491 

Grand  Total  .  2,684,311  2,631,386  52,925  G 


Note:  The  Post  discontinued  American  Weekly  effective 
January  1,  1941. 


INDIANAPOLIS,  IND. 


News  . (e)  1,128,207  1,038,689  89,518  G 

Star  . (m)  788.329  654,075  134,254  G 

Times . (e)  767,875  661,948  105,927  G 

tStar  . (S)  417,905  410,910  6,995  0 


Total  Daily  .  2,684,411  2,354,712  329,699  G 

Total  Sunday  .  417,905  410,910  6,995  G 

Grand  Total  .  3,102,316  2,765,622  336,694  G 

JACKSONVILLE,  PLA. 

Times  Union . (m)  609,160  576,636  32,524G 

Journal  . (e)  624,062  587.842  36,220  G 

Times  Union  . (S)  237,723  253,068  15.345  L 


Total  Daily  .  1,233,222  1,164,478  68,744  0 

Total  Sunday  .  237,723  253,068  1  5,345  L 

Grand  Total  .  1,470,945  1,417,546  53.399C 

JAMESTOWN.  N.  Y. 

Journal  . (e)  515,468  379,650  135,818  G 

Post  . (m)  503,597  412,932  90,665  G 


Total  Daily  .  1,019,065  792,582  226,483  0 

Total  Sunday  .  .  . 

Grand  Total  .  1,019,065  792,582  226,483  G 

JOHNSTOWN,  PA. 

Tribune  . (e)  742,161  663,409  78,752  G 


Tribune  (e)  sold  in  combination  with  Democrat  (m).  Lin¬ 
age  of  one  edition.  Tribune  (e),  only  is  given. 
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Total  Daily  .  1,470,457  1,272,420  198,037  G 

Total  Sunday .  207,645  215,406  7,761  L 

Grand  Total  .  1,678,102  1,487,826  190,276  G 

PALL  RIVER,  MASS. 

Herald  News  . (e)  484,677  444,677  40,000  G 

PLINT,  MICH. 

Journal  . (e)  1,057,700  896,826  160,874  G 

Journal  . (S)  190,231  179,451  10,780  G 


Total  Daily  .  1,057,700  896,826  160,874  G 

Total  Sunday  .  190,231  179,451  10,780  G 

Grand  Total  .  1,247,931  1,076,277  171,654  G 

PORT  WAYNE.  IND. 

Journal  Gazette  . (m)  383,950  333,663  50,287  G 

News  Sentinel  . (e)  911,441  919,505  8,064  L 

Journal  Gazette . (S)  221,189  211,248  9,941  G 


KANSAS  CITY.  MO. 


Journal  . (e)  649,877  354,655  295,222  G 

Stai  . (e)  775,296  769,317  5,979  G 

Times  . (m)  758,661  699,142  59,519  G 

Journal  (See  note)...(S)  .  85,499  . 

Star  . (S)  399,484  435,956  36,472  L 


Total  Daily  .  2,183,834  1,823,114  360,720  G 

Total  Sunday .  399,484  521,455  121,971  L 

Grand  Total  .  2,583,318  2,344,569  238,749  G 


Note:  Journal,  Sunday,  suspended  publication  effective 
April,  1941. 


Cl 

St 


KNOXVILLE.  TENN. 


Journal  . (m)  431,091  404,574 

News-Sentinel  . (e)  577,082  528,318 

Journal  . (S)  152,608  169,066 

News-Sentinel  . (S)  156,208  168,234 


26,517  G 
48.764  G 
16.458  L 
12,026  L 


St 

M 

St 


Total  Daily  .  1,295,391  1,253,168  42,223  G 

Total  Sunday  .  221,189  211,248  9,941  G 

Grand  Total  .  1,516,580  1,464,416  52,164  G 


Total  Daily  .  1,008,173  932,892  75,281  G 

Total  Sunday  .  308,816  337,300  28,484  L 

Grand  Total  .  1,316,989  1,270,192  46,797  G 
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April  Linage  Figures  For  Principal  Cities 


LOS  ANGELES,  CALIF. 


NEW  HAVEN,  CONN. 


PORTLAND,  ORE. 


I8«G 

ISOG 

138  G 
!  the 


1941  1940  Gain  or  Loss 


758.567 

719,808 

38,759  G 

. (in) 

1,102.812 

1,055,179 

47.633  G 

g^iil-Express 

. (e) 

796.290 

779,682 

16,608  G 

. (d) 

532.759 

421,652 

111,107  C. 

. (S) 

450,727 

447,102 

3,625  G 

tTimes  . 

. (S) 

430,240 

426,888 

3,352  G 

3.190.428 

2,976.321 

214,107  G 

Total  Sunday 

880,967 

873,990 

6,977  G 

Grand  Total  , 

4,071,395 

3,850,311 

221,084  G 

LOUISVILLE.  KY. 

(i)urier  Journal 

825,130 

753,933 

71,197  G 

973,482 

905,899 

67,583  G 

Conner  Journal  . 

. (S) 

390,092 

384,019 

6,073  G 

Total  Daily  . 

1.798,612 

1,659,832 

138,780  G 

Total  Sunday 

390.092 

384,019 

6,073  G 

Grand  Total 

2,188.704 

2,043,851 

144,853  G 

MANCHESTER.  N. 

H. 

Union  Leader  . . 

508.517 

470,833 

37,684  G 

Manchester  Union  (m) 

and  leader  (c)  sold 

in  com- 

bination  only. 

Linage  of 

one  edition, 

Liiion  (m),  only  is 

shown. 

MEMPHIS.  TENN. 

Commercial  .\ppeal . . .  (m) 

862,267 

773,450 

88,817  G 

Press-Scimitar  . 

. (e) 

638,265 

523,445 

1 14,820  G 

tCommercial  .\piieal . .  (S) 

377,857 

334,349 

43,508  G 

Total  Daily  . 

1,500,532 

1.296,895 

203.637  G 

Total  Sunday 

377.857 

334,349 

43,508  G 

Grand  Total 

1,878,389 

1,631,244 

247,145  G 

MIAMI.  FLA. 

928,223 

880,930 

47.293  G 

720,829 

705,286 

15,543  G 

. (S) 

350,922 

316,902 

34,020  G 

News  . 

. (S) 

156,049 

146,712 

9,337-G 

Total  Daily  . 

1,649,052 

1,586.216 

62,836  G 

Total  Sunday 

506,971 

463,614 

43,357  G 

Grand  Total 

2,156,023 

2,049,830 

106,193  G 

MILWAUKEE.  WIS. 

Sentinel  . 

505,977 

466.434 

39.543  G 

Journal  . 

. (e) 

1,452,893 

1.359,138 

93,755  G 

Pont  . 

. (e) 

156,167 

146,620 

9,547  G 

•Sentinel  . 

. (S) 

205,653 

206,638 

985  L 

tjoumal  . 

. (S) 

457,336 

458,861 

1,525  L 

Total  Daily  . 

2,115,037 

1,972,192 

142,845  G 

Total  Sunday 

662.989 

665,499 

2,510  L 

Grand  Total 

2,778,026 

2,637,691 

140,335  G 

MINNEAPOLIS.  MINN. 

Times-Tribuiie  i 

(see  note) 

731,129 

699,311 

31,818  G 

Star-Journal  . . . 

892.407 

798,969 

93,438  <; 

tTribune . 

. (S) 

291,728 

349.844 

58,116  L 

JStar-Journal  . . 

. (S) 

212,651 

193,428 

19,223  G 

Total  Daily  . 

1,623,536 

1,498,280 

125,256  G 

Total  Sunday 

504,379 

543,272 

38,893  L 

Grand  Total 

2.127,915 

2,041,552 

86,363  G 

Note:  Times-Tribune  sold  in  combination.  Tribune  (m) 


tad  Times-Tribune  (e).  Times-Tribune  litrage 
t  American  Weekly  linage  discuntinued  as  of 
1941. 

shown. 
January  1, 

MODESTO.  CALIF. 

Bee . 

. (e) 

351,812 

332,972 

18,840  G 

MONTREAL,  CANADA 

Star  . 

Gazette  . 

La  Presse  . 

La  Patrie  . 

Herald  . 

Standard  . 

La  Patrie . 

. (e) 

. (e) 

. e) 

. (e) 

. (S) 

. (S) 

1,225,968 

442,789 

1,011,845 

123,054 

180,854 

101,064 

127,814 

1,260,226 

451,470 

1,051,748 

120,939 

192,811 

97,131 

109,345 

34,258  L 
8,681  L 
39,903  L 
2,115  G 
11,957  L 
3,933  G 
18,469  G 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . 

2,984,510 

228,878 

3,213,388 

3,077,194 

206,476 

3,283,670 

92,684  L 
22,402  G 
70,282  L 

MUNCIE,  IND. 

Press  . 

Star  . 

Star . 

. (e) 

. (S) 

487,275 

438,402 

130,701 

436,232 

421,883 

113,465 

51,043  G 
16,519  G 
17,236  G 

Total  Daily  . , 
Total  Sunday- 
Grand  Total  , 

925,677 

130,701 

1,056,378 

858,115 

113,465 

971,580 

67,562  G 
17,236  G 
84,798  G 

NASHVILLE,  TENN. 

Banner  . 

Tennessean  . . . . 
Times  . 

. (e) 

. (e) 

587,786 

533,509 

545,735 

489,406 

185,811 

285,477 

53,446 

42,051  G 
44,103  G 

**Tcnnessean  . . 

. (S) 

. (S) 

240,236 

45,241  L 

Total  Daily  , , 
Total  Sunday 
Grand  Total 

1,121,295 

240,236 

1,361,531 

1,220,952 

338,923 

1,559,875 

99,657  L 
98,687  L 
198,344  L 

NEWARK.  N.  J 

Star-Ledger  . . . 

Xews  . 

Call  . 

517,444 

1,447,867 

272,831 

80,497 

500,696 

1,378,016 

257,252 

126,519 

16,748  G 
69,851  G 

Star-Ledger  . . . 

. (S) 

46!o22  L 

Total  Daily  . 
Total  Sunday 
Grand  Total 

1,965,311 

353,328 

2,318,639 

1,878,712 

383,771 

2,262,483 

86,599  G 
30.443  L 
56,156  G 

Standard  Times 
*lcrcurv  ... 
Standard  Times 

NEW  BEDFORD.  MASS. 

. (e) 

. (S) 

494,889 

472,021 

53,062 

413,921 

410,270 

43,301 

80,968  G 
61,751  G 
9,761  G 

Total  Daily . 

Total  Sunday  . 

wand  Total  . 

966,910 

53,062 

1,019,972 

824,191 

43,301 

867,492 

142,719  G 
9,761  G 
152,480  G 

1941  1940  Gain  or  Loss 

Journal  Courier  . (m)  280,571  305,850  25,279  L 

Register  . (e)  863,627  750,375  113,252  G 

Register  . ..,(S)  165,190  170,736  5,546  L 


Total  Oaily  .  1,144,198  1,056,225  87,973  G 

Total  Sunday  .  165,190  170,736  5,546  L 

Grand  Total  .  1,309,388  1,226,961  82,427  G 

NEW  ORLEANS,  LA. 

Times  I’icayune . (m)  999,573  947,304  52,269  G 

Tribune  (See  note) _ (m)  .  241,691  . 

Item  . (e)  718,702  637,685  81,017  G 

States  . (e)  624,073  527,420  96,653  G 

Times  Picayune  & 

States  . (S)  386,189  400,744  14,555  L 

tltem-Tribune  . (S)  249,300  267,451  18,151  L 


Total  Daily  .  2,342,348  2,354,100  11,752  L 

Total  Sunday  .  635,489  668,195  32,706  L 

Grand  Total  .  2,977,837  3,022,295  44,458  L 

Note:  Tribune  suspended  publication.  Last  issue  Jan,  11, 
1941. 

NEW  YORK.  N.  Y. 

Times  . (m)  1,024,478  1,025,461  983  L 

Herald  Tribune  . (m)  785,738  737,376  48,362  G 

News  . (m)  1,235,451  1,175,828  59,623  G 

Mirror  . (m)  403,869  355,474  48,395  G 

Journal  American  ,,.,(e)  699,956  650,366  49,590  G 

Post  . (e)  535,129  485,706  49,423  G 

Sun  . (e)  1,018,217  953,167  65,050  G 

World  Telegram  . (e)  995,618  969,106  26,512  G 

Times  . (S)  796,336  786,665  9,671  G 

tHerald  Tribune  _ (S)  634,053  577,077  56,976  G 

N’ews  . (S)  500,333  501,176  843  L 

Mirror  . (S)  146,978  185,605  38,627  L 

•Journal  American. ,.  (S)  263,246  309,974  46,728  L 


Total  Daily  .  6,698,456  6,352,484  345,972  G 

Total  Sunday  .  2,340,946  2,360,497  19,551  L 

Grand  Total  .  9,039,402  8,712,981  326,421  G 

NEW  YORK  CITY  (BROOKLYN) 

Eagle  . (e)  542,367  516,084  26,283  G 

Home  Talk  . (e)  38,957  39,462  505  L 

Island  News  . (e)  2,062  1,989  73  G 

Eagle  . (S)  143,505  139,830  3,675  G 


Total  Daily  .  583,386  557,535  25,851  G 

Total  Sunday  .  143,505  139,830  3,675  G 

Grand  Total  .  726,891  697,365  29,526  G 

NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  697,249  664,432  32,817  G 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  590,126  531,567  58,559  G 

Tribune  . (e)  958,500  846,478  112,022  G 

Tribune  . (S)  204,166  211,890  7,724  L 


Total  Daily  .  1,548,626  1,378,045  170,581  G 

Total  Sunday  .  204,166  211,890  7,724  L 

Graml  ToUl  .  1,752,792  1,589,935  162,857  G 

OKLAHOMA  CITY.  OKLA. 

Oklahoman  . (m)  441,542  447,530  5,988  L 

Times  . (e)  598,968  596,449  2,519  G 

Oklahoman  . (S)  254,702  263,625  8,923  L 


Total  Daily  .  1,040,510  1,043,979  3,469  L 

Total  Sunday  .  254,702  263,625  8,923  L 

Grand  Total  .  1,295,212  1,307,604  12,392  L 

OMAHA.  NEBR. 

jlWorld-Herald  . (e)  760,362  720,667  39,695  G 

tW'orld-Hcrald  . (S)  277,549  255,635  21,914  G 


Total  Daily  .  760,362  720,667  39,695  G 

Total  Sunday  .  277,549  255,635  21,914  G 

Grand  Total  .  1,037,911  976,302  61,609  G 

Note:  t World- Herald  sold  in  combination.  Linage  of  one 
edition  (e)  only  is  shown. 

PEORIA.  ILL. 

Journal-Transcript  ...(d)  816,601  757,469  59,132  G 

Star  . (e)  664,478  621,517  42,961  G 

Journal-Transcript  ...(S)  181,749  190,344  8,595  L 

Star  . (S)  127,392  172,874  45,482  L 


Total  Daily  .  1,481,079  1,378,986  102,093  G 

Total  Sunday  .  309,141  363,218  54,077  L 

Grand  Total .  1,790,220  1,742,204  48,016  G 

PHILADELPHIA.  PA. 

Evening  Itulletin  _ (e)  1,238,819  1,152,574  86,245  G 

Inquirer  . (m)  991,825  931,028  60,797  0 

News  . (e)  337,642  240,694  96,948  G 

Evening  Public  Ledger,  (e)  778,072  788,173  10,101  L 

••tRecord  . (m)  641,688  518,951  122,737  0 

Inquirer  . (S)  510,670  530,855  20,185  L 

Record  . (S)  360,290  320,941  39,349  G 

Total  Daily  .  3,988,046  3,631,420  356,626  G 

Total  Sunday .  870,960  851,796  19,164  G 

Grand  Total  .  4,859,006  4,483,216  375,790  G 

PHOENIX.  ARIZ. 

Republic  . (m)  535,254  465,475  69,779  G 

Gazette  . (e)  632,159  599,458  32,701  G 

Republic  . (S)  130,703  161,468  30,765  L 


Total  Daily  .  1,167,413  1,064,933  102,480  0 

Ttaal  Sunday .  130,703  161,468  30,765  L 

Grand  Total  .  1,298,116  1,226,401  71,715  G 

PITTSBURGH.  PA. 

Sun  Telegraph  . (e)  902,146  784,163  117,983  0 

Post-Gazette  . (m)  650,837  642,355  8,482  G 

Press  . (e)  1,335,210  1,207,542  127,668  0 

*Sun-Telcgraph  . (S)  368,975  372,995  4,020  L 

tPress  . (S)  431,662  431,575  87  G 


Total  Daily  .  2,888,193  2,634,060  254,133  G 

Total  Sunday  .  800,637  804,570  3,933  L 

Grand  Total  .  3,688,830  3,438,630  250,200  G 


1941  1940  Gain  or  Loss 

Oregonian  . (ni)  718.574  571,963  146,611  G 

Joiinml  . (e)  993.562  875.139  118,423  G 

••Oregonian  . (S)  351,165  350.332  833  G 

tjournal  . (S)  165,938  160,080  5,858  G 


Total  Daily  .  1,712,136  1,447,102  265,034  G 

T(»tal  Sunday  .  517,103  510.412  6,691  G 

Grand  Total  .  2,229,239  1,957,514  271,725  G 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,198,249  1.204,477  6,228  L 

Jourmal  . (m)  399.168  375,958  23,210  G 

Journal  . (S)  237,342  240,406  3,064  L 


Total  Daily  .  1,597,417  1,580,435  16,982  G 

Total  Sunday .  237,342  240,406  3,064  L 

Grand  Total  .  1,834,759  1,820,841  13,918  G 

READING.  PA. 

Eagle . (e)  (See  note)  700,324  698,521  1,803  G 

Eagle  . (S)  46,445  33,356  13,089  G 


Total  Daily  .  700,324  698,521  1,803  G 

Total  Sunday .  46,445  33,356  13,089  G 

Grand  Total  . .  746,769  731,877  14,892  G 

Note:  Eagle  &  Times  (m)  sold  in  combination.  Linage  of 
one  edition.  Eagle  (e),  only  is  given. 

RICHMOND.  VA. 

News-Leader  . (e)  1,013,.356  994.521  18,835  G 

Times- Dispatch  . (m)  645,520  538,548  106,972  G 

Times  ! lispatch  . (S)  292,855  302,749  9,894  L 


Total  Daily  .  1,658,876  1,533,069  125,807  G 

Total  Sunday .  292.855  302,749  9.894  L 

Grand  Total  .  1,951,731  1,835.818  115,913  G 

ROANOKE.  VA. 

Times  . (m)  315,738  240,872  74,866  G 

World-News  . (e)  544,396  500,046  44,350  G 

Times  . (S)  197,970  205,527  7,557  L 


Total  Daily  .  860,134  740,918  119,216  G 

Total  Sunday .  197,970  205,527  7,557  L 

Gnind  Total  .  1,058,104  946,445  111,659  G 

ROCHESTER.  N.  Y. 

Democrat  &  Chronicle  (m)  830,222  753,938  76,284  G 

Times-Cnion  . (e)  1,136,912  1,000,655  136,257  G 

Democrat  &  Chronicle  (S)  383,719  384,609  890  L 

Total  Daily  .  1,967,134  1,754,593  212,541  G 

Total  Sunday  .  383,719  384,609  890  L 

C.rand  Total  .  2,350,853  2,139,202  211,651  G 

ROCKFORD.  ILL. 

Register- Republic  ....(e)  682,254  653,296  28,958  G 

Star . (m)  531,239  471,121  60,118  G 

Star  . (S)  134.734  146.531  11,797  L 

Total  Daily  .  1,213,493  1,124,417  89,076  G 

Total  Sunday  .  134,734  146,531  11,797  L 

Gr.ind  Total  .  1,348,227  1,270,948  77,279  G 

SACRAMENTO.  CALIF. 

Cnion  . (m)  281,981  262.154  19,827  G 

Bee  . (e)  881,890  833,031  48,859  G 

Cnion  . (S)  129,208  123,754  5,454  G 

Total  Daily  .  1,163,871  1,095,185  68,686  G 

Total  Sunday  .  129,208  123,754  5,454  G 

Grand  Total  .  1.293,079  1,218,9.10  74.140(1 

ST.  LOUIS.  MO. 

Globe- Democrat  . (m)  560,874  559,664  1,210  G 

Post-Dispatch  . (e)  925,477  882,100  43,377  G 

Star-Times  . (e)  644,027  642,955  1,072  G 

tGlobe-DenKtfnu  . (S)  279,750  277,601  2,149  G 

Post  Dispatch . (S)  386,741  424,011  37,270  1. 

Total  Daily  .  2,130,378  2,084.719  45,659  G 

Total  Sunday  .  666,491  701,612  35,121  1. 

Grand  Total  .  2,796,869  2,786,331  10.538  G 

ST.  PAUL.  MINN. 

Pioneer- Press  . (m)  726,310  705,452  20,858  <> 

Dispatch  . (e)  886,880  863,509  2.371  G 

Pioneer-Press . (S)  251,543  265,031  13,488  1. 

Total  Daily  .  1,613,190  1,568,961  44,229  G 

Total  Sunday .  251,543  265,031  13,488  I. 

Grand  Total  .  1,864,733  1,833,992  30,741  G 

SAN  ANTONIO.  TEXAS 

Light  . (e)  597,854  573,878  23,976  G 

Express  . (m)  448,529  402,895  45,634  G 

.News  . (e)  787,139  720,803  66,336  G 

•Light  . (S)  282,458  278,970  3,488  G 

Express  . (S)  342,673  261,436  81,237  G 

Total  Daily  .  1,833,522  1,697,576  135,946  G 

Total  .Sumlay .  625,131  540,406  84,725  G 

Grand  Total  .  2,458,653  2,237,982  220,671  G 

SAN  DIEGO.  CALIF. 

Union  . (m)  596,734  527,758  68,976  G 

Tribune  Sun  . (e)  943,149  816,833  126,316  G 

Union  . (S>  326,326  260,327  65,999  G 


Total  Daily  .  1,539,883  1,344,591  195,292  G 

Total  Sunday .  326,326  260,327  65,999  G 

Grand  Total  .  1,866,209  1,604,918  261,291  G 

SAN  FRANCISCO.  CALIF. 

Chronicle  . (m)  513,010  464,846  48,164  G 

Examiner  . ..(m)  766,457  757,097  9,360  G 

Call-Bulletin  . (e)  618,414  528,297  90,117  G 

News  . (e)  598,578  606,264  7,686  L 

tChronicle  . (S)  252,556  271,622  19,066  L 

•Examiner  . (S)  380,418  406,413  25,995  L 


Total  Daily  .  2,496,459  2,356,504  139,955  G 

Total  Sunday .  632,974  678,035  45,061  1. 

Grand  Total  .  3,129,433  3,034,539  94,894  G 
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SCHENECTADY.  N.  Y. 


1941  1940  Gain  or  Loss 

Gazette  . (m)  671,516  759,303  87,787  L 

Union  Star  . (e)  675,362  676,821  1,459  L 


Total  Daily  .  1,346,878  1,436,124  89,246  L 

Total  Sunday .  .  . 

Grand  Total  .  1,346,878  1,436,124  89,246  L 

SCRANTON,  PA. 

Tribune  . (m)  537,632  539,106  1,474  L 

Times  . (e)  792,438  802,301  9,863  L 

Scrantonian  . (S)  173,318  177,150  3,832  L 


Total  Daily  .  1,330,070  1,341,407  11,337  L 

Total  Sunday  .  173,318  177,150  3,832  L 

Grand  Total  .  1,503,388  1,518,557  15,169  L 

SEATTLE,  WASH. 

Post-Intelligencer  . . . .  (m)  551,688  450,084  101,604  G 

Star  . (e)  258,569  349,326  90,757  L 

Times  . (e)  897,219  814,672  82,547  G 

•Post  Intelligencer  ...(S)  320,890  279,466  41,424  G 

tTimes  . (S)  277,891  232,101  45,790  G 


Total  Daily  .  1,707,476  1,614,082  93,394  G 

Total  Sunday .  598,781  511,567  87,214  G 

Grand  Total  .  2,306,257  2,125,649  180,608  G 

SOUTH  BEND,  IND. 

Tribune  . (e)  871,796  706,173  165,623  G 

Tribune  . (S)  124,747  135,012  10,265  L 


Grand  Total  .  996,543  841,185  155,358  G 

SPOKANE,  WASH. 

Spokesman-Review  _ (m)  330,281  332,465  2,184  L 

Chronicle  . (e)  603,870  596,676  7,194  G 

tSpokesman-Review  ..(S)  239,954  252,952  12,998  L 


Total  Daily  .  934,151  929,141  5,010  G 

Total  Sunday .  239,954  252,952  12,998  L 

Grand  Total  .  1,174,105  1,182,093  7,988  L 

SYRACUSE,  N.  Y. 

Herald  Journal  . (e)  1,065,073  967,396  97,677  G 

Post-Standard  . (m)  587,336  562,730  24,606  G 

•Herald  American  ..AS)  280,194  242,352  37,842  G 

Post-Standard  . (S)  186,098  161,547  24,551  G 


Total  Daily  .  1,652,409  1,530,126  122,283  0 

Total  Sunday .  466,292  403,899  62,393  G 

Grand  Total  .  2,118,701  1,934,025  184,676  G 

TACOMA,  WASH. 

News-Tribune  . (e)  601,935  544,252  57,683  G 

Times  . (e)  402,960  388,013  14,947  G 

News-Tribune  . (S)  163,112  149,670  13,442  G 


Total  Daily  .  1,004.895  932,265  72,630  G 

Total  Sunday .  163,112  149,670  13,442  G 

Grand  Total  .  1,168,007  1,081,935  86,072  G 

TOLEDO,  OHIO 

Times  . (m)  139,484  177,061  37,5771. 

made  . (e)  1,126,588  1,018,399  108,189  G 

Times  . (S)  305,016  279,257  25,759  G 


Total  Daily  .  1,266,072  1,195,460  70,612  G 

Total  Sunday .  305,016  279,257  25,759  G 

Grand  Total  .  1,571,088  1,474,717  96,371  G 


TORONTO,  ONT.,  CANADA 


1941  1940  Gain  or  Loss 

Globe  &  Mail . (m)  541,309  498,024  43  285  G 

Telegram  . (e)  1,084,012  1,021,503  62,509  G 

.Star  . (e)  1,177,394  1,182,385  4,991  L 

SUr . (w)  108,766  91,117  17,649  G 


Grand  Total  .  2,911,481  2,793,029  118,452  G 

TRENTON,  N.  J. 

Kvening  Times  (See  Note)  809,035  743,289  65,746  G 

Times- Advertiser  ....(S)  81,512  86,480  4,968  L 


Total  Daily  .  809,035  743,289  65,746  G 

Total  Sunday .  81,512  86,480  4,968  L 

Grand  Total  .  890,547  829,769  60,778  C 


Note:  Times  (e)  and  State  (Gazette  (m)  are  sold  in  com¬ 
bination. 


TROY,  N.  Y. 

Record  .  666,601  596,621  69,980  G 

Record  (m)  sold  in  combination  with  Times-Record  (e). 
Linage  of  one  edition.  Record  (m)  only  is  given. 


TULSA,  OKLA. 

Tribune  . 

...(e) 

553,976 

513,197 

40,779  G 

World  . 

. .  (m) 

460,889 

471,274 

10,385  L 

Tribune  . 

..(S) 

159,473 

143,672 

15,801  G 

World  . 

..(S) 

207,281 

175,077 

32,204  G 

Total  Daily  . 

Total  Sunday  . . . , 

1,014,865 

984,471 

30,394  G 

366,754 

318,749 

48,005  G 

Grand  Total  . . . . 

1,381,619 

1,303,220 

78.399  G 

WASHINGTON,  D. 

.  C. 

Times-Herald  . 

,..(d) 

969,771 

838,251 

131,520  G 

News  . 

...(e) 

625,719 

518.583 

107,136  G 

Post  . 

..(tn) 

719,589 

668,070 

51,519  G 

Star  . . 

...(e) 

1,657,694 

1,515,319 

142,375  G 

•Times-Herald  . . . . 

,..(S) 

278,258 

346,472 

68,214  L 

Post  . 

,..(S) 

255,911 

273,960 

18,049  L 

tStar  . 

...(S) 

439,392 

493,546 

54,154  L 

Total  Daily  . . . . . 
Total  Sunday  . . . 

3,972,773 

3,540,223 

432,550  G 

973,561 

1,113,978 

140,417  L 

Grand  Total  ... 

4,946,334 

4,654,201 

292,133  G 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times 

...(e) 

206,428 

203,003 

3.425  G 

Mt.  Vernon  Argus....  (e) 
New  Rochelle  Standard 

565,518 

502,175 

63,343  G 

Star  . . 

Ossining  Citizen 

...(e) 

Regis- 

543,265 

505,584 

37,681  G 

ter  . 

...(e) 

247,783 

234,682 

13,101  G 

Port  Chester  Item. 

...(e) 

398,739 

362,025 

36,714  G 

Tarrytown  News  . . . 
Yonkers  Herald  - 

...(e) 

States- 

234,599 

211,654 

22,945  G 

man  . 

...(e) 

465,449 

438,142 

27,307  G 

White  Plains  Dispatch  (e) 

748,340 

525,389 

222,951  G 

Peekskill  Star  . . . . 

...(e) 

276,288 

276,587 

299  L 

Total  Daily  . . . . 

3,686,409 

3,259,241 

427,168  G 

Grand  Total  . . . 

WICHITA,  KAN. 

427,168  G 

Beacon  . 

....(e) 

567,903 

539,716 

28,187  G 

Eagle  . 

. . .  (m) 

364,033 

370,954 

6,921  L 

Eagle  . 

....(e) 

528,003 

524,106 

3,897  G 

Beacon  . 

...(S) 

266,252 

213,512 

52,740  G 

Eagle  . 

...(S) 

205,416 

202,883 

2,533  G 

Total  Daily  . . . . 

1,459,939 

1,434,776 

25,163  G 

Total  Sunday  . . . 

471,668 

416,395 

55,273  G 

Grand  Total  . . . 

1,931,608 

1,851,171 

80,436  G 

WILKES-BARRE,  PA. 


Reeord  . 

.(m) 

1941 

638,135 

Times-Leader-News 

..(e) 

713,340 

Sunday  Independent  . 

.(S) 

160,425 

Total  Daily  . 

Total  Sunday  .... 

1,351,475 

160,425 

Grand  Total  .... 

1,511,900 

1940  Gain  or  Lon 


WINSTON-SALEM,  N.  C. 

Twin  City  Sentinel _ (e)  407,940  422,003 

Journal  . (m)  331,899  324,476 

Journal  &  Sentinel. _ (S)  119,956  137,144 


Total  Daily  , 
Total  Sunday 
Grand  Total 


739,839 

119,956 

859,795 


746,479 

137,144 

883,623 


WORCESTER,  MASS. 


Telegram  . 

...(m) 

642,165 

576,427 

Gazette  &  Post . . . 

....(e) 

769,542 

692,173 

Telegram  . 

,...(S) 

216,378 

203,455 

Total  Daily  .  1,411,707  1,268,600 

ToUl  Sunday .  216,378  203,455 

Grand  Total  .  1,628,085  1,472,055 

YOUNGSTOWN,  OHId 

Vindicator  Telegram  ..(e)  993,999  919,638 

Vindicator  Telegram  .(S)  230,231  230,596 


KOUL 
7,421 C 
n.lBL 

6,640  L 
17.mL 
234a  L 

65,7a  G 
77,3«G 
12,92]  G 

143,107  G 
12,921  G 
136,0aG 

74,aiG 

1611 


Grand  Total  .  1,224,230  1,150,234  71,996G 

Fignres  SMppIltd  by  Piibllflivrs 
KANSAS  CITY,  KAN. 


Kansan  . (e)  270,648  305,963  15,1151 

Kansan  . (S)  110,222  114,520  4,2901 


Grand  Total  .  380,870  420,483  39,613  L 

BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  207,568  199,355  8413  G 

Home  News  . (S)  64,742  74,963  104211 


Grand  Total  .  272,310  274,318  2,008G 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK— APRIL,  1941 

•“AMERICAN  WEEKLY”  Linage— 40,584  lines  uc 
“COMIC  WEEKLY”  Linage — 14,511  lines  is  included  in  tk 
Sunday  Bgures  of  the  following  papers:  Albany  Times-Uniot 
Atlanta  Journal,  Baltimore  American,  Boston  Adveitar. 
Chicago  Herald-American,  Detroit  Times,  Milwaukee  Sem- 
nel.  New  York  Journal-American,  Pittsburgh  Sun-Telepifi 
San  Antonio  Light,  Syracuse  Herald-American,  Waslunitoc 
Times-Herald. 

•“AMERICAN*  WEEKLY”  Linage — 46,382  lines  in  Ut 
Los  Angeles  Examiner,  San  Francisco  Eixaminer  and  Sennit 
Post-Intelligencer. 

••“AMERICAN  WEEKLY”  Linage— 40,584  lines  in  Ik 
Buffalo  Courier-Express,  Cleveland  Plain  Dealer,  Hiaa 
Herald,  Hashville  Tennessean,  Philadelphia  Record;  46,312 
lines  in  the  Portland  Oregonian. 

"THIS  WEEK"  LINAGE 


t“THIS  WEEK”  Linage— 33,979  lines  is  included  n 
the  Sunday  figures  of  the  following  papers :  Atlanta  Constib' 
tion,  Baltimore  Sun,  Birmingham  news  &  Age  Herald,  Bot 
ton  Herald,  Chicago  Daily  News  (e),  Cincinnati  Enqnire 
Cleveland  Plain  Dealer,  Dallas  NVws,  Detroit  News,  Indi» 
apolis  Star,  Memphis  Commercial  Appeal,  Milwaukee  Jra 
nal,  Minneapolis  Tribune,  New  Orleans  Item  Tribune,  Ne* 
York  Herald  Tribune,  Omaha  World-Herald,  Philadel^ 
Record,  Pittsburgh  Press,  St.  Louis  Globe-Democrat,  Wni 
ington  Star;  43,082  lines  in  the  Los  Angeles  Times,  Portlrr. 
Journal,  San  Francisco  Chronicle,  Seattle  Times  and  Spob:: 
Spokesman-Review. 


High  Court  Decision 
Sets  Precedent 

Washington,  D.  C.,  May  12— A  Su¬ 
preme  Court  decision  recently  sets 
a  precedent  which,  it  is  believed, 
could  be  invoked  by  all  wire  associa¬ 
tion  employes  or  employes  of  a  news¬ 
paper  publishing  chain  to  bargain  as 
a  unit  under  the  terms  of  the  Wagner 
Act. 

Four  justices  supported  and  three 
opposed  a  ruling  granting  NLRB  dis¬ 
cretion  to  certify  a  single  collective 
bargaining  agency  for  plants  of  Pitts¬ 
burgh  Plate  Glass  Company,  at  least 
one  of  which  is  geographically  dis¬ 
tant  from  the  others.  The  majority 
opinion  conceded  “the  record  shows 
a  substantial  degree  of  local  au¬ 
tonomy." 

Continuing,  the  decision  recited; 
“Crystal  City  is  a  separate  industrial 
imit,  not  one  mechanically  integrated 
into  the  division.  The  local  superin¬ 
tendent  deals  with  labor  grievances, 
the  plant  has  its  own  purchasing 
agent  and  there  is  no  exchange  of 
employes.  On  the  other  hand,  labor 
policies  and  wages  come  from  the 
centrttl  office  in  Pittsburgh,  there  is 
^  a  great  similarity  in  the  class  of  work 
done.  Wages,  hours,  working  condi¬ 
tions,  manufacturing  processes  differ 
only  slightly  among  the  plants.  An 
independent  unit  at  Crystal  City,  the 


board  was  justified  in  finding,  would 
frustrate  division- wide  efforts  at  labor 
adjustments.  It  would  enable  the 
employer  to  use  the  plant  there  for 
continuous  operation  in  case  of  step¬ 
page  of  labor  at  other  plants.  We  are 
of  the  view  that  there  was  adequate 
evidence  to  support  the  conclusion 
that  the  bargaining  unit  should  be  di- 
vision-wide.” 

■ 

New  Chairmcm  of 
Headliners  Committee 

Atlantic  City,  May  12— Angus 
Perkerson,  Sunday  magazine  editor  of 
the  Atlanta  Journal,  has  agreed  to 
serve  as  chairman  of  the  awards  com¬ 
mittee  of  the  National  Headliners 
Club,  it  was  announced  recently  by 
Secretary  Lous  F.  Cunningham,  Jr. 

The  committee  will  meet  at  the 
Hotel  Traymore  here  May  24  and  25 
to  consider  nominations  for  the  an¬ 
nual  journalistic  adiievements  awards 
covering  the  period  from  June  1,  1940, 
to  May  20,  1941. 

Perkerson,  an  award  recipient  last 
year,  urged  that  all  entries  in  the  com¬ 
petition  be  sent  to  him  in  Atlanta  or 
to  the  Atlantic  City  Press  Bureau, 
2327  Boardwalk,  by  May  22. 

The  awards  cover  the  domestic  and 
foreign  fields  in  newspaper  reporting, 
photographs,  newsreel  shots,  and  radio. 
Cimningham  emphasized  that  the  se¬ 
lection  would  hot  be  confined  to  spe¬ 


cial  categories  but  that  any  outstand¬ 
ing  piece  of  newspaper,  photographic 
or  radio  work  would  be  considered. 

Winners  will  be  announced  shortly 
after  the  committee  meeting  and  the 
sterling  silver  award  plaques  will  be 
presented  at  the  banquet  June  28  of 
the  eighth  annual  Headliners’  Frolic, 
sponsored  by  the  Press  Club  of  At¬ 
lantic  City  and  attended  by  about  200 
editors,  publishers,  columnists,  com¬ 
mentators  and  other  outstanding  fig¬ 
ures  of  the  newspaper,  newsreel  and 
radio  fields. 

■ 

John  J.  O'Neill  Heads 
Science  Writers 

John  J.  O’Neill,  science  editor.  New 
York  Herald  Tribune,  was  elected 
president  of  the  National  Association 
of  Science  Writers  at  a  meeting  held 
in  conjunction  with  the  meeting  of  the 
National  Academy  of  Sciences  in 
Washington  last  Week.  Stephen  J.  Mc¬ 
Donough,  science  writer  of  the  Asso¬ 
ciated  Press,  Washington,  was  re¬ 
elected  treasurer  and  made  secretary 
under  a  new  constitution  adopted. 

O’Neill  succeeds  Gobind  Behari  Lai, 
science  editor  of  the  International 
News  Service,  who  urged  the  associa¬ 
tion  in  his  retiring  speech  to  encour¬ 
age  in  every  way  possible  closer  co¬ 
operation  between  scientists  and  news¬ 
papermen.  - 

Dr.  Ibomaa  Parran,  Surgeon  Gen¬ 


eral  of  the  U.  S.  Public  Health  Ser 
vice,  gave  a  30-minute  off-the-recorc 
talk  on  his  observations  of  living  con 
ditions,  health,  and  the  morale  of  thi 
British  people  during  his  recent  visi 
to  England.  He  also  gave  the  scien^ 
writers  a  preview  of  the  Nationa 
Nutrition  Conference  to  be  held  :: 
Washington  May  26-28. 

SUSPEND  NEWSMAN 

The  Petain  government  announcec 
May  12  that  John  Elliott,  New  Yon 
Herald  Tribune  correspondent,  h# 
been  forbidden  to  send  his  dB* 
patches  from  Vichy  for  the  next  M 
days  because  “by  comments  on  4 
government  of  which  he  is  a  guest,  k 
failed  gravely  in  the  courtesy  whidi^ 
was  incumbent  upon  him  to  obsem 
It  is  understood  that  objection 
taken  to  Elliott’s  dispatch  the  day  h- 
fore  his  suspension  dealing  with  tk 
Joan  of  Arc  celebrations. 

BILL  BANS  LIQUOR  ADS 

The  liquor  conrunittee  of  the  MiA- 
gan  state  senate  May  9  reported  to  tk 
floor  of  the  state’s  upper  chamb« 
bill  which  would  prohibit  advertM 
of  all  alcoholic  beverages.  Despite  t 
fact  it  has  been  contended  that  l 
Michigim  statute  could  control  ad*R 
tising  in  any  newspaper,  magazine! 
radio  program  in  interstate  commtf 
the  bill  provides  stiff  penalties  for^ 
lation. ... 
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New  NEA  Chief 
Will  Continue 
Present  Program 

President  Raymond  B.  Howard, 
London  (O.)  Madison  County  Press, 
announced  this  week  the  National 
Editorial  Asso¬ 


ciation  will  con¬ 
tinue  to  follow 
the  long-range 
program  of  ac¬ 
tivities  outlined 
a  year  ago  when 
Roy  A.  Brown, 
San  Rafael 
(Cal.)  Inde¬ 
pendent,  took 
office. 

“It  is  my  con¬ 
tention  that  the 

R.B.  Howard  ‘ 

should  not  be 

subjected  to  a  complete  turnover  of 
program  with  each  new  president,” 
said  President  Howard.  “I  expect  to 
rename  many  of  the  committees  ap¬ 
pointed  by  Mr.  Brown  and  I  plan  to 
continue  about  the  same  program, 
adding  to  it  as  we  go  along.” 

Brown  Heads  Laws  Committaa 
Mr.  Howard  told  Ek>iTOR  &  Publisher 
he  had  appointed  Roy  Brown,  immedi¬ 
ate  past  president,  as  chairman  of  the 
NEA  legislative  affairs  conunittee, 
which  has  at  least  one  representative 
in  every  congressional  district.  This 
committee,  he  said,  will  work  witli 
William  L.  Daley,  NEA’s  Washington 
representative. 

Mr.  Howard,  who  had  a  part  in 
bringing  daily  and  weekly  newspa¬ 
pers  together  in  one  Ohio  association, 
is  certain  that  there  can  be  the  closest 
relationship  between  associations  rep¬ 


resenting  all  sizes  of  newspapers  in 
the  U.  S. 

“While  I  realize  that  there  are  prob¬ 
lems  which  affect  the  larger  dailies 
that  require  them  to  have  an  associa¬ 
tion  of  their  own  and  that  there  are 
problems  affecting  the  smaller  news¬ 
papers  which  the  NEA  can  best 
handle,”  he  stated,  “I  feel  there  are 
many  common  problems  which  news¬ 
papers  of  all  sizes  can  work  out  to¬ 
gether  and  which  newspaper  asso¬ 
ciations,  national,  regional  and  state, 
can  solve  through  a  vmited  front.” 

Mr.  Howard,  who  was  recently 
elected  NEA  president  at  the  Jack¬ 
sonville  convention,  is  general  man¬ 
ager  of  the  Madison  Press  Company  at 
London,  O.,  where  he  operates  a 
weekly  newspaper  and  commercial 
printing  business.  In  addition,  he  is 
public  relations  director  of  the  Ohio 
Division  of  Conservation  and  Natural 
Resources.  He  has  been  active  in 
NEA  affairs  since  1934. 

Organizad  Ohio  Newspapers 

While  serving  as  president  of  the 
Buckeye  Press  Association  in  1926, 
Mr.  Howcurd  helped  to  organize  the 
Ohio  Newspaper  Association,  com¬ 
prising  both  dailies  and  weeklies.  He 
was  one  of  the  organizers  of  the  Em¬ 
ploying  Printers  Association  of  Ohio 
and  during  the  NRA  code  days,  he 
served  as  a  member  of  the  national 
and  state  printing  industry  code  au¬ 
thorities. 

A  native  of  Clinton  County,  O.,  Ray 
Howard  was  born  near  Wilmington, 
March  20,  1900.  Later  while  attend¬ 
ing  Wilmington  College,  where  he 
edited  the  student  newspaper,  he  be¬ 
came  a  member  of  the  editorial  staff 
of  the  Wilmington  Daily  News-Jour¬ 
nal.  He  continued  wi^  the  News- 
Journal,  becoming  city  editor,  imtil 
1923,  when  he  purchased  the  Madi¬ 
son  Press  a  weekly  in  London. 


It’s  common  knowiedge  •  that 
Burgess  Chrome  Mats  have  every¬ 
thing  -  uniform  shrinkage  -smooth 
texture  -  toughness  -  heat  resist¬ 
ance  -  the  quality  to  reproduce 
text  and  halftones  perfectly. 


BURGESS  CELLULOSE  COMPANY 


Monufaef urers  and  Diifribufort  of  Burgen  Chrome  and  Tonc-Icx  Matt 

FREEPORT  .  ,  .  :  ILLINOIS 

Pacific  Coast  Ropresontativo 
RALPH  LEBER  CO  .  426  Poison  Bldg  .  SEATTLE,  WASH. 


ORDER  BLANK  ^  BLANK 
order  BUHILJ^ 

ADDER  BLANIM^^^f  BIAHK 

11  — I  i 

!  Otott  SUk,  I»  y 

INSTANTANEOUS  HIT! 

The  first  announcements  introducing 

EDITOR  &  PUBLISHER 

Maps  Of 

COUNTIES  and  KEY  MARKETS 

attracted  orders  from  the  four  corners  of  the  United 
States. 

The  order  blanks  were  signed  my  manufacturers, 
national  advertisers,  advertising  agency  executives, 
newspaper  publishers,  newspaper  representatives, 
promotion  men,  sales  managers,  advertising  directors 
and  others  who  recognized  the  service  features  of 
these  maps. 

IDEAL  FOR  VISUALIZATION  OF  MARKETS  AND 
COVERAGE  OF  ADVERTISING  MEDIA 


NEW  YORK  MAP 
(Exact  Size) 

—PRICES— 

25c  each 

Complete  set,  48  states 
$9.25 

$0  maps,  any  assortment 
19c  each 
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ORDER  BLANK 

KDITOR  &  PUBLISHER 

1700  Times  Bldg.,  New  York,  N.  Y. 

Inclosed  tind  money  ortler/check  in  the  amount  of. 
send  us  the  maps  indicated  below. 


complct*  sat/«  of  th*  48  sfafat  (gl  $9.25 


When 

ordering  individual  maps 

or  assortment,  check 

quantity  below. 

_ Alabama 

_ Iowa 

_ Nebraska 

_ Rhode  Island 

_ Arizona 

_ Kansas 

_ Nevada 

_ So.  Carolina 

_ Arkansas 

_ Kentucky 

_ New  Hamp. 

_ So.  Dakota 

_ California 

_ Louisiana 

_ New  Jersey 

....Tennessee 

_ Colorado 

_ Maine 

_ New  Mexico 

_ Texas 

_ Connecticut 

_ Maryland 

_ New  York 

....Utah 

_ Delaware 

_ Massachusetts 

_ No.  Carolina 

....Vermont 

_ Florida 

_ Michigan 

_ No.  Dakota 

_ Virginia 

_ Georgia 

_ Minnesou 

_ Ohio 

....Washington 

_ Idaho 

_ Mississippi 

_ Oklahoma 

- West  Virginia 

_ Ulinois 

_ Missouri 

_ Oregon 

- Wisconsin 

_ Indiana 

_ Montana 

_ POMisylvania 

....Wyoming 

(NOTE:  Washington,  D.  C.,  is  showo^Ml'Sfaiyland  and  Virfdnia  maps.) 


Index  on  same  sheet  with  map. 
All  maps  same  size  and  style. 
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WILLIAM  E.  WHITE,  circulation 
manager  of  the  Memphis  (Tenn.) 
Pres»-Scimitar  for  the  i>ast  21  years, 
died  May  11  at 


William  G.  Owens,  80,  in  former 
years  a  reporter  for  the  Richmond 
(Va.)  News  Leader  and  Times-Dis- 
patch,  died  May  10  after  an  illness  of 
about  one  week  at  his  home  in  Ridi- 
mond. 


CLASSIFIED 

RATES 


Newspapers  For  Sale 


FC 


Baptist  Hospital, 
Memphis,  six 
days  after  being 


Brewer  Strikes  New 
Note  in  Ad  Copy 

Beer  and  ale  advertising  strikes  a 
operated  on  for  a  note  in  the  current  series  of 

tumor.  Mr.  White  newspaper  advertisements  for  C. 
began  work  with  Schmidt  &  Sons,  Inc.,  Philadelphia, 
the  Memphis  largest  brewers  in  the  Elast. 

Press  parent  Instead  of  the  familiar  pictures  of 

newspaper  of  the 
Press  -  Scimitar, 


•  HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


W.  E.  White 


in  1916  in  the 
classified  ad  de¬ 
partment,  and 
four  years  later. 


gether  with  copy  describing  the 
merits  of  the  brews,  the  new  Schmidt 
advertising  uses  a  pictorial  treatment. 
This — without  a  word  of  copy,  except 
a  brief  headline — gives  an  immediate 
mental  impression  of  the  things  people 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 


Foi  Sale:  Vincennea,  Indiana,  POST 
ABC  daily.  Established  May  12,  1931' 
Circulation  now  6,000  and  srowing.  OnW 
morning  paper  printed  in  morning  hoan 
within  more  than  fifty  miles,  so  onl? 
predates  available  in  area  otherwise  of 
morning.  UP  franchise.  Installed  three 
brand  new  linotypes  in  1036.  Other 
equipment — Ludlow,  Elrod,  racks.  «tt 
16  page  Potter  press  with  1100-lb.  stereo 
type  furnace,  etc.  Dry  mat  roller,  etc 
all  in  good  condition.  No  indebtednesi 
no  deadhead  or  bad  accounts.  No  price 
set.  Any  reasonable  offer  considered 
No  time  for  would-be  leasers,  or  those 
wanting  to  “fish.”  or  lacking  cash  to 
clear  legitimate  deal.  Reason  for  selliait 
Owners  attention  needed  on  other  inter¬ 
ests. 


Deep  South  outstanding  little  unopposed 
county  seat  daily  in  fast-growing  tows 
Only  asking  $22,000  —  $8,000  each 
Murray  E.  Hill.  Broker.  Nashville.  Tenn 


at  the  age  of  21.  desire  in  a  brew. 

was  made  circulation  manager.  He  p^j.  example,  one  advertisement 
would  have  been  43  in  July.  Mr.  White  shows  a  graceful  swan  floating  on 
had  apparently  been  in  good  health  placid  water.  The  headline  says, 
until  about  three  weeks  ago  when  ‘‘Smooth  as  a  millpond.” 


PERSONNEL  SERVICE 
four-times  "Situations  Wanted"  ad 


Nawspapar  Irekart 


Highest  referencn 
LEN  PEIGHNER  AGENCY,  Nashville,  Mich 


severe  headaches  forced  him  to  the 
hospital  and  X-rays  revealed  a  tumor. 
He  had  been  in  a  coma  since  the 
operation.  He  leaves  a  widow,  Mrs. 
Edna  White;  his  son,  Billy  Jr.;  his 


Another  Schmidt  advertisement  de¬ 
picts  a  harvest  scene.  And  here  the 
headline,  logical  and  concise,  merely 
says,  “Ripe  as  the  yellow  harvest.” 

The  only  reference  to  the  age  and 


carries  with  it  a  year's  registration  in  the  Capable  handling,  buying,  selling,  mergers 
Personnel  Service,  which  places  hundreds  Highest  referesec 

of  men  and  women  annually  in  the  news¬ 
paper,  magazine,  publicity,  advertising, 
publishing,  and  allied  fields.  Registration 
card  will  be  sent  upon  receipt  of  copy  and 
payment. 


Daily  and  Weekiy  Newspaper  PropetUsi 

NEWSPAPER  APPRAISAL  COMPANY 
Times  Building  New  York 
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Nawspapari  Waatad 


FORMS  CLOSE  12:00  NOON  THURSDAY 


mother,  Mrs.  Ida  Jones,  and  his  sister,  stability  of  the  company  itself  is  the 


Miss. 


Mrs.  Floyd  Griffin,  Inverness, 

Burial  was  in  Memphis. 

Ralph  Romano,  33,  Pittsburgh  Press 
staff  photographer,  died  in  the  South- 
side  Hospital  on  May  10,  following  a 
mastoid  operation.  He  had  been  with 
the  Press  close  to  ten  years  and  prior 
to  that  was  with  the  Wide  World  Photo 
Service  as  Pittsburgh  representative. 
Ht  recently  won  the  popular  prize  at 
the  annual  show  of  the  Press  Pho¬ 
tographers’  Association  of  Pittsburgh. 

Nelson  B.  Nelson,  63,  secretary  and 
general  manager  of  the  Eau  Claire 
(Wis.)  Leader  and  Telegram  for 
nearly  30  years,  died  last  week.  He 
was  a  jjast  president  of  the  Northwest 
Daily  Press  Association  and  the  Wis¬ 
consin  Daily  League. 

Frank  C.  Vanhorn,  Sr.,  85,  co¬ 
founder  of  the  original  Dallas  Dis¬ 
patch,  died  in  Christoval,  Texas,  May  8 


phrase  appearing  on  each  advertise¬ 
ment:  “Four  Generations  of  Brewing 
Perfection.”  This,  followed  by  the 
Schmidt’s  name,  is  the  final  tie-up 
between  the  pictorial,  the  product  and 
the  maker. 

Schmidt’s  advertising  was  prepared 
by  the  A1  Paul  Lefton  Co.,  Inc.,  New 
York,  Philadelphia  and  Chicago. 


Count  five  words  to  line  for  ell  classified 
ads.  Minimum  space,  three  lines.  Box 
number  counts  as  three  words. 


Dally  and  Weekly  Newspapers  in  all  wt. 

tions  of  U.  S.  east  of  the  Mis.siKsippi  (or 
buyer*  with  $5,000  to  $500,000  cash  lor 
down  payment.  Harwell  A  Fell,  2026 
4th  Ave..  Birmingham,  Ala. 


Fablic  Notice 


Basincss  Opportanty 


Composition  business,  two  hour*  from  Man¬ 
hattan.  Old  established.  Nearly  new 
equipment  includes  quadders.  $25,000. 
Box  573,  Grand  Central  Annex.  New 
York,  New  York. 


Present  address  Thomas  O.  Mlcbelmore 
wanted.  Formerly  newspaperman  8t. 
Paul,  Chicago.  Washington,  Detroit,  (kin- 
fidential.  Box  3064,  Editor  &  Publisher 


SyRdieatos 


LETTER  WRITER  DIES 

Charles  Hooper,  who  had  been 
called  “the  world’s  champion  writer 
of  Letters  to  the  Editor,”  died  May  1 
at  his  residence  in  San  Francisco.  Mr. 
Hooper,  who  was  bom  in  New  York 
57  years  ago,  had  been  in  failing  health 
for  several  months.  In  nearly  40  years 
largely  devoted  to  his  favorite  occu¬ 
pation,  Mr.  Hooper  was  said  to  have 
written  more  than  78,000  letters  to  edi¬ 
tors  of  newspapers  in  every  country 
in  the  world.  The  letters  covered  a 


Circalatiea  PreoietioR 


'iption 

30  years.  CHARLES  PARTLOWE 
Occidental  Building.  Indianapolis. 


CO.. 


‘Nuttlblts”:  One-Column  Panel  Cartoon. 
For  the  UNIT  of  your  newspaper — the 
COLUMN.  Write  for  proofs.  Ray  Do¬ 
herty,  391  Rolph  Street,  San  Francisco. 
California. 


H*lp  Waated 


Manvtcripts  Copied 


Call  PLasa  3-0096.  Secretarial  Service, 
hourly,  daily;  manuscript  typing.  POWER 
&  F’ORD,  17  East  49th  Street.  New  York 
City.  X.  Y. 


Advertising  Solicitor  for  AFL  weekly.  A  1 
references  required.  Pressure  man  not 
wanted.  Drawing  account.  New  England. 
Box  3052,  Editor  &  Publisher. 


Miscellaneous 


How  do  you  buy  printed  promotion? 
On  price  t  500  (Sy^xll”)  Laurel  Improved 
Clarence  E.  Spayd,  72,  one-time  edi-  wide  range  of  subjects  and  every  one  Phot®  Offset  Reproductions  $2.63.  additional 

«•  .1  ij  TT  -  L  rn  \  o..  .r.r  ~  j  -tu  A  hundreds  22c.  On  quality!  Laurel  offers 


AggressiTe  AdvortlsiM  Salosman  Wsntsd 
with  ideas  for  specif  selling  on  Southern 
newspaper  in  city  60,000  population.  0i«e 
references,  experience,  etc.  Box  SOOS. 
Editor  A  Publisher. 


tor  of  the  old  Harrisburg  (Pa.)  Star- 
Independent,  died  at  his  home  in 
Brooklyn,  N.  Y.,  on  May  6. 

WiLUARD  B.  Porter,  for  the  past  27 
years  city  editor  of  the  Salem  News, 
died  May  12  at  the  age  of  67. 

Karl  P.  Allen,  56,  editor,  Pullman 
(Wash.)  Herald  and  a  past  president 
of  the  Washington  State  Newspaper 
Publishers’  Association,  died  May  5 
following  an  illness  of  several  weeks. 
He  had  been  with  the  Herald  31  years. 

Walter  S.  Griscom,  53,  widely 
known  publicity  counselor  and  for¬ 
merly  on  the  editorial  staffs  of  the 
Christian  Science  Monitor  and  the 
Boston  Herald,  died  May  5  at  his  home 
in  Cambridge,  Mass. 


of  them  was  composed  with  great  care. 
He  considered  the  writing  of  such  let¬ 
ters  an  art,  not  an  outlet  for  a  whim, 
a  fit  of  temper  or  the  dissemination  of 
a  “wisecrack.” 


complete  copy,  art,  compoKition  facilitie*. 
Booklet*,  brochure*,  catalog*.  All  *ixes  tip 
to  41x54.  Request  Manual.  xampleK.  Laurel 
Proce**.  480  Canal  Ht.,  X.  Y..  WALKER 
.5-0.'>2l>. 


Cub  Space  Salesman — for  new  progresiive 
Conn,  monthly  publication;  car  nece**ary. 
H.  &  R.  New*.  241  Main  St.,  Danbury,  (k. 


News  Survicu 


FEARS  SON  IS  LOST 

Fear  that  his  youngest  son  is  the 
K.  B.  Collings  listed  with  11  other 
American  volunteers  as  lost  in  the 
Atlantic  when  their  transport  was  tor¬ 
pedoed  was  expressed  by  Frank  Col¬ 
lins.  publisher,  San  Marino  (Cal.) 
Tribune,  last  week.  The  son  is  Capt. 
Kenneth  B.  Collings.  44,  who  went  to 
Canada  about  a  month  ago  to  enlist. 
He  was  a  marine  flyer  in  France  dur¬ 
ing  the  first  World  War,  and  flew  in 
Ethiopia  during  the  war  there.  ’The 


District  Muager — Draft  exempt — on  moro' 
ing  newspaper  located  in  Central  Stato. 
Must  be  herd  working — aggressive — nc»l 
aiipearing  and  ability  to  produce  resalu. 
Do  not  apply  unless  you  have  abort 
qualifirations  and  A-1  references.  Bead 
Knap  shot.  Box  3042.  Editor  A  Publisbcr 


EDITORS! 

LONDON  c;allin(;!! 

One  of  London'*  mo*l  exin-rieiireil 
journaliKt*  offers  weekly  letter.  Poli¬ 
tic*  and/or  social  condition*  war-time 
London.  Theatre*.  Cinema*.  Syndi¬ 
cated  or  exclu*iv<‘.  Speeimen*  available. 
Write  or  wire;  Dore  Silverman,  29 
Xetlierhall  Garden*.  XW3.  London. 


Experienced  Journalist-public  opinion 
meaKurement  Ktatistirian.  Draft-deferred. 
University  Station  1698,  Austin,  Texsi 


Immediate  opening  for  clean  cut  man  viiu 
can  really  aell  advertising  competitirt 
field  and  appreciate  SKSociation  with  oit- 
standing  weekly.  Salary  eommensnrtte 
with  production  expected.  Summer  and 
permanent  position*  under  discussion.  Mut 
oe  draft  deferred ;  able  to  drive  car.  Tkt 
Falmouth  EXTERPRISE.  Falmouth.  Msm- 


William  D.  Willes,  72,  one  time  New  publisher  explained  he  had  dropped 


York  and  Boston  newspaperman,  died 
in  Cathance,  Me.,  at  his  home  May  4. 
He  formerly  worked  on  the  Boston 
Herald,  and  the  old  New  York  Herald 
and  New  York  Press. 


the  “g”  in  his  name  several  years  ago. 


Charles  £1dward  Russell,  newspaper¬ 
man  and  journalistic  “muckraker”  in 
the  Lincoln  Steffens  tradition,  died 


ARTHUR  HOT  AUNG 

Arthur  Hotaling,  67,  who  had  con¬ 
ducted  the  out-of-town  newspaper 
stand  in  front  of  the  Times  Building 
in  Times  Square,  New  York,  since 
1909,  died  May  8  in  Philadelphia.  He 


in  Washington  on  April  23.  He  was  sold  the  latest  out-of-town  newspa- 


80  years  old  and  spent  22  years  of  his 
life  as  an  active  newspaperman. 
Mr.  Russell  reached  the  top  of  his 
active  newspaper  career  in  1900  when 
William  Randolph  Hearst  sent  him  to 
Chicago  as  publisher  of  the  Examiner 
and  American. 


pers  from  350  to  400  American  cities, 
and  he  also  sold  foreign  journals. 


G.  Ellis  Scarborough,  staff  photog¬ 
rapher  for  the  West  Palm  Beach  Post- 
Times,  died  suddenly  after  a  heart  at¬ 
tack  May  5  in  West  Palm  Beach. 


YEARBOOKCORRECnON 

Burt  Sims  is  picture  editor  of  the 
Los  Angeles  Examiner,  and  not  gra¬ 
vure  editor,  as  listed  in  Editor  &  Pub¬ 
lisher  International  Year  Book.  Since 
the  Examiner  has  no  gravure  section, 
Sims  is  interested  only  in  news  pic¬ 
tures. 


He’s  In 

Radio 

Now 


Russell  Willis  has  been 
placed  as  newscaster  for 
Station  WGNY  of  New¬ 
burgh,  N.  Y. 


Russell  Willis,  Newscaster 


Willis  writes  that  his  job  is  “the  sort  you 
dream  about”  and  is  kind  enough  to  add, 
“the  E.  &  P.  Personnel  Service  is  terrific.” 


THE  PERSONNEL  SERVICE 

Editor  &  Puhlither 


He  is  a  former  newspaper 
man  with  experience  in 
the  Metropolitan  area. 
Radio  stations  owned  by 
newspapers  are  constant¬ 
ly  hiring  personnel  from 
the  classified  columns  or 
by  application  to  the 
Personnel  Service. 
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H«lp  Wa«t«d  (Cent'd)  _ 

OmTiir  for  eirenicon  lluinger,  attractive 
'Sew  York,  40,000  popnlation,  evening 
feld.  Must  be  sound,  experienced  oper¬ 
ator  with  initiative,  ideas,  ability.  Ad¬ 
dress  Box  3065  Editor  t  Publisher  giving 
essential  facta,  terms.  Confidential. 


faiitloii  aTallable  for  intelligent  and  re¬ 
sponsible  person  with  selling,  copy  writ¬ 
ing,  and  merchandising  experience  as 
advertising  manager  of  small  daily  paper 
ia  Middle  West.  Pine  opportunity  for 
iacreasing  responsibilities  and  substantial 
lamings.  Write,  giving  fnll  particulars 
on  experience.  Box  3024,  Editor  fk  Pnb- 
lisher. 


TiUlsher,  who  haa  extra  plant  capacity, 
would  like  to  tie  up  with  competent  man 
possessing  moderate  amount  of  capital,  to 
establish  weekly  paper  in  nearby  thriv¬ 
ing  rommnnity  of  50,000.  Box  3025, 
Editor  t  Publisher. 


BEPOBTEB- 
NEW8  WBITEB 

tosll  daily,  great  future,  adjacent  large 
Army  camp.  Tell  all,  send  picture,  refer¬ 
ences.  Box  3050,  Editor  &  Publisher. 


SOUTHEBM  EOITOB  WANTED 

Only  newspaper  in  thriving  Southern  city 
of  30,000  popnlation  is  looking  for  an 
Editor.  Must  be  thoroughly  experienced 
and  highly  recommended.  Whoever  fills 
this  place  must  be  able  not  only  to  con¬ 
duct  good  editorial  page  but  be  able  to 
represent  paper  in  civic  affairs.  Mo 
place  for  beginner.  Please  write  fully 
in  first  letter. 

Box  3010  Editor  dt  Publisher 
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Cartoon. 
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Throe  Beporters  Wanted.  Experience  west 
of  Mississippi  River  preferred.  Box  3060, 
Editor  &  Publisher. 


Wanted;  Display  salesman  for  Mew  England 
newspaper.  One  with  initiative,  who  is 
able  to  make  attractive  layouts  and  w-rite 
ropy  that  will  sell.  State  full  particulars, 
salary  expected,  etc.  Box  3070,  Editor 
k  Publisher. 


Wanted:  two  good  field  representatives  to 
Mil  news  reports  to  radio  stations  and 
newspapers.  Experience  necessary  and 
good  past  record  important.  Write  com¬ 
plete  details  to  Box  3051,  Editor  & 
Publisher. 
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ASSISTANT  TO  EXECUTIVE 


Now  employed  production  office 
leading  Metro  daily  (not  N.  Y.). 
Knowledge  agency  routine,  news¬ 
paper  advertising  &  mechanical 
depts.,  secretarial,  selling,  mer¬ 
chandising.  Four  years  leading 
press  bnilder.  Sincerely  believe  I 
can  ease  pressure  for  executive 
who  wants  things  done  with  judg¬ 
ment  &  initiative.  Not  afraid  hard 
work  &  responsibility.  35-married- 
3A.  Desire  return  permanent  res¬ 
idence  New  York  area.  Interview 
can  be  arranged.  Present  employer 
knows  of  this  ad. 


Box  3063 


Editor  &  Publisher 


Cirenlatlon  or  Basinets  Bftnager.  Thor¬ 
oughly  experienced.  Age  41.  Prefer 
imsll  daily — anywhere.  Salary  or  _  com¬ 
mission.  Box  3001,  Editor  A  Publisher. 


FINE  TOUNG 
NEWSPAPEB  EXECUTIVE 


0 


been 
;r  for 
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ipaper 
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Here  is  a  man  of  ability  and  char¬ 
acter;  30  years  old;  married;  who 
has  had  an  unusually  wide  experi¬ 
ence  and  sound  newspaper  train¬ 
ing.  Now  (as  always)  employed. 

A  leader  in  both  organizational 
and  civic  affairs.  Able  public 
speaker.  Knows  how  to  win  respect 
and  cooperation  of  both  fellow 
workers  and  community  at  large. 
Would  fit  in  as  publisher  or  gen¬ 
eral  manager,  business  or  adver¬ 
tising  manager  of  medium-sized  or 
small  newspaper,  anywhere;  a 
newspaper  interested  in  doing  the 
best  possible  all-round  job.  Best 
of  references. 

Box  2975  Editor  b  Publisher 


fsblizhei.  General  Manager  or  Business 
Manager  for  daily  newspaper  with  circa- 
lation  5,000  to  20,000  will  be  available  in 
several  months.  Age  35,  married,  rounded 
experience  in  all  phases  of  newspaper. 
Owner  of  own  daily  and  successful  career 
ss  re  builder  of  money-losing  properties. 
Fifteen  years’  experience  daily  field.  Let¬ 
ters  and  information  strictly  confidential. 
Personal  interview.  Box  3016,  Editor  & 
Publisher. 


Sltaotiois  Waatad 
Aivertisiog 


Shop  the  equipment  mart  —And  Savo 


ADVEBTISINa  MAN 

Sixteen  years’  versatile  experience  covering 
entire  Eastern  States — metropolitan  and 
smaller  dailies.  Thorough  knowledge, 
sales,  copy,  promotion,  merchandising. 
Age  36.  have  a  record  that  will  stand 
investigation.  Present  earnings  $60.  per 
week.  Go  anywhere  there  is  a  job  I  feel 
qualified  to  handle. 

Box  8014 _ Editor  b  PnbUaher. 

Adman  or  admsnager.  Pacific  Coast  prefer¬ 
able.  Seven  years’  experience,  daily, 
semi-weekly.  Age  28.  Resultful  copy,  lay¬ 
out.  News,  limited  shop  experience.  Now 
employed  (five  years  same  job).  Top- 
notch  references.  Box  2834,  Editor  & 
Publisher.  _ 

Advertlatng  Manager.  Top-notch  saleaman, 
20,000  to  150,000  cities  including  busi¬ 
ness  and  promotion  experience.  Salary 
and  bonus.  For  confidential  interview 
’phone  Personnel  Service.  Or,  write 
Box  2887.  Editor  b  Publisher, _ 

Advertlnlng  Manager — 38.  married;  sixteen 
years  experience,  highly  competitive 
fields.  Knows  the  game.  Can  meet  and 
sell  people.  Good  organizer.  Developer 
of  line  producing  results.  Box  2897, 
Editor  b  Publisher. _ 

Advertising  Manager — eighteen  years’  ex¬ 
perience,  including  2%  years  local  ad¬ 
vertising  manager  on  national  recognized 
newspaper  midwest  city  of  160,000. 
Splendid  record  of  linage  gains  and 
reduced  overhead.  Natural  leader  Biisi- 
iiesK.  Church,  Civic.  College  graduate. 
Married.  Age  42.  Excellent  references. 
Box  3062,  Editor  &  Publisher, _ _ 

Claaslfled  Blanager  Minneapolis  Tribune 
twelve  years.  Released  by  merger.  W.  S. 
(Bill)  Bloek,  5416  Wentworth  Avenue, 
Minneapolis,  Minnesota. 


Classified  Manager — thirteen  years’  experi¬ 
ence;  age  38.  Yale  graduate,  family  man. 
sober.  Excellent  (proven)  record,  hard 
worker.  Box  3046.  Editor  &  Publisher. 


Copywriter-Layout  work.  Four  years  college 
and  city  newspaper.  Stniographic  back¬ 
ground.  Ada|>table.  Box  ;i048.  Editor  & 
Publisher. 


DISPLAY  SALESMAN 

Sell  C^en — Service  Contracts — 
Layout  copy  quickly 

Eight  years’  experience;  age  30.  Newspa¬ 
per,  radio,  publicity,  show  and  exhibit 
promoter.  Scriptwriter.  Author.  Theatre 
emcee.  Excellent  appearance.  Fluent 
speaker.  Interested  single  publication 
daily  only,  city  50,000  more.  Mow  em¬ 
ployed  $35.  Automobile;  will  travel  any¬ 
where.  Member  U.S.N.R.  (V-6),  not  sub¬ 
ject  to  military  service.  John  Q.  Benz, 
621  Second  Ave.,  Aurora,  Ill. 


Fed  up  with  phonies?  "Real  McCoy,’’  30, 
flawless  reeord  sales,  copy,  ideas;  metro¬ 
politan,  medium  dailies.  Box  3058,  Editor 
b  Pnblisher. 


High  lineage  display  salesman.  Good  mer¬ 
chandiser,  visual  layouts,  copywriter.  Ten 
years  advertising.  Metropolitan  newspa¬ 
per  experience,  handling  major  accounts. 
Monthly  lineage  increases.  References. 
Box  3055,  Editor  &  Publisher. 
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MR.  PUBLISHER 
100  .MILES,  N.  Y.  C. 

DISPLAY  .SOLICITOR  WITH  TEN  YEARS 
EXPERIENCE  SELLING  6,000  ’TO  600,000 
CIRCULATION  MARKETS  PROM  PURNI 
TURE  TO  POODS  STOP  CRISPY  (X)PY 
AND  LAYOUTS  STOP  QUOTE  BUILDS 
LINAGE  AND  GOODWILL  UNQUO’TE 
SAYS  WELL-KNOWN  PUBLISHER  STOP 
29  YEARS  OLD  C»MMA  DRAFT  DEFER- 
.MENT  STOP  TOP-NOTCH  REFERENCES 
STOP  ENERGETIC  ADVER’HSING  MAN 
WITH  FOLLOW  THRU-IDEAS  STOP  SAL¬ 
ARY  ARRANGED  .STOP  WRITE  OR  WIRE. 

SIDNEY  .SAXE 

115.5-42  ST. 

BROOKLYN.  N.  Y. 


National  Bdanager — Fifteen  years  experience; 
nine  years  leading  New  England  daily; 
traveled  extensively  throughout  North¬ 
east  for  paper  with  no  representation. 
Invaluable  direct  advertiser  and  ageney 
contaets.  Age  33,  married.  Box  3073. 
Editor  b  Publisher. 


Neat,  capable,  ambitions  man  34  years  old, 
with  15  years’  experience  in  local  dis¬ 
play,  national  and  promotional  advertis¬ 
ing  on  daily  papers,  desires  new  connec¬ 
tion  with  opportunities.  Box  2938,  Edi¬ 
tor  A  Publisher. 


With  five  years’  experience  ss  advertising 
manager  of  small  national  magazine,  and 
as  advertising  manager  and  publicity  di¬ 
rector  of  its  charitable-organization  pub¬ 
lisher.  young  man.  27,  Christian,  univer¬ 
sity  graduate,  draft  class  3-A,  wants 
opportunity  in  legitimate  business.  Ex¬ 
perience  includes  heavy  spare  sales,  copy 
writing,  layouts,  editorial,  as  well  as 
research,  feature  writing,  and  photog¬ 
raphy.  A-1  references  from  present  em¬ 
ployer.  Metropolitan  area.  Box  3018, 
Editor  A-  Publisher. 


Cenposiag  Room  Eqaipmaat  For  Sola 

Again  and  again,  newspaper  executives  find 
startling  economies  in  production  costs 
after  installing  time-saving  and  effortless 
Blue  Streak  Linotypes. 

t'-UNOTYPK«=) 

Ask  your  Linotype  representative  first  I 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock ;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  comppsing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

Guaranteed  Bebnllt  Linotypes  b  Intertypes 

See  HOOD-FALCO  CORP.,  First 
225  Varick  Street  New  York.  N.  Y. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon.  To- 
wanda.  Penna. 


Will  sell  or  exchange  Model  26  Linotype  for 
a  No.  8.  Must  be  in  first  class  running 
order.  Address  Catskill  Daily  Mail,  Cats- 
kill,  N.  Y. 


Super-Mimeograph,  new,  built  to  order. 
17  X  22,  (two  tabloid  pages).  Fast 
electric  drive,  compressor,  feeder.  26 
inch  typewriter,  etc.,  etc.  $10.50.  Box 
573.  Grand  Central  Annex.  New  York. 
N.  Y. 


Mochoaicol  Eqaipoiaaf  Woatad 


Newspaper  Equipment  Bought  or  Sold 
Geo.  O.  Heffelman.  406  W.  Pico,  Los  Angeles 

Machoalcol  Eqaip— ♦  For  Sola 

Duplex  Press  8-page;  model  C  Intertypes; 
Linotypes — -Models  5-8-14;  Hoe  Mat 
Roller;  Cylinder  and  Job  equipment. 
Automatics.  NORTHERN  MACHINE 
WORKS;  Marshall  b  Jefferson  Sts., 

Philadelphia.  Penns. _ 

Fop  Sale:  Machinery  of  the  Claremont  Ad¬ 
vocate,  cheap  for  cash.  Iteily  EAGLE. 
(Naremont,  New  Hampshire. 


FbotO'Eaqraviaq  Eqaipmat  For  Solo 

Photo-engraving  Equipment  and  Metals 

E.  T.  SULLEBARQER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York.  N.  Y. _ CThicago,  Ill. 

CHEMOO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  4l8t  Street  New  York  City 


Frots  Room  Eqoipmoot  For  Solo 

Duplex  semi-cylindrlcaL  16  tabloTd.  Six 
years.  $13,635.  Box  573,  Grand  Central 
Annex,  New  York,  N.  Y. 


Wood  Typo  For  Solo 

WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
210  Lafayette  sSt.,  N.Y.C.  Write  for  catalog. 


Sitootioos  Wootod 

Circulation 


Assistant  Circulator  thirty-five  thousand 
l>aper.  City  Circulator,  Office  Manager, 
ninety  thousand  paper.  Twenty  years 
successful  office,  promotion,  field  exper¬ 
ience.  Age  38.  References  nationally 
known  executives.  Box  2860,  Editor  & 

Publisher. _ _ , 

Circulation  Manager,  35,  twelve  years  Met¬ 
ropolitan  newspaper.  Skilled  organizer 
in  developing  Home  Delivery.  Salary 
ba.sed  on  accomplishments.  References. 

Box  2879.  Editor  &  Publisher. _ _ 

Circulation  Specialist — promotion  and  dis 
tributioii.  Age  27.  single.  Ten  years’  maga 
zine  experience;  wholesale  and  national 
distributors.  Can  produce  results  ero- 
nomicully  and  efficiently.  References. 
Seek  lucrative  post  with  newspaper,  maga¬ 
zine  or  trade  pnblication,  anywhere. 
Box  3049.  Flditor  &  Publisher. _ 


Sitootioos  Wootod 
Editorial 


A  bom  reporter,  sidetracked  into  advertis¬ 
ing.  wants  to  return  to  newspaper  work 
on  your  paper.  Keen  eye  for  angles  turns 
routine  stories  into  features.  Draft  ex¬ 
empt  ;  27 ;  salary  secondary.  Edward  E. 
Van  Dyne,  176  Canton  Street,  Troy. 
Penna. _ . 

Accredited  Journalism  School  Graduate,  25. 
want8  cub  spot  on  small  daily,  weekly. 
Wire  service,  publicity  experience.  Damn 
gnnd  references.  Box  2932.  Editor  &  Pub- 
lisher.  _ 

Ace  Science  Writer.  Chemical  Engineer. 
Newspaper,  magazine,  publicity  experi¬ 
ence.  Good  appearance,  personality. 
$55.  Box  3012,  Editor  b  Pnblisher. 

Associate  Editor  (active  young  woman) 
versatile  feature  writer;  eight  years  one 
publication.  Go  anywhere — newspaper  or 
magazine.  Box  3037.  Editor  &  Publisher. 

Desk,  street,  features,  ad  copy.  layout, 
media,  publicity,  radio.  Experienced.  I  m 
your  man  I  26.  University  journalism 
graduate.  Best  referenees.  Box  3053. 
Editor  b  Publisher. _ 

Editorial  Cartoonist  with  originality,  ex¬ 
perience  and  good  references  available 
for  alert  daily.  Box  3061,  Editor  &  Pub¬ 
lisher.  _ 


Elderly  Newspaper  Man,  excellent  health, 
rich  and  varied  experience,  desires  con¬ 
nection.  A-1  desk  man,  columnist,  edi¬ 
torial  writer,  reviewer.  $40.  Box  3020, 
Editor  b  Pupblisher.  _ 


Forceful  Writer  and  trustworthy  desk  man. 
twenty  years’  experience  both  metropoli¬ 
tan  and  small  dailies,  desires  change  for 
valid  reasons.  Industrious,  fit,  person¬ 
able,  clean.  Old  enough  for  balanced 
judgment,  yet  young  enough  for  zCTt  in 
work.  Compensation  minor  considers- 
tion.  Box  3011,  Editor  b  Publisher. 

Here’s  my  story;  Ink  in  blood,  spirit, 
brains.  Mere  babe  of  18  will  substitute 
courage,  aggressiveness,  open  mind  to 
editors  methods  and  desires  for  lack  of 
experience.  Have  been^  through  twice  as 
much  as  average  American  youth.  Amaz¬ 
ing  knowledge  of  politics,  sports  and 
otherwise,  a  Jr.  John  Kieran  —  no 
kidding!  Go  anywhere,  start  at  bottom. 
One  year  University  of  Wisconsin.  Des¬ 
perately  want  newspaper  profession.  Who 
gives  me  a  start  will  never  regret  it. 
Box  2949,  Editor  b  Publisher. 


Sitootioos  Wootod 
Editoriol  (Coot’d) 

Mr.  Publisher — do  you  need  editor  or  man¬ 
aging  editor  with  proven  reeord  for  real 
results t  Forceful  writer,  speaker;  good 
mixer.  Can  get  best  out  of  staff.  Draft 
proof.  Top  grade  references.  Box  2977, 
Editor  b  Publiaher. 


Newsgetter,  34,  eight  years  reportorial,  po¬ 
lice,  features,  labor.  Go  anywhere.  Draft 
exempt.  Box  2993,  Editor  b  Publisher. 


Newswriter-statistieian,  draft-exempt.  Uni- 
versity  Station  1598,  Austin,  ’Texas. 

Notice!  Experienced  newspaperman  and 
publicity,  age  27,  married,  draft-exempt. 
Will  go  anywhere.  Box  2927,  Editor  b 
Publisher. 


Publicity — editorial  or  allied  work.  Age  50; 
still  youthful.  Has  ideas,  iuHiative,  thor¬ 
ough  experience.  20  years  in  Europe; 
writer,  editor,  publicity.  Now  success  on 
lecture  platform.  Best  references.  Box 
2935.  Editor  ft  Publisher. _ 

Reporter,  26.  college  graduate ;  two  years 
town  daily,  sports  editor  now.  Column, 
features,  layout.  Go  anywhere  at  once. 
Draft  safe.  Want  to  be  getting  on.  Box 
3056,  Editor  &  Publisher. _ 

Young  College  Graduate — three  years’  ex¬ 
perience  correspondent  for  large  daily; 
extensive  work  on  Yale  News;  want  to 
enter  newspaper  field — anywhere  and  in 
any  position.  Free  from  draft.  Salary 
$20.  Box  3019,  Editor  b  Publisher. 


Sitootioos  Wootod 
Meckaoical 


A-1  Preasman-Stereotyiier,  working  fore¬ 
man;  excellent  mechanic,  supervisor. 
Color  and  newspapers.  Box  2946,  Editor 
b  Publisher. _ 


Combination  Compositor  •  Operator  -  Makeup. 
Twelve  years’  medium-sised  daily  ex¬ 
perience.  A-1  references.  Union.  Fam- 
ily.  Box  2954,  Editor  b  Publisher. 

Newspaper  Pressroom  Superintendent.  Ex¬ 
ecutive  of  wide  experience,  black  and 
white,  comic  and  magazine  work.  Best 
references.  Box  30’74,  Editor  &  Pub- 
lisher. _ 


BOTOOBAVUBE  SPECIALIST 
36  years  old,  fine  craftsman  with  executive 
ability  seeks  permanent  connection  as  as- 
sistant  manager  or  manager,  expected 
salary  $5,000  yearly.  Box  2939,  Editor 
A  Publisher. _ _ 
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SHOP  TALK  AT  THIRTY 


fictarst 
Which  Mi9ht 
Aid  Am  ERMiy 


WE  HAVE  received  from  a  gentleman 

in  Washington  who  keeps  close 
track  of  what  appears  in  newspapers 
and  magazines  an 
impressive  catalog  of 
published  pictures 
which  he  regards  as 
highly  useftil  to  any 
foreign  nation  which 
might  have  impleasant  designs  on  our 
national  future.  In  the  files  of  the 
War  Department,  and  doubtless,  he 
believes,  in  those  of  certain  Embassies, 
are  scores  of  pictures  that,  if  not  ac¬ 
tually  dangerous  to  American  defense, 
might  better  have  been  left  unpub¬ 
lished. 

“Widely  scattered  editors,”  he  goes 
on,  “have  printed  aerial  photographs 
of  training  camps  to  show  where  the 
local  boys  are  ‘vacationing.’  These 
pictures  show  the  exact  location  of 
camp  hospitals,  division  headquarters, 
roads,  warehouses,  and  the  names  of 
the  regiments  occupying  the  various 
barracks.” 

He  lists  a  number  of  photographs, 
widely  published,  of  training  areas  in 
which  the  biilk  of  our  new  army  is 
being  educated,  some  in  6-column, 
some  in  4-coliunn  size.  Some  of  the 
bird’s-eye  views  were  taken  by  the 
Air  Corps,  some  by  civilian  news 
photographers,  a  few  by  the  regular 
news  picture  services.  One  published 
air  map  of  Fort  Bragg,  N.  C.,  covers 
the  50  square  miles  of  that  reservation, 
and  its  caption  points  out  the  air  field, 
the  heavy  artillery  area,  the  anti-air¬ 
craft  group,  the  hospital,  and  the 
motorized  artillery,  and  adds  that 
70,000  men  will  be  in  training  there 
by  mid-summer. 

A  Maine  newspaper,  he  adds,  printed 
a  half-page  diagram  of  the  Bangor  air¬ 
port  which  shows  the  actual  length  in 
feet  of  every  runway  as  well  as  the 
location  of  every  bmlding.  This  was 
captioned;  “Published  with  the  per¬ 
mission  of  the  U.  S.  Intelligence  Ser- 


Our  correspondent  points  out  that 
while  the  diagrams  might  be  changed 
in  detail  to  mislead  enemy  bombers, 
the  air  photographs  are  not  altered. 
In  any  case,  such  picturization  of 
coastal  defenses  ought  to  be  highly 
useful  information  for  the  enemy. 

In  Evansville,  Ind.,  a  detailed  map 
of  the  $641,000  defense  project  at  the 
airport  was  described  as  the  geograph¬ 
ical  centre  of  mammoth  defense  con¬ 
tracts.  The  map  showed  the  highways, 
the  railway  and  the  measurement  of 

the  runways - fairly  fixed  data  that, 

we  can  be  sure,  have  been  filed  and 
not  forgotten  by  the  people  whose 
business  it  is  to  learn  such  facts. 

A  new  airfield  in  South  Carolina 
was  photographed,  according  to  its 
published  caption  by  the  105th  Obser¬ 
vation  Squadron,  with  drawings  of 
the  field  by  the  state  aeronautics  com¬ 
mission  engineers  superimposed  on 
the  picture.  Mighty  few  American 
outfits  have  ever  gone  into  battle  with 
such  perfect  topographical  data  on 
their  objectives. 

•  •  * 

TURNING  from  purely  military 
themes,  our  correspondent  cites  the 
publication  of  a  St.  Louis  daily  of  a 
double  -  truck  roto- 
grawue  map  of  the 
city,  showing  the  lo¬ 
cation  of  plants  hold¬ 
ing  defense  c  o  n  - 
tracts.  And  a  na¬ 
tional  magazine  recently  printed  a 


By  ARTHUR  ROBB 

double -page  map  of  the  United  States 
on  which  it  had  painstakingly  plotted 
the  aircraft  industry.  Suppliers  of 
planes,  engines,  guns,  propellers,  and 
fabricating  plants  for  aluminum  and 
magnesium  were  all  marked.  In  an¬ 
other  paper,  the  site  of  a  new  $5,000,- 
000  blast  fiimace  on  the  Ohio  River 
was  mapped  to  show  where  ore  is 
stored,  power  generated,  molds  are 
made,  and  the  future  railroad  yards 
of  the  nation. 

Other  pictures  which  seem  ques¬ 
tionable  to  our  observer  include:  one 
of  the  bomber  plant  in  Dallas,  Tex. 
(printed  in  Kansas  City  to  show  what 
the  Fairfax  airport  will  look  like 
when  built);  an  aerial  bomb  beside 
a  cute  little  girl;  San  Diego’s  Consoli¬ 
dated  Aircraft  plant  at  work  on  or¬ 
ders  totalling  $332,000,000;  a  great  gun 
which  “gets  too  hot”  after  firing  70 
shells;  Wright  Aeronautical  plant  at 
Paterson,  N.  J.,  “huilt  in  57  days”; 
Bell  Aircraft’s  pursuit  plane  factory 
at  Niagara  Falls;  the  dams  in  the  $40,- 
000,(X)0  Muskingum  Valley,  Ohio,  flood 
control  project:  Ohio  boys  firing  a 
coast  defense  gun  at  San  Pedro,  etc., 
etc. 

In  our  opinion,  some  of  the  “ques¬ 
tionable”  pictures  above  listed  are  of 
legitimate  news  interest  and  convey 
no  valuable  information  to  any  po¬ 
tential  enemy.  Others  have  military 
value.  We  noted  in  Life  for  May  10 
some  shots  of  coast  defense  batteries 
being  fired  near  San  Francisco.  Al¬ 
though  the  fort  was  named,  the  Army 
blacked  out  some  details  that  might 
have  shown  the  exact  location  of  the 
battery.  To  anyone  who  has  taken 
an  automobile  ride  around  San  Fran¬ 
cisco  area,  that  precaution  seems  futile. 
Many  hig  guns  are  in  plain  view  from 
the  highways,  including  the  Golden 
Gate  Bridge,  and  all  have  undoubtedly 
been  scanned  from  the  air  by  people 
whose  curiosity  is  not  merely  i^e.  The 
same  can  be  said  of  the  defenses  of 
other  cities,  including  New  York, 
which  have  heen  open  to  air  view  for 
many  a  year,  even  though  planes  are 
now  prohibited  from  flying  directly 
over  such  areas. 


THE  FACT  IS  that  great  aircraft  and 
powder  and  gun  and  tank  factories 
are  hard  to  hide.  They  stand  up  like 
sore  thumbs  on  our 
Voluatarv  Western  prairies  and 
Cemorskip  chimneys 

Didn't  Work 


S.  Aircraft 
Indnstry 
Skewn 


and 

bays  are  landmarks 
even  in  the  largest 
cities.  They  are  news. 
Their  operation  affects  the  lives  of 
thousands  of  families;  their  opening 
may  mean  employment  to  thousands 
of  people  who  had  hitherto  faced  a 
blank  wall  or  the  despair  of  relief.  As 
George  Creel  points  out  in  a  discus¬ 
sion  of  his  experiences  as  censor  in 
the  last  war  in  Collier^s  of  May  24, 
some  of  our  war-makers  in  those  days 
did  not  wish  even  to  concede  that 
“we  had  an  Army  and  a  Navy.”  Some¬ 
thing  of  the  same  appears  to  be  guid¬ 
ing  the  ideas  of  those  who  would  keep 
out  of  print  every  fact  that  might 
have  possible  value  for  a  possible 
enemy,  even  though  we  are  not  today 
at  war,  and  even  though  the  possibili¬ 
ties  of  hostile  bombers  over  Evansville, 
or  for  that  matter.  New  York  or  Bos¬ 
ton  or  Bangor,  are  nothing  to  frighten 
the  kids  with. 

Mr.  Creel  points  out  that  the  “vol¬ 
untary  censorship”  of  1917-1918  didn’t 
work.  It  satisfied  neither  editors  nor 


fighting  men  and  the  lack  of  generally 
applicable  rules,  caused  by  the  refusal 
of  Congress  to  authorize  censorship, 
led  to  all  sorts  of  imcomfortable  com¬ 
plications  for  newspapers  which  tried 
to  comply  with  the  voluntary  rules.  It 
also  led,  as  he  points  out,  to  arbitrary 
suppression  by  officers  in  the  field  of 
information  that  was  already  public. 

We  had  an  experience  of  that  kind 
in  France  during  July,  1918.  Our  out¬ 
fit  had  been  near  the  front  since  April, 
and  had  been  actually  in  line  since 
mid-June.  Prisoners  had  been  taken 
by  both  sides,  so  there  is  no  doubt  that 
the  Germans  knew  what  troops  were 
facing  them  in  quiet  Lorraine  and 
could  draw  their  own  inferences  on 
where  other  Americans  were.  In  July, 
the  transport  on  which  your  cor¬ 
respondent  had  reached  England  was 
torpedoed  on  a  trip  hack  to  America. 
She  had  put  up  a  dramatic  fight  and 
the  facts  were  all  published  in  the 
Paris  Herald;  likewise,  we  don’t  doubt, 
in  New  York.  Writing  a  letter  home 
from  a  brigade  headquarters  where  we 
were  temporarily  detailed,  we  men¬ 
tioned  some  details  of  our  March 
voyage  and  submitted  the  letter  to  one 
of  the  brigade  brass  hats.  He  had  been 
a  lawyer  at  home  and  carried  his 
respect  for  the  rule  book  with  him  at 
all  times.  In  a  five-minute  speech,  we 
were  informed  that  this  was  informa¬ 
tion  of  value  to  the  enemy  and  must 
not  be  written.  And  so  he  tore  the 
letter  into  little  pieces.  We  went  back 
to  the  desk,  rewrote  it  from  memory, 
put  it  into  a  Base  Censor  envelope — 
and  it  reached  its  destination  without 
examination! 

A  recent  letter  from  a  friend  in  Eng¬ 
land  exhibits  the  same  sort  of  arbi¬ 
trary  thinking  by  the  censor.  Although 
it  passed  several  details  not  published 
here,  because  they  had  no  general 
interest,  it  snipped  out  others  (appar¬ 
ently  with  manicure  scissors)  that, 
from  the  context,  could  not  have  told 
the  Germans  anything  that  their  own 
observation  had  not  revealed.  The 
censor  passed  descriptions  of  fires,  of 
homes  destroyed  by  bombs,  of  aux¬ 
iliary  fire  forces  rolling  many  miles 
to  help  the  hard-pressed  firemen  of  a 
city  which  has  been  mentioned  many 
times  by  both  sides  as  a  target. 

Other  letters  have  come  through 
from  men  on  the  British  defense  forces 
with  scarcely  a  trace  of  censoi'ship, 
although,  to  this  reader,  they  gave 
information  which  Dr.  Goebbels  might 
have  liked  for  his  propaganda  job.  In 
all  countries,  except  those  under  the 
totalitarian  heel,  censorship  seems 
haphazard  and  just  as  likely  to  defeat 
as  to  help  its  own  game. 


Secrecy 
At  The 
Soarce 


MR.  GREET,  has  some  advice  in  his 
article  which  might  well  be  given 
attention  both  hy  editors  and  by  Gen¬ 
eral  Richardson  of  the 
Army  and  Admiral 
Hepburn,  who  will 
soon  assume  charge 
of  Navy  press  rela¬ 
tions.  We  are  certain 
that  the  professional  newspaper  people 
who  have  been  called  in  as  aides  in 
both  offices  will  utter  a  hearty  “amen” 
if  their  professional  opinions  are 
sought.  Mr.  Creel  says: 

“Of  all  the  prohibitions,  the  only  one 
that  has  any  real  meaning  is  that  deal¬ 
ing  with  tihe  development  of  secret 
technical  weapons.  Here,  of  course, 
secrecy  is  an  essential,  but  it  is  not 
going  to  be  provided  by  any  censor¬ 


ship  of  the  press,  for  if  the  information 
comes  to  the  ears  of  a  reporter,  most 
certainly  it  will  have  been  learned  by 
any  spy  worth  his  pay.  Concealment 
of  new  inventions  and  technical  de¬ 
velopments,  along  with  war  plans,  is 
the  business  of  the  military  authorities. 
Secrecy  at  the  source  is  the  one  and 
only  answer.  That  is  where  enemy 
agents  are  going  for  their  informa¬ 
tion — peeping,  prying,  and  bribing. 

“This  was  the  conclusion  forced  on 
me  back  in  1917,  and  at  a  date  when 
the  ‘voluntary  censorship’  had  been 
in  operation  less  than  two  months, 
Although  convinced  in  my  own  minj  ’ 
that  the  plan  was  both  unworkable  j 
and  useless,  I  felt  the  need  of  makiiy  | 
sure,  and  before  taking  any  action, 
had  a  heart-to-heart  talk  with  a  man  I 
high  up  in  one  of  the  Intelligence  units.  | 

“  ‘Tell  me,’  I  asked  him,  ‘do  yon 
honestly  believe  that  the  enemy  is 
stupid  enough  to  rely  for  its  informa¬ 
tion  on  something  as  slow  and  hap¬ 
hazard  as  the  indiscretions  of  the ' 
press?’ 

“  ‘I  do  not.’  The  answer  came  with¬ 
out  a  moment’s  hesitation.  ‘Speed  in 
transmission  is  the  essence,  and  it  I 
takes  days,  not  minutes  or  hours,  f(v  | 
newspapers  to  reach  the  enemy  or  a 
neutral  country  in  direct  communica¬ 
tion  with  the  enemy.’ 

“  ‘Then  common  sense,’  I  insisted, 
‘indicates  the  employment  of  spies,  and 
the  use  of  cables?’ 

“  ‘Of  course.’ 

“As  a  result  of  this  conversation, 

I  went  to  President  Wilson,  and  in 
July,  1917,  he  issued  an  executive  j 
order  subjecting  all  cable  communica¬ 
tions  to  rigid  censorship.  This  done, 
what  the  newspapers  printed  ceased  j 
to  be  of  importance.  .  .  . 

“That  is  what  should  be  done  today. 
Not  any  trifling  press  censorship, 
vmworkable  as  it  is  unnecessary,  but 
censorship  of  cables  and,  of  course,  the  I 
radio:  a  censorship  that  will  not  toudi  { 
opinion  in  any  degree,  but  that  will 
prevent  communication  between  ‘po¬ 
tential  enemies’  and  their  undercover 
agents  in  the  United  States.  .  .  . 

“Common  sense  conunands  that 
newspapers  be  given  the  green  light 
With  a  censorship  of  the  cables  and 
radio,  there  is  no  reason  why  the  flow 
of  information  to  our  own  people' 
should  not  be  full  and  free,  no  reasoa 
why  we  should  not  have  the  generowi 
cooperation  of  the  press,  instead  of 
grudging  obedience  to  resented  oiden; 
good  will  instead  of  ill  will;  an  end  to 
rumor-mongering,  and,  above  all,  an 
invincible  domestic  morale.” 

We  can’t  dissent  with  a  word  ofJ 
that — provided  that  the  censorship  ofj 
the  radio  follows  the  lines  laid  dov 
hy  Mr.  Creel,  and,  by  easily  applical 
techniques,  simply  polices  the  airway 
against  their  use  for  espionage  pur¬ 
poses.  The  precautions  he  sugge 
are  no  more  radical  than  the  “pr 
tective”  seizure  of  Axis  and  neut 
shipping,  part  of  which  is  already  in  j 
effect,  or  the  closing  of  waterways  and] 
reservoirs  to  fishermen. 

Radio  was  not  a  common  mediv 
in  1917-18,  as  it  is  today,  and  its  polk 
ing  is  admittedly  more  difficult  than 
that  of  the  cables,  but  it  can  be  donA 
if  necessary,  without  interference  with 
domestic  broadcasting.  There  miist  be 
none  of  the  latter,  if  free  speech  and 
free  press  are  to  be  preserved  from 
interference.  While  the  military  mind 
now  in  control  in  Washington  are  lean¬ 
ing  backward  to  avoid  censorship* 
there  is  no  guarantee  that  their  tenuit 
is  permanent,  that  some  general  or 
admiral  who  thinks,  as  Sherman  did, 
that  newspapermen  are  low  forms  of 
life,  will  not  ride  the  censorship  horss 
hard.  Congress  be  damned  to  the  con¬ 
trary.  Plans  now  may  save  trouble 
later. 
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